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Commillcc Clerk S ignaturc __ ):)&lJ {!_J_ Pc!~,9-_ _ _ ___ _ __ _ _______ _ 
Minutes: 

The meeting was called to order. All committee 1111.::mbers, except Senator Toi lefson, present. 

Hearing was opened on CSR 4041 to study the financial impact of credit card fees imposed 011 

public institutions of higher education and the social effects of' credit card debt on young adults. 

Senator Tim Mathern, District 11, co sponsor, In JCJ88 eighty one percent of students had 

received their first credit card by the end of their freshman year, seventy percent of all 

undergraduate students have at least one credit card. Revolvers ( those who carry balam:cs 011 

their cards) have an average bu lance of over $2,000 and twenty percent ha\'e debts of u,·cr 

twenty thousand dollnrs, The study will show how credit canl use is i111pacti11g college studc1Hs 

nnd the university system, and determine those ureas that might b negative and wlrnt can he done 

about that. Presented amendment to delete lines 7 to 12 on page one so as not to misi11fhr111 

regarding the dollar unwunts, 

Scnutor Espcgurd: I see this as two studies, one 011 the impact on the institution' busi11css ol'lkc 
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and the other has to do with the social responsibilities of the students. These two issues arc 

combined here. 

T Mathern : Both issues arc so enmeshed both need to be studied together to get the broudcr 

picture. 

Jeff Hoffman, on his own behulf. Written testimony attached. Distributed copies of White Paper 

on Credit Card Usage and Debit. Urges do pass. 

Senator D. Mathern: Main focus shoultJ be stopping the marketing of the mailing lists in 

campus'? Are you looking at any kind of educational process regarding credit card usage'? 

J Hoffman: Three main areas to study: impact on public institutions of higher education budget 

and the ND taxpayer, social effect on young adults and the soliciting practices of credit card 

companies on campus. 

Senator Espcgard: Public demands credit cards, question is how long you have to watch them 

before they get n credit card'? When do you stop protecting them? 

J Hoffman: As fa1· as protection is concerned: soliciting practices on campus should be studied. 

Students, senior citizens, newlyweds arc targeted, everybody without money. 

Senator Espcgard: If study flnds thut there is a lot of debt and solicitation, what legislation 

would you propose? 

J Hoffman: Possible appropriation of funds form general school trust fund for the initiation of 

high school cducntion programs. 

Duane Emmel, Financial Counselor, The Village Family Scrvkc Center, in fovor. Written 

testimony uttuchcd. 

Senator Espcgard : I think key is cducution, where and when do w~~ start. 
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D Emmel: There is also a problem with solicitation practices. 

No opposing testimony. Hearing closed. 

Tape 2-A- 14. 7 to 17,0 

Discussion held. Senator Mathern: Motion: do pass. Senator Klein: Second. 

Roll call vote: 6 yes; 0 no; I absent, not voting. Motion carried. 

Senator Krebsbach: Motion: do pass as amended. Senator Mathern: Second. 

Roll call vote: 6 yes; 0 no: I absent, not voting. Motion carried. 

Floor assignment: Senator Every. 
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Page I, remove lines 7 through 12 
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2001 SENA TE ST ANDING COMMITTEE ROLL CALL VOTES 
BILL/RESOLUTION NO. -'/OJ/ I 

Senate Industry, Business and Labor 

D Subcommittee on ______________________ _ 
or 

D Conference Committee 

Legislative Council Amendment Number 

/ . .:lion Taken ~J21?.J:.tl!v·:'(?J','t 

Motion Made By 

Senators Yes No Senators 
Senator Mutch• Chainnan 1/ Senator Evcrv 
Senator Klein - Vice Chainnan 1/ Senator Mathern . 
Senator Espegard ,/ 
Senator Krebsbach 1/ 
Senator Tollefson f-1 

-
-

Total 

Absent 

(Yes) _____ & ____ No i) 

I 

Yes No 
t/ 
v 

--

-----------------------
Floor Assignment 

If the vote is on an amendment, briefly indicate int.ent: ·_--r,:-" 
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Senate Industry, Business and Labor Committee 

D Subcommittee on _______________________ _ 
or 

D Conference Committee 

Legislative Council Amendment Number 

Action Taken 

Motion Made By 

Senators 
Senntor Mutch - Chairmar, 
Senator Klein .. Vice Chainnnn 
Senator Espegard 
Senator Krebsbach 
Senator Tollefson 

Yes 
V"" 
✓ 

1/ 
1/ 

f,) 

No Senators Yes No 
Senator Everv ✓ 
Senator Mathern 

Total 

Absent 

(Yes) _, __ __,a:;0 ... ~ _____ No _(__) ________ _ 

I 
Floor Assignment -M4-,!,,./j"4· ..... 

1

,"""//2.-.7 .... /,_,_; ______________ _ 

If the vote is on an amendment, briefly indicate intent: 
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REPORT OF ST ANDING COMMITTEE 
SCA 4041: Industry, Business and Labor Committee (Sen. Mutch, Chairman) 

recommends AMENDMENTS AS FOLLOWS and when so amended, recommends 
DO PASS (6 YEAS, 0 NAYS, 1 ABSENT AND NOT VOTING), SCA 4041 was placed 
on the Sixth order on the calendar. 

Page 1, remove lines 7 through 12 

Renumber accordingly 
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Minutes:_Chairman R. Berg. Vice-( 'hair U. Ke~~r~ ~-1, likstrom. Rep. It 1:roelich. Rep. ( i. 

Frnscth, Rep, R. Jensen. Rep. N, Johnson. Ri:p. J, Kasper, Rep. M. Klein. Rep. Koppang. 

Rep, D. Lemieux. Rep. B. Pietsch. Rep, D. Ruby. Rep. D. Severson. Rep. I·:. Thorpe. 

Sen, Tim Mulhern: Sponso1fog bill for the Legislative Courn.:il to study the 11nanclal impact ol' 

credit cal'd fees imposed on public institutions of' higher edw:ution. We want to look at dollar 

amounts and effects or this, We don't wnnt to change this, just study it. This is a mode ol' 

convenience for registration on both the admlnistrntion and the students. Com'e11ic111.:e is worth 

un cxtru drnl'ge, The problem is student ll1i.ll1Ugement or monL'Y to pay off credit cards. We 11L'Cd 

to mukc sul'e this doesn't cause u social cffoct. 

