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2001 HOUSE STANDING COMMITTEE MINUTES 

BIIJ.IRl!SOLUTION NO. I Ill I 022 

I louse Appropriutions Committee 
Educution und Enviro111mmt Division 

□ C'ontcrcncc Committco 

llcnl'ing Date Janunry I 5, 200 I 

____ Tapc __ Numbcr _____ .. ---···-·----·Side __ /\ ___ ._ 
I of2 

Side n 
Starts at 4090 ______ ,. ____ , _______ ·- ·--- -----------~ ---· ,, '' ----~---- ·--- ·-·-·• - ·- -- ------ --···· -- .. -...... ~-- --------------·- .. . 

2 of2 X -· -------·----------~---- -----------------·--·------ ·-·--- .. ---- ... ···- .. -·-· -- --- ---- ___ , ----- '------- ,, .. ~- -·---· ..... - __ , ' 

Meter II 

3,500 
--·•··•·-- t' 

__ ,, _______ -----·---·----- ··-·· ·---·-····---···· . ,,.7··-·- . ---- --- .. ··- .. ---- ---~----- -·- -·-···•-·· --··•··· ----- -- . .... .. . .. -- ..... 

Committcc('lcrk_Signuturc __ 1 
;/·•'-'~- --'- ,,:far!i« I U ______ _ 

Minutes: 

Rcprm;cntntivcs Aursvold, Boehm, Gullc"'on, Murtinson, Monson, Wnld, Wentz. 

Allen Stcnchi!.!m: (4190) Stutc Tourism Director. Sec attuchcd . . 
.lonnnc Burke: {5413) State Tourism Deputy Director, Sec attnchcd. 

David Borluus: (110) President of the ND Foundation. This is truly the opportunity of our lin· 

time. You can not. appropriate enough money to do the job as we would like. History i..; our 

press agent. Public relations is much more valuable than paid udvcrtising. That is vl.!ry limiting, 

we also need paid advertising. 

Representative Gullcson: (300) l think you arc right. We arc selling history. What arc you 

doing for horse enthusiasts, trail riders etc. 

David Borlaus: Nothing 1n particular. The pl'ivatc sector has seen to that, and counting on the 

tourism to be the marketing arm. 



Pugv 2 
Educution und Hnvironmcnt Division 
Bill/lfosolution Number 11 BI 02:> 
11,.:uring Dute Junuury 15, 200 I 

Ir.ocy Pvuw: ( 530) Executive Director of' the 1:or1 Abraharn Lincoln hn111duti~H1. I rc~·n111111c1HI 

thut you do extend more thun the Governor hus budgeted. The costs p~r media have sky 

rocketed. Advertising works tu boost out imugc. In the year 2000, thcri..i was no oul or slat\.' 

television advertising for ND. Thurc just wasn't thu rcsoun.:cs. \Ve arc ready lo host tourists. 

We need the Stutc to do the out or state marketing, Advertising works. It will ~·011H.' buck to the 

President of the Theodore Roosevelt rYkdorn Foundation. Tourism is 

argcr thnn Medora. Ir it takes 900,000 lo rcaeh the market lo M inncapolis. I strongly 

cncourngc that that is what we should be dolng. We in Medorn want to go from I 00 nwt<x 

coaches to 300 motor coaclws. ll takes money to do that. Within 2 years we have grown 40 

porccnt. 60-65 Percent of thclr visitors urc from ND, the rest nrc from out or state, We think in 5 

years we need to flip flop that. Once aguin we need to do the tdcvision marketing. Tourism is 

much larger thun just Mcdorn, 

Representative Wnld: ( 1490) Governor Hocvcn had a new proposal to create u new Department 

of Commerce, which includes tourism as I understund it. Do you have any feelings you would 

like to express to this committee'? Would you not loose some of your identity becoming a part of 

a larger umbrella organizntion? 

Randy HntzcnbuhJcr: I lrnvc addressed this with Governor Hoeven. Tourism needs a strong 

voice at the table, Tourism can be an important part of economic development. I believe there is 

that risk of loosing identity. I believe the Governor and Lee Peterson when they say we won't. 

Sara Coleman: ( 1645) Director of Bismm·ck-Mandan Convention and Visitors Bureau. Sec 

Attached. 



Pug<, J 
Educutio11 und Environment Division 
Blll/Rosolution Number 11 BI 022 
Heuring Doto Junuury I 5, 200 I 

~ t\ltii1Jr: Williston's Convention and Visitol'S Blll\!llll. Our Stall.! has u uniqul.! opportunity 111 

bird wutching, cnnouing, nnd mountain biking. We 11ucd incruusud l\mding 1hr all or these 111\ias 

in tourlsm. Our competition is Disney Lund und the 11ttructions in C1111ada. Pcoplu in other swtcs 

have llCVl11' heard ubout tho Lewis uJHI Clark bic1..1ntcnnial. \Vu need the 2 million dollnrs to 

compete. 

M[J~yc,mson~ (2400) President of Wc.->lcrn Wulcrs. We have developed the I .cw is and ( 'lark 

cook book. We ure pl'ivutc business men. I support the additional funding. Lewis and ( 'lurk is 

part of North Dakota's filturc. Since September J .5th, we have sold 3,000 copi!.!s, iit 19.()5 a 

book. Thut is 60,000 dolh1rs thut hus been infuscd along tlw Lewis and Clnrk Trnil. The dollars 

spent will come back to ND. 

Krh;tlc Frieze: Executive Dlrcclor of tl1e Lewis Hild Clurk lnterprctcr Center. Thi·· summer our 

visitation Increased. Over 70 pcrccnt of nur visitors arc from out of state ut this time. Our ND 

Tourism Department is our nrnrkcting agent we need their support. 

Terri Thiel: Executive Directo1· for tile Convention Bureau of Cickinson. We hnvc top 5 needs 

to increase out ofstutc mnrketing funding for tourism budget. So v.~ nrc also asking for the 2 

million dollu1·s. We need ND uds in magazines . 

. Marsha Dupre: (2995) Executive Director of the Minot Convention Bureau. Sec attached. 

Representative Wentz: Does anyone else wish to appear in opposition of H B 1022'? Seeing none 

we will close the hearing on HB 1022. 



2001 HOUSE STANDING COMMITTEE MINUTES 

BILL/RESOLUTION NO. HBI022 

House Appropriations Committee 
Education and Environment Division 

□ Conference Committee 

Hearing Date February 06, 200 I 

Ta c Number Side A 
--~1 ----- ·---·-·-

Side B Meter# 
_t_o_f _I_ --·---t-__ S_tt,_rt_i ll_gj!!._ 400 ___ -----------+--------· ____ I , I _8 5 _ 

Minutes: 

Representatives Boehm, Martinsont Monson, Wald, Wentz. 

Rcprcscntutivc Martinson: Sec amendment of an C\tru 750J)00 for Lewis and Clark marketing. 

This will be a one time deal. If we don't propr.rly mai·kct this it will be gone ancr biennium. 

Representative Wald: What triggers liquor on Thanksgivi11g Day. 

Representative Martinson: That came from some of the hospitality people who thought that 

would be benctfoiul to restaurants ,~tc. that arc open and l tldnk that would be all day. 

Representative Wentz: I um opposed to it ull day long and it is not just rcstuurnnts every thing is 

open. I would rnthcr that it would Jl()t be included, nnd thut it wus a separate amendment. 

Benresentatiye Martinson: That being the case, I would ut this time move that all the 

amendments except the Thanksgiving, section 2. 

Representative Boehm; I second the motion. 



Page 2 
Education and Environment Division 
Bill/Resolution Number HBI022 
Hearing Date February 06, 200 I 

Representative Martinson: We could include lmiguagc drafted that not to carry to the next 

biennium. I will talk to Legislative Council and this will be a part of my motion. 

Five yes, 0 no, and 2 absent. 

Representative Martinson; I make a motion on <lo pass as amended. 

Representative Boehm: I second the motion. 

Five yew, 0 no, und 2 ubscnt. Representative Martinson to carry to the full committee. 



2001 HOUSE STANDING COMMITTEE MINUTES 

BILL/RESOLUTION NO. HB 1022 

House ,\ppropricitions Committee 
Education and Environment Division 

□ Conference Committee 

Hearing Date February 8, 200 I 

,--~ ----···-- -· -----·· --·------ ·-·---·-·. 

_Tape Numl,cr _____ s_~ i_d_c_A_-.,.-.,__i.--·· _S_i,_lc_l_3 --~ 
02-08-01 tape #_2~ __ ,_2_'.3l:>~: 1_-_7_-...... ?.~~=-)-.:>_._· _· ~---·------

Meter II 

Minutes: 

The committee wns called to order, and opl!ncd committee work on HD I 022, the Tourism 

budget. 

Rep, Martinson.: Handed out the amendments - 18022.0103 - already voted upon. The 

committee wanted to view the amendments before the final voting. 

Chairman Wentz: The intent clause is the only addition to the other amendment that we had 

passed out when we adopted them. 

Rep. Martinson: He would like to add the emergency clause to Section #4, just on that section, 

Moves to reconsider the action in adopting tho amendments on a previous date, seconded by Rep. 

Wald. 

Ren, Monson: Asks why the emergency cln11sc on just section 4, why not section 3 also? 

Rep, Martinson: Could do that too, but it is not ns criticnl. (It is decided thnt adding in Section 4 

would hnvc a fiscal lmpact). 
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Pngc 2 
Government Operations Division 
Bill/Resolution Number HB I 022 
Hearing Dute February 81 200 I 

Rep. Aarsvold: Believes this amendment, as well as most of the budget, will be very 

controversial, and to loose the emergency clause would be counter lo what the subcommittcc 

would like to do. Can we do this so we can insure the emergency clause being passed on the 

noor of the house. 

Rep. Martinson: Moves to adopt the amendment, and add the emergency clause to section 4. 

Seconded. 

Voice vote adopted the amendment. 

Rep. Martinson: Moves DO PASS AS AMENDED. Seconded by Rep. Wald. 

Vote on Do Pass as Amended: 7 yes, 0 no. Motion carries. 

Rep. Martinson is assigned to carry this to the full committee. 



2001 HOUSE STANDING COMMITTEE Mti\JUTES 

BILL/RESOLUTION NO. IIHI022 

House Appropriations Committee 

□ Conference Co111mitt1.:c 

I fearing Date February 9, 2001 

Ta1,e Number 
··---··· --·-·- ----

1 

Minutes: 

IIOlJSE APPROPRIATIONS COMMITTEE ACTION ON IIHI022. 

Rep. Martinson: Introduced the bill and outlined the amendments to the bill und compar~d tile 

executive budget to the prnposcd amcnd1111)11ts. He also outlined some of the nc,v futu.:tions nJ' tlw 

Tourism Department. With that Rep. Martinson moved a DO PASS on the a111c11dmcrlts, 

Seconded Rep. Boehm. Amendment (,0 I 04) 

Rc1>, Timm: Any discussion on the amendments'? Where did you come up with the $750,000, 

how did you determine thut purticulur nmou,1l of money'? 

Rep, Murtlnson: In nil honesty, it wasn't scientific, I don't mcun to be flippant ubout it. but I 

thought it was n tigu1·c that we might be able to pass. I seems like u lot of money, but if you look 

through some of the documcntution thut's handed out, $325,000 extra to murkct Nol'th Dakota is 

just such u smull nmount, Monturrn Tolll'ism spends $9 million dollars n ycnr1 compurcd to ou1· S2 

million nnd we cni1
1t even ufford to ndvc1·tisc in the MPLs market bccuusc Television 
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House Appropriations Committee 
Bill/Resolution Number HB 1022 
Hearing Date February 9, 200 I 

commercials arc so expensive, and what the Ikpt. Has done has concentrated on is bringing 

writers in and if you would like to sec some of the stuff or articks that we have received in 

intl!rnational and in national magazines relative to the L::wi~ & Clark celebration, the Tourism 

Department and the Historical Socil.!ty hosted a camp out a couple of weeks ago and actunlly 

charged people to go to it, and among thal group were 4 reporters, one tb)m local North Dakota, 

the Mpls Tl'ibunc, St. Louis Dispatch, and the Los Angeles Times, so far the Mpls. Tribune 

generated a full page in the travel section and two full pages on the ilrnidc, and the Los Angeles 

Times generated a f\111 page story , and you have to figure that those types of things arc worth 

several thowmnds ofdollms so that's thc area they arc looking toward to generate more 

publicity. 

Rep. Wentz: I think lt might be worth mentioning that last session we significantly cut the 

dollars thnt the governor had in thc budget for the Lewis & Clark celebration, because wc said 

thnt we intended to put those doll:irs in this session, when it wus closer to the actual dates of the 

event. 

RcJ>• Timm: My only comment is that, we arc looking for money and yet were adding 

$750,000. 

Rep. Martinson: I ubsolutely agree with you, but rvc never really viewed the session to start 

until uftcr crossover and I rut her doubt that the scnutc will just go along with it right off the bat. 

so we will huvc it in conference committee and if push comes to shove we cun talk about it 

another day. 

Rep, Kerzman: I guess I'm going to resist the amendments, I think it is to n,uch of an increase. 

Rep, Glltsshelm: Just to offer support for this, I view soml.! things us expenditures u11d some 

things ns investments, u11d the point of this is the hope that we will get much more than $750,000 
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House Appropriations Committee 
Bill/Resolution Number H BI 022 
I-I caring Date February 9, 200 I 

back, we want to bring people here, we want to bring money, which all has economic.: impact to 

the state and for the cost, its quite reasonable. 

