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2003 SENATE ST ANDINO COMMnTEE MINUTES 

BILIJR.ESOLUTION NO. S82337 

Senate Finance and Taxation Committee 

Cl Conference Committee 

Heariq Date February 3, 2003 

T Number Side A SideB 
1 X 

Committee Clerk Si 

Mimatel: 

Met«# 

Senator Urlacbet opened the hearing on SB2337, All committee memben are preaent. Thia bill 

relate, to an addidonal sales tax on lodging for promotion of the Lewis and Clark Bicentennial 

celebration. 

Senator Thane (m,tr #29S) .. Prime sponsor ofth!s bill. introduced intent of the bill. This bill 

includes a sunset clause, 

Senator Tollefson (mtr #600) • Question about the promotion by surrounding states, 

Senator Thane (mtr #620) .. Do not have those nwnbers 

David Borlaua. President of ND Lewis and Clark Bicentennial FoWldation (mtr #655) • 

PrelellW testimony in support of SB2337 along with reasom why this would benefit ND, 

Written testimony is attached. 
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Pqc2 
Senate Finance and Taxation Committee 
Bill/Resolution Nwnber S82337 
Hearing Date February 3, 2003 

Teri Thiel, Executive Director of Dickinson Convention and Visitors Bureau (mtr #1 t 54) • 

Testified in support of 2337. Written testimony is attached. Referenced TAP Into Tourism 

Stakeholders meeting report. 

TJ Russsell, CEO and President of Cloverdale Foods Company (mtr #1490) - Testified in support 

of 2337. Written testimony along with copy of New Economy Initiative meeting notes attached. 

Randy Hatzenbuhler, President of the Theodore Roosevelt Medora Foundation (mtr #1743) -

Testified in support of 2337. Written testimony is attached. 

Senator Urlacher - Question on the amount of local taxes going to tourism, 

Mr. Hatzenbuhler (mtr #2200) - Provided answer and listed comparables to other states. 

Dana Bohn (mtr #2200) .. Works with tourism cluster. Referenced Tourism Cluster meeting 

minutes and Legendary Tourism Legislation printout. 

Tracy Potter (mtr #2466)-Testified in support of 2337. Written testimony is attached. 

Representative Mark Dosch (mtr #3325) - Testifying as a private citizen. Testified in opposition 

to this bill. Written testimony is attached. 

Senator Warnder (mtr #4040) - Verified that Rep. Dosch feels other goods be taxed as well. 

Rep. Dosch .. Feels state should fund. 

Senator Tollefson (mtr # 4182) - Proposing an additional sales tax? 

Rep. Dosch (mtr #4188) - Suggesting that the state should pay. 

Lyle Schneider, OM of Radisson Inn (mtr #4351) .. Agrees with Rep. Dosch, Testified in 

opposition to SB233 7. 

Senator Tollefson (mtr #4494) .. Lewis and Clark promotion is a good one. How would you 

propose funding? 
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Pap3 
Senate Finance and Taxation Committee 
Bill/Re10Jution Number S8233 7 
Hearin& Date February 3. 2003 

Mr. Schneider - Proposed twng all, 

Senator W vdner (mtr #4597) - Questioned if people look at room tax before booking room,, 

Mr. Schneider (mtr #4660) .. Believes that they do. Bottom line is important. Reiterated Bia/Man 

current room tax. 

Tim Brick. Country Suites (mtr #4760) • Collecting tax is a burden. Burden should be 

elsewhere. Opposes 233 7. 

Terry Harzinski, Executive Director of the Bistnarck-Mandan Convention and Visitors Bureau 

(mtr #4861) - Testified in opposition to 233 7. Written testimony is attached. Refetenced 

printout showing room tax in competing cities. 

Gary Orandbous. Ramada Plaza Fargo• Testified in opposition to 2337. 

Senator Urlacher .. Closed hearing on SB2337 
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2003 SENATE ST ANDING COMMrITEE MINUTES 

BILURESOLUTION NO, S82337 

Senate Finance and Taxation Committee 

□ Conference Committee 

Hearing Date February 3, 2003 

T Number Side A SideB 
2 X 

Committee Clerk Si 

Minutes: 

Meter# 

Senator Urlacber opened the discussion on SB2337. All committee members are present. This 

bill pertains to an additional sales tax on lodging for the Lewis and Clark Bicentennial 

Celebration. 

Senator Wardner (mtr #1414) Letting the committee members know that he plans to amend the 

bill from 2% to 1 ¾. 

Senator Tollefson (mtr #1444) • What would that raise with the change? 

Senator Wardner (mtr #1477) • Spoke on amount of fiscal note with change, Move to amend 

S82337 on line 9. change 2% to l ¾. 

Senator Tollefson (mtr #1580) .. 2nd the motion to amend S82337. 

Senator Wardner (mtr #1600) .. I'll run up to Legislative Council and get amendment drafted. 

Senator Urlacher • Have a motion on the floor from Senator Wardner to amend S82337, 

seconded by Senator Tollefson. Further discussion? Given no dis'-i-ussion, call the roll. 
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Pap2 
Senate Fiunce and Taxation Committee 
Billllleaolution Number 8B2337 
Hearin& Date Februmy 3, 2003 

Roll call vote 6 )4e8. 0 nay, 0 ab1ent Carrier Senator Wardner 

Seoator Wardner .. Moves a Do Pass as Amended and rerefer to Appropriation,, 

Second by Senator Seymour. 

Senator Wardner (mtr #1729)- Gave reasons he js supporting the bill with the amendment. 

Senator Tollefson (mtr #1837)- This is a golden opportunity. Questioned testifiers on what other 

way we could raise this money. We must go with this, opportunity of the century. 

Senator Nichols (mtr #1900) - Lodging is the primary benefactor of this promotion. Difficult to 

broNlen. 

Senator Wardner - Understand that hotel have con~ rooms in advance. Hope they can work 

with it at a lower tax. 

Senator Tollefson (mtr #2032) - On t $100.00 room, it is a dollar. I don't thlnk that is 

impo~ble. 

Senator Syverson (mtr #2054) .. Arly thoughts from tourist people that we can recover some of 

the funds we are giving up by reducing the tax. 

Senator Wardner (mtr #2108) • Their concern that Appropriation may take this away from them. 

Feel this is better than what we have. 

Much general discussion on bill by all Senators, 

Senator Urlacher (mtr #2364) .. Question for John Walstad on the effect of the amendment. 

John Wal~ Legislative Council (rBtr #2390) - safe bet new fiscal note will be half of current 

fiscal note. 

Senator Wardner (mtr #2540) .. This will need to be rerefcred to Appropriations. Will add that to 

the motion. 
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Pap3 
s.ate Finata IDd Taxation Committee 
Bill/Jtololuti06 Number S82337 
Hearin& Date February 3, 2003 

s«wor Urlacber - a motion on the floor to Do Pus as amended and rerefer to Appropriations. 

Roll call vote 6 yea. O nay. 0 absent. Carrier is Senator Wardner 
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2003 SENATE STANDING COMMrITEB MINUTES 

BILl/RESOLUTION NO. S92337 

Senate Finance and Taxation Committee 

CJ Conference Committee 

Hearing Date February 5, 2003 

T Nwnber Side A SideB 
2 X 

Committee Clerk Si 

Minutes: 

Meter# 
1449-2572 

- ~ 

-,\ Senator Urlacher opened discussion on S92337. All committee members are present. This bill 

relates to an additional sales tax on lodging for the Lewis and Clark Bicentennial. 

Senator Urlacher (mtr #1456) - Asked for a motion to reconsider SB2337. 

Senator Wardner made a motion to reconsider the actions of the committee on SB2337. 2nd by 

Senator Seymour. 6 yea, 0 nay, 0 absent. 

Senator Urlacher .. we have SB2337 back in committee for reconsideration of amendments. 

Senator Wardner - Reason for reconsideration, changing some wording. Referenced Lewis and 

Clark, but want amendment to be able to market the State as well as Lewis and Clark. 

Senator Seymour - Asked for clarification on the number of amendments under consideration, 

Senator Syverson .. On the new amendment, it includes the same working as ,0201 along with 

new wording needed. 
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Pap2 
Senate Financ.e and Taxation Committee 
BilVReaolution Number S82337 
Hearina Date February 5. 2003 

Senator Wardner - Move to reconsider our actiona on .0201. 2nd by Senator Syvonon. Voice 

vote to remove ,0201 6 ~ O nay, 0 absent. 

Senator Urlacher - The bill is clean and without amendments. 

Senator Wardner (mtr #1946) .. Moves to amend S82337 with amendment ,0202 

Senator Tollefson (mtr #1959) .. Who requested the change on this amendment. It is more 

generalized. 

Senator Wardner (mtr #1988) .. The tourism group people requested this change. 

Senator Tollefson (mtr #2054) .. This bill was specific to the Lewis and Clark Bicentennial. 

Senator Nichols (mtr #2081) - Tough« to support with the change. Important for the next 4-S 

years to target Lewis and Clark. 

Senator Tollefson - The change could water down the bill entirely. 

Senator Syverson (mtr #223S) .. After reading the amendment, seems to dilute the intent of the 

Senator Urlacher (mtr #2283) - reasonable support from the committee is important. A motion is 

on the floor to amend the bill with .0202. For lack of a second the motion dies. 

Senator Wardner (mtr #2372) - Moves to amend S82337 with amendment ,0201. 2nd by Senator 

Nichols. Roll call to amend with .0201. 6 yea, 0 nay. 0 absent. 

Senator Wardner mov4'(1 a Do Pass as Amended and refer to Appropriations, 2nd by Senator 

Seymow-. Roll call vote 6 yea, 0 nay. 0 absent. Cattier Senator Wardner. 
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Amendment to: SB 2337 

FISCAL NOTE 
Requ..ted by Legt.ldv1 Councll 

04/0212003 

1 A. State tlaoal effeot: Identify the atate ffsoel •W.Ct and the ffst#ll •ffect on agency appropriation, compared to 
fund/no level, and • ·_t1on, antloloated under current law, 

2001-2003 Biennium 2003·2005 Biennium 2005-2007 Biennium 
General Other Funds Genll'II otherFundl General other Funds 
Fund Fund Fund 

Reven ..... $2,900,00( 
E.._.~ltUrN 
A ..... - ... ~lona $2,900,00C 

1B, Countv. cltY. and school dl1trlct flacal .n.ct: ldentlfv the fiscal effect on the aoomarlate oolltloal subdivision. 
2001-2003 Biennium 2003-2005 Biennium 2005-2007 Biennium 

School School School 
Counta.a CltlN Dlatrtcts CounU.. Cltlu Dlltrlcta Countlu Cities Districts 

2. Narrative: Identify the aS{)IJCfs of the measure which cause fiscal Impact and lnolUC$ any comments relevant to 
yaur analysis. 

Engrossed SB 2337 wtth House Amentjments Imposes a new, separate 1 % &ales tax on hotel and motel rooms. The 
revenue from thle 1 % tax la not considered In the distribution to the state aid distribution fund, Eng. SB 2337 with 
House Amendments Is expected to generate $2,900,000 during the 2003-05 biennium. Section 2 of the bill 
approporlatea $2,900,000 to the Department of Commerce .. Tourism Division for out-of.state marketing relating to the 
Lewis and Clark blcentennlal celebration. 

3. State fiscal effect detail: For Information shown under state fiscal effect In 1A, please.· 
A. Revenuu: Explain the ~-venue amounts. Provide detail, when appropriate, for each revenug type and 

fund affected and any amounts Included In the executive budget, 

B. Expenditures: Explain the expenditure amounts, Provide detail, when appropriate, for each agency, line 
Hem, and fund affected and the number of FTE positions affected. 

C, Appropriation■ : Explain the appropriation amounts, Provide detsll, when appropriate, of the effect on 
the bu,nnlal appropriation for each agency and fund affected and any amounts Included In the executive 
budget. Indicate thfl relationship between the amounts shown for expendHures and appropriations, 

Kath n L. Strombeck Tax De artment 
328-3402 red: 04/0212003 
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Amendment to: SB 2337 

FISCAL NOTE 
Requested by Lealllatlw Counoll 

03/31T2003 

1A. State fllcal .w.ot: Identify the atate fiscal effect end the naoal effect on l(lenoy appropriations compared to 
fundl le I nd ion tic 'fld nde rna v.,e IDDl'ODrMt • an lt»d u r current law. 

2001-2003 Biennium 2003-2005 Biennium 2005-2007 Biennium 
General otherFunds Ownl otherPundl General other Funds 

Fund Fund Fund 
Revenu.. M,O10,00C 
ExNndltutN 
A ..... ___ ;.uon, $2,900,00<l 

1 B. County. cltY. and achool dl1trtct tlacal en.ct: ldentlfv the fiscal efreot on,,,_ 8wrwt'1ate Polltlcal subdivision. 
2001-2003 Biennium 2003-2005 Bl•nnlum 2005-2007 Biennium 

School School School 
CountlH Cit ... Dlstricta CountlH CltlH Dlatrlctl Counties CltlN Dlatrictl 

2. Narrative: Identify the aspects of the mBasure which cause I/seal Impact and Include any comments relevant to 
your analysis. 

Engrossed SB 2337 with House Amendments lmpoaes a new, separate 1/4% sales tax on gross receipts from the 
✓-------.._, sale of hotel rooms. restaurant meals, and all beverages except alcohollo beverages sold for consumption off the 

premises. The revenue from this 1/4% tax Is not considered In the distribution to the state aid distribution fund, Eng. 
SB 2337 with House Amendments Is expected to generate $4,010,000 during the 2003-05 biennium. Section 2 of the 
bill approporlates $2,900,000 to ihe Department of Commerce -Tourism Division for out-of-state marketing relating to 
the Lewis and Clark blcentennlal 1~lebratlon. 

3, Stat• fltcal lffect detail: For lnfonnatlon shown under state fiscal efleot In 1A, please: 
A. Revenue,: Exp/sin the revenue amounts. Provide detsll, when appropriate, for each revenue type and 

fund affected and any amounts Included In the executive budget, 

B. ExpendlturH: Explain the e.'i(pendlture amounts. Provide detall, when appropriate, for each agency, 1/ne 
Item, and fund affected and the number of FTE positions affected, 

c. Appropriation,: Explain the appropriation amounts, Pmvlde detall, when appropriate, of the effect ory 
the biennial sppropr/atlon for each agency and fund affected and any amounts Included In th6 executive ' 
budget, Indicate tlul relationship between the amounts shown for expenditures and appropriations. 

am•: Kath n L. Strombeck Tax Department 
hone NumMr: 328-3402 04/01/2003 
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Amendment to: SB 2337 

FISCAL NOTE 
Requested by IAglllatlve Council 

02/07/2003 

1 A, ltate flacal effect: l"-ntif'/ tM ,tat. flac•I effect and the 11,01I •tr.ct on agency 1pproprlatlon1 compared to 
fwxllna /e'ie/a and • ··- ~ -tioM antlaloaftld unrhr cu,,.nt l11w. 

2001-2003 Biennium 2003-2005 B'-'nlum 2005-2007 Biennium 
General OtherFunc:t• General otherFundl General otherfundl 

Fund Fund Fund 
RevenUN $2,000,00( 
E.._ .. ,.;;:_,-
A • .,.._.~lon• 

18. Countv. cffY. and achool dl•trlct flacal affect: ldentlfv the fiscal effect on the am>roorlate oolltlaal subdivision. 
2001•2003 Biennium 2003-2005 Bfannlum 2005-2007 Biennium 

Schcw,>I Schoot School 
CountJN CltJu Dlatrfot1 Countl• Cltle1 Dlatrlctl Counha CltlH Dl•trlcta· 

2. Narrative: Identify the aspects of the measur& which cause fiscal Impact and Include any commsnts 1'9/evant to 
your analysis. 

Engr0888d SB 2337 lmposeo a new, separate 1 % sales tax on hotel rooms. The revenue from this 1 % tax Is to be 
deposited In the Lewis and Clark bicentennial celebration fund, Eng, SB 2337 ls expected to generate $2.9 mllllon for 
the fund during the 2003-05 biennium. 

3. State fllcal effect detail: For Information shown under slate fiscal effect In 1A, please: . 
A. Rev,nu••~ Explain the revenue amounts. Provide detail, when appropriate, for each 1'9Venue type and 

fund affected and any amounts Included In the executive budget. 

B. Expendltul'N: Explain the expenditure amounts. Provide detaJJ, when appropriate, for each agency, /Jne 
Item, and fund affected and the number of FTE positions affected. 

c. Appropriations: Explain the spproprlatlon amounts. Provide detall, when appropriate, of the effect on 
the blennlaf appropriation for ctach agency and fund affected and any amounts lncJudfd In the executive 
budget. Indicate the relationship between the amounts $hown for expendltu1'9s and appropriations. 

Kath n L. Strombeck Tax De t. 
328-3402 red: 02/11/2003 
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BIIIIR9101utlon No,: SB 2337 

FISCAL NOTE 
ReqUNted by Leglalatlve Councll 

01/28J2003 

1 A. ltate tlHal affect: ldentlr/ the state fl,oal effect and the flacal el'ftc:t on •nay appropriation, compared to 
fundlna level, and - ._:.t/on, antic/Dated ul'K#r current l.w. 

2001-2003 Biennium 200W005 BIMnlum 2005-2007 Biennium 
General other Funds Gentral OtherFunct. G ..... otherfunde 

Fund Fund Fund 
Rewnu.. $5,800,00C 
- .. ----------A . . 
......... ----- -

18. countv. cltY, and aohool dlltrtct tlacal afftct: /df,ntlfv the fiscal efrect on the ...,.,,_,.iete oolltloal subdivision. 
2001-2003 Biennium 2003-2001 Biennium 2005-2007 IIMnlum 

School School School 
CountlM Cltlel Dlltrtcts CountlN CltlN Dlstrtcta CountlM Cities Dlltrtota 

r 

2. Narrative: /df,ntlfy the aspects of the measure which cau• fiscal Impact and Include any comments relevant to 
your analysis. 

SB 2337 Imposes a new, separate 2% sales tax on hotel rooms. The revenue from this 2% tax Is to be deposited In 
the Lewi• and Clark blcentennlal oelebratlon fund. SB 2337 Is expected to generate $5,8 million for the fund durtng 
the 2003-05 hktnnlum. 

3. State ftecal effect dttlll: For Information shown under state fiscal effect In 1A, please: 
A. Revenues: Explain thtl revenue amounts, Provide deta!I, when appropriate, for each revenuo type and 

fund affected and any amounts Included In the executive budget. 

B, Expendlturu: Explain the expendHure amounts. Provide detail, when appropriate, for each a~noy, line 
Item, and fund afffoted and the number of FTE positions affected. 

C. Appropriations: Explain the appropriation amounts. Pro~lde detsll, when appropriate, of the effect on 
thf biennial appropriation for ear.h agency ani1 fund affected and any amounts Included In the executive 
bUdO'lt, Indicate the relationship between th• .,mounts shown mr expendHures and appropriations. 

~ame: Kath~n L. Strombeck -~gency: Tax ~t. 
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3058'7.0201 ,,...0300 Senate Finance Taxatton 
February 4, 2003 

e,tpared by the ~ladvt Oounoll ltlff for~· ;ft 
PROPOSED AMENDMENTS TO SENATE BILL NO. 2337 )r"\"', 

Page 1, Nne 9, replace ,WO" wtth "one" 

Renumber accordlngly 

Page No. 1 30597,0201 
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Date: ~ ,"\ · ~..t) 
Roll Call Vote#: 

2003 SENATE ST ANDING COMMI1TEE ROLL CALL VOTES 
BILL/RESOLUTION NO. 

Senate Finance and Taxation 

D Check here for Conference Committee 

Legislative Council Amendment Nwnber 

Senaton Yet 
Senator Urlaclier .. Chairman -~ 
Senator Wardner- Vice Chairman- l......i 

Senator Swerson .._ 
-4, 

Senator Tollefson --.,A 

Total 
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Total 
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30597.0202 
Title. Prepared by the leglalatfve Councit staff for 

Senator Wardner· 
February 5, 2003 

PROPOSED AMENDMENTS TO SENATE BILL NO. 2337 

Page 1, llne 2, after "for" Insert "tourism" and remove "of the Lewis and" 

Page 1, tine 3, remove "Clark bicentennial celebration" 

Page 1, line 9, replace "two• with •one" 

Page 1, tine 14, replace "Lewis and Clark bicentennial celebration" with "tourism rnarketln,t 

Page 1, line 16, after "amounts .. Insert 11colleoted from the tax Imposed under this sootion and 
deposited" and replace "LewJs and Clark blcentennlal" with "tourism marketing" 

Page 1, Une 17, remove 11cel49brat1on 11 

Page 1, line 18, after "out-of-state" Insert "tourism" and remove "relating to the Lewis" 

Page 1, llne 19, remove "and Clark blcentennlat celebratlon11 

Renumber accordingly 

Page No. 1 30597.0202 
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Senator ToUefson --N 

Total 
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IIIPORT OP STANDING COMMITT& (410) 
,.......,. I, 2003 3:17 p.m.. 

Module No: lfl-22•1ffl 
Cerrllr: w ..... 

lnNlt LC: 30ll7,0201 TIiie: -0300 

RIPORT 0, STANDING COMllmD 
88 m7: Plnance and Taullon CommltlN (Sen. Urlacher, Chairman) recommendl 

AIIINDMINT8 Al l'OLLOWI and when 10 amended, recomrnandl DO PAIS and 
11 Rl!R!l'IRRID to the ~ CommltlN (8 YEAS O NAYS, 0 ABSENT 
AND NOT VOTING). SB 2 7 WII placed on the Sixth order on the oalendar. 

Page 1, line 9, replace ,we,• with •one• 

Renumber accordl~ 

(2) DE8t<, (3) OOMM Page No. 1 8A·22•1773 
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2003 SENA TB ST ANDING COMMl1TEB MINUTES 

BllJ.JRESOLUTION NO. SB 2337 

Senate Appropriations Committee 

□ Conference Committee 

Hearing Date 2-12-03 

T Number Side A SideB 
t X 

Meter# 
562-5033 

Minutes: (Meter 400) Chairman Holmberg opened the hearing to SB 2337. A bill relating to an 

additional sales tax on lodging for promotion of the Lewis and Clark bicentennial celebration; to 

provide a continuing appropriation. (Meter 562) Senator Thane, District 25: Primary sponsor of 

the bill, supports this bill and read the bill, (Meter 734) Senator Krauter: Supports this bill as the 

,cosponsor on this bill. (Meter 788) Randy Hatzenbuhler, President of the Theodore Roosevelt 

Medora Foundation: Tourism season in Medora is June, July, August and September. See 

written testimony Exhibit 9. (Meter 1205) Terri Thiel, Dickinson Convention & Visitors Bureau: 

See written testimony Exhibit 1. (Meter 1495) Dana Bohn: See written testimony Exhibit 2. 

(Meter 1609) David Borlaug, President of ND Lewis and Clark Bicentennial Foundation: see 

written testimony Exhibit 3. (Meter Tracy Potter, New Economy Initiative .. Tourism Alliance 

Partnership: See written testimony Exhibit 4. (Meter 2496) Representative Mark Dosch, District 

32: Opposed to SB 2337, see written testimony Exhibit 5. (Meter 3198) Lyle Schneider, Manager 

of the Radisson Hotel of Bismarck: Opposed, see written testimony Exhibit 6, (meter 3400) 
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Senate Appropriations Committee 
Blll/Resolution Number Click here to type Bill Number 
Hearing Date Click here to type Hearing Date 

Shannon Gangl, VP of LWZ Hospitality and Fargo Doublewood: opposed, see written testimony 

Exhibit 7, (Meter 3500) Terry Harzinski, Bismarck-Mandan Convention and Visitors Bureau: 

See written testimony Exhibit 8. (Meter 3640) Patty Lewis ND Hospitality Association: Her 

organization opposes SB 2337. (Meter 3722 Keith Holzer, Manager of the Kelly Inn in 

Bismarck: Opposes SB 2337, (Meter 3953) Senator Robinson question directed at Rep. Dosch: 

Being aware of the det1cits, would you be supportive of a higher income tax? Or sales tax? 

(Meter 4021) Rep. Dosch: No I would not. I believe that there is money that can be available. 

Additional tourism brings more money into the state. The more money the state spends on 

tourism the bigger return we get back which will help our budget situation. (Meter 41 O 1) Senator 

Robinson: Where is that money suppose to come from? If we don't have it in the budget, where 

do we take it from, Human Services, Education? We are all supportive of tourism. Nobody 

wants a tax. we voted down the cigarette tax yesterday and nobody wants a tax. It's not in the 

cards, is it? (Meter 4140) Rep, Dosch: It is tough decision but we need to look at the overa11 side 

of the government of ND. Some of the programs will benefit some areas of the state. (Meter 

4233) Chainnan Holmberg: Did you have the opportunity to present your testimony to the 

Finance and Tax committee? (Meter 4259) Rep. Dosch: Yes, I did. (Meter 4273) Senator Thane: 

This hm was heard over a week ago in the Finance and Tax committee and I didn't find out from 

anybody in the Wahpeton community that there was any opposition until last Saturday at coffee 

with the legislators. Do you know why? (Meter 4338) Rep. Dosch: No, I do not. (Meter 4341) 

Senator Andrist: Clarification that this is a tax on motel customers not the motels. Do you think 

we wm lose customers because of the 1 % tax? (Meter 4433) Rep. Dosch: Referred to many years 

ago when there was a 2% tax to promote tourism. Now state wants t %, when do you start 
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drawing the lines? If you think it is important, broad neck it. Why just one particular industry? 

(Meter 4569) Shannon Gangl: We will lose more customers throughout the year from meetings 

and conventiolis than I gain in tourism in three months • if this passes, (Meter 4635) Senator 

Krauter clarifies to Rep. Dosch that he is missing a part of the bill to comment on is Hoe 18, this 

is an out of state promotion. (Meter 4697) Rep, ,Dosch: I understand that the proceeds are going 

to be used to market outside the state but also understand that you are taxing 65% of the people 

that are in state. The state benefits and believes that the needs to fund this. (Meter 4808) Senator 

Krauter: If we make the investment in this and do the out of state promotion, is that 60-65% 

going to stay there or is it going to go down? Are we. going to get more out of state travelers? 

(Meter 4823) Rep. Dosch: I hope that percentage will go down: (Meter 4846) Senator Grindberg: 

How many customers complain about the tax.es on their bill during conventions? (Meter 4861) 

Rep. Dosch: The convention hotel planners are the ones taking a look at the t'.ital package, (Meter 

4962) Senator Grindberg stated that he felt we are one of the lowest compared to other states. Le. 

Minneapolis. (Mete~· S033) Chairman Holmberg closed the hearing on SB 2337, 

flit MfCl"otf'-"f• ..... on tht• fHI .... ICCUt'ltt ~ttn of .t'IOOl'dl •LtVtrtd to Modem lnfoNMtfon lylt- for 1fcrofHlfftl MIi 
were flllid fn th• rttUlur cour11 of bullntH, 'fht phototraphtc proct11 ... u 1tendlrda of th• AMtrfcM National tttndlrde lnetttlltt 
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ctoc.nt btlftl f I lMd, ~ I ~ 
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2003 SENATE STANDING COMMI'ITEE MINUTES 

BILURESOLUTION NO. SB 2337 vote 

Senate Appropriations Committee 

CJ Conference Committee 

Hearing Date 2-12-03 

T Number Side A Side B 
3 X 

Committee Clerk Si ature c:!!Jdlfda_ 

Meter# 
3625-4141 

Minutes: Chairman Holmberg opened the hearing to vote on SB 2337. (Meter 3666) Senator 

Andrist made a motion for a DO PASS and Senator Krauter seconded. (Meter ~697) Discussion: 

Senator Robinson stated he supports this, his people back home support it. He knows there is 

some di~agreement in the industry but there wilJ be a host of discussion as this bill moves 

through the legislative process. We need to Le prepared to take advantage of economic 

development with this Lewis & Clark thing, People are reading about this all over the world. 