Rep, Rub~: This takes pcopk's rcsponsibil ity lhr· money out or their hands. 

duurmun lkrg: We'll clos1: the hcmi11g 011 SCR 4041, 
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I louse Industry, Business and Lahor Committee 

□ Conforcncc Committ(:e 

Heuring Dute March 14. 200 I 

______ .I!•Pc Number ___ ··•··- __ . ~_i~!~ (\ 
2 X 

Side B 
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Frnscth, Rep. It Jensen. lh:p. N . .lol111so11, Rep . .I. Kuspcr. lh:p. M. Klein. Rep. Koppang. 

Rep. D. Lemieux, Rep. B. Pk'tsch. lkp. I>. Ruby. Rep. D. Severson, Rep. L Thorpe. 

Rep, Lem icux: I move a do not pass. 

Rep, Ruby: I second. 

.12.4 
-25.5 

1 J y,iu, 2 IUl)', 0 ubscnt Currk•r RcJ>, M, Klein 
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Committee 
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Representatives '\'CS/ v No H l'J)rl'Sl'II t Ht iVCS Yes,, VNo 
Chainnan- Rick Berg V/ .. Rco. Jim Kasper ✓/ V 

Yice-Chainnan George Keiser l/ . IA("ep, Muttbcw M. Klein I/~ V 
/" ✓ - ·-

Rep. Mary Ekstonn Rep, Myron Koppang ~ ~ 

Rep. Rod Froelich ✓~ / Rep, Doug Lemieux ✓1~ 

Rep, Glen Froseth v / Rep. Bill Pietsch v/ V 

Rep. Roxanne Jensen .. .. ~ ✓ Rep, Dan Ruby v V 
Rep. Nancy Johnson ,/ Rep, Dale C. Severson V/ V 

Rep. Elwood Thorpe ✓ -
- -

--

Tota] 

Absent 

(Yes) ___ L.__3~--- No _ __..~--------

() 
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Carrier: M. Klein 

Insert LC: . Title: . 

SCA 4041, as engrossed: Industry, Business and Labor Committee (Rep. Berg, 
Chairman) recommends DO NOT PASS (13 YEAS, 2 NAYS, 0 ABSENT AND NOT 
VOTING). Engrossed SCA 4041 was placed on the Fourteenth order on the calendar. 

(2) DESK, (3) COMM Page No. 1 



2001 TES'rIMONY 

SCR 4041 



North Dakota Senate 
Industry, Business and Labor Committee 
Chairman Duane Mutch 
February 28, 2001 

Thank you, Honorable Chainnan and Honorable Co1n1nittee Me,nbcrs: 

This testimony will be brief, but I feel it is in1portant to express to you, 
my concerns for the potential credit card probletns our state's cconorny, 
state taxpayers, and young adu Its arc facing or tnay be faced \Vith in the 
future. 

The Credit Card in An1erica is one of the tnost con1n1only used rnethods 
of payn1ent. Because of its popularity, the shareholders of the credit 
card cotnpanies are investing heavily in the business. 

These card con1panics have now established student rnarketing offices, 
which ain1 to buy or skim what should be confidential student 111ailing 
Jists or e-mail addresses, set up nun1erous booths during high traffic 
times during the school year, and even go as far as bargaining with local 
bookstores to insert applications in newly purchased textbooks. 

A financial counselor will ask if it really is a financial business that 
offers a valuable service, or n1aybc suggest that it is a burden for son1c. 
National statistics state that the increase of credit card applications on 
the college can1pus is causing a growing problen1. They arc exhausting 
university budgets as well as the individual student. 

According the North Dakota University Systen1 (NOUS) 1nission 
state1nent: 

The primary objective of all campuses is to help individuals 
increase their intellectual, social, personal, career, and moral 
development. The institutions prepare students for 
productive activity. open their minds to alternative ways of 



thinking and living, and acquaint them with ways of learning 
that they may use throughout their lives. The institutions aim 
to make a positive difference in peoples' lives and to improve 
society through the efforts of those they employ and 
educate. 

Within the NOUS staternent it does not pron1ote the can1pus as a 
soliciting business center for what are n1ost]y 1ow-incon1c students. 
Instead, the young adults living on or around the North Dakota can1pus 
are the future and they shouldn't be judged or looked upon as a credit 
score or profit n1aking mailing target. 

In our state we work together for each other to 111akc it a cornfortable 
co1nn1unity for all North Dakotans, this includes our Young North 
Dakotans! 

There are so tnany innovative and dedicated rural and urban young n1cn 
and women who are working and learning fron1 each other the values of 
fan1i ly, neighborly assistance, and friendship in our state. 

It wou]d be disheartening to watch sorncthing so valuable fr1dc away 
because of further outside interests. We have already seen what these 
outside interests can do to our heritage, the fan1ily flirn1crs. 

To preserve our North Dakota values and to further investigate the 
impact of student credit card debt on all of us as taxpayers, I respectfully 
ask for your 'DO PASS' recon1111endation on this resolution. 

Thank you, Cotnrnittee Chair and Con11nittee Men1bers for your tin1c 
and patience. 

Respectfully submitted, 
Jeff Hoffmann 
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The attached information was compiled upon request by Julie lllich, NDSU Business Office 
Manager. Information reporting period is fiscal year 2000 (July 1999 through June 2000), 

As indicated, total credit card receipts at NDSU were taken from 1-IECN (Higher Education 
Computer Network) report UASRC530, This report compiles a subtotal by fund and a total of 
all receipts during the reporting period that contain a credit card transaction. A single receipt may 
contain a combination of a credit card payment und another form of payment (cash, check, etc.), 
UASRC530 reports the total of non-credit payments contained in the total receipts containing. a 
credit card payment. This number ($124,602.34) was divided by the total receipts reported to 
obtain a percentage of non~crcdit card payments (2.62<Yo) in the total of receipts with credit card 
transactions ($4,750,702.83). Therefore, credit card payments make up 97.38% of all rl'ccipls 
containing credit card transactions. 

Based on the fund containing credit card receipt transactions, receipts were broken into student 
and no1H;tudent categories. Total student receipts were $4,433,192.88. 

The student category was further broken into di ffercnt categories of student revenue generated 
by the University. The totnl for each category was multiplied by the percentage of crcuit card 
payments previously determined (97.38%) to obtain the actual credit card receipts by category, 

For each student revenue category, total collections for the fiscid year were determined (total 
collected by any method), Then, a percentage of revenue collected by credit card was 
determined (actunl credit card receipts divided by total c:ollcctcd by uny method), For the other 
category, un estimate of 10% was used rather than compiling the total collections for numerous 
funds contained in the category, 

Total student collections by credit card wus determined to he 12.68% of all student collections. 