Rep. Warner: I to would like to lend my support to r.11s bill. 

Itep. Timm: Any other discussion'? We have a motion on the amendments. All those in favor of 

adopting the amendments say A YE. Voice vote. Motion carried. Amen<.hncnt~ arc adopted. Rep. 

Martinson moved u DO PASS as amended. Seconded by Rep. Boehm. Any further discussion'! 

Roll Call vote will be taken for DO PASS as amended. (20) YES (I) NO. Motion Passes. Rep. 

Martinson will carry the bill to the t1oor. 

~:nd of committee action on H B 1022. 



18022.0102 
Title. 

Prepared by the Legislative Council stalt for 
Representative Martinson 

February 2, 200 t 

PROPOSED AMENDMENTS TO HOUSE BILL NO. 1022 

Page 1, llne 2, after "department" insert"; to create and enact a new section to chapter 54-34.4 
of the North Dakota C~ntury Code, relating lo copyright and trademark: and to amend 
and reenact sections 5-02-05 and 54-34.4-04 of the North Dakota Century Code, 
rel.ating to celebrations and the motion picture advisory board" 

Page 1, line 10, replace "8,220A37" with "3,250.437" 

Page 1, remove llne 12 

Page 1, line 13, replace "655,863" with "1.405,863 11 

Page 1, line 14, replace "4,960 1778 11 with "5,710,778" 

Page 1, line 16, replace "4,597,778" with "5,347,778" 

Page 1, after line 16, insert: 

"SECTION 2. AMENDMENT. Section 6·02-05 of the 1999 Supplement to the 
North Dakota Century code is amended ar.d reenacted as follows: 

5-02•05. Dispensing prohibited on certain days .. Penalty. Any person who 
dispenses or permits the consumption of alcoholic beverages on licensed premises 
after one a.m. on Sundays, before twelve noon on Sundays, or betweer1 the hours of 
one a.m. and eight a.m. on all other days of the week, or who dispenses alcoholic 
beverages or permits consumption of alcoholic beverages on llcen.,..,)d premises on 
Christmas Day1 aHer one a.m. on Thonl~sgiviing Day, or after six p.m. on Christmas Eve 
Is guilty of a class A misdemeanor. 

SECTION 3. AMENDMENT. Section 54-34.4-04 of the 1999 Supplemont to the 
North Dakota Century Code Is amended and reenacted as follows: 

54-34.4-04, North Dakota motion picture development office• Advisory 
board. The North Dakota motion picture development office Is a part of the tourism 
department. The office shall promote North Dakota as a location for shooting films, 
television shows, documentaries, and commercials, and shall provide technical 
expertise to persons desiring to use the state as a filming location. The dirnctor of the 
tourism department shall appoint staff necessary to fulfill the functions and duties of the 
office and tffi6U ~ appoint an advisory board of no more than ten members to assist 
In advising the office and to provide technical expertise to offer prospective film 
companies seeking locatlons and advice. The board shall serve without compensation, 
except reimbursement for actual and necessary expenses at the same rate as allowed 
other state officers to be paid from funds available to the office within the llmlts of 
leglslatlve appropriations. 

SECTION 4, A new section to chapter 54-34,4 of the North Dakota Century 
Code Is created and enacted as follows: 

Copyrlghtl!.ruUrademarkt The director of the tourism department may obtain 
copyright or trademark protection foe anything that may be used to promote 1be po~ 
listed In section 54-34.4·03, The director may license aocl.Qharge a fee for photographs 
and logos and anything with copyright or trademarls.~" 

Page No. 1 18022.0102 
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2001 HOUSE STANDING COMMITTEE ROLL CALL VOTES 
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18022.0104 
Title. 

Prepared by the Logislativo Council staff for 
House Appropriations 

Fiscal No. 1 February 8, 2001 

PROPOSED AMENDMENTS TO HOUSE BILL NO. 1022 

Page 1, line 2, after .. department" Insert"; to create and enact a new section to chapter 54-34.4 
of the North Dakota Century Code1 relating to copyright and trademark; to amend and 
reenact section 54-34.4-04 of the North Dakota Century Code, relating to the motion 
picture advisory board; to provide legislative intent: and to declare an emergency" 

Page 1, line 10, replace "3,220.437" with H3 1250,43T' 

Page 1,. remove line 12 

Pa:,~ 11 line 13, replace 11 655,863" with "1,405,863" 

Page 1, line 14. replace 114,9601778" with "5,710,778" 

Page 1, line 16, replace "4,597,778" with .. 5,347}78" 

Page 1, after line 16, Insert: 

"SECTION 2. LEGISLATIVE INTENT. It Is the Intent of the fifty-seventh 
legislative assembly that for the purpose of preparing a budget request for the 2003-05 
biennium, the base budget request for the department of tourism not include the 
$750,000 appropriation provided by the fifty-seventh legislative assembly for additional 
marketing relating to the Lewis and Clark bicentennial. 

SECTION 3, AMENDMENT. Section 54-34.4•04 of the 1999 Supplement to the 
North Dakota Century Code Is amended and reenacted as follows: 

54 .. 34.4-04. North Dakota motion picture development office .. Advisory 
board. The North Dakota motion picture development office Is a part of the tourism 
department. The office shall promote North Dakota as a 1ocatlon for shooting films, 
television shows, documentaries, and commercials, and shall provide technical 
expertise to persons deslrlng to use the state as a filming location, The director of the 
tourism department shall appoint staff necessary to fulfill the functions and duties of the 
office and &RaU may appoint an advisory board of no more than ten members to assist 
In advising the office and to provide technical expertise to offer prospective film 
companies seeking locations and advice, The board s~1r:tll serv~ without compensation, 
except reimbursement for actual and necessary expenses at the same rate as allowed 
other state officers to be paid from funds avallable to the office within the limits of 
legislative appropriations. 

SECTION 4, A new section to chapter 54-34.4 of the North Dakota Century 
Code Is created and enacted as follows: 

Copyrlgh!..f!n.dJrademtrk1 The director of the tourism departm9.nt may obtgln 
QQPyrlght or trademark ruotectlon for anything that may be used tQ p1omQ.t.~ollcies 
listed In s.ect!on 54·3!!,4·03. The director may license and charge a fae for photographs 
and logos and anytblng with copy_rlgbt or tradem.Mk protect101,. 

SECTION 5, EMERGENCY. Section 4 of this Act Is declared to be an 
emergency measure," 

Renumber accordlngly 

Page No. 1 18022,0104 



STATEMENT OF PURPOSE OF AMENDMENT: 

House Bill No. 1022 - Department of Tourism. House Action 
[X[CUTIV( HOUSI IH)lnil 

OUDGET CHANGL'.) VtrlSION 

Sal1111es antJ wagos S1,0J9,IOO Sl,039,100 
OporaIIng oxponso· 3.220 ,431 $3:' 000 .1,250,43 7 
Equ1pmonl 15.378 I 5.3113 
o,an1s 30.000 (30.000) 
Lowla and Cla1k Ulconlenntal 655,86~ LS_QLO_QQ !L4Qq&G_;l 

Tola! all lunds $4,960,778 $/50.000 $~1,/1 O. '1B 

Loss estirna1ed income 363.QQQ ... __ .... _____ .,_, 363,000 

Oene,al fund $4,597,778 $750.000 $5.34 7. 77B 

FTE 11.00 000 11 00 

Dept. 740 .. Department of Tourism - Detatl of House Changes 

DECREASE INCREASE 
GAANT3 · FUNDING 
INCREASE FOR LEWIS TOTAL 

OPERATING AND Cl.AHK IIOUSE 
EXPENSES 1 MARKETING, CHANGES 

Salaries and wages 
Oporallng eMpensos $30,000 $30,000 
Equipment 
Granls 1:io,000, IJQ,000) 
Lewis and Clark Bicentennial 750,.000 7!>0,000 

Total all funds so $750,000 $750,0.ll) 

Lass e&llmat&d Income --- -~~ .... -----
Oeneral fund $0 $ 750.000 $750,000 

FTE 0.00 0.00 0.00 

1 The rocommonded grants line II0m of $30,000 is remo'led and tho lund1ng Is 1tansferred lo lhe departmanl's oporallng exponses line IIem. Tho 
grant was previously provldod lo Iha Greater North Dakola Assoc1at1on Im publication of the North Dakota Horizons maga21no. 

2 T h8 recommended appropna1Ion for the Lewis arid Clark BlconleMial Is increased by $750,000 from the general fund 10 p1ovIde add1lIonal funding 
for markellno relallng I! the Lewis and Clark a1con1enn1a1 event. 

This amendment also adds the following sections: 

• Section 2 - This section provides legislative Intent that the additional $750,000 general fund 
appropriation Included In the House version Is not to be i:.onsldered part of the department's base 
budget request for the purpose of preparing the budget request for the 2003·05 biennium, 

• Section 3 • This section amends North Dakota Century Code (NDCC) Sec11on 54-34.4•04 to provide 
that the director of the Department of Tourism may appoint an advisory board to assist the North 
Dakota Motion Picture Development Office. Section 54-34.4·04 currently requires the appointment 
of such a board. 

• Section 4 • This section creates a new section to NDCC Chapter 54-34,4 to provide that the director 
of the Department of Tourism may obtain copyright or trademark protection for any Item used to 
promote the state tourism policies, as establlshed by NDCC Section 54•34.4-03. 

• Section 5 • This section provides that Sectlon 4 Is an em~rgency measure and will be ,1ffectlve upon 
passage of the blll, 

Page No. 2 18022,0104 
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2001 HOUSE STANDING COMMITTEE ROLL CALL VOTES ///-j_/ /( : , · -, 
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Roll Call Vote#: -:f_ 

2001 HOUSE STANDING COMMITTEE ROLl. CALL VOTES 
BILL/RESOLUTION NO. t+ S tO 2, l. 

House APPROPRIATIONS Committee 

D Subcommittee on ____________________ _ 
or 

D Conference Committee 

Legislative Council Amendment Number 
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V 
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V 
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Renumber' accordingly 

STATEMENT OF PURPOSE OF AMENDMENT: 

I-louse Bill No. 1009 - Department of Agriculture- House Action 
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DepL 602 - Depanment of Agriculture - Detail of House Changes 
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25thDAY 

""• ,.,_~n! :~ hc,ffl $12~ IC Si.-:.o2. )'1lt ~ C,~ lc, .t ~ ~ ~ W\OC..de ~ ~ ~~ ;c-lC ..i.>'..r~~~ 
,--.r-1-.,~ .... .._J'-w,u~ ~it'! tf'\c:)it1 ,i11n1l"'Q\l,ac-l0f • nion!"lt1 u"CUWCf$l6,6~ lot' t!\ii!'~ .a=-..,'$i!)~ €.'?J 0:-.-~•. 

,,-~,,.. --~~-- .$..--..= • ..,.-ci:~ •·.r,o-. ~ IQT ~- ,~ ~-'J; ITI()r1U'IS ~! ~ ~n-.,.;r-
,, •~ -. ~ ~;j· -~..,, •..-r.tJ~ ~~~ ho,m ~ ~ ,-~ •~ 'Ot ~ ~ uf ~--'-0-:.....~ -;--.­

:.• -~~ .,.,~; ,e::w,--C"':rl V.JO ilOC: Cl ~el"lle".a, t...lte~ ~ ~anc: ~ ,~~ ~~t'~ ~tk"im ;~c:n..,: ..._~ ... ;:;;.­
.,.~ ~ a,\C hV. ',JiC ~ ~~~~ ~ ~ 1$ $40(, i.X)C 

A sect,on ,s aooed autnor.zing !unds trom the enwonment aria rangeland protectior, funa to oe used t()( 
narrnonizat,on of crop protectJOn p:-ooua: stanaaras. 
A sectJOn ,s aaaec contiOLJing the $350 b1ennra1 pest,cicta proouct registration tee. Under current law. tn.e 
!~ woula tlave reverted on July 1. 2001. 
A seaicn is aoaea requiring the Agriculture CommtSSiOner, in CO.'lSUltation with the acv,sory board :or the 
sa:e Send program. to estaohsh lees tor collection of select chemicals. Tr.e tees are to be es:ablished a! 
a 11,,·el suttroent re generate $100.000 during tt>e zoo, -03 biennium. to lle deposited m r:-ie environment 
;;nc rangeianc pro:ectJOn tund. to defray me cOS'.s at Proiee Sate Sena. 
.; seClJOn rS aoaec requ,ring tne Agncu:ture Comm,ss.-oner. ,n ccnsul,at;cn W1ttl the aa,,1sory boaro t~, :11.? 
Sa.:~ 5e~am. 10 researdl the p01eri1iaI ol recycimg selected proouas coilected unce< Prciec: Sa:e 
Sen~ .. 

REPORT OF STANDING COMMITTEE 
priations Committee {Fiep. Timm. Chainnan) reccmmencs AMENDUENT5 

'-,,I 

LOWS a"c .~:,c;--: :::.::: a'clenoect. r.:!eo~-nenos DO PASS ,20 YEAS. '. ~~::..y "'-,;' 
cNT ANO NOT VCTl~JG, HB 1C!22 was ;:>lacN on tt1e Si:•:t: oroe,- c~ ~nc 

0 a::1e 1. ft!1e 2 affer ·departr.i~'.· ,ns:e~ ·: 10 create ana enact a new sec6.l0n :c cha;)!t><" 5-1.3.;.; 
ct tri":: No,::- Dai--.'.lta Ce~,c;~ Cooe. relar:ng !o co;,,mgnt ana rraoeman,.: :n a-ner,c .:!nd 
~eer:.:ic sec,or> 54-3-t 4-04 ot tne Nor,, Dakota Ceritury Coae. ret3ting !O me: mct:::i-: 
picture aav,sory board. to prov1-:ie legtSlati-.ie ,ntent: and to declare an emergency-

.. 