(Meter 3798) Senator Lindaas: The cc)ncems that the motel folks have could look at this as seed 

money in the long run. If it wm attract more people in the state, that should make up for that. 

((Meter 3892) Senator Krlngstad: He's been wrestling with this and has folks concerned about 

this Their (motel managers) concern if we go up to 12% unrelated to the J..ewis & Clark is going 

to affect them with other cities for conventions, etc. They feel it will have an affect on them. I 

am going to vote NO. (Meter 4077) A roll call vote of DO PASS was taken, 7 yeas, 4 nays, 3 

absent. Bill to be carried by the Finance & Tax committee with Senator Wardner, 
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Dale: J., /1.J,, 01. 
Roll Call Vote#: / 

2fHt3 SENA'l'I•; STANl>ING COMMITTEI~ ROLL CALL VO'l'ES 
DILI../RESOI.UTION NO. 

Sc1rntc Appropriations 

D Check here for Conference Commitlcc 

Legislative Council Amendment Number 

Action Taken 

Committee 

Motion Made By ----1N~~V.!,_t s=-~~- Seconded By _k_,r-..._;a,ck;...__·-'"~~---

Senators Yes No Senators Yes No 
Senator HolmberJ?t Chairman ✓ 

,_.... 

Senator Bowm~n, Vice Chair 
Senator Grindberg, Vice Chak V. 
Senator Andrist ✓ 

~ 

Senatol' Christmann 
. ~ . 

Senator Kilzer v 
Senator Krauter ✓ 

Senator Krinnstad ✓-
Senator Lindaas ✓ 

Senator Mathern 
Senator Robinson ✓ 

Senator Schobinner ✓ . . 
Scnutor Tallackson ✓ 

Senator Thane ✓ -

If the vote is on un umendmcnt1 bl'icfly itH.Hcute intent: 
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REPORT OF STANDING COMMITTEE (410) 
February 13, 2003 7:32 1.m. Modut. No: SR-28-2511 

Clrrfer: Wardntr 
lnNrt LC: • TIiie: . 

REPORT OF STANDING COMMITTEE 
BB 2337. •• engr91~ed: Appropriation.a Commltttt (Sttt. Hotmt,,rg, Ct..lrman) 

recommendl DO PASS (7 YEAS, 4 NAYS, 2 ABSENT A. it l NOT VOTING) 
Engrossed SB 2337 was pf aced on the Eleventh order on the oafendar, · 
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(2) DESI<, (3) COMM Page No. 1 SR·28-2511 
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2003 HOUSE STANDING COMMmEE MINUTBS 

BILURBSOLUTION NO. SB 2337 

House Finance and Taxation Committee 

□ Conference Conumttee 

Hearing Date March 4, 2003 

T Number Side A SideB 
1 X 

Committee Cleric Si ture 

Minutes: 

( ) REP. WES BELTER, CHAIRMAN CaJ led the hearing to order. 

Meter# 
0.1 

SEN. RUSSELL THANE, DIST. 25 • WAHPETON Introduced the hilt This is a bill which 

will put an additional 1 % sales tax on hotels, and motels, for periods of fewer than thirty days. 

This section does not apply to bed and breakfast accommodations. This tax must be deposited in 

the Lewis & Clark Bicentennial Celebration Fund, it will not be deposited in the general fund. 

The tax is for out of state marketing for the Lewis & Clark Bicentennial Celebration. There is a 

sunset after July 1, 2007. He related to the book entitled "Courage" regarding the Lewis & Clark 

expedition. We all know prime time television is very expensive. This tax will raise 

approximately 2.9 million dollars. He stated we are about 49th in the nature on the amounts we 

spend on tourism. A 1 % tax on a sixty dollar motel room is only .60 cents, It won't buy a beer 

in the lounge. 
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SEN. RICH WARDNER, DIST. 37, DICKINSON Testified in support of the bill. He stated 

his background is in education and the last three or four years he was involved in chaJ, ,ber work 

in Dickinson. If you want to get things done, you have to market. Marketing is a v",ry important 

thing if you want to bring people to an event, and that's what we are talking about here. He 

mentioned that some of the opposition to the bitl is, when people want to get conventions into the 

state. He stated, whenever he travels, he never asks what the tax is to a motel room. Gave an 

example of ninety dollar rooms which would be ninety cents per room per day, he felt people 

would not stop coming to a convention because of the one percent tax. He felt, ifwe don't help 

ourselves, and market the Lewis & Clark Bicentennial, who will. When people come to the 

Lewis & Clark Bicentennial, they will also stop at otl1er things, so all of the state wm be 

impacted by this. 

REP, RAE ANN KEt.SCU. DIST. 34. MANDAN Testified h) support of the bill. Referred to 

the artiole in the Bismarck Tribune this morning (3-4-03) The article stated, we are in the center 

of one of the greatest stories, referring to the lewis & Clark Bicentennial. She also referred to 

the bowling convention which was held in this area. a few years ago, the womert supposedly 

were allowing themselves one hundred dollars per day for motel costs, however, the rooms were 

only sixty dollars. The women had ar• additional forty dollars per day to spend on something 

else. Coming to North Dakota is a bargain. She stated, when she travels out of state, she asks 

what the lodging tax is and what the tax is spent on, and in almost every circumstance, she was 

told the money is going toward tourism, That is what we need to do. We spent $370,000 on out 

of state advertising in 2002. It produced 29 million dollars in new spending iu North Dakota. 

Just imagine what we could do if we had 2.9 million dollars, what we could be bringing into this 
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' state for revenue. I understand there is opposition. but I don •t think a 1 % lodging tax will 

decrease visitors to North Dakota. She visited with people during the Midwestem Legislative, 

Conference, telling them about the Lewis & Clark Bicentennial and other events in North 

Dakota. and these people want to come. We have a great story to sell, but we need money to sell 

it. 

REP, ELIOT GLASSffl!M. GRAND FORKS Testified in support of the bill. North Dakota 

needs to be more aggressive in taking advantage of opportunities that present themselves. We 

have something that other people want. We happened to be located in the center of a major 

exploration and discovery of America's formative past. For once, we are in the right location at 

the right time, We are also part of a remarkable story offiiendship between native American 

leaders and representatives of the Amerloon president. We only have a couple of years to make 

the most of the world's potential interest in what happened here. It is probably bue that the best 

way to fund tourism, is a broad tax from the general fund, however, we know that will not 

happen. Either we add a peuny to the lodging tax and add a million. and a half dollarn a year to 

sell our story, or we do a modest job of promotion and get a mode9t return. I support the lodging 

tax increase, because it is good for the state, even though Grand forks is not on the main route to 

benefit muoh from Lewis & Clark travelers. He related to a proposed amendment which was 

drafted. The amendment would allow the tourism department to use some of the money 

generated from the increase in hotel tax, to advertise eastern destinations. The main focus of the 

tax would be for Lewis & Clarie, but this amendment would allow some of the tax to be used in 

areas that were helping to generate the income. 
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RANDY HATZJNBUIILQ, PREsmENT, IBIQJ>OBE ROOSEVELT MEDORA 

FOUNDATION. Testified in support of the bill. See written testimony. 

DAVID RQB1◄&YG, PRESIDENT OF DR NORTH DAKOTA LEWIS 1; CLARK 

BICENTENNIAL FOUNDATION, WASRBURN. Testified in support of the bill. See the 

attached written testimony, 

AMY MQSSET[. DIRECTOR Ql TOURISM FOB IDB THREE AFFILIATED 

IBIRIB, NEWTOWN Testified in support of the bill, She stated she is a national presenter, 

spokesperson and advisor on Sak:akawea, the most celebrated woman in American history and in 

North Dakota. She related to her travels thro·Jghout North Dakota and other areas, talking about 

Sakakawea. She stated she has been involved in planning for the Lewis & Clark Bicentennial 

~, Commemoration for the past seven years, which began January, 2003, at Monticello, the home of 

Thomas Jefferson, The largest representation then,, was from North Dakota. We, in North 

Dakota, are one of the biggest stories on the Lewis & Clark Trail. The Lewis & Clark 

Bicentennial Commemoration is a once in a lifetime opportunity that North Dakota rnay never 

experience ngain, 

MIKE QUINN. ffAZEN, ND Testified in support of the bill. He stated he owned and 

operated a charter business on Lake Sakakawea, He stated he has tried to develop this business 

for several years, He related his visits with oustomers who come to North Dakota, and the 

impact they have with other events and businesses in the area as they come through, Mr. Quinn 

presented a brochure relating to the Lewis & Clark Trail. See attached copy. 

TERRI IWEL, EXECUTIVE DIRECTOR OF THE DICKINSON CQNYENTIQN & 

VISITORS BUREAU, Testified in support of the hill. See attached written testimony plus 
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meeting notes from other convention & visitors meetings regarding tourism. Also included is 

testimony from Diana Knutson, President of the Dickinson Convention & Visitors Bureau. 

DANA BOHN, '[OURISM ALLIANCE PARTNERSHIP LQBBYiaI, Testified in support 

of the bUI. See written testimony plus tourism packet meeting reports. 

TRACY PQJD& CO-CHAIRMAN OF IDE NEW JCONQMY INITIATIVE 

TOURISM ALLIANCE PARTNERSHIP Testified in support of the bUt The entire tourism 

industry supports this bill or at least half ofit. We know the importance of the state's marketing 

efforts, It has been shown as economic proofs, that an extra million dollars invested in tourism 

marketing returns a million dollars tu lli(' general fund in the very biennium in which it is 

approptiated. And yet, year after year, with the industry united, shoulder to shoulder in support 

i-::) of the state tourism director, we see the budgets remain flat or even cut, as this year, the House 

passed a two hundred thousand dollar cut. Whenever the state's tourism leaders gather, the 

biggest issue on every igenda, is how to grow that budget. The opposition says it is the ·vhole 

state's responsibility to fund tourism marketing, we agree. But, it should also be clear, that no 

one benefits quite so directly as do the hoteliers, who earn one hundroo forty seven niillion 

dollars a year in revenue. This bill will mean millions to their bottom lines. We know when a 

convention comes to town, exactly how many rooms we have rented, we know how much we 

have discounted those rooms to get the business, but if someone shows up in Fargo on a Friday 

night, with their family, and rents a room at the Holiday Inn, we don't knCIW that was because 

Sara Coleman did some advertising that brought them there, and they paid the full rate. We don't 

see that. We believe you should not tie the hands of the tourism director in being able to promote 

the state. 
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OLE GQ1,PIERG, MAJOR or MEDORA AND OWNER or TUI MBRJCINN IN 

MEDORA.. ND Testified in support of the bill. I am speaking in support of this u a properly' 

owner of probably the most expensive rooms in this state at this time, I have no problem with 

collecting this tax. Hopetblly, this will enhance visitation to our properties. 

BOBBY KOEPPLIN, PRESIDENT or ru SQBYENNE BIYIB y ALIJ!tY NATIONAL 

SCENIC BYWAY,. VALLEY CITY Testified in support of the bitt. If we can get people from 

out of state, our byway and our Valley City and Barnes County area wilt do better. 

REP. FROELICH What is the cost of the Minnesota, South Dakota and Montana lodging tax. 

Someone commented from the sidelines, that Montana had a 4% lodging tax, 

REP. IVERSON Asked why are we only singling out one industry, 

.,/-'\ REP. MARK QOSCIL DIST. 32 Testified in opposition of the bill. see written testimony. 
' I 

COLE CARLEY. EXECUTIVE DJRECTQ& FARGO::MOQBffEAD CONVENTION & 

VISITORS BUREAU Testified in opposition of the bill. See written testimony. 

TERRY IL\BZJNSKI. EXECUTMt DIRECTOR QF TUE BISMARCK .. MANQAJ! 

CONVENTION & VISITORS BJJREAU Testified in opposition of the bill. See written 

testimony plus a handout showing the lodging tax for 2002. 

MAISHA DUPRE. MINOT CONVEN11JOM VISITORS BUREAU Testified in 

opposition of the bill. She stated the Lewis & Clark Bicentennial gives us an opportunity to 

promote our state, but it goes beyond the Lewis & Clark Trail and we have not taken the 

opportunity to invest in our state. We are the least traveled state in the United States, We also 

have to maintain that our state goes from the International Peace Gardens to the north, to the 

southern border, to the east bonier to the west border. All of the state should be promoted. 

0per1tor'• iftnetur• 
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She submitted several signatures of names who are also opposed to the bitl. 

PAT[Y LEWIS, NORTH DAKOTA HOSPITALITY ASSOCIATION, Testified in 

opposition of the bill. The association and its members do oppose this bnt strongly, Their 

reasons are very simple. The question is, will tourism get the money out of this bill, if it does 

pass. If this bill does pass, it will have a huge impact on the hoteliers. We are not talking about 

one percent, we are talking about one percent, often on top of nine percent, and nine and a ha1f 

percent, etc., this is a huge issue. You are looking at those kinds of total dollars on a convention 

that probably would be near a twenty or thirty thousand dollar bill. We urge you to support 

tourism in a more equitable fashion. 

JEFF ALTIZE& WILLISTON CONVENTION & VISITORS BUREAU Testified in 

opposition of the bill. See written t&timony. 

LYLE SCHNEIDER+ MG& QF THE RADISSON HOTEL, BISMARCK Testified in 

opposition of the bill. See attached written testimony. 

DOUG ANSELMIN. FARGO HOLIDAY INN Testified in opposition of the bill. He stated 

they increased the room supply in Fargo by ten percent, new this year. This bill would be in 

direct conflict of what we ate trying to accomplish. We wattt to encourage more travel to North 

Dakota, There is already a discrepancy in tax between Minnesota and North Dakota, let's not 

make it more exp«isive to come to North Dakota. 

SHANNON GANGL, SEVEN SEAS INN & CONFERENCE CENTER. MANDAN. AND 

QOUBLEWOOD INNS IN BISMARCK & FARGO, Testified in opposition of the bill. See 

written testimony. 
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PETE ZIMMQMAN. JIOLWAY INN. MINOT Testified in opposition of the bill, He 

stated in Minot the lodging tax is now ten percent; if this passes it will be eleven percent, If we 

need to do something to attract conventions in Minot; we will probably be at thirteen percent. 

Keep our tax rate for our industry where they are now. 

GAB~ GRANDQf!ISL REGlmf&l. SALIS MANAGE& RAMADA tLAZ& SUITES ml 

FARGO, Testified in opposition of the bill. Voiced his concerns about the contracts which are 

already signed and have a guaranteed set rate for American Express Travel and Microsoft Great 

Plains, people that travel the state dly in and day out, where will the adjustments be made in 

those rates, 

CINDY AAFADI. EL RANCHO MOTEL, WILLISTON Testified in opposition of the bill. 

She stated she has a 92 room motel, and approximately seventy five per~t of her business is 

North Dakota or surrounding area salesmen or construction workers. She stated she quizzed a tot 

of these people within the last month, and they are on a per diem, there is only a certaiu amount 

they can spend on their motel rooms, if they go over that, it comes out of their pocket. In 

Willisto~ we are close to that per diem, with that one percent we just passed there, it will 

probably come out of their pocket, Their bosses don't raise their per diem because of sales tax 

going up. 

KEITQ HOLZE& KELLY INN. BISMARCK Testified in opposition of the bill. Made the 

point, regarding the state travel budget, they have to pay that extra one percent also, when 

figuring budgets, that will have to be taken into consideration. South Dakota has a six million 

dollar budget for their lodging, and their lodging tax is eight and nine percent. I don't think the 

i.__=) hotels need to be ta,'W{ed anymotl) to fund the North Dakota tourism. 
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REP. WINRICH Question to convention and visitor's bureau representatives. You have taken 

the position against this type of funding, but you all indicated support for towism, have any of 

your organizations taken a position abou.t how tourism should be funded? 

COLE CARLEY, FAl«zQ Answered the question, stated their board has not taken up a 

position on how the fund should be increased. Can only echo what several people have said, if 

the legislature believes as we do, that tourism is important, and that it is an investment not an 

expense, that the general fund should be used to increase tourism' o marketing promotion because 

that is money that will come back, other than that, we haven't taken a position. 

REP. WINRICH Did you testify representing your organization when the tourism budget was 

heard in the appropriations committee and opposed the cut to the tourism budget? 

COLE CARLEY Stated he was out of town at that time. When the tourism budget is heard in 

the next House, I plan to be there, assuming my travel schedule does not get in the way. He 

stated the travel is to increase business i.jr North Uakotal 

REP. WE:Q&B to Pete Zimmerman, Minot You said Minot is at ten percent, and you might 

have a three percent increase? 

PETE ZIMMERMAN In Minot, and maybe other communities, what the proponents of this 

bill do, is ''pass through" to customers. what is going on in the community. In Minot, for 

instanoet we have a two percent lodging tax that is dedicated solely to marketing. We also have a 

one percent tax as a maintenance fee that goes to buildings on the North Dakota Fair Grounds, 

We are looking at another one here. My comment was that, if in the future in Minot, we decide 

that we need a Fargo Dome or an Alerus Center to compete with those communities, you can bet 

,~) the first industry they will look to help bear the brunt of those costs, will be the lodging industry, 
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BR, WINRICH TO DP AWZIB You indicated one of the reuons ~u opposed this bill 

wu becau,e you felt Willilton •• touriam wa more broadly based theo just the Lewis & Clark 

Bicmtmnial. in view of that. do you support the ameadm• which will allow the touriam 

deplrtmeot to ,pcm tbele ftmdl on poeral touri,m, in addition to promoting Lewis ct Clark? 

,gg 41:DZII We oppo,e the tax u priocipte because of our competition at four percent. It 

doem't matter if you afve the tourism department the ability to spend the money Just to promote 

the ltate in poeral, we n ltil1 aoina to have taxe, too high. Responded to the question earlier 

about how lhould we ftmd the touriam department, I would have two suaeatiom. if it is the 

second l.,... indultry in the state, you have to have more money for it, take it out of the 

Departm•t of Comm~, and tbe other sugeation is in the form of a question, why are we 

tuin, botelt at tea percent and camp arounds at ZfltO? 

With no turtb« teatimony~ the huaring was closed. 
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Bit; WEILER Made a motion for a DO NOT PASS 

REP. IVERSON Second the motion. The motion failed. 7 yes 7 no 

In discussion. several committee members felt this is a once in 100 years event that should be 

promoted. However, several committee members felt the one percertt tax wu not fair to hotels 

and motels. Some committee members felt we are doing as much as we can in promoting the 

eveut. Some committee members felt, it was poor planning u we have known about Lewis & 

Clark for 100 years, and now it is coming down to the wire and there isn't enough money for the 

promotion of it. 

REP. DROYDAL Made a motion to amend page 1, tine I St by deleting the word ''relating" and 

inserting the word "during'• 

Q REP. CUBK Second thll motion. Motion fililed 7 yes 7 no 
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UP. WINRICH Made a motion for a DO PASS. 

IIF: 0:4BK Second the motion. Motion &iled 7 Yea 7 no. 

UP: IYIIIQN Made a motion to J1U1 the bill out of committee witla•t neca ... dadoll. 

UP, PIQYDAL Second the motion. MOTION CARRIED 

14 YES 0 NO O ABSENT 

UP, WJUtlB w .. given the floor usianment 
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Module No: HA 4MIOO 
Canter: Weller 

lnNtt LC: I Tltlt: . 

- lftlllrGald RIPORT OP STANDING COMIIITTII 
- Dff, - engra11■d: l'lnlnN 111d Tllllllon CommlllH 1-. .... Cll■I= 

recommends N PLACID ON THI CALINDAR WITHOUT lllCOMIIINDA 
(14 YEAS, 0 NAYS. 0 ABSENT AND NOT VOTING). EnQfOlled SB 2337 wu placed 
on the Fourteenth order on the calendar. 
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2003 HOUSE STANDING COMMITTEB MINUTES 

BJWRESOLUTION NO. SB 2337 

House Appropriations Committee 

tJ Conference Committee 

Hearing Date o3.!ko3 

T&J)e Number Side A SideB 
1 X 
l X 

i• X X 

Committee Clerk Si2t1alute 
fik 
t ... '" .. _ :! ~_,# 4 .,( ~ 

Minutes: 

Chalnnan Svedjan Called the meeting to order. A quorum was present. 

Meter# 
33.6 .. end 
0.0-21.0 
35.S - l 1.9 

Rep. Dalid Drovdal We sent this out with recommendations that expected it to generate 2.9 

million dollars. 

Rep. Cai-Hsle Is there a continuing appropriation on line 3? 

Chairman Svedjan Yes, but it has an ·expiration date four years out. 

Rep. Monson This is a sales tax that averts the general fund and goes to tourism? 

Rep. Drovdal That wasn't discussed. 

Rep. Timm This wouldn't change the fact about us paying sales tax? 

Rep. Drovdal No. 

Rep. Delzer We could take out the continuing appropriation. I have concerns about it not being 

termed a sales and use tax on line t 4 .. 16. 

Alan Knudson, LC This wouldn't apply to the State Aid Distribution formula. 
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House Appropriations Committee 
BU~esoludon Number SB i8et ,~",1 
Heanng Date 03-26-03 

Rep. Delzer How can you legislate to not call something what it is? 

Rep. Carlson We should at least take out the continuing appropriation to be accountable and 

responsible. 

Rep. Koppleman Is it common to generate a tax and designate its revenue to a specific 

expenditure? 

Rep. Drovdal There is one on coal and oU and they go toward reSC"arch. 

Rep. Carlisle I move to take out the continuing appropriation. 2nd by Rep. Carlson. 

Rep. Wald What does that really get you? I resist that motion. 

Chairman Svedjan The tax would still be assessed and the Department of Commerce gets 

money but wet d look at this again in two years. 

Rep. Glasshelm If you commit to a fund, let them use it. Long range planning for advertising 

works that way. 

Rep. Carlisle Why isn't this in the Governor's budget? This is an add on? 

Rep. Delzer The removal of the continuing appropriation gives it more validity. There is no 

guarantee this will be around for 4 years. 

Rep. Glassbelm This is another example of the legislature knowing more than the Governor. 

Motion Carries 

Rep. Carlson I move to amend lines 13 .. 19 to deposit the revenue In the general fund and 

appropriate It out to the Department of Commerce Tourism Division for out of state 

marketing for Lewis and Clark. 2nd by Rep. Skarphol. 

Rep. Warner How does the money flow? 
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Page3 
House Appropriations Committee 
Bill/Resolution Number SB ~ ,.,, ~ 1 
Hearing Date 03-26-03 

Rep. Carllon Money is collected up to 2,9 milHon dollars and it is given to the general fund, 

then re-appropriated to the Department of Commerce for Lewis and Clark for out of state 

marketing, This is not to exceed 2.9 miJJion dollars. 

Rep. Delzer Do you mean to decide what next sesslon•s legislators will appropriate? 

Rep. Carlson Whatever the con'CCt language is, 

Rep. Glaabelm Can•t the next legislature do what they want? 

Rep. Delzer True, 

Rep. Wald This is a moot point because there is a sunset on this. 

Chairman Svedjan Should we appropriate for 03-05 specifically, or use language designating 

the tax's revenue speciflcaUy is the question. 

Rep. Carlson I just want the money accounted for and watched, 

Motlon Carries 

Rep. Carlson I've got an amendment for Rep. Dosch. He argued this on the floor. I move 

amendment number .0303 to SB 2337. 2nd by Rep. Thoreson. 

Rep. Carlson This broadens the base of the tax. 

Rep. Warn.er There is a better correlation between lodging and nonresidents than restaurants 

and nonresidents. 

Rep. Carlson there is a stronger correlation, but it isn•t true, 60% of residents are in motels, 

That's a strong correlation. 

Rep1• Wald 1 request you to resist this motion, ThJs fans to a policy committee, 

Rep. Skarphol This makes the biJ1 more acceptable, 

Q Rep, Timm On this blll, the policy Is fiscal, You can't separate' the two, Support this motion. 
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House Appropriation• Committee 
B111/Retoludon Number SB -a88i ,1,1 
Hearin1 Date 03-26-03 

Rep. Deller Do we have fiscal affects from this amendment? 

Kandlon, LC No, 

Rep. G.......... The bill sponsors thought about this and decided again~t it. We• d change 

,round ndea if we put this amendment on. 

Rep. Dro,dal 1bere is no money on the floor for this. 

Rep. Carllon That•• not true. There's already $853,000 that stays in their appropriation bill. 

Thi• is additional money to what they had in the Oovemor•s buda~. This has no affect on what 

we paued before. If this bill pasus in its form there will be an additional appropriation. 

Rep. Drovdal By passing this then we are back to where we were originally changing the policy 

that the Finance and Tax Committee decided they didn't want to do and what the floor of the , 

House decided they didn't want to do when they debated this measure. Thank you very much. 

Rep. Carllon Bven though he left the room, the comment is that they changed our existing 

appropriation policy, we dJdn't change their, We budgeted what came to us in the Oovemor's 

proposal. Chanaes ~ame from the rest of the body in a not very overwhelming vote, 

Cbalrman Svedju, My comment was to address the bill as we have it. 

Rep. Kroeber I request a fiscal note on this. 

Rep. Car1,on Rep. Dosch had done work on this, He received estimates, 

Rep. Wald These restaurants have cash registers, is a quarter of a percent cumbersome to do? 

Chairman Svedjan I presume tt is possible, 

Rep. Wald Thl1 would apply to on-prernesis sale of alcoholic beverages, 

Chairman Svedjan Yes, 

Rep. Glulhelm I want to divide the amendments when they go on the floor. 
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House Appropriations Committee 
Bill/Resolution Number SB i9&t ,,,\1 
Hearing Date 03-26-03 

Chairman Svedjan Rectssed the committee. 

Chairman Svedjan Opened HB 2337 for discussion. 

Gary Anderson, Director of Special Taxes, ND Tax Department The fiscal note is a .2S% on 

gross receipt of all hotel rooms, restaurant meals, and alJ alcohoUc beverages sold for 

consumption off the premises. The .25 % would generate revenue for hotel rooms alone at 

$737.000 per biennium, restaurant food would be 2.476 milUon. and on-sale alcohol would be 

497,000. The combined affect would be $4,010,000. We weren't sure that the amendment 

includes bars and I was told by LC it included them. 

Rep. Wald "Bar" includes anyone with a liquor license? 

Andenon Yes. 

Chairman Svedjan Do these numbers include only restaurants with a bar license? 

Anderson Strictly bars would reduce the projected numbers, 

Rep. Aarsvold What established drink prices? 

Rep. Martinson They'd increase the price or eat the costs, 

Rep. Gwsbe1m Does any money go into the State Aid Distribution Fund? 

AndenoG Yes, 8% of the total collections would go in it. 

Rep. Wald What about the motion not to exceed 2.9 million? 

Chairman Svedjan It is per biennium. 

Rep. Mardmon 1 move to Include llcensed on-sale liquor establishment. 2nd by Rep. 

Skarphol. That clears up confusion to defining the term "bar." 

Rep. Skarphol That would include an bars? 

Rep. Martlmon Yes. 
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House Appropriations Committee 
Bill/Resolution Number SB.,MMM ,~11 
Hearing Date 03-26-03 

Motion Falls 

Rep. Warner We deleted the 797 in the 3rd line? 

CbaJrman Svedjan No. 

Rep. Timm I move Rep. Martinson-• previous motion. 2nd by Rep. Martlmon. 

Motion Fall, 

Rep. Wald I move a Do Paa Al Amended. 2nd by Rep. Monaon. 