For FY 2000, totul credit cnrd fees paid by the Business Office were $96,808.74, of which 
$90,338.59 can be attributed to fees for student collections by credit curd ($4.433, l 92.88 / 
$4,750,702.83 * $96,808.72). 

As u gcnernl observution, u large number of credit cnrd puyments for student churgcs ure mudc 
by parents over the phone, This is u grent convenience for them, Additionnlly, the lurgc 
majority of intcrnntionul students living in University npartmcnts puy their monthly rent by credit 
curd. This simplifies the Issue of these students obtulning money from their home country. 

~'t)Sl,' i. an N1U41 orporlunlty l1Uhhlllo1 
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From NON CA CAD AMT OF RECEIPTS W/CREDIT CARO TRANSACTIONS 

UASRC530 TOTAL RECEIPTS W/CREOIT CARD TRANSACTIONS 

% NON-CRED CARO 

% CREDIT cp._::m 

Receipts 
Category of Stude .. t Reven:...ie w/Credit Cards 

Board $352,907.92 
Other $85.604.85 
Phone $125.841.58 
Room/Rent $667,39: .88 
Tuition/Fees $3,201,446.65 
Total $4.433.192.88 

TOT AL BUSINESS OFFICE CREDIT CARO FEE 

TOTAL FEE FOR STUDENT CREDIT CARD RECEIPTS 

$124,602.34 
$4,750,702.83 

2.62% 
97.38% 

% of Credit 
Card 

Collections 
97.38% 
97.38% 
97.38% 
97.38% 

Actual Credit 
Card Receipts 

$343,651.78 
$83,359.59 

$i22.540.98 
$649.887.40 

97.38% $3,117.478.50 
$4,316,91825 

$ 96,808.74 

1 s 90.33&59) 

% Collected 
Total Collected by Credit 
by any Method Card 

$ 4,539,085.80 7.77% 
$833,595.90 10.00o/...-

$ 817,029-70 15.40% 
$ 4,386,629.80 1521% 
$23,461, 166.52 13.65% 

$ 34,037.507.72 J 12.68°/41 
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White Paper on Credit Card Vsage and Debit 

lntroducti..on 

Credit card usage among the population of the United States is ;1 standard practice. The average 
family has approximately seven to eight credit cards with an average credit card debt between 
6,000.00 and 7,000.00 dollars. In the last ten years, nation wide debt h,is increased l 4% while 
income has increased only 5%. While the current credit card debt is at 451 billion dollars, the 
average consumer debt is $38,000,00, not including mortgage payments. 

Given that credit card usage is a common societal practice and can be used today to pay for 
groceries, tuition, books, rent, ,1.nd etc., it should not come as a surprise that college students' 
debit load is increasing. College students have always left college with debts, usually in tbe form 
of student loans, but today that debt is )argcr because of credit r~anl usage. The National Student 
Loan Survey ( 1997) found that 20% of the students surveyed indicattd that they did not know 
how much credit card debt they were accumulating. Nationwide statistics reveal that 
approximately 65% of all college students have credit cards. Of that percentage, 14% have four 
or more credit cards. 

According to the Institute for Higher Education Policy and The Education Resources Institute, 
50% of college students surveyed stated that the top two reasons for using credit cards were to 
build a credit history and for emergency purposes. The average student credit card debt in 1997 
was $2,226.00 for undergraduates and $5,800.00 for graduate students. According to a survey 
conducted by the Institute for Higher Education Policy and the Education Resources Institute, 
approximately 40% of college students nationwide have an outstanding credit card balance. 
While credit card delinquency rates are increasing for everyone, college students generally pay 
off their debts faster than adults. 

NDSlJ Student Community 

It is difficult to assess student credit card usage at NDSU because of lack of local research data. 
Currently, the only information available is from national collegi.nte research studies and reported 
anecdotes. Therefore, it is important that a study be completed by NDSU to identify student 
usage and practices. According to Robert Neas, Director of the NDSU Financial Aid Office, a 
phone survey is in the process of being completed by the Financial Aid Office staff. This 
information would be helpful in identifying credit card usage by NDSU students and determining 
educational programming needs. 

The probability that NDSU students are any different from students across the country is 
unlikely. HowP.ver, they may be some regional and geographic variables that influence student 
credit card usage. Because students are able to use credit cards to purchase everyday needs, pay 
tuition, fees, room and board, and books, it is safe to assume that some students may have large 
credit card debts that may impact their academic progress. Additionally students are exposed to 



,\ 

credit card companies through promotional literature in Varsity Mart shopping bags, through 
campus and US mail, and by vendors in the Memorial Union. 

According to a recent article in the Association of College Union publication, The Bulletin, a 
number of college unions are developing separate guidelines for credit card vendors tllat arc 
different from other vendors. Institutions that choose to ban credit card vendors take the risk of 
facing a lawsuit because of the legal fairness of banning one type of vendor while al lowing other 
vendors on campus. Others argue that students are adults and to go back to the days of "in locc 
1:idrc11tis" is not in the best interest of students. Students will have to make decis;ons reg~:rc;:-. 6 
credit card usage no matter where they live and work. Students a.re confronted with credit card 
promotions whether they are on campus, in their homes, or on the street. The best strategy is to 
teach students through seminars, handouts, and etc. how to manage their overall finances 
including credit card usage. 

Programs and Activities 

A review of programs that address debt management at NDSU revealed that some activity is 
taking place to educate students. The debt management program at NDS U is designed to help 
students focus on a financial plnn. It includes a number of programs that assist students in 
developing their own plan. The program includes: 
• Individual counseling 
• Debt management brochure; distributed during orientation and upon request 

. 
•: Entrance and exit loan counseling 

Debt management presentations in the "First Y car Experience Course" 
Campus programing: including the recently completed month long debt management 
program spon.~ored by Residence Life, Project Success, Financial Aid, and the Memorial 
Union, 

• Financial aid infom1ation sessions 

R.e.c ommendations. 

• Conduct a local research study on student credit card usage and d,~bt load 
• Continue the development and implementation of educational programs; proposed 

programs by the Financial Aid Office include participating in the Living and Learning 
Program and the development of a video on debt management as well as information on 
the Financial Aid web site. 

• Departments that allow credit card usage, including Varsity Mart, Dining Services, 
Residence Life, Business Office, should provide a flyer that provides facts and tips and 
hints regarding credit card usage to the students who use credit cards. 