~ 

.t <. 

V 

~ 
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PaQF' 1. line 10. TeplaCe "'3.220.43T wi:?: ""3.250.~--:­

Page 1. remo,,e line 12 

Page I.line l3_rep&ace•~wari•1,4Q5~ 

Page 1. llne 14. rep1aee •4..960_778"" Wlttl--S.710.778"" 

Page 1. line 16. repiace-4!:,97.778"" wittt "'5:.347.na­

Page 1. after line 16. insert: 

'"SEChON 2- l.EGISlATIVE INTENT. tr is 'lt1e r&len! ot '!!le~ sewe11n 
legislative assembly 1hat tor the puspose of ~ a tiuoget ~ 1or ~ 2003-05 
biennium.. !he baSe budget request for ltle aepanmen:. af ~ no:: onduOe :he 
$750.000 appn,prialioc, prow:ieo by tne tift\,-sei,,ere ~ ~- Sor aadrXlnal 
~ relaDng 10 thel.e-sana Oa-k~ 

SECTION 3. AIIENDIIENT. Seo.en ~-34 4-04 af ~ ,999 ~ 10 l!le 
Nom Oakola ~ Code is arnendeO a.'"ld r~ as tc:,ao,,.s· 

54-34.4-04. NocUl Dakota motion ~ dea el 1 wJt (llfice -~ 
boacd- The '\lo(1h ~ m.:;t,or; ~ ~ .>tk:e «s a ;i,art ~ w-e ~ 
ceparunen:. The ctt.c:e stiatl ~e North Dahota as a bca!,or': tor sroonng tims 
t~'ISIOn shows. oco.imen!aflE:S. ana ~- ~ stl2ll ;)rO\rl()e ~ 
ex;ieruse :o ~~to use~~ as a hln'ung locaDOr.. The oireac.:- ot t!'1e 
toonsm ceparonent shali a;>poar1t ~~ necessary to~ !:le funaions a:lct ou:ies ':if :ne 
offi....--e ani ~~an acv-scty ooatti at no more %r1a1'l ten ~10 as.sSl ~ 
aavlSl1lg the otflce and to prcvide !ecnn,,:a. ~ !O ot1e" ;:rospe;;:nve tilm ~ 
seeking Jocaoons and acl\.-ice. Tne :ioara sr-.ai: sen.-e ~ com;pens.a110n. ~ 
reirnoursemem for acruzJ and necessary expenses at me same rate as allo,aied Olhe' 
stile officefs to t>e paac1 trorn turlds a-.;aiiable t.o me ou.:e WlttW1 me km'1S ~ ~ 
apprcpnalions. 

SECTIOH 4_ A roe,,,,; sec:n1 tri cna.:,;er ~.:µ4 ot tne Nonfl Qai..Ola ~ 
Code is crearea .r..1 enactee as toaows: 

~and~- The c.rec-.o, 9! me_~~;:trn,enf-~~ 
co;,:,.ngnt o:: ~ prat.?C,on to:: 9c.•~ mat may be: ;;sec tv ~ ~ ;>QloC>es 
us:c-d~~~34 .;-03 T~ cn-eco:- rr.aJ ,~an;: ~a~!~~ 
anq 1~anc ar..--:!1:n.; .. -rtn coc-.~..:r::_cr_tr~~~;_~~~ 

SECTION 5. EMERGENCY. Secno~ 4 c! -::tbS ...:: .s, cec;a,ec :o :>e .an 
emergency rneasu:-e · 

Per'...:~ ac::o.-c,ng:, 

STATEMENT OF PURPOSE OFAIIENOUENT: 

House &II No. 1022 - 0epanment at Tounsm • House AcSJort 
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S?Sc.:ioo 

Sr..&000 

C OC 

~-~-:~a'.,=.~~~oc:::;: ~.;~~;;~ ;:~~:-~~;:~~t;.!'; ~~:~ W ~~ •r.• 

7'.".a! r..-:::..n1,~.Q,,:C ~,4;'~" ~ '- .,:a..:.~~ ~~Lennl.al ~ llf\CToU5eC by $,~.COO !rOl'ft ~ ~ :-...G IC ~•IOe" .»oor...i •-~ 
"Cl 'Tlacll<"":)rr_rt!ialin<~:..:~~~.a'lC.c...r-..,5,e~.-.1,Ja~ 

:..,s amenamem alsc aaos tt,e lollow1ng seaior.s: 

• ~•:er: 2 ,~,s se-::•cr. ::;•::·11des 1egtS1anve ,ntent that tr.e acarttanal S750.0CO gen.:ca• t:..~ 
~r~=":a:,or. ,:-,:!ucce .~ :~ hc:JS-2 \.'e:"SiOt". ,s not tc ::;e co~taerec pa~ c~ me :iepa-"":'~er.fs ::>as~ 
o..cge: :equest tor !'"..- our:::,.o:;e o: prepar:t1g the bucget reques. tor rr.e 2ca:'-05 o>enniurn 

• S<c,o" :, - ,.,,s xe:,c:-: an,encs Nortri Oa,,;o:a Century Code (NOCCJ Seci,c;.-i 54-34..:-04 :a p,ov:oe 
~a! !~e ~1reCC" ::,t ~r:~ Deca:-:'."'!len! ct Tcunsr.1 ma·.,. appOrnt an adv,scr-r boarc to ass,~ t~e ~~ 
Ca~o!a 11.~::;:,cn P•cture Deve1opmenr Ott,ce. Section 54-34.4-C4 currenrly ,eq,;.res trie appc·:-::,.,en: 
or s.,cn a coar0_ 

• ~..on.: • Tn,s sea,on crea:o a new sect,on to NDCC Cr.ap:er 54-34.4 :o prcv,oe ~ !he c,r~or 
c• rne Oeparr~en: ot T:ii.,r,sm ~ay obta,n copyright er trademark protection tor any ,tern usec :o 
p,omore me stare rounsm p !lic,es_ as es:aoliShed oy NDCC Sea,on 54-34.4-03 

• Sea,on 5 - Th,s ~•c;,1 orov,des tnat ~ion 4 tS an emergency measu:e ana Will be et'.e-:::,"e .iv-; 

REPORT OF STANDING COMMITTEE 2
0ll'leOt1l. 

ppropriations Committee (Rep. Timm. Chair.nan) recommencs AMENDMENTS 
AS FOLLOWS an.: :,-:t::r. so ar-,enced recor"1rn~ DO PASS ,~5 YEAS 51\'.AYS. 
i r,8SENT ANO ~OT VOTlNGJ HB 1G23 was pJa:::ea on t.'1e Sixth orcer on rne 
caienc,a:-_ 

Paqt: hne 7 rt:~ace :11e i,rst ·sect,an· w,m ·sect,ons· and alter ·54.27.25· insert ·anc 
61-0,-26.," 

Page :.ne 9. a~e, ·•uno· •nsert •. s;.;ppi,:c'fT]en:,ng me warer resources of eas:ern f'.cr!h 
Da><o:a.· ar.o a:ter tr.e semicolon ,nsert ·10 prov:de an exempi:,on from payment of fee,; 
ancr 

Page 1, line 18. replace "8.966.759" with "9.066.759" 

Page : . line 19. repiace -5_4n.4a5· with "6.503,485" 

;:;age 1. line 20. repiace ·st 4 833" w,lh ·499_333· 

::>age,. 1ine 22. re::>la.:e ·22.62S.06T ~v1th "22.475.0GT 

Page 2. hne 2. replace ·93.91 7 341 • w,th ·93 .878 .34 l • 

Page 6. after line a. ,::sen: 

"SECT:ON 10. AMENDMENT. Sect,cn 61-0,-26 1 ot L'1e 1999 Supplement tc 
:-.e • ~::,r•-: Da•.Jca Cer.,.:~, Code 1s a:-:ienaea ana reenacrea as ioilo,'11S 

61-01-26.1. Frndings and declaration of policy - Water to eastern North 
Dakota a critical pnonty · IN::,:.:;:· s.:pp:.:'."._e,i::i:,cri s::..c:,_ E~p'Qi~erl'. c: ~a!'. The 
·~ ~.s.J'. -.t: .!~St::9'::: • ~ r~.::;s :~1a! rr.ar.)'· are.:is ar.C tccJ.:::ies in east~rr: Nor:h O~ota :;o :10! 
€'..;::. W!":: ~r•r.;.. .~c· .,, ... ,,.:.1:--?!" - }N 9 tnc.1t lPf:'. noi_F 1 !l••~s::, a, :as .)I a ic:r.:d" ~ ... s ee -ra rs fQf1. 

S:.t ta:..:.s. a. ,c.1- s.:.,: ,;, ·1 JfCS. ''ue ac. and orn: 1 nc12ard003 and a,scoic.i;,ng, Sub5tancc.: 
1: ,s aiso •c.;:•.c t'13; -::;r'.'er ar~as ano •ocai::,es rn eastern !\:orm Dakota dO :.or r-.ave 
s..i·t,;;:oer.t c..;an::t1es ct ·.-.a:er to ensu,e a cte;,enaa:ile. long-term wa:er supp1y Tne 
1,eg,s1at:ve aSS.:"'101:,, '.ur:ne< 1,ncs :nat supplementa:ion ot the water re50!.,rces of eaS!em 
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HB 1022 



2001 snNATE STANDING COMMITTHI~ MINlJTES 

BILL/RESOLUTION NO. IIBI022 

s~nwtc Appropriulions Committee 

□ Confo1·cncc Committee 

I !curing Dute Fchruury 21, 200 I 

Minutes: 

Si,;ntilor Ncthin~ opcncd thc hearing on 11 BI 022 - Tourism Department. 

Allon Stcnclticm1 Director of Toul'ism for North Dukota tcstilicd in :rnpport of the bi II which 

provides a gencrul fond nppropriation fo1· defraying the expenses for the State Tourism 

Department ( u copy of the written testimony is uttachcd), Copics of newspaper and nwgazirw 

articles describing tourism activities in ND, while ut a internutionul 1111.!'Cting in Norway. wen: 

distributed for the review of the committee. He distributed copies of the 11Vittlcs in the Vast 

Lane" ( a copy is attached). Advertising good places to cut in ND - which may be somcwhat out 

of the way for the ordinary trnvclcr. 

Senator Solberg: Have you checked about highwuy signs'? Hear the Lady Bird story about 

stopping them'? 



Pugc 2 
Scnutc Appropriulions Committ(:c 
Bill/Resolution Numbcl' 1113 I 022 
ltc11ring Dute h.:hruary 21, 200 I 

fulli.utvr 611drist: To umplify some on Senator SollH.:rg's stutcmcnt •- lrnflk docs stop whc111'1cy 

rcud billboards•·· docs uttrnct individuals O havi: }'l>ll checked wilh tin: trnnsporlutio11 

dcpurtmcnt rcgmding some, modify sonw'! 

All;111 Stenehjem: We seek every opportunity to partner -- 2 Wl.!cks into tlH,' job so111conc 

indicuhid tlu.1 sign -- went to the department of transportatio11 •· lhcrc is a nci.:d to identify 

businesses, tourism spots. 

Scnutor Thane: ls it your responsibility m the Depar1111cnt of Transportatlon for the now dosed 

tourism informution center on intl.'rstatc 2')'.1 Used to be II lot ot' tourism i11fonn11tio11, now 

climinutcd'! 

Allon Stcnchji;ru: Tomisin did huvc the funds -- llwn lt1nding wns cut: now the department of 

trnnsportution's responsibility. 

Jllhl)llC Burke, Dcpuly Dirccto,· of Nor(h Dukota Tourism: This is example or one of tlw wuys we 

work with other agencies-- the Depurtmcnt of Tran~portation hus n.·sponsibility for all n:st stops. 

whether new or established--· we have the information within cuch ref.it stop at no expense to our 

dcpmtmcnt. 

Joanne Burke, Deputy Director of North Dakota Tourism, spoke on the Lewis and Clark Trnil 

promotion within the department ( u copy of her written testimony is attached), She distributed 

copies of newspaper articles from Los Angeles and Minneapolis, .regarding tourism activities in 

North Dakota. She also made available for review n copy of the marketing plan used by the 

dcpurtment. She described the brochure which was printed along with several other sponsors 

which will be placed at strategic spots along the Lewis ,1nd Clark Trail and will bl! placed at all 

interpretive centers --- important that all the information be uniform (no copy availablc for the 

flies), 



Pug~ 3 
Sonuto Appropriutions Conunittco 
UIII/Rcsolution Numb~,i• I ID I 022 
!·louring Dote Fcbruury 21, 200 I 

fuiull~: Merit on news rclcnscs? Doing TV'! Airline magazines'! Seems tit!.' uirliucs 

would/could prollt ti'om visits to ND. 

Joormc Durk~: All those things we'vo considered or arc considering. 

Scnntm.Lirnlmrn: Know you've tulkcd ubout Europe•· but wlwt about the trav· lcrs from the 1hr 

cust'! 