Rep. Aanvold We've h4ndled this wrong and I can't support. There was no testimony on this, 

Rep. RellDerfeldt I can't support it either. We compete with Montana. 

MotlonFafla 

Rep. Carlille I move a Do Not Pus As Amended. 2nd by Rep. Thoreson. 

Rep. Glassbelm I want to divide the amendments on the floor, does it matter how I vote? 

Motion Carries 14-7-2, Rep. Carlson wHI carry this bill. 
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REPORT OF STANDING COMMITTEE (410) 
March 27, 2003 5:49 p.m. 

Module No: HR .. 14 HU 
Center: Carleon 

lnNrt LC: 30517,0304 Title: .0400 

REPORT OF STANDING COMMITTEE 
SB 2337, • engroued: Appropnetlona Committee (Rep. Sved)ln, Chairman) 

recommends AMENDMENTS AS FOLLOWS and when so amended, recommends 
DO NOT PASS (14 YEAS, 7 NAYS, 2 ABSENT AND NOT VOTING), Engroued 
SB 2337 was placed on the Sixth order on the calendar. 

Page 1, line 2, after "lodging" Insert "and restaurant sales" 

Page 1, llne 3, replace "a continuing" with "an" 

Page 1, line 9, after the first "or Insert "one-fourth or 

Page 1, line 11, after "days" Insert "and upon the g~ou receipts of a restaurant from any sales 
of prepared food or beverages that are subject to state saJes taxes under this chapter, 
not Including sales of alcoholic beverages for consumption off the premises wher• 
purchased" 

Page 1, line 13, after "muar Jnsert "not" and remove •deposited In the" 

Page 1, remove line 14 

Page 1, llne 15, remove "section 57 .. 39,2 .. 26 or" 

Page 1, line 16, remove "The amounts In the Lewts and Clark bicentennial" 

Page 1 1 replace lines 17 through 19 with: 

"SECTION 2. APPROPRIATION .. DEPARTMENT OF COMMERCE • , 
TOURISM DIVISION. There la appropriated out of any moneys In the general fund In 
the state treasury, not otherwise appropriated, the aum of $2,900,000, or so much of 
the sum as may be necessary. to the department of commerce dMslon of tourism for 
the purpose of defraying the expenses of out--of-state marketing relating to the Lewis 
and Clark bicentennial celebration, for the biennium beg,nnlng July 1, 2003, and ending 
June 30, 2005, The amount spent pursuant to this section may not exceed the amount 
of revenue generated from the separate and addltlonal tax Imposed under section 1 of 
this Aet, for the biennium beginning July 1, 2003, and ending June 30, 2005,* 

Page 1, llne 20, replace "This" with "Section 1 of this" 

Renumber acoordtngly 

(2) DESK, (3) COMM Page No. 1 
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January 31, 2003 

Dear Honorable Urlacher and Senate Finance and Taxation Committee memben: 

Thil letter Is written in support of Senate Bill 2337, creating additfollll fundina f'or 
towitm mllbdq. 

OanilOD Diversion hu been a 1tron1 advocate for naan-blled tourinn development 
in North Dakota. '11iroup federal and state putnenhiPI, M have over 47 _.,... 
areu which are developed for natural fllaW'Cel, including the 30,000 acre Lonetl• 
Wildlife Manapmeat Area near Harwy. 1be Dakota Water 1---Act 
authorized $6.5 million for recreadoa and natural resource interpn,tatioa. Thi 
OanilOD Divenioa Board of Directon realizes opportunity Ii• bl our~ md 
bu direc1ed nature-bued tourism to be one of the future initiatives for the Diltrict. 

1 am enthUNd and r~ about the opportuniti• available to our citizeu flVOl'Y 
time I ao to a community and hear the Idea people have to crate etODOmic 
opportunity and development by simply lhowina off what they have in their own 
backyard. J•ve met ranc.ben in Binrotd that are ready to art a honeback 1raH ride 
buslnea. They are aoma to work with tbe local restaurant owner to provide ch. 
waaon dinners and bite local entertainment and bird exiwt, to teach the JIit of tho 
world about our reaources. This opportunity will benefit the rancher. other buaineue, 
and the reaion. without sacrificing the family fann and the environtnettt. 

This one example is only the tip of the iceberg In ideas North Dakotans have to 
provide opportunity to their communJty and family. We know it can be <ICM, we jlllt 
need help bl gettina our messap to the rest of the world. 

SB 2337 caHs tor a two- percent dedicated lodging tax increue to be uaed for out-of• 
state tourism marketing. For every peat nature-tourism idea that is developed, the 
challenge lies in brlnaina those concepts to Ufe and marketina our relOUl"CeS, 11til 
legtsl11tion will enable the North Dakota Tourlsan Department to work with nature 
tourism entrepreneurs and regional tourism entities by bringing their meaqe to a 
lar,er audience, 

Your support otthis legislation will show that our leadership cares about North 
Dakota and supports the creative ideas and thinking f'or the ftmn of our state. 

Sincerely, 

Maria Bffertz Hanson 
Communication, Director 
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@lvorth @/lmerlca's ~argest e5candlnavlan ~tlva/ 

January 31, 2003 

Dear Chairman Urlacher and members of the Senato Finance and Taxation Committee: 

We urge you to support Senate Bill 2337, which provides for a two percent dedicated 

lodging tax increase to be used for a Lewis and Clark Bicentennial fund, beginning 

August 1, 2003, with a July 2007 sunset. 

The importance of tourism to North Dakota's economy is evident in the fact that tourism 

has grown to become the second largest industry in the state -- this in spite of the fact that 

North Dakota allocates fewer dollars toward tourism development than our neighboring 

states of Montana, Minneso~ South Dakota, Colorado, and Iowa • 

The upcoming Lewis and Clark Bicentennial holds great potential to dramatically 

increase tourism in this state. We strongly believe that towists who visit North Dakota 

are likely to return. The Norsk ~stfest in Minot, now moving into its 26th year, 

demon.;;trates that fact. In a random survey of recreational vehicle owners who attended 

Norsk H0stfest in 2001, 17 had attended for 20 - 2S years, 16 f'or 1S ... 19 years, 38 for 

10 - 14 years, 69 for S - 9 years, and 95 for 2 - 4 years! 

A targeted marketing campaign in 2002 to widen Norsk Hsstfest's RV audience resulted 

in an increase of 36% in RVers from the previous year, The number of RV nights at the 

2002 Hestfest increased from 4,S0S to 6,165 in one year. There is no doubt that 

marketing reaps results, but to market effectively. adequate funding must be available, 

Celebrating lht Htrltage and Traditions of the Scandinavian countries 
NORWAY • SWEDEN • DENMARK • ICELAND • FINI.AND 
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Tourism benefits ripple throughout the state. While the Lewis and Clark Bicentennial will 

promote the Lewis and Clark trail throuab North Dakota. cities and areu off the trail will 

benefit also. Hestfest attracts S0,000-60,000 people to Minot each year; hotel 

accommodations are filled within a I 00-mile radius. Many of our visiton stop in other 

areas of North Dakota enroute to Minot or after they leave the festival. The same holds 

true with any tourism venture that brings travelers into North Dakota. We all benefit! 

We strongly believe the Lewis and Clark Bicentennial affords our state an opportunity -

unequaled in our history - to promote North Dakota as a tint choice for tourist 

destinations. Our success will depend on how hard we are willing to work. and whether 
or not we have the funds necessary to effectively market North D~ota. 

The work and fervor that has already gone into readying the state for the Lewis and Clark 

Bicentennial domonstrates that we do indeed have the people with the talent it takes. But 

we don't have adequate funding. 

We strongly believe North Dakota must increase funding for tourism marketing. Bill 

2337 is a step in the right direction! Please vote in favor ofBill 2337. 

Sincerely, 

~~ 
Chester M. Reiten 
President 

.J I .. 
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BONANZAVILLE 
C.US COUNTYHll'IOak:M.tOCflfV 

Af• .... w.,...,_.-.. 

To Honorable Dlllllben of the cawnmittee for SB 2337 

Whon Theodore Roosewlt got off the Northern Pacific tram at three in the 
IDOl1IDII on the sleepy streets of Medora. Dakota Territo,y in 1883, ho boadod 
dinctly for a place to sleep. 

There'• no record I know of that recall• the lodging tax the New Yorker paid 
during bis first stay here . 

But TR was arguably the most prominent tourist to Dakota Territmy for many 
years. In~ wlib Lewis or Clark. he came badc ... a dozen times! 

0 TR's Dakota trip from Farao to the badlands was the proloauc that bas callod 
millions to 'Visit ua over since. 

That was in 1883. Today in 2003, North Dakota is still welcomulg. visitors as 
they discover the beauty and activity that our areat hiah plains have to offer . 
Unfortunately, the low key history of self promotion tor our state bas not been able 
to send our welcotne mat out as effectiwly as wtually every other state in the 
nation. 

I, 

Those ofus involved in North Dakota attractions know the sipificance of 
tourism. 

Al Boaanzaville USA in West Farao. we celebrate our history by otferina the 
region's only bistoay museum and prairie village. . 

Our key tourism season is a brief one. In a little over five months time 
Bonam:aville serves as a crossroads to the world. In the 2002 summer season we 
hid visitors, as we always have, from every state in the nation. Perhaps more 
imp,essively wen the fiau;res &om the mt of the world. We recorded residents of 
45 countries who came tbrouah our gates. 

In the Farao Moorhead area, Bo.oaazaville, the Red River Zoo aod the 
Heritage Hjuemkomst Center (two of which are only open in the summer) still play 
host to over t 00.000 people a year who are p•)'Ull admission price• to ~enoe 
our oulturc. 

PO Box 119 • Wm Parao, ND $8011 • (?OJ) 212~2822 • Fu (101) 212~7606 • www.bon1nuvlttt.wm 
17012827606 •> ND WATER ,TEL•701223464S 01/31'03 14:33 
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>.. DOJ11)1'0fit orpoizttiom were are on lboeltrina markedna budaeta 
but tbt Will fiDllacial succe,1 we haw ,oes dirootly back imo our community llld 
state tbrouah aalaries, supplion, hoteliers, au stations. nataunlltl, salol tax and 
IDOl'e, 

Tbe pro81e of North Dakota tourilm ha been raised recently. The imj)ICt that 
tourism bu on the state's eooaomy hu been well documented. The ..,.., 
~ is ewa more impressiw .... and cballenam,. 

A little over. decade IIO, OD. natioa.i telmlon ahow. North Dakota WU 
tbe brunt of jokes bocause we were the lwt vilitod state in the country. Tblt 11111 
~le label for me and I hope it ii for you u well. Since then. the tourilm 
de&Mltment hu taken new loldenbip. 

Tbe cumat leadership holds promise, experience and optimism. Much of 
ouc op,f Prism will be based on tbe ate resomces we haw. We want to apead 
wiMJy to coq,ete with the rett ottbe reA nation and world for the tourist market 
IIMl the poteotlal wealth it holds. 

The 1noome that would be m1ed throup tbil lod,mg tax could dft~y 
supplement the allm, tourism appropriation. (I believe it should be a supploDODt and 
IOt a replacemeot). We simply must raise the tourism budaet m order to raise 
awareooss tbroup marketina North Dakota. 

Tho very name Dakota ineeot an alliallCC of &iends. Our state tourism 
clepertment is also repres.'fflbng mends, those of us in attractions and those who 
beoefit &om it. All ofus are offering a separate piece of our state'• bounty, heritage 
and culture. 

We, u friends. want to welcome tourists: new meads to our state. To 
see her beauty, to learn her history, to know her story. 

Without adequate fimdmg for marketina North Dakota, her beauty 11 
iovisible. her history is lost, her story is untold. 

ll .. 
.te.~G~._\>t. OA.-e-c:J.;-r-
C~~ ~.;.t l\~0l ~.~A .. ( 

~~ ~f\ ~Z!\)I \\-«--
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January 31, 2003 

Dear Legislators: 

As the President of the Dickinson Convention and Visitors Bureau. I would like to uqe 
you to support SB 2337 which will provide additional fundina for the tourism industry in 
North Dakota. A, you are aware, tourism is emerging as the state's second laraest 
industry and L• taking a prominent role in the state's overall economic viability. This 
leafslation would assist us in further enhancing the tourism industry durina a particularly 
critical window of opportunity. 

' 
The Lewis and Clark Bicentennial is upon us and North Dakota has a tremendous 
opportunity to capitalize on this momentous national and international celebration. We 
are in a wry fortunate position to be featured as one of the pivotal points alona the Corp 
ofDiscoveryts expedition. As a result. our state should be preparing to welcome visitors 
to oW' state from across the globe. To do so, we will need additional funda to make this 
possible. 

That is why I ask you to support this important funding legislation. I believe it will be a 
wise investment that will have untold benefits for the tourism industry and the state in 
1eneral. 

~ly, 

~/Cwt~~ 
Diana Knutson 
President of the Dickinson Convention and Visitors Bureau 

72EutMuNutnDrtvt 
l:>lcklnlon, Not'th DII00tl 58801 
Wtb SIN: www.dlddnlonow.oom 
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Relllarkl ofTraq Potter, co-e•alr, New Eeo•••Y I■ltlatlve To11ril■ Allla■ce 
P1t111en•1p, o■ Sn1te 81112337 

Cnlraa■ v•rtadler ••d aemben of tile Se■ate Flaa■ee a■d Tas Commfftee, my 
••• II Trac)' Potter. I •• tlle e1ee11tlve director of a■d • resutered lobbyllt for tile 
Port AbrallUI Ll■eol■ Fo•■dadoa, h:-~t I do aot rise 1■ tllat capacity, TIie board of 
die fort Abralla■ Ll■col■ fo111datlo■ (;a ■ever dllc■1Nd flail lealllatto■• I am 
INn Niday ., • eo-dlalraa■ of tlle New Eeo■omy l■ldatlve Tourllm Allla■ee 
Partllenldp. TIie To■rll• AUla■ce Partaenllip 1upports SB 2337. 

I■ dfii,ate die proeen II propo■eat, oppo■e■t, rebuttaL Our lesltlatlve proee,1 II a 
lffde dlff.,.t, If I a■ to reb■t tlle arsume■tt or tlle oppo■e■tl, I aeed to do It riaht 
■ow. So pleaN ese■1e •• If I p■t word1 I■ 1omeo■e'1 mout•. 

Oppt■•tl wUI ••Y flley 11ree tlaat die 1tate'1 tourllm promotion Is very lmportaat 
aad dlat tile, wailt to He tile Goven,i.r'• b1d1et for to■rum approved or even 
laprned. AIM, wlllle tlley wlll co■~• tlaat It II ■ot tile llotell that attually pay tbe 
t11. a■d dlat tlley already llave die meelt.,111tm 11 place for colleetl■1 the tilt tlley 
oppoN tile bill, partly INa■M tlley feel ■■fairly tarseted. But H ltn't tile laotell 
beill1 ta11eted, eseept .. beaefletariet - f'a~ •lll 1■ fact benefit the mo1t from tbu 
lelltlatlo1, T.,•rlt• &I 1ood for die 1tatc'1 u a whole, we all a1ree, But It'• more 
directly l•porta■t to tome people tlla■ ,tlaen. Hotell are the flnt to benefit from 
f1ereued vllltado■, Tke people wko 1koukl feel taraeted are tbe out-of-state 
to1rllt1. Tkll la eertal■ly tile 1l■1le bett way to let people who llve and vote In other 
1tatea ee■trib■te to Norfll Dakota'• bud1et. 

Some wlll 1ay tile two percent places our hotel• at a competitive dl1advantage. It 
wo■•t. 'Vo11 llave tee■ tile aumben, 1eeordln1 to the AAA 2002 vacation eo1t 111n-ey 
a two peree■t t■ereae la ttu, colt ol I whole North D1kota vacation, not Ju1t th, 
llotell but t•e wllole vaeatloa, a two percent lnerea1e wouldn't even move u1 up to 
50tlt o■ tlae H,t. But we do■'t need 1tadtdet to prove thit eaae. One of the 1reat 
t•t■p abo■t toarlsm It that we're all esperiene~ In It. 'V ou can 11k younell, have 
yo■ ever booked a •otel room baHd oa lod1ta1 tas? Have you ever even aaked whe11 
yo■•re mald■1 • retervatlo■ what tlle local tax rate u? 

If a1yo1e uu, It'• eo■ventlo■ plaaaen aad motoreoaeh openton, people maldn1 
detailed 1rn11eme■ta for otller people and eount1a1 every penny. But It there • 
eompetfdve dlladv11ta1e - ao, not when everyone In the elty and ,tate are eharsln1 
tlle •••• ta1. 1■-state 1roup1 are bavln1 their convention• 1omewbere and it better 
aot be E11t Gn■d Forkl. Out-ol-1tate 1roup1 are eomln1 lor m1ny rea1on1: they 
love o•r attraetloa,, tlley've betn lured bere by our CVB•• (funded by a two percent 
locl1i■1 ta1)1 we're 01 tbe way ... whatever the re11on9 It trump• the two pereent on 
llotel roo■1. 

Pu111e of tlllt bHI won't eauae anyone to 1tay away from North Dakota. But what II 
k did, Wll1t flwe did lose 10me room ■labta to furlou1 peaeH-pu1hla1? Look at the 

... _,,) tnde-off. Slloukl■'t a do11bll11 ol our advertllla1 b ... ,iget lead to • live percent 

flM .. 0,...,., • ._.. .,. dlf1 ffl■ .,. INf.Wltt r•••tfn of rlOOtdl •1twrtct to Nodtffl IMotWtton tvtt• for ■torofH■tfll-' 
...,. fttlld fn the NtUlar NUrH of .. ,,.,. Tht phototr.,10 procHt ... t• ,t_.rdl of th• AMrie., lfltfonat ttlftdlrdl INtttlltt 
(MIU fe, at'dllvtt 11tC1rof H1. NOTICII If tht f Hilld , .... abow ft lHt lt1lblt than thlt Notlct, ft It dul to tht quality of the 
·•Lll•nt ... ,,. f tl-'• d } 
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iaereue I■ vllltatlo■T Sboulcl■'t it? Lealalatures and 1overnon for 30 yean •••t 
llave tbou1llt our tourism office wu at leut tllat effective or It woulda't be fu■ded 
at ■IL So, five pereent, a five percent laereue la tourllm 1peadi■1 It S148 mlllloa, 
1eve1 mUllo■ In 11lel tall eollcdlo■1 alone, not eountin1 the Impact of tlle 1pendl■1 
on ,aeoma and laeome tall. It mean• ten• of million• I■ nve■ue for hotell a■d 
motel■, laereul■1 tile ■moa■t collected for CVB1 and tile 1tate tllroa1h the lod1l•1 
tall, allowl■1 more promotio■al aeth'lty brln1l■1 more vl,ffon ... you 1ee tbe 
po1ltive eyele. 

Lonpood1 I■tenatlo■al studied the lmpaet of$370,000.1■ media placement In tile 
mo1t recent tourilm ampa'a■, Beyond all the po1ltivn la creadn1 awareaett, the 
camp■'a:• 1enerated S29 million la new 1pendin1 within the 11me year It wu 
placed. What could $3 million more laave done? Let'• talk about that briefly: you 
are tile CEO•• of a eompany called North Dakota. After yean of bulldi111 
Jarrutruetare, you have a fabulou1 product. with a 1peeialty ... you have the nae.t 
attraetlo■• I■ the world related to the epie Lewis and Clark 1tory. Tllrou1h no fault 
of your own -you ftnd that the world's atteatloa la tarnln1 to tllat 1tory. At tl:il very 
important moment. your eompedtlon weaken,. Everywllere 1tate budgetl are I• 
trouble. We llave tlae opportunity of a 1eaer■tlon to leapfrog our mark1tl■1 to • n"' level of effedtvenm. Paua1c, of thil bill would move North Dakota'• tourism 
buci~et altead of Iowa. We'd move from being 40% of South Dakota'• and 30•/4 of 
Montan■•• bad1et■ to bela1 cloaer to 80% and 70•/4, respectively. Better, thia 
1udden lanus t, 1oiag to a lean operation. The money will be spent oa out-of◄tate 
media, completely, no new FrE■ needed. None of It will be lost on admlagtratton. 
Al CEO's this It tl:e time to push the green button on this 1mbltiou1 project. 

My friend• oppo1ed to the bill will •~:: that tl:e hotell are alway• 11ked to step up for 
tourism, polntin1 to the two pereeat focal CVB tax and one percent local tas. tor 
local eapit■I tourl■m projects. There ·w11 grumbling about those local ta:1es •• they 
began to be approved 1ero11 the state, but there•• no grumbling today. Vitrually 
every town with a motel bas authorized the taxes .. and the local hotelt are among 
the moat enthu11■1tfe 1upporten of tlle work of the CVB1, funded by a tax ideatieal 
to the one propo1ed today, with one exception. This one will put North Dakota on 
TV la Mlaneapollt 11ad Winnipeg and otl:er regional market,. Only the 1tate can do 
that for our industry. The CVB dlreeton will unanimously tell you that only the 
state eaa ftll that role. 

Some will e:1pret1 concern for tbe guest, • the payen of this tas. TIiis Is the key 
argument. If we all agree that tourl1m advertitlng need• to be 1upported .. and we all 
do .. who abould pay for lt? This i• the tingle 1ouree or fund• most likely to eome 
from people who are not residents of North Dakota. Something llke half of tbit tax 
wm be paid by people from other 1t■te1, provlnee, and countriet. It's llke we 1et • 
mateblag 1r■nt. 

II you believe la tourism. you're for tlll1 blll. The oppo1ltlon wlll say that•• not true. 
They're for tourl•m~ but not for SB 2337. They are 1lneere, Milter Chairman. 
Everyone In thit room believes In North Dakota and North Dakota'• tourl1m 

Th• ■tcl"Otf'tP.ht• , ..... on tht• ftl• •r• acour•t• l'IPf'.OIUtlON of recol'dl •1twrtd to~"" lnfo1Wtf on tvst• fOf' ■fcroffl■I,,.-' 
...... ft\Md fn tht l'ttUlll' COUl'II of bulfnt11. Tht photographic prOCtll ... t. 1tandtrdl of th• Mtl'fOll'I N1tfon1l ltendtrdl lrietttut• 
(AMII) for archfval ■lcrofU1. NOTICII If tht fHNd , .... lboYt h lHI lttfb\t than thl• Notice, h ,. dut to tht quality of the 
doc4alnt btf 1'11 ff lMd, 

Y,► ,:tt ◄c~A¼~ 

• 

·1--;, 
I ·.· It 

9!J 

J: 

.J 



' II,• 

r· , 

I 
I I 

I 

,._ .. .. 

• 

t 

0 

• 1111 ' I 111 

' 
I ' 3 L 

l■d■1try. TIie oppoalffo• II 1l■cere. TIiey are merely wro•I• Tld1 bW II ,ooc1 for 
Nortla Dakota. We ll1ve die ella■ee of a 1e■eratlo■ to promote o■r 1tate. TIiis II tile 
velllele. Now II die tbne. Tlla■k you. 
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S82337 
Flnanee and Ta:1 

February 3rd, 2003 10:00am 

CUlnnu Urlaclaer 111d nwnben of tlae 1'.bwaa ud Tu Committee, for die record m.y 
ume JI Mark Detell, RepNN11tadv1 from Diltrlet 32 Bllmank. I come before you today 
- • private dtlzea ..... ID tlte Jodabaa badutrJ, ud ltronp)' OPPOSE 11m bllL 

We .u ...,.. tlaat die Lewi, and Clark bleentennl1I eelebradon will be a very lmportut 
n•t, ad rep,..tl a anat opportulty for our State however ... 

• n, lodana lnclutry II already tu HIGHEST TAXED badutry ha •• State at 9%. 
Cutomen already dalnk tile tu• too Mp. 

• WJao wW baetlt from Lewil A Clark? Jut tile hotel mdutry? No vtrtuDy every 
Jndutry ud MiF■MDt will bllleflt, so why Jut place dae burden o■ laotell? 

• Wily not atead tilt tu: to every aector tlaat wBI bellefltt lndadbaa Ga nation-. Food, 
Retail, and lflpedtlly tlae toarllt attraetlou llke Fort LIDeolD. 

• Fact II, If tile •tire State will beaeflt lt 1laould ht STA TE FONDED. After all, 
1llolllda't It be tile Stat.el obUptlon to faad It'• 2nd larplt lndattry'l 

• Not one of tbe bW 1pomora la In da• effected bldutry .. Eay to propote a 22'1• tu 
baereue on someone elle. 
Botell ALREADY SUPPORT TOURISM In their retpect!ve to'Wllt. 
* Loclafna Tu: already fwlcla the Convendoa and VAlltor Beau•e to promote tourism. 
* Lodafna 'l'u: tucla Ctrie Center Expwlon 
* Fuda ud 111btldlzet convention coaa. 
* Alteldy ltrllaffnl to attraet eonveadou. Botell are forced to keep pr:lcet don to 
help offlet hip alr fan eoeta. 

• Compeddon: 
* SOllda Dakota 1-9% 
• Montaaa .c•,4 
*Nebntka5% 
*Cubaot0% 

• New ta would make u tlae blpeat aroud. NO NEW TAX INCREASES! 
• Camatly appros. 65% of ou buhaea ~ Nortb Dakotan,. Mlkfna tlm a tu oa US. 
• What meuap are we ... dbaa? ND tbe hip tu 1tate. Come vllit but doa•t atay. 
• RECAP- Tile hotel badUltry la already tlae htpe1t tax ladutry. Tourllm II the Stat. 

2nd MOST IMPORTANT INDUSTRY. It 1holllcl ht fudtcl by the State -
BYIBYQNE PARTICIPAUSe AND &YIBYQNJ ENJOYS TIJI BENEQTS. 

Al tlloup we uclentad the batelltlou of the bW. lt ii wroqly and llllf'alrly cUre«ecl to 
tlnp oat one hadutry tor tlae benefit of the eadre ltate. For tlaJa reuoa we ltronalf 
OPPOSE TRIS BILL AND URGE A DO NOT PASS, 
Thia eoacludel my teldmony, I would be happy to 1Drwer uy queetiou. 

Tht MfOl'otf.fO , .... Oft tflfl ffl• .,.. ICCUl'ltl reprocttctfOM of .racordl dtltwrtd to NodtM lt,fONltton 'Ytt• for 1fcrofft1fn, ftll 
Wtr• ff llltd 1n th• l'IIUllr COUl'lt of bulfntH. Tht J)hototrtphfc procttt Mtttl It .... ,. of th• AMtrfcan NltfONll It ....... INtftlittt 
(ANIJ) for arcnfval MforofllM. NOTJClt Jf t~t ftlNd !Mitt lbovt It lttt lttlblt than thlt Mottet ft f1 dut to the 1111a.lftu of tht docu.ent befnt fflNd, , ,- , 
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SENATE BILL 2337 

Testimony 
Of . 

Terry Hanlnsld 

·chairman Urlacher and members of-the Committee, my name is Terry 
Hatzinski. Executive Director of the Bismarck-Mandan Convention and Visitors Bureau. 
I am representina our Board of Directors in opposition to Senate Bill 2337. 

rd like to concentrate my brief remarks on one of the largest segments of 
our local tourism industry, meetings and conventions. Meeting and convention delegates 
make up a large part of the visitors to our community. In a good year, that would be welJ 
over 100,000 people. These visitors are significant contributors to our local economy, 
spending between $35 and $40 million dollars a year, 

Over the years we have been very successful at attracting natlonal and 
regional conventions. One of thr.1 reasons is because of our lower hotel rates compared to 
larger cities who we often compete against. Since September l 1, 2001 larger city hotels 
have been dropping their rates, which makes ours look less and less attractive. Lower 
room rates and lower airfares to the larger cities make it more difficult for us to compete. 