• Review and update policies regarding credit card vendors in the Memorial Union. 
Included in the review and update would he the development of a flyer that all credit card 
vendors would be required to give to each student thnt comes to their contact table. 
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June 3, J999 

To: 

From: 

Subject: 

Mr. Prnkusb Muthcw, Associulc Dean 
North Dukota Stute Univt.•rsity (NDSU) Student Life 

Jeff 1-loffrnunn, Chuir, SWtc & Legislative Affairs Committee (SLAC) 
North Dukota Student Associution (NDSA) 

Feasibility report cvaluuting the need for a specific credit cm-d cducution 
progrum on the NDS U campus. 

Credit Card Educntion Pro~rnrn (CCEP): Closer to Campus is being submitted us 
a feasibility report for the NDSU Student Life Office. 

The purpose of the report is to evaluate the need for a progrnm on the NOS U 
campus. According to national statistics, the credit card is beginning to affect not only 
the students, but also the economical feasibility of the campus budget. Wtth u recent 
budget controversy in lhc 1999 North Dakota State Legislature, I think it may he useful to 
study the impuct the credit curd fees may have on the North Dakota r fnivc:rsity System 
(NOUS) annual budget. The state of Kunsus and its Board of Regents huvc ulrcudy 
hunncd the use dlle to the impact the fees have on the taxpayer. In audition to the school, 
the students ure also subject to pcrsonul budgets that arc some ti mes based on a credit 
limit, without llnderstanding or conversing with their parents on what it really means to 
own a credit cnrd. 

Despite the small percentage of students surveyed 1 there was only one stlldent 
who claimed he/she did not have u credit card. With an age group ranging from 18 to 
over 26, the average balance rungcd anywhere from $0 to over $1,500 in credit card debt. 
Some other findings through research and interviews have also suggested that the credit 
card is u reality und the debt burden has started to take its toll on the college student at 
NDSU, 

This report includes valuable information derived from multiple personal und 
telephone contacts, and library and Internet research. I want to thank you, Mr. Scott 
Aabyc. and Mr. Bob Neas for assisting me with the compilation of uppropriate statistics 
and other material to include in this repot1, In addition, the Center for Writers has also 
contributed in the editing of this report. 

I 
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AhstrUl'l -
The credit curd in Amcricu is one of most <.:ummonly used nwthods of payment. 

Because of its popularity, the shurcholdcrs of the credit card companies urc investing 

hcuvily in the business, A finunciul counselor will ask if it rcully is u finandul business 

that offers u valuable service, or maybe suggest that it is a burden for some. National 

statistics state that the incrcusc of credit <..'urd applications on the college , ... ampus is 

causing u growing problem. Th1:y arc exhausting university budgets us well as the 

individual stuck:nt. This report provides a sumrnury of different statistics and views. 

Starting with un overview of the national perspective, ii further uiscusscs lrn.:al opinions 

und surveys thdt are unique to North Dakota Stutc University (NDSU), The goal of the 

report is to express the com:crns of local professional~ supported by the national 

overview in hopes that it wi 11 be taken into serious considcrntion as u possible foundation 

for u larger study of the students at NDSU. To conclude the report, I have provided 

recommendations that huve been shared bv other indiviuuals and some that are already in 

progress, These suggestions include u specific credit card site linked to the NDSU 

Financial Aid Office homepage, and the creation um! dishursement of nycrs that only 

include specific informution on the credit curd. As the credit card applications and 

continue to flow freely to the college students, the problem muy only increase in size and 

percentage. As a result, there muy need to be the use of a Credit Card Education Program 

(CCEP) on not only the NDSU cumrus, but also the North Dakota high school and 

college student campus. 
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CHEDJT CARP EDUCt\TJQ~ PROQBAM {CC'EP) 
CLOSER TO CAMPUS 

INTRODlJ<;TIOIS 

Imagine u student walking down the hullwuy of the NDSU Memorial Union u few 

weeks short of Spring Brcuk. As the stLJdcnt pusses by a booth, she receives u free T-shirt 

that would look beautiful on u beach. Along with the T-shirt, she also receives an 

application stuting thut if she signs at the x and sends it in before the deadline she will 

receive u credit limit of up to $1,500. ln addition, she will ulso receive u discount 

puckugc for uirfurc to any uestination in the United States. A few weeks later, she 

receives in the mail a plastic card ulong with four other letters offering similar offers with 

different incentives. 

This is an example of what is happening on our NDSU campus. The situution is 

real and is growing in popularity. The result of the fictitious example above portruys the 

student's eas.v ubility to obtain $1,500 dollars. A consequence of her acceptance of the 

credit curd could huve included her request for leave nt work, the purchase of an airline 

ticket minus $20, the purchase of clothes and other items needed for her trip, und a cash 

advnnce for deposit money for a hotel. After having completed all of these transactions, 

she finds that she hud ulreudy spent $800 of her $1,500 and has not taken into 

consideration the other $100 for cash advance fees and accumulated interest. She is now 

burdened with a debt that will continue to escalate unless she pays above her minimum 

monthly payment or receives unexpected income to bail her out. 

Consumer borrowing has changed since its birth in the postwar 1960's. The 

11clussic model" for consumer behavior is that when times arc good, people borrow in 

expectation of more good times." Today, in contrast, "when times are bad, people 



statement l'illl confuse rnuny. We l.'on11mrnlly lu.·ar thut the economy 1s 111 the 111idst of ii 

good time and thut ii is in II surplus, but where is the rncomc frorn tile L'llllSlllllL'r'.' The 

firrnnciul counselor will tell you that some of the income from tile ronswncr 1s under u 

debt management program. The Credit Curd Company wi II tell you the consumer listed 

011 their pun;llascd mailing list deserved tile credit ucu1r<.1ing to their credit scoring 

guidelines. The fuctuul stutistics in J 994 stated that Americun~~ used more than 350 

million credit curds. purchusing over more than half a trillion dollurs for goods and 

services (The New York Times, JtJlJ5). 

We arc now crllcring the yenr :woo und other stutistics say that nion.: than hair of 

the college stuucnts in Arncricu will !wvc received their first emu before their freshman 

year. Many university officials, financial counselors, and other profcssiorrnls .ire 

concerned ubout this growing problem. As a result, regulative legislation has been 

thrcutencd, campuses have strninc<l budgets due to credit card fees, and credit curd 

cclucution programs (CCEP's) have been developed and disbursed to support the fear of 

an out-of-control problem the credit card maybe causing. 