J.ill.wni; I hH'kc: Wc huvc used very spcci fk rcsean:h to decide an.:as we ncl..'d to get to --- using our 

dollc11·s more cost cffoctivc i11 the 11111rkcts we an: now focused on. 

fumator Orindb~: Totul dollu,. in the Lewis and Clark prnjcct'! 

,loamw Burke: 1.2 million 

AIJ.ull.Stcncltivm: 655 thousund: I FTE~ 750 thousund promotionul dollars 

Senator Ngthjng: 1915 --- the 1.4/5 thousand in thcri.!'! 

Joanno Bllrkc: All in there. 

Scnntor Grindborg: Lewis und Clurk portion'! Hous~ not consider 750 thousand gin --- (l55 

thousnnd included FTE'? 

Scnutor Grjndbcrg: ·¼ M 0 -more ud space'? 

l\llun Stenehjem: We were cuught short -- project should huvc begun 2 years ago --- House felt 

the 750 thousand needed. 

Senator Grindbcrg: Expect the Department of Commerce bill which adds I 00 thousnnd for the 

Lewis und Clark project -- perhaps will be in conference committee -- the discussion will be 

around the 650 thousand difference--- just a statement, be sure to document, ready to respond to 

questions. It's not cutting what's not in budget -- but understand, if the department of commerce.: 

bill is killed -- back to tourism. 

'1 



Pugl.l 4 
Scnalc Appropriations Committee 
Bill/Resolution Number 1113 I 022 
I kn ring Dato Fcl>ruury 21, 200 l 

Aflill.l ~lcm:lucm: I lope 11.:gisluturc recognized l'u11ding for Lewis and ( 'lark is an oppnrtunit~· .... 

need to put dollurs behind us. Need to move forward•· not ba~:kwunl: a grcut opportunity. 

Sc1wh>I' Bobjnson: Lcwls and Clark whole'? TV media dollars'! 

Afu.llL)J£U£l..l,uall: C'uncnlly don't sec it lrnppcning -- rn:ed to penetrate gross rnting points -- 2~0 

thousund 5 ycurs ago now cost 500 thousand 1hr I 000 gross points. Need to promote where w1.· 

cun bcsl use our dol lurs. 

Senator Thi~: S1.•nt time on web site dcvclopim.•nt'! 

i\ll;in St~•ochj~·n1: Work on the wd> silc ls a priority. Been (i-8 years sim:c it was work on h• 

looking ut redoing it. 701½, of trnv1:lcrs go to Wl.'b sill.'s •·· hopl.'ltdly w1.· can form partnerships -­

pcrhups with the higher education rcgurding marketing slralcgiL·s. 

Scnutor Ncthi.w.t: Sec rcmovul of J0.000 for the 1-lorizom: magazine'! Rcuction'! 

/\Ihm Stenehjem: None: we have four line items •0 we will need to review und sec what's bL•sl 

\vuy lo spend dollars: if Horizons is one of them: we 'II :we that we do 1101 disconlinuc, 
I, 

Scnutor Ncthing: Couple of objectives n not only in state but out of state and perhaps even 

intcmntionnlly, 

Allan Stenehjem: Yes, move in that direction. 

Pavid Borlaug (Lobbyist #368) North Dukota Lewis and Clark Bicentennial Foundution, Inc .. 

spoke in support of HB l 022. He distributed bookmarks (one is attached). 

Senator Schobinger: Web linked to tourism'? 

David Borlaug: Yes working on it: cost is high but believe it is right thing lo do. 

Ron Wanner. Golden Valley rancher and owner of the Knife River Ranch Vacations testified in 

support of HB I 022. He also attended the Norway conference at a personal expense of #31500. 

No bookings from it thus far, but great c>:posure, learning experience. 



Pugc 5 
Scnutc Appropriutions Committee 
Ulll/Rcsolutlo11 Number 1113 I 022 
Heuring Date Fcbrunry 21, 200 I 

Trn\.!y !>o.tlW:, l:ort Lincoln Fouudation, tcslilicd in support ul'I IB 1022. Cost ol' ev1.•ry1hi11~ is 

going up .... tourism dollnrs seem llat •·· little for marketing, Need lo make the invest1111.•11t-­

hrings many dollurs bu1,:k to tlw North Dakota economy, 

Sorn Ott\! C'ol\:nrnn, Bismurck-Mandan C'VB, t\.:stilh:d in support•· ~sp!.!chdly or the Lewis and 

Clurk projc1,:t. ( 'ompmison tigurcs show thnt muny <.:itics spend mot\: 011 lourism than we du as a 

state ( 111,:opy of her wirttcn testimony is atlaclwd). 

SQ]wtor N~thin~: We understand the need, you umkrstand the need O h~m· do we get the wurd 

out to the voters'! 

Sura Otte Coh;mm1: ls difficult .. \Ware just beginning to work 011 this -- cducn1i11g \,th~•rs to 

understand the vuluc of tourism, 

Senator Thone: Have you been in the school sy.,.tcm . ·ith your story'! 

Snrn Otte Colc..•mt!ll: We do, during national tourism week we hud junior/senior high school 

students design T-shirts --- hud them judged by locul urtist --- sold them, and had a great story on 

locul television. 

Bill Shnlhoq.Q ( Lobbyist #30 I) North Dukota Hospitality Assoclation, testified in support of the 

bill. I-lopes the legislature looks favorably on this. Apprnximutcly 3 percent of rcvcnu~s arc 

spent on marketing by his association, So if 74 million generated, 3 percent would be about 21 

M --- perhaps a little out of the current range. 

Senator Ncthing: But you 're looking at profit versus service ... to promote tourism, we need to 

reach the voters'! 

Bill Shnlhoob: Tourism hasn't taken care of itself-- needs to tell its story-- need to advance 

partnerships ---individuals need to come together to SELL ND. 



Pug1J 6 
S"mul\l Apprnpriutlons Commlttcc 
BIii/Resoiution Numbvr 1113 I 022 
f lcul'lng Dute Fcbrnary 2 l. 200 I 

~JJ t\hizcr, Willi:~ton, testilkd in support ol' I I Ii I 022 ( ii copy ol' his "rith.'ll 11:sti111ony h 

uttu1;hcd). (Also nttuchcd is u copy of the School of 1:orestl'y, The university ol' ~-!011ta11u in 

Missoulu -- The Institute for Tourism und Recreation Rcsc 1m;h report Ile rcl~rrcd to in his 

testimony). 

No udditionul testimony: hcuring dosed by Senator Ncthing. 

3~28-0 I Full Committee /\ct ion ('J'apc 111, Side 1\i Ml!lcr 11 44,3-54, 7; Tape II I, Side Ii, ivlctcr 11 

0,0-6.7) 

Senator Ncthing reopened tlw hearing 011 II BI 022- Tourism Deparlnwnl. 

Scnutor A11<lrist, Chair of the Subcommittee reported 011 the Committee's finding. Discussion: 

followed by a motion to move the 11111<.mdments (II I 08022.020 I) as presented by lh1.· Com111ittcc, 

by Scnutor Andrist: seconded by Sl!nator Grindbcrg. Dis<.:ussion: verbal vote moved th1.• 

adoption of the umcndmcnts, Discussion on the bill. Senator Andris! moved a DO NOT P;\SS 

AS AMENDED: Scnutor· Grindbcrg seconded the motion. Discussion: call for the vote. Roll 

Cull Vote: 14 yes: 0 no: 0 absent and not voting. 

Senator Andrist accepted the floor assignment. 



Roll Call Vote II: 

Scuutc /\ppropri11tio1rn Committee 

D 8ubcommittcu on·-·-·-··-··-•-·•·---·····-···----··-····-········--· ________ ····-······ ......... _ .... . 
or D Conforcncu Committco 

Lcgislutivc Council Amendment Number 

Action Taken 

Motion Mudc Uy 

Senators 
Dnvo Nothin.l!, Chairman -Ken Solberg, Vice-Chairman 
Randy A, Schobingcr 
Elroy N, Lindaas 
Harvey Tnllackson 
Larry J, Robinson 
Steven W, Tomnc 
Joel C, Heitkamp 
Tony Grindberg 
Russell T. Thane 
Ed Kringstnd 
Ray Holmberg 
Bill Bowman 
John M, Andrist 

Total 

Absent 

( ' -
'. 
Yes 
v 
~/ 

v/ 
(...,.,, 

1,/ 

✓ 

V 

v 
V 
v 
t,,/ 

1,,/ 

I,.;/ 

✓ 

---- . . 
---- .. ----·-·; 

No Scnntors Yes No 

No 

7;) ,• -~ 
r Joor Assignment Se_n_a_to_r __ _,,(==/4 ..... , L~/~-/~1'-LZ ___ ·.~·~~6~~~~-· ___________ _ 

If the vote is on an amendment, briefly indicate intent: 



18022,0201 
TIiie, 

Prepared by the Legislative Council stall for 
Senator Andrist 

Fiscal No. 1 March 16, 2001 

PROPOSED AMENDMENTS TO ENGROSSED HOUSE BILL NO. 1022 

Page 1, after line 14, Insert: 

11 Grants 

Page 1, line 15, replace 11 1,405,86~11 with "Z.Q.6..Jie.3 11 

Page 1, llne 16, replace 115,710,778" with 11 5,160,778 11 

Page 1, line 18, replaco "5,347,778" with "4,797,778 11 

Page 1, line 21, replace 11$750,000" with "$100,000" 

Renumber accordingly 

STATEMENT OF PURPOSE OF AMENDMENT: 

House Blll No, 1022 • Department of Tourism• Senate Action 
EXECUTIVE HOUSE SENATE 

BUDGET VEASlON CHANOES 

Salaries ano wanes $1.039, 100 $1,039,100 
Operating 11xpenses 3,220,437 3,260,437 
Equlpmenl 15,378 16,378 
QranlB 30,000 $100,000 
Lewis aM G!ark Blcentennlal ~ 1,40~,863 (050,0QO) 

Tola! all lunds $4,960.778 $5,710,178 ($550,000) 

Less as11mated Income i§UQQ lli..QQ.2 -~--
General fund $4,597,778 $6,347,778 ($550.000) 

FTE 11,00 11.00 o.oo 

Dept. 740 • Department of Tourism • DetaU of Senate Changes 
REDUCE 

PROPOSED 
ADO GRANT FOR INCREASE FOR 

COWBOY HALL OF LEWIS AND TOTAL SENATE 
FAME CLARK I CHANGES 

Salaries and wages 
Operallrig expenses 
Equipment 
Grants $100.000 $100,000 
Lewis and Clark Bicenlennial ll6§Q,0QQ2 {6~01000) 

Total all 1unds $100,000 ($660,0001 ($650,000) 

Less estimated ln~ome ----
General fund $100,000 1$650,000) ($550,000) 

FTE 0.00 o.oo 0.00 

SENATE 
VERSION 

$1.030,100 
3,260,437 

15,378 
100,000 
ill.~ 

$5,160,778 

363,Q00 

$4,797,778 

11.00 

100,000" 

, The House version Increased the Schafer executive recommendation by $750,000 for markeling relating to the Lewis and Clark Blcen1enn1al. The 
Senate version reduces the House version by $650,000, to provide $100,000 more than the Sch al er execu11ve recomma,,dat1on 101 Lewis and Clark 
targeted marketing, 

Page No. 1 18022.0201 



Roll Call Vote II: 

Senate Appropriations { 

10llllllilh .. 'l.' 

0 Subco11unittcu on . __ _ 
01' 

D Confon.mcc C 'ommittcc 

Lcgislutivc Council Amendment Number _ ,/_fc:·. _ __:,_,,~-,· ·~ c' :::'. ~ ~ ,!1 

_ •. • •. . .. 

/;J~';~.. /'. . , 
Aclion Taken ___ .. ~--- .. '--~-~~-~JfQC . . < ;_·,,_,_ .1-; <~ :~~-· ':',',___,J .. •C_ . 
Motion Mndc By 

s,.mntors Yes 
Dave Ncthin~, C:huirnrnn 
Ken Solbcr~, Vicc-Chuirman 
Rundy A. Schobin~cr _ ·-Elrny N, Linduus / 

Hurvcy Tulluckson // /{/;' -Lurry J, Robinson I . v -
I I , I} 

I ' /'/) Steven W. Tomac 
Joel C, Hcitkam~ l t 

" _,,/ Tony Or,indbcrg 
Russell T. Thane ---------:::;;.;----...-
Ed Kringstad 
Ray Holmberg 
Bill Bowman 
John M. Andrist 

Total 

Absent 

Yes 

No Senators Vcs 
·, 

i 
I 

I t 
l •.-11c 

,· 

., ,, 

' 
/ 

/ .~ 

No 

No 

--

·-

Floor Assignment Senator ----------------------------·---

lf the vote is on an amendnwnt, briefly indicate intent: 



-
REPORT OF STANDING COMMITTeE (410) 
March 28, 2001 3:22 p.m. 

Module No: SR•64• 7044 
Carrier: Andrlat 

Insert LC: 18022,0201 Tltle: .0300 

REPORT OF ST ANDING COMMITTEE 
HB 1022, as engrossed: Appropriations Committee (Sen. Nothing, Chairman) 

IQCommends AMENDMENTS AS FOLLOWS and when so amended, rocommonds 
DO NOT PASS (14 YEAS, 0 NAYS, 0 ABSENT AND NOT VOTING). Engrossod 
HB 1022 was placed on the Sixth order on the calendar. 