We don't need another two percent tax on our hotel rooms. I can't imagine 
that Minot, who is already at 10 percent, would want to be at 12, right up there with 
Minneapolis at 13 percent. This would put us at 11 percent, Fargo would be at 11.s. 
Grand Forks at 11. 75 and even Dickinson would be at 11.S. It's easy to say the hotels 
don't pay it and the visitors won't care anyway. Well, meeting planners care. They want 
to know how much the taxes are pushing up the room rates. We have surveyed some 
North Dakota cities and some of the cities that we compete againstt and we feel that 9 
percent is high enough for us. 

The proponents of this bill are my cotleagues, and although we do not agree 
on an increased lodging tax for additional marketing money for tourism, we do agree that 
the North Dakota Tourism Division needs more money to market our state's tourism 
product, Tourism generated $ l 40 million dollars in revenue last year for the State of 
North Dakota. Increasing the general fund appropriation for the Tourism Division's 
marketing budget is a sound investment that will return additional revenues to the State in 
a few months time, 

Th• 111el'Olf'lllh1• , ..... on thf I f fl11r• NOUr1t1 ,...ocbltfw of reoorde •uwrtd to Nodtrn Jn10f'llltlori 'Ylt• for 1torofH1tN _, 
.,.,.. ftllld fn tht retUl•r courH of bullnt11, Tht phot09rephtc proct11 ... t, 1tandlrdl of th• Mtrtc1r1 N•ttonel It_.,.. lrwtttutt 
(MIii) fo, 1rchtv1l ■lorofllM, NOTICII If tht ftl!Md l•Dt lbow ,. lffl l19fblt thlf'I thll Notfct, It ,. dul to tht .-utv of ~ __..t btf1'41 ft lllld, 
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Location State 

North Dakota: 
Bfmnarck .. Mandan 5.0% 
Dickinlon S.0% 
Parao 5.0% 
OrandFolb 5.0% 
1amestown 5.0% 
Medora 5.0% 
Minot 5.0% 
Willi.ton S.0% 

Albuouen:,ue. NM 
Anchoraae.AL 
Billinu.. MT 
Boise. ID 
Madiaon. WI 5% 
Minneaoolis, MN nm.,.,. NE 
Rmid City. SD 
Sioux Falls. SD 
SDOkane. WA 

City 

l.Ot/4 
1.5% 
1.0% 

Lodging Tax 
2002 

Lod2irul Soecial 

2.0% -
2.0-/4 -
3.0% 0.5% 

t.15% 3.0% 
1.0-/4 2.0% -
2.5% 2.00/4 
2.0% 3.0% 
1.0-/4 2.0% -

Hom. Total 

1.0% 9.0% 
1.0% 9.S% 

• 9.5% 
- 9,75% 
- 8.0% 

9.5% 
10.0% 

.. 8,00/4 

10.8% 
8% 
4% 
11% 

8% 13% 
* 13% 

5% 
8% 
9% 

10.1% 
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THI': WESTERN EDGE 

February J, 2003 

Mr. Chairman and memb«s of the Finance and Taxation Committee, my 11~me is Terri Thiel and I am the 
£)(e(Udve Director of the Dickinson Convention & Visitors Bureau. tam In support ofSonate Bill 2337. 

During the fall of 2000, while l wu president of the ND Association of Couvention & Visitors Buteau, our 
association hosted six meetings, all of which were held basically on the same day throughout the state. 
Meetings were held in Devils Lake. Grafton, Mandan, M~ New Town and Valley City. 

These grassroots businesses, historical entitles and local attradlons summari1ed their concerns and hopes 
for the future ohhe tour~sm Industry in the state of North Dakota. Those details are presented in &ont of 
you in tho Statewide Stakeholders Meeting Report that I have passed out to you. 

The numbr.r orae key fbidlns for the ND tourism industry was the lnaeased funding for out of state 
marketing fur the NO Tourism Division (Department at that time). There were other llteaS that were also 
addressed as concemi and hopes for the future. Let me say that all other identified areas have made 
progr~ In some form or another with the exception of tho nwnber one need, the need for additional out of 
state markedna dollw-, for the ND Tourism Division. 

By Implementing a 2iy.1o-Jging u,.x to be dedicated to tho ND Tourism Division for out of state marketing 
during the period ufthe uiwis & Clark Bicentennial. we will has answered the demand that this Statewide 
Stakeholders Meeting R(lJX>rt asks for. We will begin to leverage the state of North Dakota apinst other 
states in the mark~ing efforts. Time and time again, we hear that North Dakota has no httage. We have a 
wonderful image to present; we have just always fallen short on the ability to purchase that image. 

This past Friday, Dickinson hosted a workshop entitled "Creating Wealth through Rural Tourism". 11sree 
other communities across the state also participated this put week with their own workshops. Bottineau. 
McClusky and New Town. This daylona setttlnar, Just in Dickinson, brought senateea e•••ltiet 
together in one room dedicating the entire day, working together packaging entire regions oCsouthwest 
North Dakota t4S an authenric rural experience. Tourism is real in North Dakota. It's growina all across the 
state. The residents have created the product, now Is the time to market it to the rest of the world. 

:Q.Mw,cirt Senate Bill 2337. 

Terri Thlel 
Executive Director 

Enclosure 

72 East Musow11 l)r 1110 
Olcklnson, Nwlll D11kot11 f,ij(>()f 

Wob Sito: www.di1:k11u,um;vh,cw11 

Ph<>M: (701 ) 48:J •ii 988 
(800) ~79·ill!)1 

l={UC (101) i1f:la•920 I 
I: ,1111111: cvu@d1ck11um11r;vb com 
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Senate Finance and Taution Committee Hearing on 
Senate Blll 'Jl;37, Monday, February 3 ., 
Testimony of David Borlaug, President, North Dakota Lewis & Clark 
Bicentennial Foundation, Washbum 

Mr. Chairman and members of the Committee, I am here today as someone 
who has been working on the Lewis & Clark Bicentennial and tourism 
activities for the past 12 years, most of those years as a volunteer. I am now 
the full time president of the North Dakota Lewis & Clark Bicentennial 
Foundation, which maintains both Fort Mandan and the Lewis & Clark 
Interpretive Center at Washburn. 

Among my volunteer positions has been serving for three years as president 
of the National Council of the Lewis & Clark Bicentennial. I have traveled 
to virtually every significant Lewis & Clark attraction on the Trail, from 
Charlottesville, Virginia to Fort Clatsop, Oregon. And everywhere I have 
gone, the people who live in those places envy what North Dakota, with Fort 
Mandan and so much more, has to offer. This fact is home out by over 
35,000 visitors coming to our Interpretive Center this past year, continuing a 
string of increases dating back to when we opened in 1997. And Fort 
Mandan, following over $1 million in enhancements from our Foundation, 
saw visitation jump over 80 percent! 

Truly, we ARE a Land of Legends, and a visit to North Dakota offers a 
Legendary Experience. From Lewis and Clark to Sakakawea to Custer and 
Sitting Bull to Teddy Roosevelt, we are a heritage traveler's dream come 
true. 

But most people in America don't know that. They don't know that so many 
of their historic heroes lived out the greatest chapter.~ of their lives here, on 
the North Dakota prairie. In the river valley earthlodge villages; in forts, 
ranches and farms. The rich depth of our multi-cultural past, from our first 
farmers, the Mandan and Hidatsa, who planted com in this very river valley 
hundreds of years ago; to the homesteaders who came with new cultures of 
their own, is now being revealed to the world, because of the great 
illwnination that only a Bicentennial national commemoration can bring. 

This is our moment.· It's a generational sea-change opportunity, with 
thousands of new visitors ready to come our way-because they have read a 
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book or articlet seen a television program or witnessed the new IMAX 
film-and can't wait to get North Dakota. 

But our non-profit Foundation can't bring the world to Fort Mandan alone. 
We count on the Tourism Division of the Commerce Department to be om 
marlceting agent. We are the "content provider,, and the state is our 
promoter. We must give the Tourism Division the firepower it needs to tell 
the rest of America and indeed the world that we are one of the last great 
places. 

The two percent lodging tax, dedicated to tourism marketin& will enhance 
our relatively small tourism budget. giving the professional people who 
worlc there the tools they need. By comparison, South Dakota, s tourism 
budget is more than double ours-Montana's is nearly five times North 
Dakota's. And every study will tell you of fhe incredible payback for ewry 
dollar invested in tourism. 

This is om moment. Please. help us "seize the day" and begin promoting our 
state for what it deserves. Not only will the benefits be felt immediate~y, in 
this biennium, but the continued benefits will be enjoyed by our ohildr~ and 
grandchildren, for generations to come. 

I will be happy to answer any questions the committee may have. Thank 
you. 

. , .. 
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Te1t1mony of T.J. Ru,aell 

Chief Executive Offl~r and President. Cloverdale Food• Company 

on Senate BIii 2337 

February 3, 2003 

Chalnnan Urtaoher and members of the Senate Finance and Taxation 

Committee: 

My name Is T.J. Russell and I am the chief executive officer and president 

of Cloverdale Foods Company In Mandan. Today, I am here to encourage you to 

support SB 2337. 

Cloverdale was founded In 1915 and Is a $50-55 million business, 

founded in 1914, and currently In It's 4th generation of family leadership. our 

pCana are evotvfng as we determine our needs In our race to achieve $75 mllflon 

In sales. 

Cloverdale has been extremely supportive of tourism development and 

the development of the Tourism Alliance Partnership. I am here today to 

encourage you to do the aame. 

Thfs bill provides an opportunity to Invest In two of the lndUltries that have 

been Identified as having the greatest growth potential for North Dakota, through 

research by the New Economy Initiative and by the Department of Commerce. 

Those two Industries are tourism and food processing. 

Food processors are very Interested In attracting more people to North 

Dakota because while peopfe are vlsHing North Dakota, they buy and eat North 

Dakota food products. Ari Investment In tourism ii an Investment in Cloverdale, 

ND food proceuors and an Investment In North Dakota. One cannot argue 

about the many contribution• of the tourism and the hospitality Industry. Ne arty 

Ruuetl Page 1 
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half of c,overdale'a sales are North Dakota based and the Cloverdale brand can 

be found In both retail foodservlce establishments from border-to•border. 

Competitive marketing Is the key to success for both industriea. That is 

why Cloverdale annually Invests more than $2 million In mari<etlng. We are alao 

doing creative things to attract attention to North Dakota and bolster sales1 

including the creation of the wortd1a largest hotdog, the development of a 

Cowboy Hall of Fame hotdog, the ND Cowboy Hall of Fame Smoked Beef 

Sausage, sports marketing at all levels; Including profeulonal teams like the 

Seattle MariMrs, Seahawks, and Sonfcs. Lastly, building a frontier town In plate 

of traditional office space. A ptace where people are provided the opportunity to 

e>cperience something different, not just work, but something that can only 

happen In North Dakota (attachment). 

Tourism and food processing are two Industries that have tremendous 

growth potential. I encourage you to support SB 2337 and I asaure you that the 

retum on your Investment will be great. 

Russell testimony In support of SB 2337. 

Rusaefl Page 2 

CLOVERDALE FOODS COMPANY 
_,_.._,.._...._..."'_ ......... ......,....,.......--....... ....... ~~ .............. ~ ... ◄.- .. _• ................................. __...........-, __ 

301& 3-ilh Sw .. t tNi • P.O. llol( 667 • Mandan, NO &8&64 
Phone 701,663,1m I • Fo.11 701·663•0690 • WATS 1•800·669·9&1 I 

WWW,Cloveldoleloodt,COM 
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Reprinted from THE WAU STREET JOURNAL. 
Wl◄~DNE8DAY, ,JoNg rn. 2002 

Workspaces/A /,,ook at Where People Work 

1:J. Russell, 
Cloverdale Foods Co. 
■Wlwe: 3015 34th St. NW. Mandan, 
N.D. 

■ Wh.t ~ eee: A frontier town. With 
storef ront.s erected ln hallways and 
scenery painted on walls, a stroll 
through the headquarters of this 
pork•products manufacturer takes 
visitors back to the turn of the 
century. Rusty pails, whiskey jugs 
and wagon wheels are left by 
weather-beaten fence posts, while 
hobbyhorses are tied to a ralllitg 
outside an office. The smell of 
frying bacon wafts from the chuck 
wagon. In this Old West settlement, 
the chJef operating offic1r acts as 
de facto mayor, meriting a wood• 
sided, VlctoHan facade 
adorned with a brass eagle. 
1'ne chief ftnanciaJ officer 
works In a brick bank, the 
human resources director 
goes to a little white S<:hool· 
house and the safety manager 
gets marshaJ's star above his 
door, Mr. Russell's posltlon, 
however, Isn't as lofty, The 36-
year-old president and chlef 
executive llkens himself to the 
stable hand, whose job lt is to 
"take ~are of the people. I'm 
here to serve," he says, 
Accordingly, he occupies a red 
barn, with gntl!l•sack curtains and 
a sliding door that's nearly 100 
years old. (A cement pig sleeps 
under a faux tree outside,> Mr, 
Russell hung period name plaques 
on all of the ofilces except his own 
to drive home tho lmportilllcCJ or his 
cx~utlve terun. 11Thls Is their 
town,U ho explains, 11Thcy live here. 
And If I'm not doing what the¥ 
want, they ciu1 get rid of me.' 
Dro~id like a wranglor, with n 
black hnt. and hmthor vest, h~ 
shares his office with his fathm• imd 
uncle, ooth seml•rotlroo. A portrait 
c,f his gl'(\llt•grandf11ther,who 
founded the business In t91r,, ts 

flanked by pictures of subsequent 
generations. Mr. Russell took the 
top job in ~ and began rcmod· 
ellng last year. His own decor Is 
nostalgic, with black•rutd•whttc 
photographs tracing th'-' history of 
the company and community. 
Souvenirs and tourism posters cclc· 
bratti present-day North Dakota. An 
enormous hot·plnk plg attests to a 
funny side, This CEO even has u 
mural <Jn tllo door of his prlvntu 
bathroom, which shows Gen, 
George Cust1ir reviewing his battle 
plan In an outhouse. On thti lnsldt?, 
Chlt!f Sitting Bull rends his. 

■WlwheNflt: "A commwuty.1 
built a Western town to retlect the 
spirit of the pioneers who settled 
the Dakota territories. I wanted to 
do something mindful of the history 
or the land, and lt evolved Into 
something bl~r. There's a sense 
of pince. Thti false storefronts ha vc 
helped people really understand 
their role In the business, The office 
environment has helped reinvigo­
rate the company, We're hnvtng a 
great time with It," 
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TOURISM CLUSTER GROUP 

MIIIION ITATIMINT--VIIIOH 2020 

,Vc,nA ~ Is th il.llllNIIIOII ¥ "°""''°"..,... 
II .rlNtll J'l'JIIHIIIIINI wlM/q /tJ MW 1111 
11111A111tlc, t:WlrNfl/"4 ttltl/.'? OfN/'IIIIN /11 
IA, wtd,~ IJNl'Vflq/lMMllria111 Jrat. 

Tourism ii I rapidly expaadma industry 
woddwfde ad fa North Dakota. Excftina new 
trmda such u eco-touritas, combined with the 
upcomina commemoradon ortbe Lewi• and Clark 
ExpedidOD, provide 111 important Impetus tor 

---------- tourism mduatzy arowth. 

Towisns will flourish 1tatewide wirh providers ofumque and blp-qu.tllty tourism 0 experiencestt 
and nerworks of contereuce and businea tourism providers. 

The Tourism Cluster is a comprthemive industry orpaizadon that Includes local CVBs, 
borel/motel'reson operat0n, owners of attractfona, tbe state Tourism Department, developers and 
anyone interested fn FOWUII the state's towum mdu,try. 

Kt1y/1111Ul 

• Betttr uae of technoloay to market, sell aad openUe touritm buliaes,a. 

• State usf siance witt,, die 

srow1b ot tourism. 

• tdenrif>inl tbe steps needed 

to ,row towism industr)' 

m·enuet, 

• Eft'ectt,·e use of towilm u 

a Ind pnerator tor 
expancllna economic 
development. 

(!) l!xp111dln1 revenue, to 
promott tourl1m. 

To Join thl Tourt1m Ct&lltar or learn more, contact: 

C'1ltl c.nltJ', Co-chair. Fargo-Moomud CVB 
PO Box 2184, Fargo, ND 58103 Tel: 282•3853 
•mal: oot10,argomoorhdd.o,; . 
- ~ Co-chair &llmarck Mayo, 
1003 E. lntntlta, Blamarck, ND 5U01 Tel: 22.,_1193 
t-mal: IOrlnHnOtNfflbllt.cam 

rtw,y~ Co-chair FL Abraham Uncoln Foundation 
401 Wast Mltn SL, Mandan, ND 585&4 Tel: eaM758 
a-man: fatfOtto,blsman.com 

4WA( 2000 Schafer St., Bl1marctc. ND 58801 
1-aoc,..312.1 ~5 
www.gnda.oomlneweconomy 

P.0, a.. 2'ff • Ill•• ND St,02 
PhoM, ,cu • .2n.ot2t • IOO-N2•1.0, • Ptlll 101•W•l'I I 

www ..... CONM"11t11-,, 

AIHJHI tHl"llltwli IIJ * GHtllllt Na 0... Al#tli,d1t, 
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AanoN INITIAT1VII (TD DATI) 