COLLEGE CREDIT CARI) USAGE: A NATIONAL PERSPECTIVE 

In addition to the non-college statistical use of credit cards, high school and 

college students arc now the targets of credit card applications. Credit card companies, 

which now have student-marketing offices, focus on the needs of the everyday college 

student. Due to the recent interest in the st,idy of the credit card on the campus, there are 

few statistics and repo11s that provide relevant infonnation. As a result, large populations 

of borrowing students continue to spend, which only rely on the opinions of remote 

survey specialists, without the formal education of whnt it really means to accept one. 
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1 here urc growing problems un<l the issue is bci11g lukcn on u more serious level 

of consldcrntion, In June l 998, u nulional survey was conduct, d by The Education 

Resources Institute (TERI), and The Institute for Higher Education Policy, whid1 iirc 

both non-for-profit orgunizutions thut pursue issues to promolc an economical mid 

successful postsecondary education. In their report, Credit Risk or Credit Worthy, one of 

the conclusions wus that CUJTent knowledge of nutionul trends in student's reliance on 

credit curds is fairly limited. It later concluded that the majority of sltldcnts now have 

credit curds und muny carry substuntlal monthly balances. Keep in mind, these balances 

me in addition lo the student lom1s that arc acquired cuch semester. 

The report also describes five mujor findings, The first is that credit card usage is 

reality for today's college students. Nearly two-thirds of the students have at least one 

credit card undone in fi vc huvc four or more with their own name (Figure l, I). 

Student Credit Cord Ownership 
Of all survey respondents 

Four or lllnrr 

One 
to lhrer 

(&Ol'A,) 

(14%) . 
,.d,-.. 

. 'I 
).{ 

~ 

Number of credit cards 

Zno 
(JGL\'u) 

Figure l.l This pie chart is based on 750 surveys lhat we.·e completed out of 
two million undergraduate/graduate students. 

SOURCE: The Institute for Higher Education Policy, Cr,xlit Card Sun•ey, March/April I 998. 

3 



In uddition to owning them lhcy urc ulso used frcqucnlly. Jn the survey, 77r1<- of the 

s1~1dcn1s suid they huvc drnrgcd routine persona, ~xpcnses (Figure l .2). 

Credit Cord Purchases in the Current Year 
Of surwy rl'Sponcfrnts with t'rc:dit rards 

Tuitio,, 11nd Ires 

Books nnd supplic~ 

ffoom ;111d boord 

Holl l 1r11.· persona I t• x pc me!> 

10 20 30 60 70 80 00 100 
Perci:nl 

[J Yes D No .._ _______________ j 

Figure 1.2 This bur gruph represents the frequent credit card usage from the college students. 

SOURCE: Tl,e /11sti1111e for Higher Ed11catio11 Policy, Credit Carel S11n•e_1•, Mllrch/April /998. 

A second finding stutcd was that students do have reasonable attitudes about how 

credit cards should be used, but it also mentions tl1at the common perception is to have 

the ability to purchase items they normally wouldn't be able to afford while in school. 

Another finding supports the third, in that a majority of the students use the cards 

responsibly nnd do not accumulate large am0unts of credit card debt. However, a news 

urticle in U.S. News a11d World Report talked ubout a freshman at thr. University of 

Texas-Austin who went from having no credit cards to a balance of $2,800 by the end of 

one school year. The fifth finding also states that a student's credit card behavior could 

lead to high debt levels und misuse, This finding could be a direct result of the fourth 
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finding, which s1111cs the nwjority of the usugc is to puy for c<.Ju,:ution-rclutcd expenses, 

whicl1 hud irH:rcasccJ more 1lwn 80'½ from 1980 IO 1988 (NACUBO Business Off1ccl'). 

This incrcusc in education expense has fon.·cd a high dcmund for stu~knts who urc 

ineligible for firrnncial aid to charge the cost of their tuition, hooks, and room and board. 

Prohhm1s on Other Cnumuscs 

In addition to the high demand of studcn1s having to use their credit cards, the 

universities themselves arc finding that the cost of ullowing the students to use their curds 

is depleting tile cmnpus budget. The situation is so real that Harvard University doesn't 

even accept crcc.Jit curds l'or payment. In I CJ~l7. a V[SA credit 1."ard company estimated a 

$4.3 billion in puymcnts for college tuition and board, and nn additionul $1.4 billion in 

trnde schools. Along with Visa, Mas:ercard cs1inrn1ed another $3.2 billion for cducation

relatr.d expenses (The New York Times, J 997). The article··!::,, ~;lated that 30% of the 

colleges and universities in America accept credit card for pnymcnL 

Despite the ~1veragc 2%, fee the colleges have to puy, ii docs add up in the end. 

An cxumple of this would be if u school hud only$ J 00,000 in credit card receipt.-;, The 

interest payuble would only be $2,000. Compure this to $10 million in receipts having to 

pay $200,000 for fees. Muny schooL like Southern Methodist University continue to 

allow u large percentage of their fees to be paid by a credit card, but other statc•supportcd 

universities in Kansas have banned their use. This happened after the state and its Board 

of Regents decided the credit card foes of $850,000 a year subsidized by the taxpayer wus 

not efficient for its economical and educational future (The New York Times, 1997). 

Credit Cord Companies vs. the Financial Counselors 

Do the incentives pay off? This is a question that can be answered in two 

different ways. 
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The credit canl compunics will i-ay yes. In fa1:t. they arc even promoting the Burlm• doll 

frorn the Muttl!I Corpornt1011 getting her first credit l.'unJ. I may bt· wrnng, but the last 

time I saw a Burbic doll wus in my younger sister's bedroom. She isn't even close tn 

hcing 18. Well, guess what, Cupitol One Credit Ct1rd Company hus now introduced u 

credit curd for ~hildrcn J 6 years or older. In addition to u co-sign from the parents who 

have a,1 ,1vcrngc of 7-8 curds themselves, the card has u 19.8<;(1 fixed interest rate <Money 

Muguzinc). 

On the other side of the financial spectrum, Candace AccvcdP, u counselor fror .. 

the Sm1 Fnmcisco Consumer Counseling Service fi1rnncial service :,;aid, "no. the 

incentives do not puy off. Five years ago, we weren't seeing anybody still in college with 

us much debt as we arc seeing now." She goes 011 10 say tlwt )'½) of the students in her 

debt rnanugcrncnl program arc at least $5,000 in debt c..luc to the use of their credit cards 

(The New York Times, l 995), In Raleigh, Nrn1h Carolina, Allen Cary, a credit counselor 

figures the avi:!ragc s1t1den1 in his progrnm 1.1verngcs $10,000 in credit card debt. 