Page 1, after line 14, Insert: 
"Grants 

Page 1, line 15, replace "1A.O..Q~.~" with 11.W.~O-~" 

Page 1, line 16. replnce "5,71 o.778" with "5,160,778" 

Page 1, line 18, replace 0 5,347."178" with "4,797,778" 

Page 1, llne 21, replace "$750,000" with "$100,000" 

Renumber accordlngly 

STATEMENT OF PURPOSE OF AMENDMENT: 

House BIii No, 1022 .. Department oi Tourism .. Senate Action 

EXECUTIVE 
OUDOET 

Salaries umJ wagos $1,039,100 
Oporallng oxponsos 3,220,43/ 
Equlpmonl 15,376 
Orn111s 30,000 
Lowis and Clark Blcontonnlnl A65,8~ 

T otul all lunds $4,060,776 

los3 osllrnalod Income 363,000 

Genorat fund $4,597,778 

FTE 11.00 

HOUSE 
VEflSION 

$1,030,100 
3,?.60.437 

1b,3/8 

I ,40!i,803 

$6,711), 778 

363,000 

$5,347,778 

11.00 

SENATE 
CIIANO[S 

$100,000 
(650,000) 

($550,000) 

($560,()00) 

0.00 

Dept. 740 • Department of Tourism - Detail of Senate Changes 

REDUCE 
PROPOSED 

ADD GRANT FOR INCREASE Fon 
COWBOY HALL OF LEWIS AND TOTAL SENATE 

FAME CLARK 1 CHANGES 

Snlarles and wagoo 
Operating oxpemies 
Equipment 
Grants $100,000 $t00,000 
Lewis and Clark Bicentennial ,~,, ·f1 000) tfili0,000) 

T olal all funds $100,000 .. ,50,000) ($550,000) 

Loss estimated Income ------·----
General fund $100,000 ($650,000) ($550,000) 

FTE 0.00 0.00 0.00 

SENATE 
Vl.:rlSION 

$1.D30,100 
3,250,43/ 

16,378 
100,000 
i'bf>,863 

$6,160,778 

363,000 

$4,797.778 

11.00 

100,000" 

1 The House version Increased the Schafer execulivo rocommendatlon by $760,000 lor rnarkEJtlng relallng to the l owls and Clar!< Blcenlennlal. Tho 
Senate version reduces tho Houso version by $650,000, lo provide $100,000 more than tho Schalor execulive recomrnendalion for Lewis and 
Clark targeted nt!irketlng. 

(2) DESK, (3) COMM Page No. 1 SR-54-7044 

i 
' 



2001 TESTIMONY 

HB 1022 



Prepared by the North Dakota Legislative Council 
staff for House Appropriations • Education and 
Environment Division 

artment 740 • Tourism Department 
use BIii No. 1022 

2001-03 Schafer Executive Budget 
FTE Positions 

11.00 
General Fund 

$4,597,778 

January 15, 2001 

Other Funds Total 
$363,000 $4,960,778 

1999-2001 legislative Appropriations 11.00 4,016,000 3~~.00Q ________ 4,379,000' 

Increase (Decrease) 0.00 $581,778 $0 $581,778 

-~ 
2001-03 Hoeven Executive Budget 0.00 $0 $0 $0 ·---~----
Hoeven Increase (Decrease) to Schafer {11.00! ($4,59'/, 778) ($363,oooi {$4,960,nal 

1 The 1999-2001 appropriation arr0unts Include $3,106 from tho general fund for the agency's share of the $5.4 mllllon funding pool 
appropriated to the Office of Management and Budget (0MB) for special market equity adjustments for classified employees and 
$868 from the general fund for the agency's share of the $1.4 million funding pool approprluted to 0MB for assisting agencies In 
providing $35 per month minimum salc1ry lncroases In J• 1ly 1999 and July 2000. 

Major Schafer ~ecommendatlons Affoctlng Tourism Department 2001-03 Budget 

General Fund Other Funds 
1. Provides funding for an equity salary Increase of $145 per month for the $2,963 

director effective January 1, 2002 (the amount Included In the executive 
budget Is $83 less than the required amount of $3,046), 

Provides funding for an equity salary Increase of $257 per month for the 
deputy director effective January 1, 2002 (the amount Included In the 
executive budget Is $2,458 more than the required amount of $5,402). 

3. Provides $655,863 for Initiatives relating to the Lewis and Clark 
Blcontennlal, a general fund Increase of $531,868 compared to the 
1999·2001 biennium appropriation of $123,995: 

1 FTE tourism marketing specialist Ill 
Operating expenses for televlslon advertlslr,n 
Other operating expenses 

Total recommended appropriation 

$7,860 

$110,793 
500,000 
45,070 

$655,863 

Major Hoeven Recommendations Affecting Tourism Department 
Compared to the BIii as Introduced (Schafer Budget) 

1. Eflmlnates the Tourism Department and Includes those duties In the 
proposed Dopartment of Commerce, {Recommended funding for lhe 
Department of Commerce ls $60.97 million ($17.4 mllllon from the 
general fund; $43.6 mllllon from other funds), which Is $3.5 million 
($2.4 mllllon from the general fund: $1. 1 mllllon from other funds) less 
than the Schafer recommendation for the combined agencies of the 
Tourism Oepartmant, the Division of Community Services, and the 
Department of Economic Development and Finance.) 

General Fund 
($4,597,778) 

Major Leglalatlon Affecting the Tourism Departmftnt 

Other Funds 
($363,000) 

Total 
$2,963 

$7,860 

$110,793 
500,000 
45,070 

$655,863 

Total 
($4,960,778) 

Senate Bill No. ,032 • This blll consolidates the Division of Community Services, the Department of Economic Dovolopmont nnd 
Finance, and the Tourism Department Into a department of commerce. 



Prepared by the Norttl Dc.11--ola Le\)1!.lat1,t! Cuuncil 
staff for Senate Appropriations 

Department 740 • Tourism Department 
ouse BIii No. 1022 

2001-03 Schafer Executive Budget 

1999-2001 Leglslallve Appropriations 

Increase (Decrease) 

FTE Positions 
11.00 

11.00 

0.00 = 

General Fund 
$4,597,778 

4,016,000 

$581,778 

February 19, 2001 

Other Funds Total 
$363,000 $4,960,778 

363,000 4,379,000' -----·- ------·~• 

$0 $581,778 
-= -..:.. ~ 

2001-03 Hoeven Executive Budget 

Hoeven Increase (Oecroase) to St.:hafer 

0.00 

(11.00) 

$0 $0 $0 ---- -------~--...... ,.._ 

==e:!:a($=4,5~7,7.~ =-~ ($363,000) {$4,960,778\ 

1 The 1999-2001 appropriation amounts Include $3,106 from tt1e general fund for tho agency's share of the $5.4 million funding pool 
appropriated lo the Office of Management and Budget (0MB) for special marl<et equity adjustments for classified employees and 
$868 from the general fund for the agency's share of the $1.4 million funding pool appropriated to 0MB for assisting agencies in 
prnvldlny $35 per month minimum salary Increases In July 1999 and July 2000. 

Major Schafer Recommendations Affectirag Tourism Department 2001-03 Budget 

General Fund Other Funds 
1. Provides funding for an equity salary lncreaso of $145 per month for the $2,963 

director effective January 1, 2002 (the amount Included In the executive 
budget Is $83 less than the required amount of $3,046). 

2. Provides funding for an equity salary Increase of $257 per month for the 
deputy director effective January 1, 2002 (the amount Included In the 
executive budget Is $2,458 moro than the required amount of $5,402). 

3. Provides $655,863 for Initiatives relating to the Lewis and Clarl, 
Bicentennial, a general fund Increase of $531,868 compareci 1r, the 
1999-2001 biennium appropriation of $123,995: (The Housu incroased 
this line Item by $750,000 from the general fund for additional Lewis 
and Clari< Blcentennlal marketing.) 

1 FTE tourism rnarkotlng spE:1clallst 111 
Operating expenses for television advertls(ng 
Other operating e><penoes 

Total recommended appropriation 

$7,860 

$110,793 
500,000 
45,070 

...,___~ .. ~---....... ---~·---
$655 ,863 ===== 

Major Hoeven Recommendations Affecting Tourism Department 
Compared to the BIii as Introduced (Schafer Budget) 

1. Eliminates the Tourism Department and Includes those duties In the 
proposed Department of Commerce. (Rocomme,ided funding for the 
Deportment of Commorco Is $60.97 mllHon ($11.4 mllllon from the 
general fund: $43.6 nillllon from other funr.ls), which Is $3.5 million 
($2.4 million from the general fund; $1,1 million from other funds) loss 
than tho Schafer recommendallon for the combined agenclfJS of the 
Tourism Department, tho Division of Community Sorvlces, and tho 
Dopa1tmen1 oi Economic Development and Flnenco.J 

General Fund 
($4,597,778) 

Major Leglalatlon Affecting the Tourism Oopartmont 

Other Funds 
($363,000) 

Total 
$2,963 

$7,8G(J 

$110,793 
500,000 

---·--45,070 
$6Go,863 ===-= 

Total 
($4,900,778) 

Senate am No, 2032 • This blll consolidates the Division of Community Sal\llces, tho Doportmont of Economic Dovolopmonl ond 
FlnMco, nnd the Tourism Department Into a proposed new agoncy, lho Departmont of Commorco. 

Senato 8111 No. 2195 • As Introduced, this blll provided a $100,000 general fund approprmllon to lhe Tourism Depar1manl tor n grnnt lo 
tho North Dakota Cowboy Hall of Fama. Ae amended by tho Sonale Approprlollons Committee, this bill provides leglslollvo 1n1onl thnl 
$100,000 of tho grants llno ltom approprloted to the Tourism Division of the Dopartmont of Cornmcrco bo used lo provldo a urnnt to ltlti 
Cowboy Holl of Fame, 
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---~ rc~~~t~t1c;1dcd -;ran~s li11e-i1~-;1~ of $30.000 is removed and the fonding 1s translcrrcd to 1hi: dqiartmcnt's opernt111g c~pcn~l'' lim•( 
Wm. The grant was previously provided to 1hc (frc.tter Nonh Dakoln J\ssocialion for publicalion of the North Dakota ll0111<1ns 

magazine. 

1 lhc ri:1.:0111merHlcd appropriation for 1he Lewi!. ,IIHl Clark l\ke111cnnial is inncascJ hy $7~0.000 from the general runJ !'ot pro, 1dl· 

additional funding for rnarkl'ting rclalinu to lhc Lewis and Clark llkcntcrrnial even!. 

This amendment also adds the following e,c<.:lioni,: 
• Section 2 • This section provides ll'gislati,c inkril that the additional $7SU,OOO gL'neral r1.111d appropriation incluc.kd Hl the I ll1u~c 

version is not 10 he cunsidL'l\'d parl ur 1hr dl'pan111L·n1\ ba~c hudt;L'I fur lhl' purpose nf ~ubmittcd the budgt'l tL"qucst for thl' :'OO:S· 
05 biennium. 

• Section 3 - This section amends NDLT SL'ct1011 ::;.1.·q_.~.rJ..i lo prnviJc that the diret.:101 of the Department oflouns111 ll1il) .1ppI1111I 

an advisory board to assist thr Nortli Da~ota motion prcturc dcvcloplllctl1 onicc. Section 5,1.34.4.04 currently requires lhl· 

appointment of such a board. 
• Section 4 • This srctio11 creates a new .~crtion 10 NDCC Chapter ~~-J-1.4 to provide that the Ji1·cctorofthc Dcpartmcrll of"loL11i~m 

may obtain copyright or trademark prutl'L'tion lin a11y ileni useu to p1n111otc the slate tourism rolicies, as established by NU< ·c 
Section 54-34.4-03. 

• Section 5 - This section provides that SL•l'li<1ll •lb ,111 •.·1m·rgL·11cy 111cm,url' and will be effective upon passage of the bi!I. 

( 



Testimony of Allan Stenehjem, State Tourism Director 
House Appropriations Committee 

HB 1022 

Madam Chair and members of the committee, I am Allan Stenehjem, Director of Tourism 

for North Dakota and I'm here in support of House Bill I 022 which provides a general 

fund appropriation of $4,597,788 for defraying the expenses and opportunity costs of the 

State Tourism Department. This amount added to special funds of $363,000 gives the 

department authority to spend up to $4,960,778. 

I am sure you arc all aware of the huge opportunity we now have before us with the 

approaching commemoration of the Lewis & Clark Corps of Discovery Bicentennial. 

Our current budget request is for an increase of $531,868 over last biennium's budget. 

We feel this btidget increase is timely and appropriate to allow us to take advantage of 

this unique opportunity that now exists for North Dakota. Joanne Burke, Deputy Director 

of the Tourism Department will go in further detail on specific activities the Depurtmcnt 

will be doing relative to Lewis & Clark, The increase in funding fot' Lewis & Clal'k will: 

• Provide continued funding for one position to be involved with the 

Lewis & Clark Bicentennial promotion. 

• Provide funding lo implement the agency's markcti:,g plat1 

specifically related to Lewis & Clark. 

Tourism is North Dakota's third largest industry. There urc ncurly 20,000 jobs gcncrntcd 

directly or indirectly by the tourism industry. Total visitor expenditures arc over the one 



billion-dollar mark annually. State sales tax revenue directly attributable to tourism is 

over $30 million annually and gasoline tax receipts arc over $42 million annually. 