,,-,,, Toartsaa Clutter Partaenlalp 
An on10hs1 private sector-led or1anfudon for North Dakota tourism stakebolden to meet, 
develop coordinated pubUc-privare sttatesies, and oversee tbe implementadon of tourism 
initiatives statewide. =:~i~otter, Cole Carley, Randy ffatzeDbubler, Al Stenelvem, 

~~~~r lncnulna tourim mubtlq flmds bf lmplemadn1 a I 
' percent user tax on mtaunnt food ad hotel rooms. 111e revenues used would rcpl&ce and 

1uam,ent tbe pneral ~ ~y allocated to North Dakota Tourism Department. 
CHAMPIONS: Cole Carley and Randy Hatzenbuhler 

Theodon Roosnelt Iudtates ~ ad Ml•••--* T"••••• Retreat C•t.r 
A world-class leadership and mana1ement traininl'retreat facility in the Badlands based on the 
philosophy and ideals of1heodore R.oosevelt. 
CHAMPION: Randy Hatzenbuhler 

Couenbaa Natural Aaea uad Denlopla& Natan-Baled Toarllm 
lbis initiative calls for an inventory of natural aoots and natUre-based tourism opportunities, 
initiatin1 local aud reponal models for creatiq sustainable business opportunities, and 
implemenrina strateaies for statewide tourism development. ( 
CHAMPIONS: Joe Satrom . 
' 

'Norda Dakota Zoo Alllalleei We feed mon tun •aim••• 
This imtiative creates a North Dakota Zoo Alliance to jointly market North Dakota•• four zoos 
and support nature-bued tourism in the state of North Dakota. 
CHAMPION: Oeoff' Hall 

Dakota: Let's call oar date Dakota! 
This initiative explores the co1tt. benefits and opportwlides of shortenma ow- state's name to 
D~~ . 
CHAMPION: Katherine Satrom 

Marbdn1 Tribal Ara ud Product, 
The 1oal of thJs inJtfarive ii to create a banclicraft manufacturin1 center at Turtle Mountain 
Reservadon to produce and market authentic Native American arta and craftt. 
CHAMPION: Sandn Poitra 

1Dter-Trtbl1 Herttqt Park 
TbJs initiative calls for desipina, developina, builcbna and operatina an interactive "Uvina 
culture0 educational berltqe park to lbowcue tbe d1v'eru-t111aa of North Dakota and offer 
educational adventuns to vislton. 
CHAMPIONS: Karen Pox and Bill 50ren,eii"""" 
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u tlw problnt (tlw bdnatiw will odilrul) and wiry '8 It Important? 

Need more money for mubdq to be competitive. 

hddadfl Summ•11: Duc,fb, r/w lnJtlativ, In two or,,,,.,, plrra.r18. 

Crate a bed Wt tor State mut.edn1. 

Key Nut St,p, -=-~~ I, nat ltql to tau and WMI wlU thly"' taun? 
Fill out att~ 

• raJlr!oleatslature NOW - Industry Stake Holden 
Jtes«mcJi for percemap or numbers that m pd-CVB•• 

artment for numbers -T Potter . - ..... .. . 
Expected Outcome: H()';IJ mucla of what will luzv, chan11d by what! 

Support for Pundina Money. 

Resources: What an tlN r;1ourc11 r1q,dr,d to lmpl6mmt tM lnitianv, (human.,/IMnclal)? 

• l.qjslature' s numbers 
• Educated public on benefits of Tourism 

Cbamplon: Mo will 1,uur, thl btltlatlv, Lr lmpla&fnt,d and,,,, r,sult, (nom,, t,L, ,mall)? 

IC'.rlstle Frieze 
Randy Hau:enbuh1er 
Terry Hmimki 
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New Economy 
INITIATIVE 

TOURISM CLUSTER 
Meeting #t, February 1, 2001 

Meeting Notes 

The inaugural meeting of the Tourism Ouster was held on February 1, 2001, at the :Radisson Hotel in Bismarck. 
ND. The T ounsm Cluster h co--chaired by c.ole Carley, Executive DirKtor of the Fargo-Moorhead Convention and 
Visitors Bureau. Bill Sorensen, Mayor ol Bismarck and President of Business Inlonnatlon Systems, Inc., and Amy 
Mossett, T OW'ism Director of 1nree Affiliated Tribes. There were 70 participants at this sessioa. A list of 
participants is attached. 

Facilitators for the meeting were: Dr, Eric Hansen and Polla Pratt from the Economic Translonnatioa, Group, Inc. 

I. Introduction and Welcome 
The Tourism duster meeting was lacllitated using Open Space Technology- an innovative meeting method 
designed to Cacilitate the greatest possible involvement by all participants. C:Ole Carley, Amt MoSSffl, and Bill 

0 Sorensen .. open~d ~e spa~• by w~coming ~e p~cipan"t thanking them fo,r investing theif time, and. challenging 
them to be creauve an the constNctton ol their actton planning. They emphasized the neceSSJty of working together 
and industry interdependence to achieve new gains for Tourism. 

Randy Hatzenbuhler &om the Theodore Roosevelt FoW1datlon and member of the New Economy Initiative 
C.Ommittee fVe an overview of the New Economy Initiative (NEJ). He hidill&hted the focu, of the NEJ1 which is 
about mobilwng private and public leaders to generate action initiatives in five key industiy clusten tti-wiD 
enhance growth; co,npeddveness, and dtY of North Dakota's c()mpanies, clusters, governments, educational 
instkutions, and communities to succeed in· the new economy. 
Those five key indusuy clusters include: 

• Tourism 
• Inlonnation Technology 
• PJexible Food Manufacturing 
• Aerospace 
• Energy 

II. Open Space Technology Session 
Dr. Eric Hanstn and Polla Pratt from the Economic Translonnations Group, Inc, (acilitated the meeting using • 
(reatlve meeting methodology called~ Space Technology (OST), osr ,s a self•organw,tg meeting process that 
allows groups of~ siu to deal with hugely complex issues in a short period of~. Th., basis of Off is .. passion 
and self •responsjbility: Participants volunteered to convene meetings on topic:s/iss\\es/ actions that they are 
passionate about. and took the responsibility to input their notes into a fmaJ report and report bade in the dosing 

• sess1on, 

In just over four hours, 18 of ffoial mettings were held and l 8 bold action initiatives to move the tourism indusuy 
Eorward were icltntified. 

Metting leadffl reported bade on jssues nnging from .. Let's call our stau, 'DAKOTA• to .. Venture Capital and 
ianance !or Tourism• to .. Building lndiAn tourism collaboration among tn'bes. state and federal government.• PJeaM 

rt.• 1forotttP.hf• , .... on thf• ffl• art aocurata raprocbtfone of recordl dtltwrtd to Modern lnfol'tlltlon tylt- for ■torofH■lno Md 
liflrt f ft■ed fn th• rttUltr courH of bulfnttt. Tht pt,ototrlphtc proc,11 MHU ttll'dlNM of th• Allltrtoen Nattonal ltandtrda lnetttutt 
(AMII) for 1rottlv1t ■tcroftlM. NOTICII If tht ftlMd , .... above t, l••· ltttb\t than thl• Notte,, ft,. due to tht qualftv of tflt 
docuNnt bttrit fflMld. 
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&Oto the N.w Economy lniwitive web site at www.cnda.com/~ for a full copy of the 50-pace ,eporc 
thlc indud,, cucuuioa and recommendations and action plw !or ads of the meednp. wtucb will I-it polled in tbe 
near!ucwt. 

1nm. Nut~ __ .. • .J __ J b--'-1.-.• L • __ .J • !-!.:..:.- • • • -1.-~-
0W' nae meeua11 wie WIii conunue to (KVe op , ... ~ ... .u~• .,.... ... acuon "" ...... ~ pnont1%.e IIIUR' 

iniwidva and creau bUiinea plana. We an pinin1 momenrum and need your full parddpatioa at this event. S. 
,,,.., ,. inlliu dnw ~lk•p,, ,,,, rt,;,,.,- 100,a/ 

11Je next meetina wW be held in conjunction with the North Dakota Tourinn Conference in 
Bismarck, Tuesdty, February 27. at the Bismarck Civic Center Crom 2 p.m. to 5:30 p.m. 

.J 



New Economy 
INITIATIVE 

TOURISM CLUSTER 

Meeting 112, February 27, 2001 

Meeting Notes 

The ,econd meeting of the Tourism Ouster was held Tuesday. Febnwy ti, 2001 at the Bismarck Ovw c.enter in 
BiJmardc. ND. This~ brought together almost 80 in&vidua1s and followed on the heels of the Tourism 
0Jn£erence held Mon~ and Tuesday in Bismarck. 'rbat', dedicatioa to Tourism! . 

J. Inttoduction and Welcome 
Out« Co-Chairs C.Ole ~ ol the Fargo-Moorhead GVB, Bill Sorensen, Mayor of Bismarck. and Atey Mosset of 
ThrN Affiliated Tribes opened the meeting with an introduction of the project, a review of the agenda and nearly 80 
self-introductions (set At:tachment N2 for list of Participants), Cole c.arJey discussed the meeting objectives. which 
.included refining the cluster map and vision, identifying breakthrough str.ttegies and init.i~th,es, and crtating action 
initiatives. 

II. Project Update 
NEI Committee Member Randy Hatzenbuhler of the Theodore Roosevelt Medora Foundation gave an update on 
the New Economy Initiative emphasizing that our objective in this series ol three meetings is to create action 
initiatives that will grow value added towism in North Dakou. A3 a group we will collaborate to identi{y a shared 
vision and strategies, and develop priority action initiatives that we, as individuals in this group, will implement and 
champion. -
II. Market Analysia-Tourism Ouster Factbook 
Dr. Eric Han.sen presented highlights from the Tourism Ouster Factbook including Standard&: Poors DRJts 
Market Opportunities Analysis of by global trends and~ opportwtities for ND's tourism. North Inkota's 
~ oompethors are weD known for their Tourism industries: the hot spots in the Southwest and Southeast, and 
the urban draw of New York. Even Montana has eamed a p~ 1n th.stop 10 competitors. North Dakota•s 
competitive position is ♦7di in the U.S. In the 7 state neighboring area including C.Olorado, MonWUt Minnesota, 
South Dakcta. Iowa, North Dakota and Nebnska, ND ha, the smallest tourism budget Oeady. we have 
' 'Ii . . f upu rant QJ'lpotNQOO 

1M Tourism Ouster "Factbook" is a working document that may need to be tailored to more accurately rtflect 
North Dakota's tourism economy, Input from the duster participants is welcome .. we•d appreciate your feedback 
within the next two weeks. 

1£ you did not receive a copy of the Towism dater "Factbook." please log on to the NEI websight at 
www.gnda.com/ neweconomy, If you cannot access pdf files, please call GNDA at 800.382.1405 to request a copy. 
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Ill. Vi1ion ro,Touri1m 

Cole Cadey ptesented the following draft of the commirteet vwon statement 
ND it the dettiaadoa of cJaoice b a pbal populadoa alaiq to laaff an audaeadc, cuatomizecl (,,,, 

,.,,--...., quality experience ill die wide-open tpaca of the Great Plauaa aad tbe American Wat. 

ND provides a wide llffl.Y of intencu\'e teal life personalized ad,-entum that in£orm and isi,-igonte families 
and mend group• &om arowul the world. 

Opentislg as a strong intetdependent netwo,k of unique small hotels. muwmu. B&B's, hostels, working 
farms and ranches, and TP encampments, ND towum indusay (usina adwaced market tesesteh and 
ad,·ertising approaches) cu,tomizes ,uits to suit individual intemta and needs. 

A corps of di,·ene. knowledgeable well-tmned ND hosts - guides. sports cOIChes, entfflainen, histotians1 

•~-tellffl, and naturalists - provide meaningful expetiences fot utbaslwweaiy viaiton. 

The V .. ion Committee consists of Cole Carley, Bill Sorensen, Amy Moaset, Gary Davis, and Da\-id Bodaug, 
PJaac pm1idc an1 feedback to thc·Ct)fl)Qucc by Maa;b U, 

IV. Breakduoup StratqiN Braiutol'IIIUlf .,.........-
The Tourism Open Space e\"fflt held on February t r:esulted in 18 meetings on topics/sssues ranging &om 
Marketing to New Atttactiona. to Cluatet Development, to Taletit and Ta.ining, to Finance. and Business to Capital. 

T1us meeting returned to the topics/issues identified at the Open Space event, a, well as ~lorina new ideas and 
imtiatives. Following a leading-edge session mobilizirtg North Dakotans in the New Economy led by Polla Putt. 
the group bnanstonned on MW ideas and uuaatives, as well u lurthet exploring ideas developed &om the iiliaal 
Open Space meeting, 

.,.,-.. ollowing the bninstonning session, the participants btoke into groups to tutn the ideas into the lollowing se'\'en 
'tiatives: 

• Bed Tax lor Mukedq Dollan - Need more money fot matketing to be competitive. The champion is 
Kris~ Frieze. Randy Hatzenbuhlet, ~ Tetty Htainsi.i. 

• Dakota! - Make and promote name u Dakota, part of the New Bcouomy plan tor the state, The clwnpion is 
Katherine Sartom. 

• Tourism Advi1ory Committee - Need bettet cootdination in Tourism industry. tap the dollats oE tourists 
better. The champions ue Mam ££(ens-Hansen and Amy Mosser. 

• Build E:mdA1 Underdeveloped Towitm Attncdom - Assist and build widetdeveloped attractions -
inaease attendance at existing attnct:ions, The clwnpion isje!E Altheiset, 

• Toun1m 111 a Tar1eted Iaduaay - Natum.l an1':nitie, are not teeognized u havmg "economic" value w 
iinlicies/ regulations wotk at ctoss-puiposes to thl"' developmertt of toutism. The dwnpiom ue Joannt Burke 
trtd Bub Britsch, 

• T1ainin1 1111d Talent - Attract, train. and retrain a suitable wotkfotee to fflhance the visit and retuM ol 
tourists. The champion is Dr. Latry \'(,'onbetg, 

• Better Utilize Markedq $$-We need your committee•s action Wtiativest Please lorwud to Sonjia 
Anderson, gnda@gnda.com as soon u possible! 
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X.Homework n au..~ agreed to 

1, Omtact three by~ who would be important to invite and bring to the nm meet.inc to emure 
grater repnsat~ of the dulter- and an orientation to action. 

2, Rtfine the acdcm initiatives that would help their buanesses as well as the cluster as a wide become 
men succeafu1 in the New Economy. 

3. Provide feedbadr. on im Yiioo wt Our« Map to Sonjia Anderson at gndaegnda.com by March ts. 
•· Review tbe Towum Cluster •pacthook• and provide feedback to Sonjia Anderson at gnd.ognda.com 

by March 15. · 

For more information go to the New Ec:oncmy Initiative website at www.gnda.com/newecoaomy. 
The nat meeting will be held cm Monday, Match 19, 6un 2-5:JO p.m. at the Ramada Plaza Suite, 
ht Pargo. 

-
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--.II New Economy 
INITIATIVE 

TOURISM CLUSTER 

Meeting Ill, March 19, 2001 

Meeting Notes 

'The third meeting of the Tourism Ouster was held March 19 at the Ramada Plaza Suites in Fargo, N.D. 

I. Introduction and Welcome 
duster Co-Chairs Cole Carley of the Fargo-Moorhead CVB and Bill Sorensen. Mayor of Bismarck. opened the 
meeting with an introducdon of the project, a review of the agenda and ne~ 35 selt-introductlons (See Participant 
Lists). Cole Carley cfjscussed the importance of turning bold ideas into realistic action plans with precise steps !or 
implementation dw-ing this meeting. Dr. Eric Hansen, Polla P~tt, ~d Myan Baker of EiG facilitated the meetq. 

JI. Project Update 
Nnv Economy Initiative Chainnan Roger Reierson, president of Flint Communications in Fargo, energiud 
particip~u by di!icussing how the i ourism Cluster fits into the overall strategy of the New Economy Initiative and 
complements the work of other industry cluster groups, He stressed that the top goal of the third meeting is to 
identity champions who will provide strong leadership to advance and implement the .iction initiatives, The 
champions from each duster group will present their initiatives to a full meeting of the NEI Committee on April 17 
in Bismarck. Reierson said the conunittte will e\l~uate the initiatives, identify synergies, and develop an overall 
action plan and implementation strlategy. 

Reierson said duster members ~d the committee must ultimately focus on three criteria when crafting and 
pnorithing the action initiatives: ' 

1) Identify the availo.ble resources to support the initiative, and if resources don•t exist specify where they can 
~ lound. 

:) Focus on initiatives that will have the veatest impact. 
-1) Include some initiatives that create euly success. 

Reierson also emphasi.ud that Greater North Dakota Association (GNDA) is committed to the New Economy 
Irtitaitive and has jdenti/ied it as iu nwnber one priority for the next two years. The work is not going to end with a 
plan on the table. GNDA and the NEI committee will continue pushing the agenda until the identified goals are 
accomplished. 

Ill. Overview of 1"uneline 
Dr. Eric Hansen of ETG. the consultants coordinating the New Economy Iniuauve, said in all Ws yeus ol 
experience. Roger Reierson is the most energetic Qi?d aggressive chair with whom he has ever worked, and stressed 
what an asset he is {or North Dakota. 

Hansen outlined the initiative's timeline for the next {ew months. Acuon teams kkk off M:vch 21 and 22, focusing 
on three key challenges: Talent, Entrepreneurship and Capital, and Creatlve Communities. Their second meeting will 
ht held April 11-12 in Fargo and Bismarck. 

On April 17. the NEJ committee will review al) o( the duster group and action team initiatives. On June 11 and 12, 
the committee will host an NEI Roundup and Action Plan Launch in Medora. Leaders including Gov. Hoeven will 
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be invited to this event to hear the resulu of the duster and action team meetings and to review the stateWide New 
Economy action and impl,mentation plan for the first time, 

.r"--.\ IV. Update on other Custer Groups 
Eric Hansen provided a briel overview of the vision statemenu and action initiatives of the Infonnatloa 
Technology. Aerospace and Tourism Ouster groups, 

V. Vision for Tourism in 2020 
Eric Hansen presented the following draft o{ the Tourism Ouster vision statement: 

No'!11 Dalt~ is ~e desdn~tion of choke for a global ~pulation wishinf to have an authentic, customlzed 
quality expentnu m the Wide-open spaces of Great Plam1 and the Amencan West. 

ND p~ovides a wide array of interactive real life personalized adventures that inlonn and invigorate families 
and fnend groups from around the world. 

Openating as a strong interdependent network of unique small hotels, restaurants, B&811 hostels, workinc 
farms and ranches, and Native American encampments, ND tourism industJy (using advanced mancet 
research and advertising approaches) customizes visits to suit individual interests and nteds. 

A corps of diverse, knowledgeable well-t.rained ND hosts- gwdes1 sports coaches, entertainers, historians, 
storytellers, and natw'alists- provide meaningful experiences for W'han-weary visitors. 

It was decided to continue to develop the vision u the duster develops. 

VI. Cluster Map 
Eric Hansen reviewed the Ouster Strucrure Map with panicipanu. The group added Indian Toruism to 

,- infrastructUte, lT support to advertsing, tour companies and non-profit conservation. The duster map continues to 
\) be a working document. 

VII, Review of Breakthrough Strategies from Meeting #2 
The group reviewed the brcakth.l'ough strategies generated at the second cluster meeting and then divided into 
groups to work on the initiatives that had representatives present from the second meeting. A bulk o( the meetlng 
was <ievoted to further developing these initiatives, establishing clear steps and timelines. 

VIII. Presentation of Pinal Breakthrough Strategie, 
Participants presented their refU1ed action initiatives and identified champions. The champions and work groups 
identified will advance the follo-,..ing initiativts: 

• Markttu1g Funding ... Need more money for marketing to be competitive. The champions are Cole Carley, 
Kristie Frieze, Randy HatunbuMer, and Terry Harzinski. 

• Training and Talent ... Attract, train, and retain a suitable worklorce to enhance the visit and retum of tourisu, 
'lnis will be moved to the Talent Action Team.Jay Leitch is the champion, 

• Towism Advisory O,,mmittee ... Need better coordinatior1 in Tourism industry, tap the dollars of tourists better. 
The champions are Maria E((erts-Hansen and Amy Mossett. 

• Building Tnbal Tourism- Need to build Tribal Tourism Opponunities & C.Ollaboration. The champions are 
Sandy Poitra, Bill Sorensen and Karen Fox. 

• North Dakota 11A Cultural 7neme Park1'-•Experience the five tribes of North Dakota, 'lne champion is Karen 
Fox. 

• ND Zoo Alliance-•Fonn ND Zoo Alliance and.jointly market zoos in North Dakota, The champion is Geoll 
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• Manville Pioneer Village- Develop a pioneer village at Manville. The champion is Annabel Montgome,y, 

• C.Onserving Natural Resources and Developing Eco-Tourism-This i.rutaitive includes the Towism as a 
Targeted Industry inithative and focuses on the fact that na~ amenities are not recognized as having 
"economic" va1ue and policies/regulations that work at cross•pwposes to the development of towism, The 
champion is Joe Satrom, 

• Dakota! - Makt and promote name as Dakota, part of the New Economy plan for the state, The champion is 
Katherine Satrom, 

IX. Initiatives from Previous Meeting 
The follow inithnivcs were developed at previous Tourism meetir1gs1 but cud not advance at the third meeting 
because no ont! from the original working group attended. Many of these ide~s are still valid, and should be pursued 
or combined into other Wtiatives by champions interested in doing so, 

l) Marketing 
a) Better Utilization of Marketing Dollars 
b) Creating a "Discover the Spirit .. Image of ND by Randy Hatzenbuhler 
c) Marketing&: Mair,taining by Tolly Holten 
d) Towism Research Needs by Kathy 'fweeten 

2) New Attractions 
a) New Events & Attractions by Gaylon Baker 
b) Dest.inatlon Attraction by Tr.acy Potter 
c) Bringing National Sporting Events To North Dakota by Gaiy Fownier 

3) duster Development 
a) Build-up Existing Underdeveloped Tourism Attractions by Jeff Altheiser 
b) Methods of Creating Regional Cooperation by John McQueen 

-4) Talent & Training 
a) Oeating A World dass Leadership & Management Training F'o.cility Based On Theodore Roosevelt's 

Philosophy by Randy Hatzenbuhler 
b) C.Onvening To Form An Actors Group To .u1form About North D:tkota by Ga,y Davis 

5) Finance 
a) Venture Capital & General Finance by Orlan Mertz 

6) Business Climate 
a) Tourism Department Or Division? by Tracy Potter 
b) Balance Hunting & Fishing by Dawn Charging 

X. Wbere do we go from here? Cluster Continui1tion Strategy 

1) ND Tourism Partnership •· An ongoing private sector-Jed organization for ND tourism stakeholders to 
mc-et, develop coordinated public-private Strategies, and oversee the implementation of tourism 
initiatives Statewide 

2) Tasks 
a, Establish a core le'1.dership team - Bill Sorensen, Cole Carley, Amy Massett (3/20) 
b, Define role, responsibilities, structure wd function of the group 
c. Work with GNDA to establish an agreement to house, staff and suppon this organiz:ation .. 

Randy Hatzenbuhler (3/30) 
d. Develop Wtiative tracking and suppon system (ETG/GNDA) 
e. Hold monthly leadershlp team meetings to monitt'r ::utiative progress 
f. Hold cluster stakeholder meetings qumerly or on an as needed basis 
g. C.Onduct benchmarking trips to other tow'JSm clusters nationally and internationally 
h. Work with Tourism Advisory Committee 

3) Resources: 
Q, Operating budget for staff (GNDA to provide staff support and coordination) 
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b. Jn-kind conuibutions by aerospace stakeholders for meetings & travel 
c. Development of a towism iruuative support fund $10,000 (to aid the stan•up of the Tourism 

Initiative • travel for benchmarking. feasibwty stUdies, etc,) 
4) Expected Results: Towism comparues/activities get rich together 
5) Olampions: Bill Sorensen, Cole Carley and Amy Mossett 

XI. Next Steps 
Upcoming meetings 

• New Econo1"1)' Action Teams, March 21 in Fargo & Mo.rch 22 in Bismarck 
• Initiative Champion Tune-up Sessions, April 9, 12 & 13, via conference call. 
• NE] Action Team Meetings, April 11 in Fargo &.April 12 in Bismarck 
• Tourism Initiative Champion Presentations to NEI Comrnitt'!e, April 17 at the Bismarck Ovfo Center 
• NEI Rowidup,JWle 11-12 in Medora 

For more lnfonnation go to the New Economy Initiative website at www.gnda.com/neweconomy. 
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\Velcome and Introductions 

-· MR New Econon,y 
l)il- I N I T I A T I V E 

Touris,n Cluster 
January 9, 2002 

Meeting #4 Notes 

The meeting of the Tourism Cluster was held in conjunction with Marketplace of Ideas, January 
9, 2002 at the Alerus Center in Grand Forks, N.D. The meeting was Jed by Cluster Co-Chairs 
Bill Sorensen, Mayor of Bismarck and Tracy Potter, Fort Abraham Lincoln Foundation. More 
than SO people participated in the meeting. A list of participants is attached. 

North Dakota Agriculture Commissioner, Roger Johnson welcomed everyone to the meeting. 
Cluster Co-Chair, Tracy Potter, followed with an overview of the Toudsm Cluster. 

Cluster Co-Chair, Bill Sorensen, also welcomed everyone and introduced Roger Reierson, NEI 
Chainnan and president of Flint Comm urn cations. Reierson gave introductory remarks about the 
value of the tourism emphasizing that tourism is an outreach arm and it provides visibiJity for the 
state to the rest of the world. Tourism also demonstrates North Dakota's quality of place. 

,~ 

) Tourism Update/Future Potentf al and Perspective 
Joanne Olson, North Dakota Tourism Department, gave an overview of North Dakota tourism 
and state priorities for the future. She emphasized the following: 

1. Mission 
• To create new wealth for North Dakota through marketing tourism. 

2. Extensive Research 
• They are conducting extensive research on what it wilJ take to make North Dakota 

a vacation destination. 
• They have a contract with Odney Advertising to create a media plan that is 

research based and the preliminary research has come in and demonstrates the 
following: 

l) Most of the people from out of state are visiting friends or family 
► People that are visiting with friends and family are staying with friends 

and family. 
► We need to capture out of state people that we can influence to make a 

decision to put North Dakota in their travel plans. 
2) Before visiting North Dakota, people have a Jow expectation of the state. 

Once they have been here, North Dakota is a must see destination. 
► We need to capture the 'drive' market (500-1000 miles) 

3) They are putting together a media plan that is a mix of television and print 
that is meaningful (unique and must see), measurable (where we spend our 
doJJars), scalable (ability to scale up, once it is proven to work). 

• The message is important in order to make effective use of our doJlars and get the 
greatest return on investment. 

GREATER NORTH DAKOTA ASSOCIATION 
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3. 2002 Travel Gulde 
• Reviewed the Travel Guide and discussed how w~ can make Jt better, 
• Discussed distribution system improvements (points of contact), 

4, North Dakota Tourism web sitt 
• Discussed restructuring the web site and develop a relationship marketing through 

the web shit:. 
S. Marketing workshops 

• Planr1ed six marketing workshops during the month of March around the state. 
• Need to nnnwer the questions on what makes an effective brochure or how to 

market product,. 
6. f'all Tourh,m Summit 

• \\'ill share 2003 media plan with Tourism stakeholders in the fall. 
7. Communication 

• Discussed the need to educate legislators involved in the Tourism industry, 
• Explained what tourism means to each region. 

JJ11.date on A,ttlo~..l~Hi_ptives 
1) Joe S&trom, Ducks Unlimited, overviewed the Conserving Natural Assets inft[atlve. 

• Jn·vesting in state parks 
• Taking resources and investing them in conservation and marketing 
., Research and mode1ing will prove if opportunity exists 

2) Randy Hatzenbuhler, Theodore Roos~velt Medora Foundation, reviewed the progress of the 
Th~odore Roosevelt Institute Initiative, 

• Need to use tourism to help promote business. 
• Need 10 think bigger! 
• Initi~t.e 

1) Cross sell and know ahout the areas around them 
• Going to have a 'Medorit Certified' program. 

2) Developing a resort artivity with a world~class golf course and retreat center. 

3) Sorensen reported there is progress on the Intertribal Heritage Psrk initiative through the 
signature event they are planning for the Le\vis and Clark Bicentennial. 

4) It was suggested to look at our demographics in North Dakota and say "are there any bad 
ideas?" when dealing with the 'Dakota• initiative, Would like to encourage the use of the 
tenn 'Dakota" in our state's marketing efforts. 

S) Potter revjewed the Mark.ding Trfbal Arts snd Products initiative. Potter said North 
Dakota has rich tribat heritage and something to promote. 

6) The North Dakota Zoo Allfancr. initiative is still alive. 1t was suggested to link and have 
cross selling with all North Dakota Zoos. 

Nature Based Tom·fsm Keyn.Q!~,AddreH 
Maria Effertz Hanson, Garrison Diversion Con~ervancy District, presented a report outlining the 
work Garrison Diversion, North Dakota Game and Fish and die Bureau of Reclamation have 
been doing on Nature .. Based Tourism for the Lonetree Wildlife Management Area near Harvey, 
North Dakota. They contracted with Fermata1 Inc. from Austin. Texas to review the potential for 
nature-toul'ism in the are& and broadly reviewed the state a, a whole. ______________________ ....., ________________ _ 
GnEATER NORTH DAKOTA ,\$SOCIATION 
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The report showed North Dakota does have a potential, but the development of infrastructure, 
such as bed & breakfasts and restaurants, along with education of people within and outside the 
state wilJ be Important components. 

Marla also discussed the report's emphasis on marketing and delivering what is promised to the 
customer. Using the web as a starting point was highly recommended, along with real time 
infonnation. It Is Important to create and experience for the visitor, giving them a memory they 
can only receive in North Dakota. 

The partners are working on developing the Lonetree WMA as a model, for other public lands 
and to ensure the viability of resources for all populations. Information on the report and the 
work Garrison Diversion can be found at \\'WW.garrlsondiversion.org. 

,-,eglsfatlve Agenda 
Potter discussed funding for Tourism Including a tax relate,.~ r.o the industry and tied to the 
performance of the industry. Other ideas included a one p~rcent tax on fare and car rentals. The 
industry needs to come forward and demand the increase. Concerns include the cities paying 
additional taxes. 

David Sprynczynatyk, North Dakota Depa1tment of Transportation, said the DOT put out 
information kiosks in rest areas. These have received positive feedback and they would like to 
expand the num her and the quantity of infonnation. During the last legislative session they 
discussed logo signs, ypu can expect this bill to come up again in the next session. 

Action Initiatives 
The group d,scussed the following as potential Issues to be addressed by the cluster In the 
future. 

• Alabama has a $200 fee to play all of the golf courses in the state. This is something 
North Dak"ta should consider. 

• Nedd to have more partnering 
- Work together on opportunities 
.. Work with State Tourism. 

• Web-based marketing on a regional Jevel 
• How does workforce training become involved in tourism? 
• Develop an asset list of what communities have. 

Next Steps 
• Tourism Cluster leaders will be meeting to determine how to develop a fonnal 

structure for this group to operate under in the future. 
• The North Dakota Tourism Conference is pJanned for February 24M26 in Fargo. 

GREATER NORTH DAKOTA ASSOCIATION 
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,velcome and Introductions 

-· i,IR New Economy 
liiill- I N I T I A T I V E 

MEETING SUMMARY 

Tuesday, February 26, 2002 
7-8 a.m. 

Ramada Plaza Suite~, Fargo 

Cole Carley, Executive Director of the Fargo-Moorhead Convention & Visitors Bureau and Tourism Cluster 
Co-Chair, welcomed everyone to the Tourism Alliance Partnership (TAP) meeting held in conjunction with the 
Tourism Conference at the Ramada Plaza Suites in Fargo. Carley introduced the leadership for this effort, which 
include Bill Shalhoob, Tracy Potter, Randy Hatzenbuhler, BHJ Sorensen, Joe Satrom and Cole Car)ey. 

Carle.y said the New Economy Initiative (NEI) is a statewide effort to mobiJize North Dakotans to develop new 