Leelsluth1e Issues 

Who is right? The stutistics urc astonishing and they are not remote. States 

ucross the m1tion ~ire beginning 10 view this i~suc. Representative Joseph P. Kennedy 2d, 

a Democrut of Mm,..;achusetis, threatened to pass legislation that would limit the credit 

curd company's ubility to provide applications to the students. A phone call to Senator 

Edward Kennedy on Muy 25, 1999 also hinted the issue is rt week old. During a 1994 

House Banking, Finance and Urban Affairs Sub~ommittce, there was testimony that was 

contested between u Consumer Action Director and a representative of VISA U.S.A. Inc. 

The question asked if the credit curd industry has made credit too easily available to 
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teenagers and rollcgc s1uJcnts (CQ QllurtcrlyJ. Jn uddition to wlrnt is hupp1:11111g 111 

Congress, other reports of Credit Caru rcfor111, spccifk to the (.'ollcgc 1.·amfHI!-., 1.111.' 

developing within the Dcpurlrrn:nl of Edll1.·a1ion and the General Accounting Officl'. 

PERSONAL INTEUVIE\VS 

In addition to the natiorrnl overview, I also pursued the gathering of i11fornrnt1un at 

u locul level. To do this I interviewed an individual l'r"om a local financial counseling 

service and the~ Deun for NDSU Studcnl l. 1fc. The NDSU Financial Aid Oflke 

lws also cxpn:ssc<l sonic crnu.:ern and according to !k,o Neas, the dircllor, their office hus 

implemented a telephone survey, developed a brochure produced by U.S. Bunk, and hus 

uddcd a financial responsibility portion to th,~ freshman orientation. 

Pruknsh Mnthew, ~:-iorlu~ Dl•nn for Nl>SU Stmll•nt Life 

According to Mr. Mathew, und the While Puper he drafted, NDSU docs not have 

enough information to assess the student credit ca1'l1 usage on campus. He docs state t!rnt 

11The probability that NDSU students ar~ any dirt'crcnl from students across the country is 

unlikely {While Paper, J999)." He believes the st11dcnts should be able lo make their 

own choices, but he also believes the student!-> should not be persua,!ed to have only one 

choice. A third point he mndc is that the students .,hould be offered some sort of 

education on credit card usage. 

Sfott Aahyc, Finnndal Cmmselor from the VHlngc FamHy Scn•icc Center 

Mr. Aabyc couldn't agree more with Mr. Mathew. In his interview, he stated that 

on many days he sees an average of four clients. Two of them are college students in the 

tri-college urea. He mentioned that some of the reasons students use the cards are to bJy 

something they nom1ally couldn't afford which provides ,1 scudcnt instant satisfaction, He 

also added thut they are used to supplement working employment wages with u credit 
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l1111it while 111tcndi11g school. He 11grccs with the CCEP und feels lhal lhc Crc<lil Card 

rcprcscntutivcs shoulu <.:xprcss more responsibility when htmuing un .1pplic:t1t101110 ii 

student. 

QlJESTIONt\lRf~ RESlJL'l]i 

To further cvuluatc the credit card usage on our campus, I conducted u survey 

wilh eight questions that focused on the ugc group, number of credit cards, balance rnngc, 

and on-cumpus use locations. I also asked the .students whnl level of importance they 

would use thci r card for. how many coniucts they rccci vc form card companies a week or 

if they huvc received a cull for late payment, and if they wish they knew more about their 

credit cards. 

I was able to only acquire 33 students due to the time constraint and limited 

enrollment. The idea of my survey was to set n foundation for a larger version tliat can 

survey over 5,000 stdtlcnls. Despite the smull number, there w1•, only one student who 

stated he/she did not own a credit card. Thr others uveraged a $0 - $500 balance with 

five stilting they were over $1,500 and two stnting they had received phone calls for being 

behind on payments. The nge group ranged anywhere from 18 to over 26. A majority of 

the students were in the 21-25 range. Similar to the national survey. the students at 

NDSU felt establishing future credit and having money for new tires on u car, which 

represents un emergency rcuson, were most important when using a credit card (Figure 

1.3). In addition to the off-campus use, the students also frequently used their credit card 

at the NDSU Book Store and the Varsity Mart the most (Figure 1.4). 
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Without a question, it is upparcnt lhut 1.:rcdit card use on the NDSU campus is :i 

rculity, Bused on the facts, which indudc nutionul and local statistics, it is 111/ belief tlrnl 

Non,1 Dukotu Stutc Univcrnity ought to review the possibility of initiating und disbursing 

u CCEP on our l:Umpus. After surveying only ~J 1Hl1clcn1s, there wus only one ~tudcnt 

that wusn' I subject to credit curd usugc. The student did: however, state he/she rccc1 H~d 

10.20 contucts from ,1 creditor u week. 

JI' I were 10 make sp~cific sug,!cstions, f wo11lcJ suggest the following: 

• Review tile questions on the survey, chnnging u few of the questions to he more 

specific and i11dirc;;t rn1l1u than u direct question, such ns to establish future l.'.rcdit. 

• Suggest the university follow Mr. !\11.ithcw's itlcus, which include the development or 

u flyer to he passed out by the credit c:iml representative~ and the on-campus ill:::ilities 

thut ullow credit curd usage. 

• Develop a spcci fie credit curd site linked lo the Fin uncial Aid Office homepage. 

• Draft urticles in the NDSU spectrum newspaper. 

• Most importantly, initiate a specific study on the impact of the credit card on i)O( only 

the student but ulso the university's unnual budget. Is it financially feasible to allow a 

higher percentage of students to use the curd crcnting a greater strain on the NDSU 

budget, rather thun increase the alrendy below average salary for faculty und stuff? 

These nrc questions 1 believe need to be unswcreu and it may not be just at the 

NDSU level. We may need to evaluate the gouls of the six-year plan to sec if the credit 

curd will affect certain provisions that appear as if they will or won'' work. The Nor1h 

Dukotu University System (NDUS) and the governor have expressed their concern for an 

"education excellence" environment. Now is the time for Norlh Dakota to observe the 
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larger student populations and at least evaluate a need for a specific CCEP that will allow 

the continuance of u financially stable, safe, educational univer,ity environment. 
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· NDSU Student Credit Card Usage Survey 
This survey, authored by Jeff Hoffmann, will be used for the NDSU Student Life Office. 

Whe11 completed, please bring to the frol-ll of the classroom at the end of class. Tlla11k you. 