Tourism is a growing industry in North Dakota. Tourism is also a growing industry 

nationally and internationally. The Travel Industry Association of America projects that 

expenditures by national and international travelers will exceed $549 bi Ilion in 20001 an 

increase of over 65 percent since t 990. In order for North Dakota to expand its tourism 

industry we need to have a strong presence in this competitive national and international 

market. 

Tourism is made up of attractions such as Medora, the International Peace Garden, 

Dinosaur Museum, Custer House, OnMAMSlant Indian Village, the Lewis and Clark 

Interpretive Center and Fort Union. Tourism is also made up of small businesses 

throughout the state ... businesses in rural North Dakota .... working ranches, guides, 

outfitters, bed and breakfasts, hotels, marinas, horscbuck riding concessionaires, 

restaurants, canoe rentals to name just a few. All these attractions and businesses depend 

on tourists. There is no way they can individually afford to do the udvertising to he 

competitive in a global market. We are the state's marketing agent. 

Tho Tourism Department spends its $3.2 million marketing budget promoting the Nmth 

Dakota tourism industry, To be effective with these dollars the Tourism Dcpar1mc1ll 

idcnti fies markets thut can be influenced with an effective cumpuign ... mnrkcts that we 

can innucncc to see No11h Dakota us a travel destination, Current rcscurch tells us that 



70 perc<mt of people travel within 500 miles of their home. For North Dakota that 

includes. the Minneapolis/ St. Paul metropolitan area with a population base of nearly one 

million people. This is a market that we are not able to effectively penetrate with the 

limited resources we have, It would cost us $900,00 per biennium to run an effective 

television campaign, 

What we have successfully done is be v1~ry diligent with our marketing Jollars and 

identified markets that we can influence to make North Dakota a travel destination, 



International 

Tourism has made a commitment to the international market. Europeans have 4-6 weeks 
mandated vacations and take their vacations very seriously, The US is a travel 
destination for them, they stay longer and spend more money than the domestic traveler. 
Because of our strong heritage ties to Norway, North Dakota is a destination for the 
Scandinavian market. 

Selling to the international market ls a long-tem1 process. Our response in this market has 
been overwhelming. In a short period of time we have seen visitors to the state as a 
t'csult of our efforts, 

One of the ways we measure our success is by listings in tour opemtor catalogs. 
However, North Dakota had listings with tour operators within a year. We have hosted 
tour operators and media that heir us sell North Dakota. Our quick success in Norway 
has lead to expansion in the Scm!dinavian market. Last year we hosted a Swedish film 
crew that fllmed two travel segments for a popular Swedish television show that aired to 
an audience of 1.5 million, We have just rntumed from travel shows in Norway, Swdt•n 
and Finland, 

This is a brochure that we produced for that market. 

Motorcuaclt 

In addition to attending motorcoach market tradeshows we develop promotional pieces 
that keep North Dakota out in front of them, This is one of the pieces we mailed to 400 
motorcoach tour operators and 200 international tour operators and media. 

Natio11a/ 

Nationally we have invested marketing dollars to promote the Mnah Duah Hey Trni I. 
This is a 96-mile trail that connects the north and south units of Theodore Roosevelt 
Nntional Park running through the Little Missouri National Grnsslunc.ls. This non­
motorized trail is for mountain biking, horseback riding and hiking. ft hus received 
national attention as the new trail in the US. National Geographic Adventure listed the 
top 100 outdoor adventures in America, Number one is rafting the Colorado through the 
Grand Canyon. Maah Danh Hey trail wns number 24., .ahead of the Boundury Wntcr 
uren in MN, The Muah Danh Hoy is u destination for outdoor Adventists, Lust summer 
we hosted six mcdiu people who rode tho trail und wrote articles in nrnjot· mountain 
biking muguzinos, Most of the attention now is for mountnin biking hut we arc seeing 
more horseback riding und hiking, 
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In State 

One of the ways that we can effect travel to rural areas is to get people to travel off~thc­
beaten pll!h to sec and feel thr. heart of North Dakota's small towns. Everyone loves to 
eat. And what's better than having some Vittles in the Vast Lane. 

Local 

Tourism is involved in partnerships with local communities to help them develop 
destination travel. In 2002 Bismarck/Mandan is hosting the international curling 
championship. One of the purposes is not to just get people here for these events but to 
get them to talk about North Dakota when they go home, That's why we get involved in 
local partnerships. The number one reason people choose a travel destination is through 
word of mouth. 



Testimony of' ,Joanne Burke 

State Tourism Deputy Director 

House Appropriations Committee 

HH 1022 

Madam Chair and members of the committee, I am Joanne Burke, Deputy Director of 

North Dakota Tourism. I am the person in the Touris111 Department who has worked with 

the Lewis and Clark Trail promotion. I will cxplai11 how the Tourislll Department has 

used marketing dollars for : .ewis and Clark protnotion and how we would spend the 

additional $500,000 requested for Lewis and Clark promotion in this hudgct. 

First some background to understand ottr marketing strategy. Our research tells us that 

the people most likely to follow the Lewis and Clark Trail arc those that have an 

awareness of' the Bicentennial Comniemoratinn. These people arc history huffs. History 

buffs take vacations to gain knowledge of' history and want to sec and do new things that 

cmich their perspective on life. They arc more likely to travel to undiscovL•red 

destinations. They tend to travel mor~ frequently, tll'e well educated and have a higher 

med inn income. Their prcfc1Tcd method or trnvcl is by automobile. There i" a close 

rclutionship between income, amount of trnvcl and hcnvy magazine readership. This is 

the key mu1·kct thut we cun lnfl11cncc to trnvcl the Lewis nnd Clark Trnil in North Dnkotu 

We know that people most interested in following the L~!wis and Clark Trnil have :1 

strnng lntcrcst In SukuknWl1 ll and the hl1,to1·y und culture or the Nati vc People. Nmth 



Dakota is where Lewis and Clark met Sakakawea. This is where her son, Jean Baptiste. 

was born, And this is where the Mandans and l-lidatsas shared their food and knowledge 

that helped the members of the expedition smvivc that first winter of 1804 ► 180.ci at Fort 

Mandan. From these great Indian people Lewis and Clark learned what was ahead of 

them as they left Fort Mandan and entered unknown territory. No one can tell the story 

of Sakakawca, or the story of the Mandans and Hidatsas rich life along the Missouri. 

better then North Dakota. It is a story that history buffs will travel to lc.:arn about. 

This is a story of national and intenw.:10nal interest. North Dakota will be a destination 

fo1· people who want to learn the history of Native People and commemorate the 

expedition's historic journey. History buffs live across this nation nnd across the seas. 

Befmc you is a Lewis and Clark ad developed for print placement to reach thls market. 

For $9,600 we placed this ad in the AAA North Central Tour Book, We placed this ml in 

the "Along the Trnil with Lewis and Clark Trnvel Planner and Guide" for $2.100. 

Currently, we don't ha\·c the dollars to nrn an effective natiotrnl print campaign to reach 

our Lewis und Clnl'k target 11mrkl1 L We were not able to pince ads in national nrngazillL's 
., 

where we could reach the travelers most likely to follow the Lewis and Clark 

Trnil .. , m11g11zi11cs thut history buffs rend. Historic Traveler hns a t'in:ulation or ~00,000. 

One 11d costs $19,000, One ud in Anicricun Heritage with u drculntiot1 of J40,000 costs 

$25, I 60. One ud in Nntionul Geographic Trnvclcr, c:ireulation 466,000, costs $21, 7(J~. It 

is not cffoctivc to 1·un n onlHimc nd, 



' 
Our research tells us that an increase in awareness of the commemoration and promo! ion 

of sites and attractions along the trail can increase visitation within this target market. So 

we lr1, I.! used our limited Lewis and Clark marketing dollars primarily for a strategic 

public relations effort to raise the awareness of North Dakota's place in history with tile 

Bicentennial Commcmorntion. We have been very succcssl'ul. 

One example of our efforts is the Heritage Outbound Winter Advcnlmc Trip at Fort 

Mandan coming up on January 20~2 I, This event is a col !aborati vc effort of North 

Dako111 Tourism, Stale l-listoricul Society of North Dakota, North Dakota Council of the 

Arts the Three Affiliated Tribes, North Dakota Parks and Rec, Knif'c River [ndian 

Villages and the Lewis and Clark Interpretive Center. 

This event was created to give people the opportunity to come to North Dakota and to 

l'Ccrcate the winter experience of Lewis and Clark at Fort Mandan, ll is a combination of 

a chullcnging outdoor and enriching cducntional cxpcricm:c. We offered a program 

where people can h11vc the opporlunity to learn Nntivc traditions a11d ~ulturc directly from 

members of the Three Affiliutcc1 TribL'.s-thc descendants ol' the Mnnduns and I lidatsas 

tlrnt were here 200 years ngo: the drnncc to explore the Dakota wintc1· c11viro11mc111 and 

lcnrn the nuturnl history of the Missouri Rivet· and the chance to steep thctllsclvcs in thL' 

hlsto,·y of Lewis and Clurks srny ut Fort Mandan. 

We were confident thut history huffs nnd advcntul'ists would find tills II unique 

opportunity. We wct'c ulso confident thnt the nntinnal mcdiu would !'ind this II uniqUL' 



story. We were right. This coming weekend we have 25 people who have paid to 

participate in this event ... people who have paid to sleep outside during a North Dakota 

winter, We have people from IL, MN, OR, WA, CA, NV and ND. Included in this 

number arc mcc.Jia participants from the M inncapolis Star Tribune, St. Louis-Post 

Dispatch, and the LA Times. With very few dollars invested we will 1·cceivc front-pugc 

stories in all these papers. We will reach markets where we can not afford to place 

advertising. 

The Lewis and Clark story i1-. a compelling one that c:ipturcs the interest ol' travelers and 

media nationally and intcrnationully. We have proven this. This is North Dakota's 

opp0rtunity to reach beyond our state borders and be forefront ln national markets. The 

Toul'ism Dcpurtrnent will judicially spend the pl'oposcd Lewis and Clark market i11g 

budget increase in H mix of public relations and media placement. No step i11 our 

marketing strntcgy will occ.:w· without research validating that our limited dollc1rs me 

having the greatest impact. 

Herc is n copy of n 111m kcting plan that we had developed that shows how to most 

effectively spend mnt'kcting dollars lo reach our target market. 
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Lewis & Clark 
Marketing 

Ft111ds 

200lw2003 
Estimate 

Submitted by 
North Dakota 'fourlsm 



..................... _.,,.. ...................... 

The following Information Is to scrvl' as a plc1nning n.·fl·n·ncl' for ttw 
promotion of the Lewis & Clark Blc(•ntcnnial Cclchration. With the 
exception of tlw I 999 and 2000 actual schedules, all other costs arl' 
cstJmatcs, They are the media's best prediction of futun1 ('Xp<.•nses given 
the existing data as of September 2000, Depending upon the amount 
of funding, and when thl· dollars arc allocat<.·d, these numbers could 
change. We have divided the promotionc\l activities into three areas: 
publk relations, television and magazine, 



All aggrcsslvt• public rdatlons "·ffort is nilkal to the surcl'ss of this, ,llll· 
paign. Heccnt rt•scarch has told us that many pcopl1.• an· not as familiar as 
W«.' would like about the Lewis ilnd Clark Bicentennial Celebration and 
C'onsequcntly don't unc.fc>rstand the importance of the upcoming c1nnivt•r­
sary. An org11nlicd effort to aggressively seek publicity in nntlonal nll'dia 
should nunulatc In coverngc which would address the abnvr coiKt'fll, 
It ls a very expensive proposltlon to attempt to e<lucatt' pcopil' through 
advertising. Hut soJidtlng arllcks in major publications is il way to eduratl' 
and promote at the same time. This method has proven in the p11st to be 
an effective use of funds berausr the dollars invested haVl' heen rctunwd 
many times over when natlonc1I publicity has been obtained. 

PubUc Relations RcconuncndatJons 
Dedicate $75,000 per year for public relations activities. 
This would include: 

• Publicity solicitation 

• FAM tours {bringing groups of editors and writers to 
North Dakota to familiarize them with the area) 

• Travel to conferences 

• In-state travel 

2 



Tcll·vislo11 advt•rtising is an l'f h.•rtivc nwdiulll lo us,· wlwn >'o\lr nwss,lgt· 
Is visual and t•nwtional. lkrnusv our nwssagt· n1s thl'sl' rrlh·ria, and sinn· 
Wt' have two prt•viously proch1n•d, vt•ry high quality Lewis nnd Clark 
television commercials, Wt' would n·ro111mt·11tl using lt•kvislon as our 
primary medium. l lowcvt•r, as thl' rhMl bt•low lllustrnH·s, $2~W,OOO 1wr 
year docs not go for wlwn trying to rcarh P\lr proximity markets. 

Market CPP 1000 GRP's DMA AudlC'ncc Population 

Minneapolis/St Paul $450 $450,000 1,3,53,800 
·• ·------- -··· ------------------

Madison $100 $100,000 19S,JOO 
... ----· ··----·-----·---

Green Bay $80 $80,000 99,800 
-~ ------
Lacrosse $4.5 $45,000 59,100 

Wausau $40 $40,000 115,200 
--·---

Marquette $40 $40,000 85, [)00 
·- ------

Omaha $110 $110,000 302,700 

Sioux Palls $50 $50,000 75,500 
-------

Des Moines $80 $80,000 228,700 

Sioux City $50 $50,000 48,500 

Cedar Rapids $60 $60,000 82,500 

Mankato $40 $40,000 42,700 

•••Based on an estimated :60 st.>cond CPP, Adults 25-54 

See "Definitions" r11 page 7 to explain the mea11i11.~ of several terms 
used in t1ie following discussion abotJt tele1.1ision. 