ideas, to grow the economy and create a more prosperous state. The need for NEI is grounded in two critical 
chaUenges, First, North Dakotans must address ongoing economic problems that constantly surface in 
disturbing demographic trends. Second, North Dakotans must modernize the state's economy and address new 

{~Henges and opportunities posed by 11New Economy" factors such as g1oba1ization and technological , 
,~ances. 

TAP and the NEI Tourism Cluster emerged about the same time, These parallel efforts have merged into one 
group called the Tourism AlHance Partnership (TAP). Carley said the purpose of the TAP is to create strategies 
that wlll bolster growth in our industry and make our stakeholders more prosperous. Response to industry 
stakeholder clusters has been very favorable from businesses that already see many benefits of working 
together. TAP will provide an ongoing forum for industry members to network, address mutual problems, work 
with government and increase their profitability. (See Tourism Alliance Partnership attachment for more 
details). 

Carley said 1'.J. Russell reported at the NEI December retreat that fifty percent of Cloverdale Foods business is 
in tourism. He has given the Tourism Cluster $8,000 to begin organizing a fonnaJ group. Tourism,• tster 
leaders have started to go to the private sector to raise funds for the Tourism Alliance Partnership. To date, they 
have secured pledges of $20,000. 

Legislative lssue1 

Carley asked for legislative items that need to be discussed regarding tourism in the state. 

l. $Ten million for tourism industry marketing - Co]e Carley 
2. Tourism Signage 

a) BJue logo - Olie GoJberg 
.. __ .,., b) Directi onal/1D - Ron Wanner 

c) Advance signing on visitor infonnation centers 

GREATER NORTH DAKOTA ASSOCIATION 
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3. Hunting/Fishing Industry Support - Orlan Mertz, Randy Frost, KyJe B)anchfleJd 

a) Out .. of. state hunters/fisherman 
Lake Level Issues -
Land Access for Nature Tourism .... Joe Satrom and Maria Effertz Hanson 
Schoo) opening - Randy Hatzenbuhler 

7. Tourism industry as a primary sector so we can access public funds, Primary sector brings in new dollars. 
Primary sector designation for tourism (EDC)- Gene Veeder. 

8. Tourism Development Management Master P]an - Document needed to summarize what ls happening Jn the 
next two years In the st&t~ of North Dakota - Roger Reierson and Cole Carley. 

Next Ste1a 

1. TAP leadership team to continue fundraising efforts to support TAP. 
2. TAP leadership team follow up conference caU by the end of March. 
3. Legislative issues to be developed by May 2002 for presentation to NEI leadership team and for the June 

ONDA Jegisladve affairs committee meeting. 

Carley thanked Al Stenehjem, North Dakota ,Tourism Director and Joanne Olson, Tourism Division Deputy 
Director for their efforts in working together with the Tourism Cluster. 

The next meeting will be set by the TAP leadership. 

0 
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Tourism 

('"",FIRST LAST ORGANIZATION CITY 
David Borlaug ND Lewis & Clark Blcentennlal Foundation Washburn 
Gary Davis Sky Dancer Hotel & Casino Belcourt 
Amy Massett Tourism Director • Three Affiliated Tribes New Town 
Lori Anderson Jamestown Promotion & Tourism Jamestown 
Kathy Tweeten Extension Speclallst Bismarck 
Bryan MIiier City of Carrington Carrington 
Robert Backman River Keepers Fargo 
Janine Webb ND Councll on the Arts Bismarck 
Steve Silverman Steve SIiverman Imaging Grand Forks 
Karen fO)( Tribal Tourism Bismarck 
K~therlne Satrom Satrom Travel & Tour Bismarck 
Randy Hatzenbuhler Theodore Roosevelt Medora Foundation Blsmal'ck 
Sara Otte Coleman Blsmarck,Mandan CVB Bismarck 
Terry Harzlnskl Bismarck Mandan CVB Bismarck 
John McQueen International Peace Gardens Dunseith 
C.P, Grant North Dakota Rural Development Bismarck 
Deb Dosch Expressway Inn & Suites Bismarck 
Sherri Ross Medora 
Dean Hildebrand ND Game & Fish Department Bismarck 
Kermit Linstrom Fort Lincoln Foundation Mandan 
Becky Stockman Ducks Unllmlted Bismarck 
Jeff Nelson Ducks Unlimited Bismarck 
Jim Fuglle Kranzler Kingsley Communications Ltd. Bismarck 

1~ Allan Stenehjem North Dakota Tourism Department Bismarck 
',...._'\#'/' ., JoAnne Burke North Dakota Tourism Department Bismarck 

BIii Sorensen Mayor of Bismarck Bismarck 
Dean lhla Bottineau CVB Bottineau 
Patty Patrie Pairle1s Raspberries Bowdon 
Marlon Houn Theodore Roosevelt Medora Foundation Bismarck 
Kevin Bucholz North Winds Lodge Bowman 
Mery Hines Cavalier Area Chamber of Commerce Cavalier 
Barbara Britsch Devils Lake Chamber of Commerce Devils Lake 
Barbara McCormick Devils Lake Chamber of Commerce Devils lake 
Randy Frost Devils Lake Area Chamber of Commerce Devils Lake 
Marie Effertz Hansen Garrison Diversion Carrington 
Paul Wellman Red River Alternative Enterprise & Rural Tourism C Grafton 
BIii Shalhoob N.D. Hospitality Association Mandan 
Diane Hagen WIiiiston Chamber of Commerce WIiiiston 
Edna Hopfauf N.D. REC Magazine Mandan 
Terri Thiel Dickinson CVB Dickinson 
TJ Russell Cloverdale Foods Co. Mandan 
Diana Knutson Dickinson State University Dickinson 
Rod Landblom Roosevelt-Custer Regional Council Dickinson 
Gaylon Baker Stark Development Corporation Dickinson 
Steve Dick Ransom County Commissioner Englevale 
Sandra Poitra United Tribes Technical College Bismarck 
Cole Carley Fargo-Moorhead CVB Fargo 

i Jay Leitch NDSU College of Business Administration Fargo 
\...._. Dick Messerly Ft. Stevenson State Park Garrison 
' 
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Tourism 
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~ Tolly Holtan Indian Hills Resort Garrison 
\ Judith Iverson Garrison Area Improvement Association Garrison 

Ronald Krebsbach McLean County Commlsoloner Garrison 
Ron Wanner Knife River Ranch Vacations Golden Valley 
Orlan Mertz Sheyenne Valley Lodge Goodrich 
Ted Mertz Sheyenne Valley Lodge Goodrich 
Laurie Dietz Chamber of Commerce Carrington Carrington 
Lyle Glass Theodore Roosevelt Medora Foundation Medora 
Arlene Wells WIid Prairie Products Carson 
Gary Fournier Greater Grand Forks CVB Grand Forks 
Dawn Charging Three Affiliated Tribes New Town 
Doug Anselmln Holiday Inn Fargo 
Joe Satrom Ducks Unllrnlted Bismarck 
Pat Mertz Sheyenne Valley Lodge Goodrich 
Erle Hansen ETG Sausalito 
Polle Pratt ETG Sausalito 
Dana Bohn GNDA Bismarck 
Tracy Potter Fort Abraham Lincoln Foundation Mandan 
Anr,abael Montgomery Manvel Historical Society Manvel 
Diane Rogness Chateau de Mores State Historic Site Medora 
Mary Griffin Custers Cottage Medora 
Mark 'Olle• Golberg Mayor of Medora Medora 
Pete Zimmerman Holiday Inn Minot Minot 
Pam Davy Norsk Hostfe,;t Minot 

" 
I/,-..) MarshEt Dupre Minot Visitors & Convention Bureau Minot i ·, 

Ilene Hardmeyer The Hide-A-Way Camp Mott 
I 
,ii .. 

',,,_ ........... 
Marvin R. Dick Munich i 

Calvin Grinnell Three Affiliated Tribes Tourism Dept. New Town 
Clare H. Aubol Mayor of New Town New Town l 

I Michael Balley Pembina State Museum Pembina ! Gary Greff Enchanted Highway Regent 

I Larrle Wanberg Sakakawea Travel Stanton 
Gary Satern Rugby Area Job Authority Rugby 
Muri~I Klsse Taylor Community Activities Inc. Bismarck 
Tressy Heinle Tioga Economic Development Corporation Tioga 
Bob Koepplln Cass County Electric Valley City 
Jan Stowman Barnes Co. Museum Valley City 
Jane Priebe Wahpeton Economic Devolopment Wcihpeton 
Kathy Kaiser Blrdwoman Missouri River Adventure Washburn 
Kristle Frieze ND Lewis & Clark Interpretive Center Washburn 
Susan Johnsrud McKenzie County Tourism Bureau Watford City 
Jeff Altizer Williston eve WIiiiston 
DeAnn Yunker Blrdwoman Missouri River Adventure Washburn 
Michael Helt Student 
Nikki Hoff Student 
Jollnda Horner Student 
Becca Speirs Student 
Genevieve Thompson National Audobon Society Fargo 
Thomas DeVilblss Alpha Internet Systems, Inc Minot 

' ,...___,__. Thomas Karch ND Forest Service Bottineau 
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Marge Dahle Cando ,,--..___. Ml chelle Erickson Student 
Becky Arnston Student 
Michael Lindblom Blsmarck•Mandan Chamber of Commerce Bismarck 
Carol Cary Jamestown Area Chamber of Commerce Jamestown 
Becky Heise Barnes County Hlstorlcal Society Valley City 
Marilyn Foss Foss & Associates Bismarck 
•~usle White Steele 
Gregory Wald Job Service ND Bismarck 
Anthony Noe Northern Plains Ballet Bismarck 
Kent Anderson Future Enterprises Bismarck 
Terry Hoff Trinity Health Minot 
Jen Boeckel Student 
Jess Farbo Student 
Nathan Swenson Student 
Nathan Hill Student 
Geoff Hall Red River Zoo Fargo 
Merl Pa'averud State Historical Society of North Dakota Bismarck 
Sonjla Anderson Greater North Dakota Association Bismarck 
Phyllis Hodnefield Minot Convention & Visitors Bureau Minot 
Julie Eickhoff Minot CVB Minot 
Jeff Essler INet technologies Inc Bismarck 
Pat Hertz ND Tourism Bismarck 
Raymond Morrell RCC Western Store % Cowboy Hall of Fame Minot 

,~ Sandy Dobmeier Greater Grand Forks CVB Grand Forks 
) Rose Laning Bismarck 

···-- 1 Roger Emter Emter Family Dinner Theater Jamestown 
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Testimony of Randy Hntzenbuhler 
President, Theodore Roosevelt Medora fi'oundation 

on Senate Bill 2337 
February 3, 2003 

Chairman U rlacher and members of the Senate Finance and Taxation Committee: 

My name is Randy Hatzenbuhler and I am the president of the Theodore Roosevelt 
Medora Foundation in Medora. I am here to ask you to support SB 2337, 

My education is in accounting. My passion is tourism. The numbers of this tax 
make sense. 

I have a 15Ryear old son, who has ask"d me "Dad, what's your jobr Sometimes 
the simplest question is hardest to answer. 1 ,1is spring, over 300 people will work for us in 
Medora. If I do my job well, every one of them will answer the question "what's your 
job?u the same way, They will say, 1er am a Romance Assistant"; it is my job to help you 
fall in love with Medora! 

Similarly, I believe it is often hard to answer the question, what is tourism. Don't 
limit your thinking when you try to define it, It is huge. And it will grow and provide 
tremf.lndous payback for the state ifwe give it the opportunity. South Dakota figured it 
out. They had the same debate. They studied the gross sales of every antique shop, candy 
store, flea market, gifi shop, rock shop, souvenir shop, T ~shirt shop, campground, lodging 
property, motor vehicle rentals, recreational equipment rentals, recreational services, 
spectator events, and visitor attractions. It was revealing how many of them generated 
over 50% of their receipts during June, July, August and September (the traditional tourist 
season)I 

Our organization operates lodging properties in Medora. It is not an easy decision 
to support a bill that increases the tax on these properties. We know that nearly 60% of our 
visitors are from North Dakota. We are committed to increasing visitation from out-of-
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state travelers. The out-of-state traveler brings new dollars to the state's economy. We also 

recognize that it is very common around the region and country to sec far greater taxes 
assessect on lodging than what is being proposed by SB 2337. This bill aims to capitalize 
on anticipated increased visitation from out~of-stnte travelers, The increased funding will 
be used specifically to attract more out-of:.state travelers to the great state ofNorth Dakota. 

The Department of Commerce has identified six key industries that offer great 
potential for our state. Tourism is one of those six. Tourism is reported to be the fastest 
growing industry in our state. The ND Department of Tourism has an $2.65 million annual 
budget while our sunounding states all have budgets in excess of $6 million, It is time to 
invP.st in Tourism! 

More than any other industry, tourism has the ability to make people want to live 
here, It has people who love what they do and who sell our state everyday. 

Last summer I had the wonderful, nightly pleasure of greeting over 100,000 visitors 
to the Medora Musical. Each night I told them to enjoy the badlands that Theodore 
Roosevelt called home and credited much of his success to. I also encouraged those 
visitors to spend time in Bismarck, Mandan and Washburn to learn about the important 
Lewis & Clark history that is part of 011r state. 

This summer, we in Medora will promote 8 to 12 communities for a week at a time 
during the nightly welcome at the Medora Musical. And on one night during that week, 
the community will be invited to set up its booth on the mid .. tevel plaza at the Burning 
Hills Amphitheatre to let our visitors know about it's attractions. The CVBs from 
Dickinson, Fargo and Bismarck are already planning to participate! 

I share this with you because you need to know that the tourism industry is working to 
strengthen itself cooperatively. "Romance Assistants" jobs will be redefined to Hit is my 
job to make you fall in love with North Dakota" I 

Hundreds of tourism business people met during the past two years at eight 
meetings of the Tourism Alliance Partnership and several meetings of the New Economy 
Initiative's Tourism Cluster. They identified that the greatest need in our industry was 
increased marketing funds for the Department of Tourism. They recognized the potential. 
We hope you do as well. Please support SB 2337. 
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February 4, 2003 

The purpose of the December 2002 national poll was to gauge the awareness and interest of 
travelers in the 2003-2006 Lewis and Clark bicentennial. A similar study was conducted in 2000. 

What It mean, for North Dakota 

• The 2002 study shows the ~,tate is using its limited Lewis and Clark marketing dollars 
wisely. 
• The Tourism Division's strategy has been to incorporate Lewis and Clark promotion 
into its overall Legendary marketing campaign and its outdoor recreation marketing, 

• On a national level, the study shows that travel to Lewis and Clark bicentennial states 
is projected to be higher than non-trail states with the exception of high-profile tourism states 
like Florida and California. Of those polled nationally 5% said they were likely to visit North 
Dakota in the next three years. Only 3% said they were likely to visit Minnesota - an Upper 
Midwest state without Lewis and Clark sites. 

• Although 5% might not seem significant, it's important to remember the survey is a 
representation of the entire U.S. population and that North Dakota Tourism does not market 

0 heavily to leisure travelers beyond the region due to budget limitations. 

• North Dakota compares favorably with other states in the Upper ~idwest when it 
comes to the likelihood of visitation, even though other states have significantly larger 
advertising budgets, The study shows North Dakota's marketing effort is having more impact, 

• Thti study revealed that North Dakota is in the top half of the trail states in awareness 
of Lewis and Clark advertising even with the smallest marketing budget, This verifies that North 
Dakota is using its limited advertising dollars efficiently and effectively, 

Reason, to continue Lewis and Clark marketing support 

• The study concluded that leisure travelers, the largest segment of the tourism industry, 
are more likely to vfs!.t states with Lewis and Clark sites. 

• North Dakota can capitalize on the interest in the Lewis and Clark bicentennial as a 
platfonn to get more people to travel here, 

• The survey shows those most likely to travel to Lewis and Clark states are history 
buffs, ft-equent travelers, ventut~ (individuals that are adventurous and seek n.ew experiences), 
and those age 55 and older. 

North Dakota Hosting Two Major Signature Events 
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• North Dakota will host two Lewis and Clark Bicentennial Signature Events • one in 
Bismarck on Oct, 22-31, 2004; and one in New Town on Aug. 17-20, 2006. 

• A sustained marketing effort gives us the resources to promote these events to people 
living within the region and those with a keen interest in the bicentennial. 

For more infonnation contact: Sara Otte Coleman, Director, or Rachel Retterath, Lewis and 
Clark Coordinator, Tourism Division, North Dakota Department of Commerce, 701-328 .. 2S25 
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February 11, 2003 

Please pre,etrt this lettor as testimony in tupport ()fSB 2337 regarding the 
l¾ lodaina tax to be used fot out-of.state tourism matketina efforts. 

The Ganuon Area Improvement Association. ii involved in economic 
development projeets that are often directly tied to businesses that rely on tourism 
dollars, not juM for profit bu.t &~ueutly for breaking mm status. 

Oanuon is located near Fort Stewmon State Park on the, shores oftake 
s.twwea. Towiam and recreation are vitally important to the park as well as 
our community, As you may know~ the low level of Lake SakaJotwea continues to 
imptct ua and any enc::t.u.taaement for incrwed tourism efforts are sttoDiJy 
supported by our organization. · 

A recently completed strategic plan for Ganison included many tourist 
related projecb and local groups have bee.ti 1earing up for ~ \lpoommg1uwls 
Ind Clark event, We have much to offer vbiton to our area but not a lot of 
reeources for marbling. HelJ) &om the State Tow-brn Department will be critical. 

We have been in ex>ntact wi~ our loaislators reaardins this bill and 
continue to support its pBsaage. 

~> ND WATER ,TELe7012234645 02/11'03 11:23 
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Tl-IE WESTERN EDGE 

February 12, 2003 

Mr. Chairman and members of the Senate Appropriations Committee, my name is Terri 
Thiel and I am the Executive Director of the Dickinson Convention & Visitors Bw·eau. I 
am in support of Senate Bill 2337. 

During the fall of 2000, while I was president of the ND Association of Convention & 
Visitors Bureau, our association hosted six meetings, alt of which were held basically on 
the same day throughout the state. Meetings were held in Devils Lake, Grafton, Mandan, 
Medora, New To'Ml and Valley City. 

These grassroots businesses, historical entities and local attractions summariz.ed their 
concerns and hopes for the future of the tourism industry in the state ofNotth Dakota. 
Those details are presented in front of you in the Statewide Stakeholders Meeting Report 
that I have passed out to you. 

The number one key finding for the ND tourism industi-y was the increased funding for 
out of state marketing for the ND Tourism Division (Department at that time). There 
were other areas that were also addressed as concerns and hopes for the future. Let me 
say that all other identified areGS have made progress in some fonn or another with the 
exception of the number one need, the need for additional out of state marketing dollars 
for the ND Tourism Division. 

I have made partial copies for you of the subsequent meetings that were hosted by the 
GNDA New Economy Initiative. They carried the TAP meetings further by hosting 
additional meetings caUed the Tourism Cluster meetings, One of the tourism initiatives 
that resulted in the February 1, 2001 meeting was the idea of implementing a bed tax in 
order to market more competitively. Further meetings, fostered that idea and 
"Champions11 or leaders were identified as to who was signed up to take the lead on this 
opportunity. The result of those ideas and creative thoughts are here before you today. 
asking for your support, 

By implementing a 1 % lodging tax to be dedicated to the ND Tourism Division for out of 
state marketing during the period of the Lewis & Clark Bicente~ we will have 
fulfilled the vision of the Statewide Stakeholders Meeting Report and the ONDA New 
Economy Initiative Tourism Cluster Meetings. We will begin to leverage the state of 
North Dakota against other states in the marketing efforts. Time Md tbne again, we hear 
that North Dakota has no image. We have a wonderful image to present; we have just 
always fallen short on the ability to purchase that image. 

72 East Muaeum Orlva 
Dickinson, North Dakota 58801 
Web Site: www.dleklnsoncvb.com 

Yht MfcrOOf" .. fe flllltff on thf • ff l111 •r• •cc . 

Phone: (701) 483·4988 
(800) 219•7391 

Fax: (701) 483•9281 
E•mall: cvbOdlcklnsoncvb.com 

were fHl'lltd 1n the reouler course of bu,f uret• l'tproctJctfw of recol'dl detfvtred to Modt r f 

doc(A#S!) for 1rchfval mtcrofflm, NOTlc£, ~•~;,. Tf~~:C,0\ographfo p·roceu meet1 atendarde 0/~h•n:,_"":r!';'NS:N,_t for 111fcrofft1ln, end J . 
l.llltnt btfno ffllllfd. 1111101 above fl ltH legfblt than thfa Notfct ft f .... °!:' Stendardt lnttfttJtt 

~ ' • - to the quetfty of tht ' 

· 0ptratorl~ ~~s:J'S,g~ -- id«a )03 
Datt -, .. 

1 
l 
j 

I 
i 

I 
I 
l 
I 
I 

) 
I 

1 

I 



r ',, 

r. 
I 

By adding additional out-of-state marketing dollars to the North Dakota Tourism 
Division, we will be able to produce additional room nights for our hotels, both rurnJ and 
urban. The hotel room in Watford City or VaJley City will be recipient of the adventure 
seeker, The hotel room in Fargo or Minot will be recipient for the out of state 
conventioneer who view their organization's choice of destination as a wonderful, new 
place of history and culture that they can explore while they are there. 

Marketing shows that we believe in our product. We need to show others our product; 
it's a wonderful opportunity that lies ahead ofus. 

Teni Thiel 
Executive Director 

Enclosure 
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~- Senate Appropriations Committee 
SB 2337-Lodging Tax 

0 

Testimony of David Borlaug, President, North Dakota Lewis & Clark Bicentennial 
Foundation, Washburn 

Mr. Chainnan and members of the Committee, my name is David Borlaug and I am 
President of the North Dakota Lewis & Clark Bicentennial Foundation, which maintains 
both Fort N(andan and the North Dakota Lewis & Clark Interpretive Center at W ashbum. 

Like others here today, I testified before the Senate Finance and Taxation Committee, in 
favor of a 2 percent lodging tax, dedicated to tourism marketing, and I am very grateful 
that the Committee, with a 6-0 vote, gave the bill a do pass. Although their action 
amended the bill to 1 percent, this is still a major step foiward in properly funding our 
state's marketing efforts. 

I've been here befol'e, Many of you have heard me predict how important the 
Bicentennial of the L'!wis & Clark Expedition will be for our state. Today I am here as 
this national commemo."3.tion is undeiway, having launched from the west lawn of 
Monticello on January 18. For the next three and a half years, the commemoration 
continues1 and America and the rest of the world wiU be looking for ways to participate. 

Already, national media attention has been nothing short of astounding. At last count, 63 
major daily newspapers carried coverage of the Bicentennial launch at Monticello, 
including the New York Times, which featured the story on its front page as well as the 
Washington Post, Kansas City Star, Pittsburgh Post-Gazette, Portland Oregonian, St. 
Louis Post-Dispatch, Atlanta Joumal-Constitutio11t Arizona Republic, Baltimore Sun, 
Boston Globe, Chicago Tribune1 Los Angeles Times, Houston Chronicle, Detroit Free 
Press, Miami Herald, London Daily News and on and on. Every major television network 
and virtually all of the top 50 TV markets in the nation included cover~ge of the event. 

And although North Dakota was well-represented at Monticello, by ho1h Amy Massett 
and Tex HaH of the Three Affiliated Tribes, the major iP.Ak before us is to make certain 
that everyone who connects with Lewis & Clark becarJse of the Bicentennial, also 
connects with North Dako~ as the state central to th1~ story. 

That is where marketing comes in. That is why we have the Tourism Division. Last year, 
over 35,000 visitors, from all SO states and over SO countries came to the Lewis & Clark 
Interpretive Center. Visitation at Fort Mandan, following a year of additional 
improvements made by our Foundation, was up 81 percent. 

Imagine, with the Bicentennial upon us, what the possibilities are! This is the moment, 
this is when we must step up and do the right thing. There has never been a better time to 
enhance our marketing capacity, when so many visitors are rnady to come and experience 
what we have to offer. And, what we have to offer is truly "legendary, 0 
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From Lewis and Clark to Sacagawea to Custer and Sitting Bull to Teddy Roosevelt. From 
the fur trade to the homesteaders, from the Mandan and Hidatsa, our first fanners, who 
cultivated crops a thousand years before the Homestead Aot, to those Germans and 
Norwegians who brought their own unique cultures to the prairie-we have the great 
characters, and great stories, that the world is ready to experience . 

No one goes to Philadelphia just to look at the Liberty Bell. When visitors come to North 
Dakota, they won't be coming up the Missouri River the way Lewis & Clark. They wiH 
be coming on I-94 and stopping at the Great Plains Museum in Fargo. They will be 
coming down I-29 and catching the Pembina State Museum. They will visit our National 
Park. They ""ill come back for Norsk Hostfest. It's a rising tide that lifts all boats, from 
harbor to harbor, throughout every comer of the state. 

Other states have a problem with towism marketing. They find that when visitors come 
to p1a_ees like Montana, they fall in love and want to stay. That's a problem for some 
states. That's NOT a problem for North Dakotaf We have lots of room, and economlc 
development is yet another payback for the statets investment in tourism marketing. And 
it will happen, because we have so much to fall in love with. 

Visitors can't wait to exp<rience our special place-they just don't all know it yet! Let's 
get the message out, far and wide! Because of a great nationai commemoration, our state 
is now placed on a global platform. For what we can gain today. and what future 
generations will thank us for, let's seize the day-and make this start of the new 
millemiium a true sea-change for our statet and the way the world views us . 

Because for decades beyond the Bicentennial, the word of mouth will continue, as new 
visitors return home and talk to friends, neighbors and relatives about what a wonderful 
place this is. 

It will happen. It's that important. And it all starts right here. 

Thank you for your support of Senate Bill 233 7, and I will be happy to answer any 
questions you may have. 
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Testimony of Tracy Potter, Co-chair, New Economy Initiative - Tourism Alliance 
Partnership, to the North Dakota Senate Appropriations Committee on SB 2337. 

Chairman Holmberg, members of the Senate Appropriations Committee, my name is 
Tracy Potter. I am the executive director of and a registered lobbyist for the Fort 
Abraham Lincoln Foundation, but I do not rise in that capadty. The board of the Fort 
Abraham Lincoln Foundation has never discussed this legislation. I am here today as a 
co-chairman of the New Economy Initiative Tourism Alliance Partnership. The Tourism 
Alliance Partnership supports SB 2337. 

Senator Thane has made the case for the bill, as will others involved in promoting North 
Dakota, I think it falls to me to provide the rebuttal to arguments against the bilJ. 

Opponents will say they agree that the state's tourism promotion is very important and 
that they want to see the Governor's budget for tourism approved or even improved. Also, 
while they will concede that it is not the hotels that actually pay the tax and that they 
already have the mechanism in place for coUecting the tax, they oppose the bill, partly 
because they feel unfairly targeted, in that the hotels are already heavily taxed and that 
this additional one percent will pluce them at a competitive disadvantage, 

Let's talce those one at a time, It's true that sales taxes on hotels in North Dakota are 
higher than sales taxes on gifts from Five Nations Arts, in the old Depot, on Main Street, 
in Mandan, open seven days a week. It's also true that if you travel you've paid much 
higher lodging taxes in Washington, New York, or Minneapolis. You can look at this bill 
as reciprocity. When our friends say hotels are heavily taxed, they're referring to the two 
percent lochl CVB tax. This is an excellent example of what we 're proposing today, 
There was grumbling about those local taxes as they began to be approved across the 
state, but there's no grumbling today. Vitrually every town with a motel has authorized 
the taxes - and the local hotels are among the most enthusiastic supporters of the work of 
the CVBs, fonded by a tax identical to the one proposed today, with one exception. This 
one will put North Dakota on TV in Minneapolis and Winnipeg and other regional 
markets. Only the state can do that for our industry, The CVB directors will unanimously 
tell you that only the state can fill that role. 

The second argument is about this one percent causing a competitive disadvantage, It 
won't. According to the AAA 2002 vacation cost survey a one percent increase in the 
cost of a whole North Dakota vacation, not just the hotels but the whole vacation, a two 
percent increase wouldn't even move us up to 50th on the list. But we don't need statistics 
to prove this case. One of the great things about tourism is that we're all experienced in it. 
You can ask yourself, have you ever booked a hot,l room based on lodging tax? Have 
you ever even asked when you're making a reservation wh11t the local tax rate is? 

If anyone asks, it's convention planners and motorcoach op,erators, people making 
detailed arrangements for other people and counting every penny. But is there a 
competitive disadvantage .. no, not when everyone in the city and state are charging the 
same tax. In-state groups are having their conventions some"vhere and it better not be 
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East Grand Forks. Out-of-state groups are coming for mnny reasons: they love our 
attractions, they've been lured here by our CVB's (funded by a two percent lodging tax); 
we're on the way to where they're going ... whatever the reason, it trumps the one percent 
on hotel rooms. 

Passage of this bill won't cause anyone to stay away from North Dakota. But what if it 
did? What if we did lose some room nights to furious pendl~pushing? Look at the trade­
off. Shouldn't a quadrupling of our out-of-state advertising budget lead to at least a five 
percent increase in visitation? Shouldn't it? Li,gislatures and governors for 30 years must 
have thought our tourism office was at least that effective or it wouldn't be funded at all. 
So, take five percent, It five percent increase in tourism spending is $140 million, seven 
million in sales tax collections alone, not counting the impact of the spending on incomes 
and income tax. It means tens of millions in revenue for hotels and motels, increasing the 
amount collected for CVBs and the state through the lodging tax, allowing more 
promotional activity bringing more visitors ... you see the positive cycle. 

Longwoods International studied the impact of $370,000 in media placement in the most 
recent tourism campaign. Beyond all the positives in creating awareness, the campaign 
generated $29 million in new spending within the same year it was placed. What could 
$1.5 million more have done? Let's talk about that briefly: you are the CEO's of a 
company called North Dakota. After years of building infrastructure, you have a fabulous 
product, with a specialty ... you hav~ the finest attractions in the world related to the epic 