I. Please circle your age group. 18-20 21-25 26 or above 

2. How muny credit cards do you own? 

2 3 or more 

2. If you own a credit curd, do you know your combined total balance? 

yes no 

3. If you know your combined balance, what is the range? 

$500 - $1,000 

$1,000 - $1,500 $ J ,500 or more 

4. Have you used a credit card at imy of the following places? 

NOS U Bookstore 
Varsity Murt 
Business Office 
(This includes any tuition, rooni & board, telephone, etc .... ) 
Dining Services 
Other _________________ _ 

5, Which of the following would you use your credit curd for? Please rank 1~5. 

I-most important, 2-vcry intportLrnt, 3-sornewhnt impnl'ta111. 4-important. 5-lcasl irnportanl 

Entertuinmcnt (Spring Breuk, dinner, concert tickets, etc ... ) 

New tires for your vehicle 

Pay off another credit curd 

Clothing (shirts, jeans, shoes, etc ... ) 

Estublish future credit 

6. On the uveruge week, how muny telephone culls and muilings do you get from 
credit curd cornpunies? 0- 1 O l 0-20 

7. Huve you ever received u phone cal I from u credit curd company becuuse you 
were behind on n monthly payment? yes no 

8. Do you wish you knew more ubout your credit curds? yes no 

Thank you for taking this survey. 12 APPENDIX A 



APPENDIX B 

FUTURE OUTLOOK OF CREDIT CARD USAGE TALKING POINTS 

In addition to the local recommendations, 1 also would ask the United States of 

America to do a survey on the credit card usage and how it has affected our lives, 

Families across the nation are burdened with higher disheartening statistics, and the credit 

card companies will continue to pursue their own self-interest. In a Discover Financial 

Services 1998 Annual Report it stated, "credit card account acquisition and customer 

utilization are driven by offering credit cards with compctiti ve and appealing features 

suc;h as no annual fees, low introductory interest rates, arid other customized features 

targeting consumer groups and by having broad merchant acceptance." It is my belief 

that we, as citizens of our American Constitution need to start asking questions such us, 

0 Who are those targeted consumer groups, und can they afford it?" The Rockefeller of 

the 90's is more ruthless and has access to more acceptances to include the click of a 

button on the Internet and what should be, cunfidcntial school listings. This will create 

unregulated monopolies and it is ulready starting to take its toll on the financially 

unconscious humankind. Individuals of today ore being judged us fit or unfit according 

to u credit score. The sources used to evaluate the score is managed by multiple bureaus 

that on the uven1ge claim to have mistukes 30-40% of the time. 

A time will come in the near future when regulution und reform will uffcct the 

wrong interest group and Allen Grcenspnn's positive figures will huve run out of 

creditable income, We need to be cnutious with the credit card. To create n warning, we 

need to educate the future lenders of our nation, the high school and college students of 

the United Stutes of America. 
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Kansas Legislative Services: House Bill Subject No. 2578 

Bill Subject Index 
Kansas LeglslatlYe Services 

BILL NUMBER: H2578 
Year of 111troductioni 1997 

Description1 
~n act relating to credit cards1 proh1b1t1ng sol1c1tation on college 
campuses, 

Author (s J: ~epresentatiVe Jim D. Garnet· 

Subjects: 

Ctedlt Cat'ds 
l'rohiblt1ng ctedlt card issuers frorr, sol1citotlcn on collC'ge campuses 

Sol lc1 tat ion 
!>rohihitlng credit card issuers from sol1c:1tat1on on col!ege campuses 

http://w ww, I nk.Ol'g/publ ic/lcgisl ot i ve/bil I subject .cgi ?hi 11=2578& yenr= 1998 
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e Bill Subject Index 
Kansas Legislative Services 

> · l 1;:_'. • > House Bill Subject No, 2851 

BILL NUMBER: H2851 
Year of 1ntroduct1on1 2000 

Description: 
An act relating to credit card sol1c1tation: proh1bit1ng certain 
practice& regarding solicltat1on thereof at lnstltuc1ons of higher 
learning. 

AULhor(st: Representotivrs Rocky Nichols, ,1 1m tJ. Garner and Ralph M. Tanner 

subjects: 

Procedure, Cl vi 1 
Cr imf:!s at1d punish1nents: (.'recll t card sc-l 1c1 tat ion at an 
1nstulition of postsecondary education 

Consumer Credit 
Crimes and punlsl\J11ents; crecht card sollcitat~o11 at an 
Institution of postsecondary education 

Credit earth; 
crimes and l)Ut1ls/1toents1 ci-edH card sol1c1tat1on 11t an 
u1stitutiot1 of postsecondary education 

Educational Institutions 
Crimes and pun1s·,,m1rnts: credit carct sol1c1tat1on t,t an 
institution of postsecondary education 

Students 
Crimes c1nd punishments; ct·ecllt card sol1c1lat1on at an 
inatitut1on of µo!ltseconclary £!cl:icat1on 

Postsecondary Xnst1tut1on 
CrimRs and punishments, credit card sol1c1tation Al an 
institution of postsecondary educat10n 

Punis!unent 
er irnes ancl r,wiishments I crecli t card sol lei tation at an 
1nstitutio11 of i,ostsocondary education 

http://www.ink.org/public/legislutive/blllsubjcct.cgi?bill=285 l &ycur=2000 2/24/01 
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Bill Subject lridi·Jl--···~/ 1• 

Kansas Leglsleitlve Services 

Page 1 of l 
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lNV. Home > Government > L'::91sl,':lt1v(· > E:,ill Su!,J8Cl indE·x > House Bill Subject No. 2896 

BILL NUMBER: H2896 
\/ear of Introduction 1 2000 

Description 1 

An act ena~ting the internet privacy protect1~n act1 prohibiting 
certain internet service providers from disclosing personally 
identifying information about certain subscrlbers. 

Author ls) 1 State Legislature. lnformaLlon Management, Select Committee on 

subjects1 

Teleco1m1unication Companies 
Internet privacy protection act1 violations outlined 

Internet Privacy Protection Act, Kansas 
Established 

Electronoic Data Processing 
Internet privacy protection act: Violations outlined 

consumer Protection 
Internet privacy protection act1 violations outlined 

Personal rdenti ficotfo11 Number 
ln relation to internet privacy protection act1 vio!~tions outlined 

Social security Number 
In relation to internet privacy protection act: violations oulllned 

credit C&rd!J 
In relation to internet privacy protection act1 violati~n$ outlined 

http://www.ink.org/pt1blic/legislutive/blllsubject.cgi?bill=2896&yenr=2000 2/24/01 
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HR 184 IH 

l 07th CONGRESS 

1st Session 

H. R. 184 

To amend the Consumer Credit Protection Act to prevent credit card issuers from Hiking unfoir advan1agc 
of full-lime, traditional-aged, college students, to protect parents of traditional college student credit card 
holders, and for other purposes. 