.. 

-·-

-----

--

-

---

It is our recommendation that television be allocated at the 1000 point 
level. This will ensure adequate levels of reach and frequency. With the 
exception of Minneapolis, most of the listed markets have not had ongoing 
exposure to any television message about North Dakotci. We feel the 1000 
point level is necessary to raise awareness and compete with the many 
other travel related messages currently utilizing broadcast. 

Costs per point range from $40 to $450 depending upon the market. 

3 
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...... .._... ........... ____ •• -■ ..... 

Thh Is a factor of rnarkt·t sizt', n,llio11al r,rnk, populiHio11, rompl'tilion, 
plw, supply and drmand. The rhart shows tht• hugl' diffl'renn· 111 popul.,. 
tlon betwL•cn Minneapolis and Mank,llo, both DMAs iHl' in Min1wsol1l. 
What It doesn't show is the fort thnt tlw Miniwapolls markl't is in high 
demand from advertisers. In 19!)9 and 2000, natlorrnl and n·gional 
"dot.com" advcrtlseri: ,·nmpetcd for available television lnvl'ntory ,11Hl 

dramatically Increased the CPP. 

Mc1ny regional buys arc determined by market rank. This rank is dl'tcr• 
mined by population. If advertisers cannot afford to buy everything, 
they often start with the top ten, or top twenty markets in the country. 
Minneapolis is ranked number fifteen. That again, is another reason 
why the Minneapolis CPP Is higher. 

Television Recommendations 
As you ran see by the ch;ut, we do not have nearly enough money to reach 
all of our target proximity markets. It is much more effective to pick fewer 
markets and be able to buy thl' levels of media which are effective than lo 

buy more markets at lower levels. 

As a way to narrow down this target market to an area that we can afford, 
we recommend a "Lewis and Clark Corridor" Strategy. We propose focus­
ing our television efforts on cities along the Missouri River including Sioux 
Falls, South Dakota; Sioux City, Iowa; and Omaha, Nebraska. We feel that 
these are locations where there is already an interest in Lewis and Clark. 
Also, because these cities are located on the river, we feel there will be 
ample future publicity regarding the Lewis and Clark trip anniversary. 
Our television will not have to do the "educating" but can do the 
"persuading" instead. Because we do not have sufficient funds to rec1ch 
this area for two years, we would sugge~l delaying the television media 
schedule until the second year of the biennium so that we can achieve 
our target of 1000 GRPs. 

This will also give us a year to concentrate on public relations and should 
make the market more receptive to persuasion. We suggest another research 
project to assess interest in Lewis and Clark along this river corridor. 

Total cost for television: $210,000 

4 



lksl'iU'rh tus shown thilt tlw 1wopll' most intell'sll·d in l.l'wis & < :link 
an· history huffs ;rnd frL1qm·111 travcll·rs in an oldl'r dl'mogr,,phir group. 
To best capture that audit•nn•, we haw sl'lt•ctl'd scvcrill puhlirations. 
Those publications nrc lish·d lwlow, nlong with thl'ir cost 1wr lnst•rtion. 

/-listoric />resetvation 
March/April 2001 Issue will fratlH'l' Midwest, 
with speclfk articles on t)w Dakota's. 
Cost for March/April 2001 Midwest Edition 
Circulation 210,000 Full Page, 4-Color 

Historic 'lhwelcff 
Estimated Circulation of S00,000 quarterly 
Full Page, 4-Colnr 

Trailer Li/ e 
Midwestern Edition, hill Page, 4•Color 
Circulation 275,000 

National Geogra/>llic 
West Central Edition, 1:u11 Page, 4-Color 
Circulation 466,000 

Midwest Living 
Full Edition, Full Page, 4-Color 
Circu)ation 815,000 

American Heritage. 
Full Page, 4MColor 
Circulation 340,000 

• • • All costs are cstlmi'ltcs • • • 

Magazine Recommendations 

$9,21 ~ 
CPM $4J.90) 

$19,000 
(CPM $JH.00) 

$ l 3,055 
(CPM $47.50) 

$21,795 
(CPM $47.50) 

$37,500 
(CPM $46.80) 

$25,160 
{CPM $74.00) 

Place full-page, four-color advertisements in the above. Tic the advertising 
into as many 11valueMadded" features as possible, including editorial co~y, 
directories, free placement on magazine's web site, and inclusion into 
other sections of the magazine which are related to travel destinations. 

'lbtal Magazine Cost: $140,000 
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Public Relations 

Television 

Maga:-:inc 

Total 

6 

--.. ................. 

$150,000 

$210,000 

$140,000 

$500,000 

S11/1111llll'1l l•r N,111/i I ><ihclbl 'li1u1111t1 



To hdp simplify till' charts prnvidl1d, Wl' Ml' lnrluding 1\ blil'l 
rxplanallon of sonw standard media ll'rms. 

Rt•ach: The percentage of diffncnt people t•xposcd al leasl onct> to 
an advertising nwssagl'. 

Frequency: The average number of times a mc111h('r of llw targl'l 
group is exposed to an advertising mcs~agc. 

i_ ...... ,.,..,.,,,, .. _ ............... 

Reach times frequency equals gross rating points (GRPs). For example, 
jf 50% of your target audience saw your advertising mcrisagc four times, 
you would have 200 CHPs. A single rating polnt reprrsents l 01h of the 
target population within the desJgnated market. 

Cost per point (CPP): The average cost within a given market to purchase 
a single rating point. Broadcast markets arc usually evaluated using a 
cost per point for comparison. For example, the cost per point in the 
Minneapolis market is $450, whereas the cost per point in Des Moines 
is $80. So, obviously, you could buy the same amount of GRPs in Des 
Moines much less expensively than in Minneapolis. This cost varies 
depending upon the market size, rnnk, population and advertising 
competition. 

Designated Market Area (DMA): The geographic region designated by 
the Nielsen Television Company for the purpose of measuring television 
viewers, It includes a group of counties assigned to one market region. 

Cost per thousand (CPM): The cost to reach a thousand people. This is 
a term used most commonly in the magazine and newspaper industry. 
The cost of a standard ad size (usually a full page, 4-color magazine ad) 
is divided by the circulation in thousands. The circulation is reflective of 
actual copies of the magazine and does not include pass-along readership, 

7 



Testimony of Sara Otte Coleman: 
Blsmarck•Mandan Convention and Visitors Bureau 
1600 Burnt Boat Drive 70 l ·222 ·4308 

House BIii No, 1022 ND Tourism Department Budget 

I am sure I am not alone In asking you to appropriate more morIey, We are 
all happy to see an increase for marketing the Lewis and Clark 
8lcentennlal, however that money Is not enough, The Tourism Department 
needs additional dollars to fund out•of•statf:' marketing. Our flat budget 
does not allow us to educate people on the unique treasures our state has 
to offer. Not only have we not kept up with other states (our ranking is 49th 

in spending), but also a recent survey shows that out of 83 cities, 65 have 
annual tourism marketing budgets larger than our entire state. Although 
we do not expect to ever reach Las Vegas's annual budget of $127.7 
million, our state should be able to compete with cities like: Cleveland's 
$8.2 million, Denver's $6.7 million and Buffalo's $3.1 million. 

We are at a critical time for North Dal<ota, a time when Agriculture and 
Energy are not enough, a time when tourism Is growing and ND Is well 
positioned to see major growth, We need to look at tourism spending as an 
Investment. Last year you spent $ 2.19 million dollars for a return on your 
investment of over 1 billion dollars. Investing in the tourism industry is 
economic development, but the beauty is that this ls economic 
development for the entire state not just one community, I cannot think of 
another investment that has more potential to reach more North Dakotans 
than Increased tourism. Every corner of North Dakota will benefit. 
According to Precision Marketing of Fargo, state sales and gas taxes 
generated by visitors to ND was $73. 7 million in 1998. 

During our statewide Tourism Alliance Partnership (TAP) meetings, the 
number one concern from all 6 meetings was increased dollars for out-of• 
state marketing, Our State CVS association has adopted a goal of a $2 
million Increase. 

Tourism Is the fastest growing Industry In the world. One in eight 
Americans Is employed in the tourism industry, The cities of North Dakota 
have been successful In increasing their budgets and increasing visitation, 
In Bismarck-Mandan, we have been very successful in bringing large groups 
like the Alrstream rallies, the Women's Bowling Tournament and next years 
World Curling Championships, Last year alone we booked 188 national 
groups that will bring in 84,000 out-of-state visitors to ND. I hope you will 
see that now it is the States turn to Invests more in tourism. 
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Minot Convention & Visitors Bureau 

Januury 15, :oo I 

Mr Chairman nnd committee members. 
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We 'ro here todny to tnlk about the product that brings l .1 ()t' t hu economic impact tot he 
state of ND Tourism -· our third lnrucst industrv It is t)Uf' thi, d lnrucst inuustrv, vet ,vt.• ..... . ... . . 
arc tho lcust trnvclcd state in the US We havu so n1uch potential for economic growth 
through tourism it is hardly inrnginabl~ 1 The l~ast travclrd srntc. >-'1.!l it still suppltcs 1,-3 
of our economic impnct. 

The ND Tourism dcpnrtmcnt is NIYs promotional dupanme111. It is thuir jnb to mnrkut 
ND! You understand the implicntions of promoting a business. The cost of advertising 
out of state is unbelievable. Yet market in~ in state does little to improve the economy or 
our state, inst end it just spreads it urouncl ! 

lt cannot be that we do not believe in ourselves. \Ve know tlrnt ND is not in the middle of 
no where·- We're in the middle of everywhere! We arc the heart ofEcotourism~ 

Ecotourism is tourism that is based upon the natural rather than the synthetic attractions 
of a locality. It is nature at its best. It is what ND represents. Eco tourism is the tourist 
industry's most rapidly expanding sector (Alpine, I 986~ Groom et al., 1991) A number ot' 
states and local communities in the US have come to recotznize ecotourism as a ._ 

significant facet of their economic strategy. f n several western states it has become the 
largest private employer (Vickerman 1988). 

Ecotourisrn is our valleys; rolling plains of sunflowers, our untouched lands, walking and 
biking trails, fresh air you want to bottle and drive by shootings which are people plllling 
over to take pictures. Ecotourism is our fog that frnezes and our ice that cracks. yet is 
safe to drive on! Ecotourism is our Badlands (which consumers of tourism. due to our 
lack of marketing dollars, believ~ to be in SD) 

Can you imagine what would happen if our state hnd a budget comparable to our 
neighboring states? A budget that would supply us with the funds necessary to market 
out of state, with a repetition to our message intensive enough to be heard. 

Allow me to repeat my opening message - We're here today to talk about the product that 
brings 1/3 of the economic impact to the state of ND. Tourism - our third largest 
industry. It is our third largest industry, yet we are the least traveled state in the US. We 
have so much potential for economic growth through tourism it is hardly imaginable! 
The least traveled state, yet it still supplies l/3 of our economic impact? 

I'< -., -~ ,-11-,, A>.~ .. -,~ 
O«ax~ ~-H~~/ .. 
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A marketer knows that a mo:isagc must rcai:h 1hc (.'01i.1.unwr ,1 mi11i111um ol' 1hrc1.• 1imc.1, 
hcli>rc lt is truly heard The previous p11rngrapll rcpcatcd "l.1..·ast 1rn, clcd .1.tatc and \D\ 
third lnrucsl i11d11:'itrv" thrcu limes rn thal vo11 ,1,01Jid lw,11 ii PI.F:\SI•: i11L'l'L'm,1~ 1111.• .. . . 
ma1~01i11y budge! ol'tllc \I) Tuurism department !:minµ tlic111 tile li11a111.:ii1l 11wn11s lo 
repeat the message - .. - a nu!ssa,f.fe tllut 's worth heinJ.! heard. 

Thank you 1hr y,,ur patl~11~c and interest i11 :.111 indu~,r~· th111 is importanl to all i,I' ~D 
Atlm· rcp1.mti11g it si.'\ timos in this prcsc111a1io11 l't11 confidcnl you\·c rc1..·civcd the 
lllCSSll'-(C 1 ... 

Si~11ccr1.dy. (' { \ 

--l1a1Jci M<fJ · 
M a Dupre' 
Execut ivo Dir~ctor 

J ,, 1 / ..,...,,J_( ' (,, )~ U'.l,,(,. Ll..., ,::>< 
:\.llnot Cn11vc111ion and Visitor~ 1311re:1u •" ' ................ ·---···-·--··--:-~ 



Testimony of Allan Stenehjem, State Tourism Director 
Senate Appropriations Committee 

HD 1022 

Mr. Chairman and members of the committee, I am Allan Stenehjem, Director of 

Tourism for North Dakota and I'm here in support of Hou&.e Bill 1022 which providos n 

general fund appropriation for defraying the expenses and opportunity costs of the Stnto 

Tourism Department. Our appropriation ns originally introduced in the House provided 

us I 00 percent of the funds we currently rocoive plus enhancements for marketing the 

Lewis and Clark Blcentcnnial. Let mo start by explaining tho changes made by the House 

so thnt I am talking about the engrossed bill passed by the House, 

1, fhe House removed the grant line item of $30,000 and transferred it to the 
department's tine item. The grant was previously provided to the Greater North 
Dakota Association for publication of the North Dakota Horizons magazine, 

2. They made a minor change for the motion picture development office. Cun'cnt 
law required the Director to appoint an advisory board. This simply changes 
shall to may appoint an advisory board, 

3. They added language to provide that the director may obtaiu copyright or 
trademark protection for any item used to promote tourism in ND. 