Lewis and Clark story. Through the luck of timing- you find that the world's attention is 
turning to that story. At this very important moment, your competition weakens, 
Everywhere state budgets are in trouble. We have the opportunity of a generation to 
leapfrog our marketing to a new level of effectiveness. Passage of this bill would move 
North Dakota's tourism budget into effective competition with our neighbors, our 
competitors. Better, this sudden influx is going to a lean operation. The money will be 
spent on out-of-state media, completely, no new FfEs needed. So, where your first $2.5 
million in the tourism budget produces a $400,000 out-of-state campaign, this $1.5 
million will ALL go to out-of-state marketing. None of it will be spent on administration, 
As CBO1s this is the time to push the green button on this ambitious project. 

Some will express concern for the guests - the payers of this tax. This is the key 
argument. If we all agree that tourism advertising needs to be supported .. and we all do -
who should pay for it? This is the single source of funds most likely to come from people 
who are not residents of North Dakota. While North Dakotans will also pay this tax, there 
is no other tax where such a great pet·centage will be paid by out-of-staters. Something 
like half of this tax will be paid by people from other states, provinces and countries. Jt1s 
like we get a matching grant. 

If you believe in tourism, you're for this bill. The opposition will say that's not true. 
They're for tourism. but not for SB 2337. They are sincere, Mister Chairman. Everyone in 
this room believes in North Dakota and North Dakota's tourism industry. The opposition 
is sincere. They are merely wrong. This bill is good for our state. We have the chance of 
a generation to promote North Dakota. This is the vehicle. Now is the time. Thank you, 
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TESTIMONY 
SB2337 

Chalrman BoJmber& memben of the Senate Approprtatfon, committee, for the reeord my 
name Is Mark Doseb, Representative from Dlstrld 32 Bismarck. I come before you today 

u a private eltlzen engaged In the lodging Industry, and 1tronpy OPPOSE thu bllL 

We all aaree that the Lewis and Clark blcentemdal celebration wtl1 be a very Important 
event, and represent. a great opportunity for our State however ... 

• The lodging lndu1try ii already the mGBEST TAXED hldu1try In the State at 9%. 
Cu1tomen already think the tu fl too hJgb.. 

• Who will benefit from Lewla & Clark? Just the hotel lndultry? No virtually every 
Industry and segment wtll benefit, 10 why juet place the burden on hotels? 

• Why not enend the tu to every 1eetor that will benefit, lneludlna Gas 1tatlon1f Food , 
Retall, and especially the toarltt attraction, Uke Fort Lincoln. - Medora trip. 

• Fact II, If the entire State will benefit It should be ST ATE FUNDED. After all, 
1houldn 't ft be the State, obUaatlon to fund ft'• 2nd laraest Industry? 

• Not one of the bW spon1on II In the effeeted Industry - Euy to propose a tu increate 
on someone else. 
Hotels ALREADY SUPPORT TOURISM In their respective towns. 
• Lodalna Tu already fundl the Convention and Visitor Beau'• to promote tourism. 
• Lodalna Tu fundl Chic Center Espualon 
• Funds and subtldJzet convendon Cotti. 
* Already 1truaUn1 to attract convention,. Botela are forced to keep prices down to 
htlp off,et hip aJr fare com. 

• Competition: 
• South Dakota 8-9% 
* Montana 4t/e 
* Nebruka 5t/, 
(tCulno10¾ 

• ;~ew tu would make u, the highest around. NO NEW TAX INCREASES! 
• Currently approx. 6S% of our bu11De11 fl North Dakotan,. Making this a tax on US. 
• What mn1age are we ,ending? ND the hlgb tax state. Come visit but dontt stay. 
• RECAP-The hotel industry fl already the highest tax lndu1try. Tourism ls the Statet 

2nd MOST IMPORT ANT INDUSTRY. It thould be funded by the State .. 
EVERYONE PARJICIPATES, AND EVERYQNB ENJOYS THE BENEms. 

Al though we andentlnd the Intention, of the blll, It It wronaJy and unfairly dfr~ed to 
slnale out one industry for the benefit of the entire 1tate. For thh reuon we 1trongly 
OPPOSE THIS Bll,L AND URGE A DO NOT PASS. 
Thu conclud- my tettfmony, I would be happy to answer any quettlon,. 
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Senate Bill 2337 

Chainnan Holmberg, and members of this committee. 

My name is Lyle Schneidert Manager of the Radisson Hotel, Bismarck. I would like to 
ask you NOT to support Bill 2337. These are a few ofmy reasons. 

This bHl is for everyone's gain or loss, from attractions, campgrounds, retailers, 
gas stations, restaurants and bars, etc. , , . all could loose, Some people for the bill 
will say this tax to the hotels is a seemless exchange of money that no one wiJl 
even notice. This is simply not true. 

It will be harder for me to attract Regional and National conventions to the State 
of ND because ev~ryone watches the bottom line. We hear from meeting planners 
across the nation asking why they should come to ND. They would tell us 
that our AIR rates are too high, I tend to agree, We tell them we have great prices 
on room rates and all the other great features of our State, The economy around 
the nation has left us on the same playing field as major markets, but with this 
tax, it certainly makes our bids less attractive. 

Soine would say that it will increase revenue in summer travel. I say that I want 
to increase revenues all year Jong, This bill would not increase my chances to put 
more money in the states pockets, it would hinder that as you can see in the 
statement above. If you were looking at the Fargo market1 for example, you would 
see that the tax rat~ would be at 10.5 or 11 percent, Moorhead across the Red 
River is at 8 or 8,5 percent with a new Convention Center and Marriott. As a 
meeting planner looking to spend $50,000 to $100,000 this would be a no brain 
move for me. This is one example of $2000 or $3000 in tax that would make a 
difference to the Statet this is no matter how you look at it a bigger loss all year, 
especially the hotels. 

I can tell you in talking with other Hotel managers in Grand Forks, Minot, Fargo, 
Bismarck, and Jamestown, they feel the same, As far as CVB'S most of them do 
not support this b111, I know Dickinson supports this, but also know they do not 
have the meeting and convention business as other markets, The ND Hospitality 
Assoc, does not support this bill. I believe GNDA is neutral on this issue, ,, 
I believe in Tourism in the Statet in fact I think it is the 2nd fargest industry in the 
state, I strongly disagree on this bill increasing the lodging tax, I think it would 
only hurt our industry trying to attract more revenues to the State, So Pm asking 
once again to Not pass this bill. 

\,·•--j 
'---'Radisson Hotel Bismarck 

MS East Broadway Avenue • Bismarck, North Dakota 5850 I 
Telephone: 701-255-6000 • Fax: 701-223-0400 
www.radlsson,com 
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Senate Bill 2337 

Testimony 
Of 

Shannon Gangl 

Chairman Holmberg and members of the committee, my name is Shannon Gangl, Vice 
President ofLWZ Hospitality and Fargo DoubJewood Inc. I am reprc~nting our 
companies in opposition to Senate Bill 2337. 

Over the next several years I believe we have a unique opportunity to market our state to 
the rest t)fthe world. After careful consideration however, I am convinced that doing so 
at the expense of our meeting planners and corporate travelers is largely a mistake. 

A minimum of 60% of conference hotels business is derived from meetings and corporate 
travelers. I speak from experience when I tell you that the only advantage North Dakota 
has in this arena to our neighboring areas is hotel-prlcing structure. Hotels are already 
subsidizing tourism, airlines and oivio auditoriums. Meeting planners in the current 
economy and post 9/11 are extremely cost conscious. Tax and service rates are now a 
part of nearly every negotiation process and are considered deal breakers within the 
industry. 

We cannot afford any more deal breakers in North Dakota. Thank you for your time . 
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?soRE RoosEVE~EooRA F?.R~~AT10N 

Medora1 ND 58645 Bismarck, ND 58502 
1-800-MBDORA-1 701-223-4800 
Fax 701-623-4494 Fax 701-223-3347 
E-Mail:mcdora@medora.com Website: www.medora.com 

TestimoPy of Randy Hatzenbuhler 
President, Theodore Roosevelt Medora Foundation 

on Senate Bill 2337 
March 4, 2003 

Chairman Belter and members of the House Finance and Taxation Committee: 

My .name is Randy Hatzenbuhler and I am the president of the Theodore Roosevelt 
Medora Foundation in Medora. I am here to ask you to support SB 2337, 

My education is in accounting. My passion is tourism. The numbers of this tax 
make sense. 

· I have a 15-year old son, who has asked me "Dad, what's your job?" Sometimes 
the simplest question is hardest to answer, This spring, over 300 people will work for us in 
Medora. If-I do my job well, every one of them will answer the question "what's your 
j<;>b?" the same way. They will say, "I am a Romance Assistant"; it is my job to help you 
fall in love with Medora I 

Similarly, I believe it is often hard to answer the question, what is tourism. Don't 
limit your thinking when you try to define it. It is huge. And it will grow and provide 
tremendous payback for the .state if we give it the opportunity. South Dakota figured it 
out They had the same debate. They studied the gross sales of every antique shop, candy 
store, flea market, gift shop, rock shop, souvenir shop, T .. shirt shop, campground, lodging 
property, motor vehicle rentals, recreational equipment rentals, recreational services, 
spectator events, and visitor attractions. It was revealing how many of them generated 
over 50% of their receipts during June, July, August and September (the traditional tourist 
season)! 

Our organization operates lodging properties in Medora, It is not an easy decision 
to support a bill that increases the tax on these properties. We know that nearly 60% of our 
visitors are from North Dakota, We are committed to increasing visitation from out .. of .. 
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state travelers. The out-of-state traveler brings new dollars to the state,s economy. We also 
recognize that it is very common around the region and country to see far greater taxes 
assessed on lodging than what is being proposed by SB 23 3 7. This bill aims to capitalize 
on anticipated increased visitation from out-of-state travelers. The increased funding will 
be used specifically to attract more out-of .. state travelers to the great state of North Dakota. 

The Department of Commerce has identified six key industries that offer great 
pott.'!ntial for our Rtate. Tourism is one of those six. Tourism is reported to be the fastest 
growing industry in our state. The ND Department of Tourism has an $2.65 million annual 
budget while our surrounding states all have budgets in excess of $6 miUion. It is time to 
invest in Tourism I 

M,.,re than any other industry, tourism h9.s the ability to make people want to live 
here. It iw, people who love what they do and who sell our state everyday. 

Last tltnnmer I had the wonderful, nightly pleasure of greeting over 100,000 visitors 
to the Medora Musical. Each night I told them to enjoy the badlands that Theodore 
Roosevelt called home and credited much of his success to. I also encouraged those 
visitors to spend time,in Bismarck, Mandan and Washburn to learn about the important 
Lewis & Clark history that is part of our state. 

This summer, we in Medora will promote 8 to 12 communities for a week at a time 
during the nightly welcome at the Medora MutJical. And on one night during that week, 
the community will be invited to set up its booth on the mid .. level plaza at the Burning 
Hills Amphitheat:re to let our visitors know about it's attractions. The CVBs from 
Dickinson, l~argo and Bismarck are already planning to participate! 

I share this with you because you need to know that the tourism industry is working to 
strengthen itself c;0operatively. "Romance Assistants,, jobs will be redefined to "It is my 
job to make you tall in love with North Dakota" I 

Hundred,i of tourism business people met during the past two years at eight 
meetings of the Tourism Alliance Partnership and several meetings of the New Economy 
Initiative's Tourism Cluster. They identified that the greatest need in our industry was 
increased marketing funds for the Department of Tourism. They recognized the potential. 
We hope you do as well. Please support SB 2337 . 
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Executive Summary 
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Tourism In North Dakota: 

What Can The 2001 Legislature Do? 

During the summer of2000; the Tourism Alliance Partnership conducted a series of six 
discussion groups across North Dakota to detennine what needs to be done to increase 
tourism in the State. 

People participating in the meetings were business persoMel representing hotels, 
restaurants, service stations, resorts, bed and breakfast owners, casino operators, guides 
and other types of businesses that have potential benefit from increased tourism in North 
Dakota. Others included representatives from convention and visitor's bureaus, 
chamben of commerce, advertising agencies, and governmental agencies. 

Meetinp were beld in: 

• Devils Lake • Medora 
• Grafton • New Town 
• Mandan • Valley City 

Key Findbap: 

The following are the key components of the discussions that were held around the State 
during 2000. 

l. . Addldow Jlllldbli.fer To•rll• Promotlo& Increased funding for tourism 
promotion was one of the key suggestions from all groups. More work needs 
to be done so that more people travel to North Dakota. But increased tourism 
will not occur unless additional funds are made available to statewide, · 
regional and local organizatinns that want to actively promote North Dakota. 

Funding is the key to all other aspects of increasing tourism in North Dakota. 
With out it many of the following additional positive suggestions cannot be 
canied out to further enhmce tourism. 

a. Sun'Ounding states: Minnesota/South Dakota/Montana 
b. United States 
c, Canada 
d. Other countries that may have generational ties to North Dakota 
e. North Dakota' 
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3. 

Coordinated efforts to market aU of North Dakota. There are great 
numbers of individuals and businesses interested in seeing tourism in North 
Dakota increase. All can do some marketing, but the effect will not be as 
successful and efficient as it would be if diligent coordination of all promotion 
activities occurred. 

Update the lon1-ran1e ma1ter plan of aeffvlties. Develop a plan for 
marketing efforts, produc.\. development, and collaboration of work to be done 
by all agencies involved. Market the entire state. 

UdUzation of TechnolOt:'f, Most of the groups were aware that North Dakota 
has a website, but also felt it ~ould be enhanced. The site needs to be on the 
cutting edge of technology while also being user friendly. The site should 
also be dynamic, with constant review of e-commerce options allowing on­
line infonnation and bookin1s, 

Use interactive technology at rest area., to provide information regarding 
tourism destinations as well as directions. 

· 4. Create prqram, offerin1 flnanclal and developmental auutance for 
businesses that are tourism related. 

5. 

6. 

Sipa1e, Many of the aroup comments contained feelings that signaae 
regarding site-seeing destinations in North Dakota should be evaluated and 
improved. Make it easier for trav~let'S to get to where they are going. 

Researcb, New research should be conducted to: 
► Evaluate current advertising effectiveness, 
► Evaluate current awareness of North Dakota. 
► Determine what must be done in the future to draw more people. 

Funding is the key to all other actions that can increase and enhance the towism 
experience in North Dakota. Additional fundina will: 

► Provide dollars to fund research to solidify futwe marketing, 
► Provide the means to prepare a master plan. 
► Make it easier to find North Dakota on the map. 
► Make it easier for travelers' to find their destinations, 
► Allow other tourism-related work to bcain or be continued on a larger scale. 
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Introduction 

This report is a brief analysis of summary data from six meetings regarding the future of 
towism in North Dakota, spearheaded by the North Dakota Tourism Alliance 
Partnership. The meetings were held across the state in the communities of Devils Lake, 
Grafton, Mandan, Medora, New Town, and Valley City September 26 and 27, 2000. 

Business persoMel attending represented hotels, restaurants, service stations, resorts, bed 
and breakfast owners, casino operators, auides and other types of businesses that have 
potential benefit from increased tourism in North Dakota. All gathered with the idea of 
ultimately developing a plan that enhances the future of tourism in North Dakota. 

This analysis is based on summary data from each of the six meetings. The swnmary 
data from each meeting was provided to DH Research to compile a report that represents 
a third-party perspective of the ideas generated in the meetings, Since a DH Research 
representative was not present at the meetings, this report is based solely on the feedback 
from the person at each meeting that compiled meeting notes. 

Tourism Alliance Partnership 

,, The North Dakota Tourism Alliance Partnership concept began in 1998 with the North 
-, Dakota Association of Convention & Visitors Bureaus fonnulating ideas of developing a 

f 1 grassroots tourism/hospitality group that would organize to advance the ND Tourism 
Industry into the 21 a Century. 

The ND Tourism Department's marketing budget has been relatively flat for more than 
ten years. At the same time, the state's tourism product has greatly expanded. It is 
critical to ensure that North Dakota remain competitive in tourism. Over the last decade, 
the combined advertising budgets of state travel offices have increased by over 26%, 
while the ND Tourism Department marketing budget has remained stagnant. 

Tourism is the third largest industry in the state of North Dakota. According to the 
Travel Industry Association of America 1997 figures, direct traveler expenditures in 
North Dakota were S 1.06 billion for the domestic traveler and $62.1 million for the 
international traveler, or S 1.12 billion total. Employment related to total visitor travel is 
over 191700 jobs in the state, 
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Statewide Summary 

The Statewide Summary is based on the reports supplied frfJm each of the six regional 
TAP meetings held in North Dakota. Individual TAP meeting summaries by DH 
Research follow this Statewide Summary. 

Those responsible for each regional meeting identified the top five or six issues they felt 
needed to be addressed in order for tourism in North Dakota to grow and become an even 
more significant source of revenue within the state. Notes also includtd other ideas and 
topics that, while not the most discussed topics, were nevertheless brought up by 
someone attending the meeting. 

The Towism AIHance Partnership identified the following five tourism industry needs as 
most important: 

1. Jncr,a• tlw ouJ-of-1tt11• marketing budget for th.. ND Tourism Department 
2. Improve strategic planning/or marutlng, product development, and inter­

agency collaboration. 
3. Provide more travel information at l'est areas with an emphasis on 

technology, 
4. Create state finance and development programs for tourism related 

businesses. 
5. Mar"'t the entire state. 

llnln o/dlac llllto ••• • ,..,,,,,,...,, tJ,flt wltlu,ld MAR.DTING, t/,•.,.,,,. II/ No,tJ, Ddolll to"tv"' wlJJ 11tJt h IIIIIJdMJutl.,. 

T,,,,,fo,,, to maxbnJu tJforts to tllhllllct tourls,n growtl, In No,tl, Dakota, 
updtde th, lon,-,11n11 MMttr Pllln to lde11tlfy who and what must bl l11volNd. 

Therefore, ,individual TAP meeting notes were reviewed to identify: 

1. The focus of marketing efforts, 
2. What does North Dakota have that it can market? (Products) 
3, Ideas and ictions that, if taken, will enhance the marketing of North Dakota. 

The remainder of this summary report preRents the interpretive opinions of DH Research. 
Ow- goal was to review summary notes of each of the six regional meetings from a third 
party perspective, and develop an unbiased overall presentation of important findings 
.from all groups, The order of listing is not necessarily indicative of the level of 
importance. 
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Focus Of Future M1rketln1 Efl'ortl 

n1 groups generally agreed that future marketing efforts must take place at three levels: 

• Within North Dakota 
• The United States 
• Internationally 

North Dakota. Most of the group notes included discu..c;sion of increased, and better, 
promotion withln the borders of the state. Encomaging North Dakota residents to take 
advanwge of all that North Dakota offers. 

As will be discussed later in the Statewide Summary, efforts should also be made to have 
greater collaboration betwetn all that will benefit from a combined marketing effort, 
includina private business, towism 011ani1.ations and state agencies. 

Nationwide. Tourism growth depends heavily on bringina people into the state from 
beyond its borders. All groups felt that marketihg outside of North Dakota needed to 
increase. Current advertising evidently takes the fonn of general awareness messaaes 
because one arc,up specifically suggested that this approach is not working, and that a 
shift to "theme" advertising occur. Most of the groups also suggested that research is 
needed to better understand current perceptions and awareness of North Dakota. 

International. With our neighbor Canada so close, and the already existing tourism that 
(-..,ur& between the two countries, most felt lt beneficial to continue and enhance 
\ )rnational marketing. Several comments were 11,ade about North Dakota's heritage. 
""'Marketing to countries from which the various ethnic groups in North Dakota are derived 

shoulJ also be considered. 

Prochactl To Market 

Here, the term product refers to those sites, terrains, locations, or activities that could 
grab the attention of anyone planning travel and vacations. North Dakota has a great deal 
to "selltt to travelers; the state must package the product and make the traveler aware that 
it is available! · 

There were several products mentioned that could be the focus of marketing efforts. 
Those that were mentioned most often included: 

/) The history of North Dakota 
J'J Agriculturalikural setting 
J!J Bird watching 
/) Hunting & fishing 
//J The Native American culture 
P Lewis ct Clark - take advantage of the upcoming bicentennial 
/) The diversity of terrain and corresponding activities 
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Other activities or sites that could be draws to North Dakota Included: 

• Trails within the state fot a variety of acthtities 
o Bikini 
o Hiking 
o Horses 

• Winter sports 
• Development of vacation packages 
• Vacation theme options/packages 
• North Dakota's Qrasslands 
• ?forth Dakota's wide~pen landsca'3C 
· • Trade shows 
• Motor coach tours 
• Churches and church tours 
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What Hu To Happen To Better Market North Dakota? 

f\ stated at the beginning of this section, there will be little growth in North Dakota 
Jrism without marketing. And, secondly, without a Master Plan for growing North 

Dakota tourism, efforts by individual organimtions, agencies and people will not 
accompHsh what a well-coordinated effort can do. 

Since the Tourism Alliance Partnership has evolved, and the North Dakota State 
Legislature will be in session during the first quarter of 2001, now is a good time to re­
examine the existing plan and take into account the following thoughts from TAP 
meetings. 

Fundinf· · 

Since the State Legislature will b~ in session, it is a good time to look at budgeting for 
tourism in North Dakota. The six area TAP meetings resulted in a great number of ideas 
and directions. However, little ofit can be accomplished without financina. All of the 
TAP meming notes included comments about the need to examine and expand funding 
for North Dakota tourism. 

Cooperation Among All Involved With Tourism 

TAP groups also realized that there are several agencies, organiz.ations, groups, and 
~viduals within the state that can have a bearing on tourism. From the North Dakota 

(, limn Department, to the interested individual there needs to be active coordination 
"within plan auidclines. · 

Commitment by State Organiutions 

A few. of the mcetirig notes included comments about the active involvement by those in 
charge of State organizations. Involvement in meetings, tours of sites. and other 
activities must be apparent to maximiz.e collaboration and awareness of the tourism 
destinations North Dakota offers. 

Tourism Employee 'training 

Some of the aroups also mentioned that even those involved in tourism as an employee at 
a site or location should receive basic training about their specific work location as well 
as a general awareness of the attractions that are available in other areas of the state, 
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New and Additional Research 

Nearly all of the groups mentioned the need for research to assure that futw'e efforts are 
well developed and well focused. The research needs to include: 

• Evaluation of the effectiveness of existing matketing efforts 
• Determination of future marketing efforts 

Technology 

All groups also identified the need to enhance the existing North Dakota Website to make 
it an even more dynamic tool for attracting tourism dollars to the State, The reach of thi, 
tool makes it extremely valuable in any outreach effortB, and appropriate funding and 
attention will enhance its effectiveness in drawittg people to North Dakota. 

Signage 

Several groups believed that cun'Cnt signs identifying sites and directing travelers to the 
sites need to be improved, and new signs developed. 

Utili?.e Businesses to Promote 

Some of the groups also realized the potential that businesses could have on North 
Dakota tourism. Especially those that could see direct impact from tourism marketing. 
Continued efforts to tie businesses to tourism-based organizations, chambers of 
commerce, and specific events occurring in various communities will further enhance 
tourism growth. 

Rest Area Development 

A few of the TAP meetings discussed the value of rest art.as along State highways. 
Several new areas have been developed. Updating and renovation of other existing rest 
areas would enhance travel by auto or bus. 

Another suggestion was to deveJop infonnation kiosk1 within rest areas to .allow tourists 
to get their bearings or learn about nearby sites to visit while taking a break. 

Change The Date of School Opening 

This idea brings with it the task of coordinating efforts of not only those invt'lved with 
tourism, but also education. resulting in a tough row to hoe. This was one of the top 
ideas coming out of the Mandan TAP meeting, and from notes it appears that an effort to 
change the date has been tried before. 

Statistics prove that once sohool activiti~s begin, tourism diminishes. The workforce is 
lost and North Dakotans cease traveling. 
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Devils Lake 

r-"f op S Priority Iuues (u identified by Devill Lake TAP meetial) 

P, Develop lo11g-range marketing strategies for each region and the State. 

P Gain more emphasis for eastern North Dakota. 

/,J Find ways to educate the employee pool about tourism and the opportunities for 
employment in the towism industry. 

P· Convince the Leaia)ature to increw 1\mdina fof tourism. 

P Be an active participant with North Dakota Oame & Fish Department in drafting 
regulations that will loosen out-of-state waterfowl and fishing licensing . 

Key wonb ud plarues from Devill Lake TAP meetin1 aote1: 

/It, 'i;§_edno'"' . : v- fflaa~ ......... ", ' 

• Intrastate - to develop sense of pride 
• lntentatO'ab.. to draw hr' 
• Globally - to draw in 

/j) Products to market: 
• History of region/state 
• Trails 
• Water 
• Birding 
• Rural/ Apicultural setting . 

J,!.· What needs to happen in ordcr·to betier·marbt North Dakota? · 
• Better coordinsmon of information and efforts. 

o Signage 
o Networking by personnel within the state 
o Jlundin1· - ~ 

• Further tap the potential of North Dakota Tourism Website. 
• Obtain better understanding of how and why people look at North Dakota. 

Towum Alli.ct Plrtnenhlp 
2000 Meedq Notes Aftalytls 

The 111fcrotf'.,ft fMlfff on thf• ffl• art 1ccuratt rtproductlont of rtcordl dtllwrtd to Modern JnforNtlon Svtt• for MtcrofflMlnt end 
were ffll'lltd fn the r,oul1r cour11 of butfnet1. Th• photogr1phfo proce11 MHt1 1tandarde of th• ANrlcen Nttfonel ttlndardl lnetltutt 
(ANII) for archtval MfcrofflM. NOTICES If tht fflffltd lmtgt above t1 lt•• ltQlblt thin thi• Notice, ft,. dut to the quality of thl 
docUNnt bet l'IG ff t!Md. 
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Grafton 

Top 5 Priority Issues (u identified by Grafton TAP meetinl) 

f!J Annual Tourism Marketplace in .eastern North Dakota 

P Market tourism potential to State Leaders 

,P, Tourism Package Development 

J!) I-29 Exits identify things to do 

I' Target Marketing 

Key worcb and pbrua from Grafton TAP meetfn1 notes: 

p Marutiq: 
• Intrastate 

o State leaders 
o Businesses 
o College/University Alumni 

• lnterstale 
0 Minnesota 
o College/University Alumni 

• International - Winnipea 

P Products to market: 
• Vacation packages 
• Rural/Aa. Vacations 
• Winter sports 
• Birding 
• Red River Valley 
• Hunting/Fishing 
• History 
• Native America 

/) What needs to· happen fn order to better market North Dakota? 
• Regional coordination 
• Fuactin• 
• Greater use of tcchnoloay 
• Determine strenaths of North Dakota tourism 

Tourism A.llltnc.o Partnership 
2000 MeetJna Notes Antlysfs 
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Mandan 

~ Top 6 Priority l11ues (11 iden~ed by Mandan TAP meeting) 

J.9· Increue dollm spmt, on marketina 

0 

p Marketing Lewis & Clark 

P Defining consistent themes and experiences for concentrated marketing 

P Moving school start dates to after Labor Day 

P, Conducting consistent research 

P Being consistent with markets 

Key worda and phrues from Mandan TAP meetin1 notes: 

/,)Marbt:i, 
• Interstate . 

Emphasis on themes rather than location of marketing blitz 
• Evaluate effectiveness of current marketing efforts 

JJ Products to market: 
• History of North Dakota 
• Lewis & Clarie 
• Twls 
• Theme ideas 

P, What needs to happen in order to.better market North Dakota? -
• Evaluate current campaign effectiveness 
• Install a11 experienced person into role of Tourism Difflctor and Research 

Director. 
• Better coordination 

o Coordination with Tourism and Transportation Dept's. Historical 
Society, Parks and Recreation., ett~. 

• Signage 
• Tourism employee tnduiog 
• Fundinw 
• Better utilization of technology as an information resource 
• Develop research methods and models 

Tourism Alliance PlrtMnhtp 
2000 M~a Notes AnaJyslt 
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Medora 

Top S Priority l11ues (11 tdentl~ed by point 1y1tem In Medora TAP meetm1 notes) 

P, Develop information services at rest areas, provide dumpsters on state roads, no 