IN THE HOUSE OF REPRESENTATIVES 

January 3, 2001 

Ms. SLAUGHTER (for herself und Mr. DUNCAN) introduced the following biil; which was rcfcn-cd to 
the Committee on Financial Services 

A BILL 

To amend the Consumer Credit Protection Act to prevent credit card issuers from taking unfair advantage 
full-time1 trnditionul-aged, college students, to protect parents of trnditional college student credit card 
lders, and for other purposes. 

Be it enacted by the Senme and /-1011sf (f lfrpresentatives of tile U11i1ed States lfAmericCI i11 

Congress assembled, 

SECTION 1. SHORT TITLE. 

This Act mny be cited ns the 'College Student Credit Curd Protection Act'. 

SEC. 2. ISSUANCE OF CREDIT CARDS TO FULL-TIME, TRADITIONAL-AGED, 
COLLEGE STUDENTS. 

Section 127 of the Truth in Lending Act (15 U.S.C. 1637) is amended by adding nt the end the 
following new subsection: 

'(h) PROVISIONS APPLICABLE WITH REGARD TO THE ISSUANCE OF CRBDlT CARDS 
TO FULL-TIME, TRADITIONAL-AGED COLLEGE STUDENTS-

'( 1) DEFINITIONS- For purvoses of this section, the following definitions shall upply: 

'(A) TRADITIONAL COLLEGE STUDENT CREDIT CARD ACCOUNT DEFINED
For purposes of this subsection\ the term 'trnditional college student credit curd account' 
meuns u credit curd uccount under un open end consumer credit pion cstnblishcd or 
muintuincd for or on bchulf of uny fulJ .. tirne, trudltionul-ngcd, college student. 
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'(B) FULL-TIME, TRADITIONAL-AGED COLLEGE STUDENT- The term 
· full-time, traditional-aged, college stud~nt 1 means an individual--

' (i) who is a student described in subparagruphs (A) and (B) of section 484(b)(3) 
of the Higher Education Act of J 965 at an institution of higher education; and 

'(ii) whose age falls within the age cohort defined by such institution of higher 
education as the age cohort of traditional-aged students, 

'(C) INSTITUTION OF HIGHER EDUCATION- The term 'institution of higher 
education' has the meaning given to such term in section 10l(a) of the Higher Education 
Act of 1965. 

'(2) MAXIMUM AMOUNT LIMITATION- Unless a parent or guardian of a full-time, 
traditional-aged, college student assumes joint liability for debts incurred by the student in 
connection with a traditionul college student credit card account, the total amount of credit .... 
extended under a tniditional college student credit card account lo such student may not 
exceed the greater of•· 

'(A) 20 percent of the annual gross income of the student in the most recently 
completed calendar year; or 

'(B) the product of $500 and the number of ful I years which have elapsed since the 
traditional college student credit card account wus opened, not to exceed $2,000. 

'(3) PARENTAL APPROVAL REQUIRED TO INCREASE CREDIT LINES FOR 
ACCOUNTS FOR WHICH PARENT IS JOINTLY LIABLE- No increase may be made in 
the amount of credit authorized to be extended under a traditional college student credit card 
account for which u parent or guardinn of the consumer has assumed joint liability for debts 
incut1'ed by the consumer in connection with the account before the consumer attains the 
upper limit of the age c:ohort described in paragraph ( 1 )(B)(ii) with respect to such consumer, 
unless the pnrcnt or guardian of the consumer Hi)provcs, in writing, and assumes joint liability 
for, such increuse. 

'(4) PROHIBITION ON MORE TH,\N I CREDIT CARD ACCOUNT FOR ANY 
FULL-TIME COLLEGE STUDENT WITHOUT INDEPENDENT INCOME- No creditor 
may open u credit card account for, or issue uny credit card to, uI1y full-time, traditional-aged, 
college student who--

' (A) has no unnuul gross income; and 

'(B) nlreudy maintuins a credit c:urd account under an open end consumer credit plnn, 

SEC. 3. CREDIT CARD APPLICATIONS AND SOLICITATlONS. 

Section l 27(c) of the Truth in Lending Act ( 15 U.S,C. 1637(c)) is amended-

( l) by rcdcsignnting purugruph (5) us pnrugruph (6): und 

(2) by inscr1ing nftcr purugruph (4) the following new purugrnph: 
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END 
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'(5) FORMAT-The disclosures required under this subsection in any application, solicitation, 
or other document or paper (other than the information to which section l 22(c) applies) shall 
be included in such solicitation, application, or other document or paper in a typeface that is at 
least as large us the largest typeface otherwise used in such solicitution, application, or other 

document or paper.'. 
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North Dakota Senate 
Industry, Business and Labor Committee 

Mr. Chairman and Committee Members. 

l am here today because I am concerned about the debt that young adults arc built.ling. In 
the five years of <.:ounseling I have seen the economic and soda I consequences of this 
debt. With the availability of trc<lit cards. consumer tkht continues to grow especially 
among young adults. The average college student now has four credit cards with an 
outstanding balance of $2500. It is now estimated that 10<¼1 ol\:ol lege student having 
outstan<ling balances or $10,000 or more. When this debt plus student loan debt is 
considered many young adults arc financially drnllcngcd and will he for years as they 
begin their careers. 

In 2000 the Village Financial lksourcc CcntL'I' smv 729 married couples or individuals 
under the age of 25 in our five offices throughout the state. The average outstanding 
consumer debt ol' these clients was $6600 \Vith $(,5.000 in unst.!turcd <lcht being the 
highest. l ◄'or many of these individuals it will take years to repay their deht causing 
11nanciul struggles for them and their ramilics. 

For many of these young adults they started huil<ling their dl·ht <luring their first year in 
college. As I have presented nt local college classes it is ran.! n,r a student not to have a 
credit card and \Vith some students having as many as 16 cards. At this time they have 
limit1~d income and it is too easy to understand why the sol idtation of the c.:rcdit canl 
indust1·y is very appealing. 

I would like to sec three areas uddressed: 
I. Cnn the solicitation of students on campus by credit cnrd companies be limited. 
2. Cun the selling or studl!tH's m1mes und c~mail uddn~sses be restricted. 
3. Cnn n consumer f1nance education prngrnm be designed und offered to all high school 

juniors und scnims that would help them make more elfoctivc credit <:hokes. 

Respectfully submitted. 
Dunne Emmel 
Finnnciul Counselor 
The Vil luge Fumily SL'l'\'IL'C C\~ntcr 
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