4. They also increased tho appropriation for the Lewis & Clark Bicentennial by 
$750,000. 

I am sure you are all aware of the huge opportunity we now have before us with the 

approaching commemoration of the Lewis & Clark Corps of Discovery Bicentennial. 

Our current budget request is for an increase of $531,868 over last biennium's budget. 

The House added an additional $750,000 over our original request for Lewis & Clark 

promotion, bringing the total Lewis & Clark appropriation to $1,405,863. The budget 

increase is timely and appropriate and will allow us to take advantage of this unique 



opportunity that now existfi for North Dakota, Joanne Burke, Deputy Director of the 

Tourism Dcpa11mcnt will go into further detail on specific activities the Department will 

be doing relative to Lewis & Clark. The increase in funding for Lcwls & Clark will: 

• Provide continued funding for one position to be involved with tho 

Lewis & Clark Bicentennial promotion. 

• Provide fr1nding to implement tho agency's marketing plun 

speciflcally related to Lowis & Clark. 

Tourism is North Dakota's third largest industry. There are nearly 20,000 jobs generated 

directly or indirectly by the tourism industry, Totnl visitor oxpendituros are over the one 

bilHon-dotlnr mark annually. State sales tax revenue directly attributable to tourism is 

over $30 million annually and gasoline tax receipts are over $42 million annually. 

Tourism ls a growing industry in North Dakota. Tourism is also a growing industry 

nationall.y and internationally, The Travel Industry Associntion of America projects that 

expenditures by national and international travelers will exceed $549 billion in 2000, an 

increase of over 65 percent since 1990, In order for North Dakota to expand its tourism 

industry we need to have a strong presence in this competitive national and international 

market. 

Tourism is made up of attractions such as Medora, the International Peace Garden, The 

National Buffalo Museum Dinosaur Museum, Custer House, On-A-Slant Indian Village, 

the Lewis and Clark Interpretive Center and Fort Union. Tourism is also made up of 

small businesses throughout the state .. ,businesses in rural North Dakota.,. ,working 



ranches, guides, outfitters, bed and breakfasts, hotels, marinas, horseback riding 

concessionaires, restaurants, canoe rentals to name just n few, All these attractions and 

businesses depend on tourists. There is no way they cun individually ufford to do the 

advertising to be competitive In a global market. We aro the state's rnurkcting ngcnt. 

The Tourism Department spends its $3.2 million marketing budget promoting the North 

Dakota tourism industry, To be effective with these dollars the Tourism Department 

identiflcs markets that can be influenced with an effective campaign,, .markets that we 

can influence to see North Dnkota ns a travel destination, Current research tells us that 

70 percent of people travcJ within 500 miles of their home. ror North Dakota that 

includes the Minneapolis/ St. Paul metropolitan area with a population base of nearly one 

milJion people. This is a market tliat we arc not able to effectively penetrnle with tho 

limited resources we have. It would cost us $900,000 per biennium to run an effective 

television campaign. 

What we have successfully done ls be very diligent with our marketing dollars and 

identiffod markets that we can influence to make North Dakota a travel destination. 



February 20, 2001 

Chairman and Senators 

My name is Jeff Altizer and I arn here to support H B 1022 , I would Ilka to visit with you 
about why you should make this Investment in tourism and what the return on your 
Investment wlll be. You all have heard that the tourism lndustry Is the state's third 
largest Industry and provides a great number of jobs for our state. By now you know 

-

that the approaching Lewis and Clark Bicentennial will bring many new visitors to our 
tate over the next six years. I can't tell you exactly how many visitors North Dakota 

should expect because we as a state have not Invested In that research, However the 
state of Montana has made that Investment, and their research shows that Montana 
can expect 8.9 million additional visitors above the current level of visitation over the 
next six years. Thats an average of 1.5 million visitors per year. If you assume that 
North Dakota's level of visitation Is similar and that those visitors are In family groups 
of 2.4 people per group thats an average of 625,000 additional hotel rooms per year, 
Hotel rooms In Wllllston average $45 per night at that rate the Lewis and Clark 
Blcentennlal should generate an additional $28 million dollars In hotel room sales per 
year. The addltlonal sales tax generated would be $1.4 m Illian per year . 

. Of course these figures are probably low because we would expect that visitors to our 
/ state will stay more than one night and hotel rooms In the major centers like Bismarck 

are higher cost then they would be In Wllllston. In addition these figures do not Include 
any food, gas, or retail sales. 

In supporting H 8 1022 I believe that the Lewis and Clark Bicentennial and the tourism 
Industry In general Is a good Investment for our state. I hope you will support this 
Investment In our future by supporting HB 1022 . 
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The Institute for Tourism and Recreation Research 
School of Forestry 

The University of Montana 
Missoula, MT 59812 

( 406) :!.43-5686 
www fores~yJ1mt edu/11 ,·r 

Title of Report: Lewis & Clark National Estimation and Awareness Study 
Report Number: Research Report 76 
Authors: Issues & Answers Network, Inc. 
Month Published: May 2000 

Executive Summary 
Objectives 

• Determine the level of awareness that exists for the Lewis and Clark Expedition, 
• Establish a benchmark of interest in attending the bicentennial celebration to be held in 

Montana, 
• Provide an estimate of the number of potential visitors to Montana for the event. 
• Detcnnine profile of potential visitors and where these visitors are most likely to go in the 

state. 
Methodology 
The Institute for Tourism and Recreation Research, administrator of the University Travel Research 
Program, on behalf of Montana's Tourism Advisory Council contracted with Issues & Answers 
Network, :no., to conduct a national telephone survey in January..2000, A nationaJly projectab)e 
sampling of the continental U.S. less Montana was interview. A total of2,O20 interviews were 
conducted with adults at least 21 years old, The data were weighted to national gender, race, and 
age statistics. 
Results: Visitor Projections 
Montana should expect a total of 8.9 million additional visits for tho Lewis & Clark Bicentennial 
Commemoration in addition to the 11base 11 visitation that would nonnally be expected. This increase 
could occur in one of two ways: 

1. If all the increase truces place in 2005 and 2006, the anniversary of the Expedition in 
Montana, visitation levels would be 16.1 million in 2005 and 14, 6 million in 2006 given 
that 600/o of the increase occurs during 2005 when the most "adventurous" encounters took 
place, 

2. If all the increase takes place over the years 2003-2006 with 40% in 2003-2004 and 60% in 
2005-2006, expectations amount toll ,7 mHHon in 2003, 12.7 in 2004, 14 million in 2005, 
and 13.2 million in 2006, 
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While these projections may be hard to grasp when viewed on an annual basis, discussing them in 
light of the travel season puts them into the perspective. Based on a June 1 through October 31 
visitation season with the 4-year projection from above, increases over "base" visitation would be 
as follows: .. . . ·--··· 

Additional Individuals Additional Groups 
Statewide Statewide• 

Yeat· Total Season Per Dav Total Season Per Dav 
2003 l.4 million 9,150 5 83 thousand 3,813 

2004 2.1 mil1ion 14,379 875 thousand 5,991 
2005 3.2 million . _2.0,91_5 1.3 million 8,715 - ····· .....,,,. .. ... 
2006 2.1 mi11ior1 14,379 8 7 5 thousand 5,991 

• Bused on a grnup Ht:l.c of 2.4 people. 
Results: Profile of Lewis & Clark Visitors 

• 48% were male and 52% were female, which is nearly identical to the US population. 
• 52% had children in the household, compared to only 38% of the US population with 

children in the household. This suggests that family groups may be common Lewis & Clark 
travelers. 

• 79% were Caucasian, compared with 8 J % of the US population. 
• 18% reside in the Northeast, 44% in the South, 17% in the Mid-West, and 22% in the West. 

This is compared with US population residences, whlch are 20% Northeast, 38% South, 
20% Mid .. West, and 22% West. Southerners appear to be more likely to attend Lewis & 
Clark Bicentennial events in Montana than groups from other areas. 

• Respondents 41 .. 50 years old expressed more interest in visiting Montana for Lewis & Clark 
Bicentennial events that other groups, with 26% of those very likely to attend falling into 
this age category compared to 21% of the US population. 20% ofthose very likely to attend 
were 21 .. 30 years old, 24% were 31 w40 years old, t 5% were 51 w60 years old, and J 5% were 
61 years or older. 

• Surprisingly, there was no gradient of likelihood exhibited among income levels. 
Respondents very likely to attend Lewis & Clark Bicentennial events in Montana nearly 
mirrored the US popu1ation in terms of household income, with 20% making $30,000 or 
less, 16% with $30,000 to $45,000, 13% with $45,000-$60)000, 14% with $60,000" 
$90,000, and 13% with more than $90,000. 

Implications 
• It is more successful to plan for a managed event than to plan for the unknown. Marketing 

and infrastructure go hand-in-hand for managing this event successfully. Montana should do 
all it can to disperse visitation over the years 2003-2006 and throughout the state in order to 
reduce social and environmental impacts. 

• Marketing is the key to dispersion .. visitors must be persuaded to come to Montana during 
all four years ar,rl to visit all areas of the state. This will disperse the positive economic 
impacts while avoiding concentration of negative environmental lmpar.ts. Marketing will 

·'shape the Lewis & Clark Bicentennial visitation and provide event organizers with a plan 
for how the Bicentennial will proceed, 

• Beef-up infrastructure along the trail, especially in rural Montana, to provide services to 
additional visitors. This should be done according to the marketing objectives of the state so 
that services are situated in appropriate areas at appropriate times. 
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Limitations of the Study 
• The anniversary of the Expedition in Montana is still five years away - a lot can happen! 
• This is the first Lewis & Clark research to be conducted. Estimates may be revised as more 

research occurs. 
See the full texJ for more informaJion - downloadable free of charge at 

www.f orestry. umt edulit". 
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House Bill No. 1022 ND Tourism Department Budget 

We are all happy to see an increase for marketing the Lewis and Clark Bicentennial, 
however that money Is not enough. The Tourism Department needs additional dollars 
to fund out-of-state marketing. Our flat budget does not allow us to educate people on 
the unique treasures our state has to offer. Not only have we not kept up with other 
states (our ranking Is 49th in spending), but also a recent survey shows that out of 83 
cities, 65 have annual tourism marketing budgets larger than our entire state. 
Although we do not expect to ever reach Las Vegas's annual budget of $127.7 million, 
our state should be able to compete with cities like: Cleveland's $8.2 million, D€:lnver's 
$6. 7 million and Buffalo's $3.1 million. 

We are at a critical time for North Dakota, a time when Agriculture and Energy are not 
enough, a time when tourism is growing and ND Is well positioned to see major growth. 
We need to look at tourism spending as an investment. Last year you spent $2.19 
mllllon dollars for a return on your Investment of over 1 billion dollars. lnvestlng in the 
tourism Industry is economic development, but the beauty ls that this ls economic 
development for the entire state not just one community. I cannot think of another 
Investment that has more . potential to reach more North Dakotans than Increased 
tourism. According to Precision Marketing of Fargo, state sales and gas taxes 
generated by visitors to ND was $73. 7 mllllon In 1998, 

Du,rlng our statewide Tourism Alllance Partnership (TAP) meetings, the number one 
concern from all 6 meetings was increased dollars for out-of-state marketing. Our State 
CVB association has adopted a goal of a $2 mllllon Increase, We need dollars to 
Implement as long-term advertising program aimed at delivering visitors and dollars to 
your constituents. · 

Tourism Is the fastest growing lndu$try In the world. Orie In eight Americans is 
employed In the tourism Industry. The cities of North Dakota have been successful In 
Increasing their budges and Increasing visitation. In Bismarck-Mandan, we have been 
very successful In bringing large groups like the Alrstream rallies, the Women1s Bowling 
Tournament and next years World Curling Championships. Last year alone we booked 
188 national groups that will bring h1 84,000 out-of .. state visitors to ND, I hope you will 
see that now It Is the States turn to Invest more In tourism. 
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Oenuin11 Dul<ota 

Why should you increase Tourism spending, by $2 nlitlion? 

• North Dakota Ranked 49th in spending for Tourism development. 

• A $2 million increase will bring us up to 41h, 

• In a recent survey of 85 citie~ - 65 cities outspent ND in touri:;m 
marketing 

I 

• Research shows that taxes paid by visitors will allow the state to 
recoup the dollars spent in the same year. 

• Nearly 20,000 North Dakotans earn their living in the Tourism 
Industry. 

• Tourism is North Dakota's 3rd largest industry and growing. 

• Tourism is the fastest growing industry in the world. 

• Tourism is Economic Development: Visitors spent! 1.12 billion in 
1999. , 

• Increase spending on tourism results in Economic Development for 
all of North Dakota not selective communities. 

• Return on Investment: by spending $2.19 million you net $1.12 
billion for our state. 

• N.D. has the products that are of interest to potential visitors. 

• We can't afford to ml-ss the opportunity to Grow North Dakota 

• The Lewis and Clark Trail commemoration will allow N.D. to be the 
destination. 
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