more expensive rest areas that do not promote or encourage visitation. 

/P Increase ND Tourism Dept. fundina for out of state marketina. 

P, Continually educate people on events thait created or impacted the state - history. 

P, Establish a better website for the state, add links to all pertinent venues. 

#' Provide common s17.e brochure racks to local businesses for tourism b~l•less. 

Key wonb and pbrues from Medora TAP meetm1 notes: 

p, Market:.. 
• In~ 

o Use Focus Groups 
• Intrastate 

;> Products to market: 
• Birding 
• Entire state 
• Openness of the state 
• Grasslands 
• Winter 
• Lewis & Clark 
• History 
• Native America 

J}) What._neec11·to. be done iD order to better market Nortb'l)akota? .. 
• Tourism Director needs to actively visit tour sites/locations 
•·· Fuadint +i. 
• Change school start dates 
• Bettm- signaae 
• Better coordination and communication between regions 
• Utiliz.e business help 
• Road map symbols 
• Better research 
• Better use of technology 

Tourism AU!we Partnership 
2000 Meet!na Notes Analy1,s 
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New Town 

0Top ! Priority l11ue, (u identified la New Town TAP meetin1 notes) 

/)I More out of state martetinc: 

J!J Financing programs for toW'ism related business 

P Better collaboration between all agencies in the state 

P More education on North Dakota's divme cultures 

P Canadian marketing 

Key worda and phrues from New Town TAP meetma nota: 

~ Market: 
• Intrastate 
•hderstatfr 
• Canada 

p Products to market: 
• Trade shows 
• Bus tourism 

J!) What oeedl to be done tu in order to better nmkd North Dakota? 
• Functin,·. 
• Recognition by Bank of North Dakota · 
• More research 
• Better coordination between all interested agencies within the State 
• Use of techno101)' 
• Develop more rest areas 
• Better signaae 
• Look at tourism as a business for the State 

Tourilm AJliinc, Pattnttshlp 
2000 Meetina Notes Analytit 

Tht Mfcroor•fo fNtH on thf • ff l• trt 1ccur1te reproductfont of .rtcordl dtl tvtred to Nodtl'n lnfoNMtion Sytt .. for •lcrofi l1tno and 
wre fflJNd fn the rqul1r cour1t of bulfntta, Tht photosirlt'hfc proctH Mtttt ttandlrdl of the AMerf c1n Natf cnel 8tlndardl lnetltutt 
(AHif) for 1rchfvtl tnforoflltn. NOTJCS1 Jf the ftllllfd lmaot above fa lttt lttiblt than thfa Notice, It ta dut to tht quellty of tht 
doctntnt btfnc, 0 lmed. 
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Valley City 

Top 5 Priority Issues (u ldentlfl~ In Valley City TAP meetlna notes) 

/JJ Increased directional and commercial signs 

P Market the whole State, not just the west 

/J) Interactive kiosks at rest areas 

/JJ Increase in-state awareness 

/JJ EncoW'lge farm tours and organize more of them 

Key words and phrases from Valley City TAP meetfn1 notes: 

p Marbt:·i 
• Intrastate 

o Business partnerships 
o Travel aacnt partnerships 

• Intetstate · ·. 
• Internationally 

P Products to market: 
• The entire state 
• Lewis & Clark 
• Hunting & Fishing 
• Packaae tours 
• Environmental quality 
• Farm tours 
• History and heritage 
• Church tours 
• Birding 
• Other packages 

JJ · Whit needa to be done .in order to better market North Dakota? 
•· M(ft. fundinr·· 
• Interpretive kiosks at rest areas 
• Technology coordination 

o With travel agents 
o Website 
o Powerpoint presentations to anyone promoting the state 

• More research · 
• Better signage 
• Use Sakajawea dollars for change 

Tourism AIUanee Partnership 
2000 Mettin& Notes Ana1y1l1 
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Hou11e Finance and Taxation Committee 
SB 2337-Lodalni Tax 

Testimony of David Borlaug, President, North Dakota Lewis & Clark Blcenlennla/ Foundation, Washburn 

Mr, Chalnnan and members of the Committee, my name ls Davfd Borlaug and I am President of the North 
Dakota Lewis & Clark BJcenteMlal Fowidation, which maintains both Fort Mandan and the North Dakota 
Lewis & Clark Interpretive Center at Washburn. 

The middle of Janua,y, I was wfth thousands of others who gathered fn CharlottosvUle, VA, at Monticello, 
Thomas Jefferson's home, to launch the BlcenteMla1 of the Lewis & Clark Expedition, This national 
commemoration wlH continue through the year 2006, and already, America and the world has been 
captivated by the story of Lewis & Clark, Major newspapers in 48 states covered the event, and every 
major television network, And North Dakota, especially through the Three Affiliated Tribes, was front and 
center in much of that media attention. 

Last year, over 35,000 visitors, from all SO states and over SO countries came to the Lewis & Clark 
Interpretive Center at Washburn, Visitation at Fort Mandan, following a year of additional improvements 
made by our Foundation, was up 81 percent. 

Imagine, with the Bicentennial upon us, what the posslbfllties are! This is the moment. this ls when we 
must step up and do the right thing. There has never been a better time to enhance our marketing capacity, 
when so many visitors are ready to come and experience what we have to offer, And, what we have to offer 
is truly 1'legendary.11 

No one goes to Phfladelphla Just to look at the Liberty Bell, When visitors come to North Dakota, they 
won't be coming up the Missouri Rjver the way Lewis & Clark d,d. They will be coming on 1-94 and 
stopping at the Great Plains Art Museum In Fargo, They will be coming down l-29 and catching the 
Pembina State Museum, They wflt visit our National Park In the Badlands. It's a rising tide that lifts all 
boats, from harbor to harbor, throughout every comer of the state. 

Other states have a problent with tourism marketing, They find that when visitors come to places Hke 
Montana, they fall In love and want to stay. That's a problem for some states. That's NOT a problem for 
North Dakota! We have lots of room, and economic development Is yet another payback for the state's 
investment fn tourism marketing. And it will happen, because we have so much to fall fn love with. 

Visitors can't wait to experience our special place-they Just don't all know It yeti Let's get the message 
out, far and wide I Becaus., of a great national commemoration, our state Is now placed on a global 
platform, For what we can gain today, and what future generations will thank us for, let's seize the day­
and make this start of the new millennium a true sea•change for our state, and the way the world views us, 

For years, we have all recognized that our state tourism budget cannot give our state the promotion It needs, 
For the first tfme ever, we have gone beyoud ''talking about itt" and we now have the firepower, made 
possible by a nominal 1 percent lodging tax, ready to be offered our state's marketing agency. 

It will happen. It's that important, The Senate has started it all, Let's finish ft right here In the House, with 
your Do Pass recommendation for Senate Bill 2337, Thank you for your suppo11. 
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THE WESTERN EDGE 

March 4, 2003 

Mr. Chairman and members of the House Finance and Tv.:ation Committee, my name is 
Terri Thiel and I am the Executive Director of the Dickinson Convention & Visitors 
Bw-eau. I am in support of Senate Bill 2337. . . ' 

During the fall of 2000, while I was president of the ND Association of Convention & 
Visitors Bureau, our association hosted six meetings, all of which were held basically on 
the same day throughout the state. Meetings were held in Devils Lake, Grafton. Mandan, 
Medora, New Town and Valley City. 

These grassroots businesses, histodcal entities and local ~ions swnmarized their 
concerns and hopes for the future of the tourism industry in the state of North Dakota. 
Those details are presented in front of you in the Statewide Stakeholders Meeting Report 
that I have passed out to you. 

The number one key finding for the ND towism industry was the increased funding for 
out of state marketing for the ND Tourism Division (Department at that time), There 
were other areas that were also addressed as concerns and hopes for the future. Let me 
say that all other identified areas have made progress in some fonn or another with the 
exception of the number one need, the need for additional out of state marketing dollars 
for the ND Tourism Division. 

I have made partial copies for you of the subsequent meetings that were hosted by the 
ONDA New Economy Initiative. They carried the TAP meetings further by hosting 
additional meetings called the Tourism Cluster meetings. One' of the tourism initiatives 
that resuhed in the February l, 2001 meeting was the idea of implementing a bed tax in 
order to market more competitively. Further meetings, fostered that idea and 
"Champions" or leaders were identified as to who was signed up to take the lead on this 
opportunity. The resuh of those ideas and creative thoughts are here before you today, 
asking for your support. 

By implementing a lodging tax to be dedicated to the ND Towism Division for out of 
state marketing during the period of the Lewis & Clark Bicentennial, we will have 
fulfilled the vision of the Statewide Stakeholders Meeting Report and the ONDA New 
Economy Initiative Tourism Cluster Meetings. We will begin to leverage the state of 
North Dakota agaimt other states in the marketing efforts. Time and time ag~ we hear 
that North Dakota has no image. We have a wonderful image to present; we have just 
always fiillen short on the ability to purchase that image. 
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72 Eaat Museum Drive 
Old<lnson, North Dakota 58601 
Web Site: www.dloldnsonovb.com 

Phone: !701i 483-4988 
800 279-7391 

Fax: 701 483·9281 
e-mail: ovbOdlcl<lnsonovb,com 
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By adding additional out-of-state marketing dollars to the North Dakota Towism 
Division, we will be able to produce additional room nights for our hotels, both rural and 
urban. The hotel room in Watford City or Valley City will be recipient of the adventure 
seeker. The hotel room in Fargo or Minot will be recipient for the out of state 
conventioneer who view their organization' o choice of destination as a wonderfui new 
place of history and culture that they can explore while they are there. 

Marketing shows that we believe in our product. We need to show others our product; 
it's a wonderful opportunity that lies ahead ofus • 

.I! .. .. 
Terri Thiel 
Executive Director 

Enclosure 
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---■ New Economy 
a. INITIATIVE 

TOURISM ALLIANCE PARTNERSHIP 

Testimony of Dana Bohn 

Tourism Alliance Partner.hip Lobbyist 

on Senate BIii 2337 

March 4, 2003 

Chairman Belter and members of the House Finance & Taxation Committee: 

My name Is Dana Bohn, and the members of the Tourism Alliance Partnership I 1ave 

asked me to provide support to them In their effort to Increase the level of funding for 

tourism marketing In North Dakota. Today·, I am here to encourage you to support SB 2337. 

I have been working as the coordinator of the New Economy Initiative (NEI) since It 

was launched In October of 2000 by the Greater North Dakota Association. The purpose of 

NEI Is to bring people together to find ways to make North Dakota more competitive In the 

new global economy. 

Tourism was Identified by one of the world's largest economic forecasting companies 

In the NEI competitive assessment as one of the Industries that has the greatest growth 

potential In North Dakota. This Is also consistent with the work done by the oonsultnnts for 

the Department of Commerce. 

During the past two years, I provided staff support for the NEI Tourism Cluster, which 

built upon the fine work of the orlglnal Tourism Alliance Pa1tnershlp (TAP), and eventually 

merged with TAP. We held five statewide tourism meet.Inge In various locations across the 

state as part of the New Economy Initiative, and at every meeting we asked tourism 

stakeholders to Identify what they needed most to grow their Industry. I am going to submit 

the minutes from those meetings to the committee clerk, which will damonstrate that at 

every meeting the number one action Initiative was to Increase marketing for tourism In 

North Dakota. 

Other target Industries such as food processing are very Interested In growing our 

tourism Industry and attracting more people to North Dakota. Food processors are 

supportive because, whlle people are visiting North Dakota they buy and eat North Dakota 

P.O. Box 2639 • Bwrwdc, ND S8S02 
Phonei 701·222-0929 • 800.382--1405 • Paxt 701·222-1611 

www.gnda.tt:Jm/neweoonomy 
A projtct toordln.#J "1 tlH Gtw#r NIH}, V.ltotA Auoriltt/(IJI 
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food produots. Growth In tourism oalfs for growth In other oonneoted target Industries 

lnoludlng aerospace, Information technology, and food prooesslng, 

Attached to my testimony Is a flier that outlines the eoonomlo tmpaots of tourism, the 

strong existing base that we have to build on, and why competitive marketing Is the key to 

sucoess for North Dakota. 

On the back panel you'll notice that North Dakota has the lowest vacation cost of any 

state In the country based on the 2002 AAA vacation costs survey. This panel also 

demonstrates how our tourism budget compares to those of our competitors and how those 

budgets are funded. 

One of North Dakota's largest and fastest growing Industries Is tourism. It offers 

some of the best opportunities for economic development, Therefore, I encourage you ~o 

support SB 2337 and to watoh for a great return on your Investment. 

Bohn t&stlmony In support of SB 2337. 
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• Tourism contributed $2.8 billion lo the s1nte's economy by out-of-state travelers in 2000. 

• Tourism makes up 28 percent of thl' state's economic base. 

• Tourism employed 22,400 North Oakolans across the state In 2000. 

• Tourism generated $139.9 million in tax rl'wnue due to out-of,,stnle visitors' expenditures. 

• Tourl!nn is the fastest growing industry in North Dakota with a growth rate of 5.7 percent from 
1999~2000. 

'• 

,.. 1 r;, ·•1-1. 
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f,Ji•:tJi;~ 1:;: ~:Ylit' 
Tourism has a strong existing base, The state already has a fully functioning travel Industry with a well­
developed system of stale parks, wildlife re(ugcs, historical sites and gaming and convention facilities. 
Some of the attractions Include the following: 

• Historical/Cultural sites: Fort Ahrnharn 1.incolt1, Lewis & Clark Trail, Medora, llo11anzaville, Native 
American Powwows 

• International Peace Garden 

• Soft a<lwriturc: Theodore Roosevelt N,1tional Park, rn State Parks, Golf Comst•s, Camp grounds, 
Red Riwr Valle~1

1 National Wildlif(• l·h•fugt•~ (t•x. Sully's HIii National Gnnw Rt•st'rve and several 
wat(irfowl n•serves) 

• 150 museums such as North D;ikola M11~1•um of Ari, National Buffalo Mu,t•u111 ,,nd White Cloud, 
Dakota Dinosaur Musl'um, Plains Art Mu..,1•uni,, and tlw Nmth Dakota I lNitagt• Ct111ler 

• Hartl Advt!nlurt•: Maah Daah ll1•y '!rail 

• Hw1li11g ,rnd I ishing Loratlons 
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• Clearly idcntlfylr,g the benefits and why a tourist should visit a p.irlh ulc1r tourh,1 site Is essential. 

• "Spreading the word" ot· getting the message out to the consumer is hiy for succ.:e~s. 

Senate Bill 2337: Lodging Tax for Tourism Marketing (as amended) 

Tlw North Dakota Tourism Alliance Partnership (TAP) supports SB i:n7, wltirh b a short-tern, 1 percent 
dedifati>d lodging lax Increase, This would be used to fund addition,11 oul•of-st;ite tourism markt.lting, 
during till' Lewis and Clark Bicentennial and would begin after Jun,~ ·w, 200J ;11HJ end before July 11 2007. 

TIit' purpose of this legislalion l\i to lt•veraiw out~of-statc lewis and Cl.irk 111< <'lltennial inc.:omc to help 
lt•wl the playing fidd with competilnri, and position North Dnkota ,,., ,1 louii.,1 d1•~li11ation, This addition­
al proposc~d 1 percent tax would W!IH'ril((! approximately $3 million P''' l>il'trnium and would be used to 
supplc•nwnt, not rep1nce, the t:Um!lll $!3.1 million gener.tl fund .,pprnp1i..1ti1111 for tourism marketing. 

TAI' w;1s orgtrnized withlt1 tlw 1>.1sl lv,•11 y1•,1ts ;1s p,1r1 of thu Nt''"' I rn111111iy l11ili.ilive (NF.I) coordinated by 
l1111 Gn•;1lc•r North Dakol.i Assod,1111111 ;111d tlw Nllrth Dc1kot,1 Co11VP11tion ;111</ Vi"ilor's Bureau Assodatlo11. 
NI 1/1/\l' ht>ld elt•wn nwt•li11g., arroi,;" th1• -..1.11,• lo ('rl!,llt! slrah•gi1•" lo h11lc,11't growth i11 tlw tourism indw,­
lry ,111d lo m,1ke their stnkehold<•r-. 111011• pro'ipt•mus. The top inili;,li\l(' .11 «·wry 1n11l'ting was to lnc.:n•ast• 
f1mdii1g for tourfl.illl tnnrketlng. 

'JAJI 11wt'li11g p,1rlldp,rnts i11<:l11d1•d lorn! (Vil-;, holl'l-molt'l/n•.,nrl 1JfH'1o11n1, nw111•1c, of attractions, !-tlal<i 
lol!li¼lll 11(ficic1ls, outfllkrs, d1•vd11p<>r'i ;11111 ,111y111w int1•1·1•st!'d irt grmvi11,: th1• sl.i1t•\ touds111 i11duslr)1• 

l~1•-,pn110.," lo tlw IAP iruht!-tlty .,,ak1•l10!d1•1 p,1rl11t 1r.,hip ll,1., lwc•r1 \lt'I\' to1,01ald1• 1111111 hu-,i111•<,<,('" tli,11 i,1•1• 
1111 1 li1•111'1ili, of worki11g log1otl11·1. 
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North Dakota hil!i tlw low""' Vilrntion c:osl of any .,,a11• in tlw country, bc1st•d on tlw 21102 AAA Van1tion 
Costs Surwy, which is $1HO p1•r d,iy (or two adult<, and lwo childtt•n. An ,Hlditlonal lwo percent lodging 
t,1x would not signific,rnl ly imp,lrt thti costs of vlsi1lng Norlh Dakota (or families v,1<.:ati<rnlng In the region, 
in comparison to oth1.1r rl1gil)n,ll costs. 

Executive Recom,nendation 

The Governor's budgt.!t includes: 
• $5.1 million for Tourism (only $238,000 is new general fund dollars for additional marketing) 
• $850,000 for the l.ewis and Clark Bicentennial 

State Funding Compari.son 

North Dakota. ranks 4Sth in the nation in tourism funding and the state has the smallest tourism budget 
compared to its neighbors and competitors: 

North Dakota 

Colorado 

Montana 

Minnesota 

South Dakol.1 

Iowa 

Wyoming 

2000-1001 

$2.5 million 

$8.5 million 

$6.f> million 

$11.4 million 

$<,.·t million 

$6.·t million 

$h.!i million 

,; .. , ',•, .,, ,, 

2001-2002 

$2..5 million 

$7.9 million 

$6. 9 million 

$10.2 million 

$6.1 million 

$4.<, million 

$6.5 millio11 

Source 

100% General Fund 

76.7% General Fund 
1.8% Gaming 
5% Private 
16.5% Advertising Revenue 

95'1/o lodging l'ax 
5% Private 

9S.5% General Fund 
.5'¼., Federal Scenic Byway 

2?'(¼, Gaming 
6?4!,h Promotional Tax 
6% Coop PartnNships 

100% General rund 

.'-iu/J/1 ,·: It.iv«•/ /111/11~/t}' As~rwiiltitJll of Am4.•fiu1 
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SB 2337: Why It's Not a Good Idea for North Dakota 

A bill to create and enact a new section to chapter 57-39.l of the North Dakota 
Century Code, relating to an addltfonaJ sales tax on lodging for promodon of the 
Lewis and Clark bicentennial celebration; to provide a continuing appropriatfon; to 
provide an effective date and too provide and expiration date. 

Testimony by Cole Carley, Executive Dil'ector, Fargo-Moorhead Convention & Visiton 
Bureau 

The Board of Directors of the Fargo-Moorhead Convention & Visitors Bureau 
(FM CVB) unanimously opposes the proposed statewide lodging tax in ND. 

Like many other members of the tourism industry, we are enthusiastic about the 
tourism industry and North Dakota Tourism Promotion. We feel that we should be 
increasing the funds spent for promoting North Dakota to visitors but we must ask you to 
oppose this bill because it constitutes a disproportionate tax on the hotel community. 

Hotels already worked with the legislature some 2o+ years ago to create the 
cWTent lodging tax that supports promotion of our communities. Their strong support for 
tourism goes back almost a quarter-century. Frequently, the hotels are 3rd in line for 
visitor dollars, behind restaurants and retail stores. In fact, research shows that the #1 
activity of visitors to a destination is shopping. Yet, there is no direct appropriate or 
surcharge of the food-and-beverage or retail community to support this important 
industry, Considering the fact that visitors spend money with other segments of the 
tourism industry as wen as hotels, we feel it's unfair to single out hotels and motels to 
bear the entire burden of a much-needed increase in tourism funding, 

Hotels support for tourism goes back over 20 years and every year since then. We 
feel that it is wrong for them to be disproportionately taxed to promote our industry and 
we respectfully ask you to oppose SB 2337. 

.... ..,//If .... .,.~ 
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To: Fifty-eighth Legislative Assembly of North Dakota 

Re: Opposition to Senate Bill No. 2337 

Date: February 28, 2003 

We oppose the separate and additional tax of one percent to be imposed upon gross 
receipts of retailers from all sales at retail within this state from the leasing or 
renting of hotel, motel, or tourist court accommodations for periods of fewer than 
thirty consecutive days. 

Motel Property --.dllltl!NR/1/}AJft tlt/2/ 
Date 
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MAR-0~-2003 MON 03:36 PH WILLISTON CVB 7017748686 P, 02 

To: House of Representatives 

From: Jeff AJtizer, Wfllleton eve 
Re: Senate BIii 2837 

Date: 3/3/03 

Good Morning: 

I am requesting that you vote against Senate am 2337. The Convention and Visitors 
Bureau understands that the Lewis and Clark Bicentennial Is an Important opportunity 
for the tourism tndustry, but our local hotet, cannot afford to charge their customers an 
addftlonal 1"- tax to fund this opportunity. If Senate Biil 2337 ls approved. WHUston's 
hotels will be charging 10% in sales tax, while our competition In Sidney, Mt., will be 
charging 4% sales tax. 

The major lewfs and Clark attraction In this reglon Is the new Confluence Interpretive 
Center. It is located 23 miles west of WIiiiston, It is quite easy for travelers to continue 
on to Sidney, Mt., after visiting this site. Our local community t& working extremely hard 
to encourage visitors to stay In WIiiiston rather than Sidney. We cannot afford to put 
our hotels at a price dlSadvantage. 

We understand that the legislature Is very concemed about the state's budget 
However. we feel that Senate em 2aa1 Is sending the wrong message to our local 
businesses and to the visiting pubHo. 

1 

Again, we encourage you to vote against this measure. 

Sincerely, 

Jeff .Altlzer 

Wfltlston ConvenUon and Visitors Bureau 
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Senate Bill 2337 to the House 

Dear Representative 

My name is Lyle Schneider, Manager of the Radisson Hotel, Bismarck. I would like to 
ask you NOT to support Bill 2337. These are a few ofmy reasons. 

This bill is for everyone's gain or loss, from attractions, campgr,.)unds, retailers, 
gas stations, restaurants and bars, etc. , , .all could loose, Some people for the bill 
will say this tax to the hotels is a seemless exchange of money that no one will 
even notice. This is simply not true. 

It will be harder for me to attract Regional and National conve,ntions to the State 
of ND because everyone watches the bottom line. We hear from meeting planners 
across the nation asking why they should come to ND. They would tell us 
that our AIR rates are too high, I tend to agree. We tell them we have great prices 
on room rates and all the other great features of our State. The economy around 
the nation has left us on the same playing field as major markets, but with this 
tax, it certainly makes our bids less attractive. 

Some would say that it will increase revenue in summer travel. I say that I want 
to increase revenues all year long. This bill would not increase my chances to put 
more money in the states pockets, it would hinder that as you can see in the 
statement above. If you were looking at the Fargo market for example, you would 
see that the tax rate would be at 10.5 or 11 percent, Moorhead across the Red 
River is at 8 or 8.5 percent with a new Convention Center and Marriott. As a 
meeting planner looking to spend $50,000 to $100,000 this would be a no brain 
move for me. This is one example of$2000 or $3000 in tax that would make a 
difference to the ~aate, this is no matter how you look at it a bigger loss all year, 
especially the hotels. 

I can tell you in talking with other Hotel managers in Grand Forks, Minot, Fargo, 
Bismarck, and Jamestown, Wahpeton, Dickinson, and Williston they feel the 
same. As far as CYB'S most of them do not support this biH, I know Dickinson 
CVB supports this, but also ,know they do not have the meeting and convention 
business as other markets. They do not have the support of their local hotels 
either, suoh as Best Western, Travelodge, Super 8, Comfort Inn and Select Inn. 
The ND Hospitality Assoc. does not support this bill. I know GNDA is neutral on 
this issue. 

~adlsson Hotel Bismarck 
605 East Broadway Avenue • Bismarckj North Dakota 5850 I 
Telephone: 701-255-6000 • Fax: 701-223-0400 
www.radlsson.com 
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I can also tell you that I have hew-d a few responses from you folks as Legislators 
regarding an e-mail that I had sent out. Some for, some against, those for the bill 
stated that$ .7S to $1.2S more would not even matter, I talked to some business 
people that stay Dickinson and also in Fargo, Their comments to me are as such, 
it is not just .SO or $1.25 it is $3,00 plus from Fargo to Moorhead, and $S.00 plus 
from staying in Montana from ND this is just tax, You be the judge. 

You will here from Fort Lincoln, Medora Foundation, Lewis & Clark Interpretive 
Center and others supporting this bill. These groups are attractions and as stated 
before they will say no one will even notice the tax, I would ask them if they put a 
surcharge tax of a $1 or $2 on an admission would this reaction be the same (no 
one would notice), I believe in Tourism in the State, in fact I think it is the 2nd 

largest industry in the state. I think marketing the state should come out of the 
general fund so everyone pays the same. I strongly disagree on this bilJ 
increasing the lodging tax; I think it would only hurt our industry trying to attract 
more revenues to the State. So I'm asking once again to Not pass this bill. 

If you wish to contact me on this issue please feel free to I would like to share 
more of my comments. My phone # at work is 2S5 .. 6000 or you can e-mail me. 

Thank you for your time. 

Lyle Schneider 

\ l 
~adlsson Hotel Blumarc:k 

605 East Broadway Avenue • Bismarck, North Dakota 5850 I 
Telephone: 701-25!l-6000 • Fax: 701-223,0400 
www.radlsson.com 
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03/04/03 

Mr. ~hairman and respected members of the committee: 

Best Western 
Seven Seas Inn 

& CONFERENCE CENTER 
2611 Old Red Trall 

1•941 Exit 152 
Mandan, North Dakota 58554 

(701) N3•7401 
Fax (701) M3-0025 

For R8Mf'Vatlon1 Call 
1-I00-597-7327 

My name is Shannon Gangl. I represent the Seven Seas Inn & Conference Center and the 
Doubhnrt1ood Inns of Bismarck and Fargo. I am also the Vice Chair of the 
Bismarck/Mandan CVB. All of the previously mentioned organi:zatjons oppose biU 
#2337. 

There are many problems associated with this bill. I will address a couple. First of all, 
thia bill is mainly IUPJ)Orted by tax-exempt attraction sites. They claim that the average 
tourist traveler does not pay attention to taxes. This claim is a gross misinterpretation of 
the facts. Meeting planners look at all the "hidden'' costs and room tax is a part of nearly 
every negotiation. With the outrageous costs that our customers are paying to fly in to 
our great state, room rates are our only advantage. As an industry professional, I can 
assure you that our conference centers will lose more meeting and convention businesa in 
the year then we <will pin in a three-month tourist season. Furtlwmore, contrary to 
claims by proponents of the bill, the genenl tourist does look at incremental costs. The 
gas prict increase in the summer of2000 had a very lat~ effect on tourist travel. We 
ClllllOt tax higher then our neighboring states and expect to compete. 

The second area that we believe to be a problem is the fact that the hotels are being asked 
to pay the way for the State's second largest industry again. A simple evaluation of who 
benefits from increased tourism would touch fN«y industry attd all walks of life in our 
state. I ask you, where is the equity? Increased tourism marketins is a great idea. 
Increuec:l tourism marketing at the expense of one ~or is a mistake. 

Thank you for your considntion. 

Sincerely, 

~ 
Shannon Gangl 
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TESTIMONY 

SBA2337 
March 4, 2003 

Chainnan Belter, members of the Finance and Tax Committee, for the record my name is Marie 
Dosch, Representative of District 32 south Bismarck. 

I come before you today to speak in opposition of this bill, as a matter of fairness to the 
hospitality industry. I would first like to begin by giving you a little background on taxes 
sWTounding the lodging industry and their contribution to the state of ND. Many years ago, 
hotels took it upon themselves to ask their cities to impose a lodging tax, The purpose was to 
fund their local Convention and Visitors Bureau and tourism promotion. Although restaurants 
and retail establishments were invited to participate, all declined, leaving the hotels to carry the 
load. This is something the hotels have willing done, now however the state is also knocking at 
their doors asking the hotels to also carry the load for the state. Why? Because others are 
unwilling, including the state to help to cmy the load. I ask you, is this fair to the lodging 
industry? 

THE FAIRNESS ISSUE: 

• Is it fair to single out one Industry to carry the "Lewis and Clark'1 load? 
• What about other industries? Implement dealers - Auctioneers - Architects - Banking 
• Appropriations will cut the tourism budget if this bill passes, So why should the lodging 

industry do it? Can we blame them for saying NO? Should it be their sole responsibility to 
fund Lewis and Clark as well as the states general fund? 

• This bill is about TAXING MORE TCI SPEND MORE. 
• This bill is a "MANDATED T AX0 

\\ ·e all know how this Legislative body feels about 
mandates, so it is right that we do it? 

• The hotel customers are already the HIGHEST TAXED consumer, Is it right that we tax 
them even more? 

• 6S% of my customers are ND residents. In fact in just a couple of weeks, Bismarck shall host 
Class B Boys Basketball. 90% of the hotel rooms rented in Bismarck will be from our small 
rural towns. SB 2337 is without question A TAX INCREASE ON ND CITIZENS. 

These hearing today are to hear public comment from those individuals who will be effected by 
proposed legislation, Today you will hear from lodging representatives from Bismarc~ Fargo, 
Grand Forks, Minot, Willistov representing approximately 80% of the lodging industry, and they 
are saying NO to this mandated tax increase. 

If this is so important to ND, then lets have ALL SECTORS step up to the plate. Let's impose 
the 1 % increase in sales tax across the board ... But you know as well as I, that the people of ND 
would never except this. So why are we even considering this bill which will be a tax on ND 

.... -~- • • • .. · • residenta( Is this th~ right thin1 to do??·· . ., .... ··· ·· ·• ... · · .. · · · · · ...... ~. · · .. · .. 
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Jf the atato is unwillina to .., up to the plate aod provide extra 1\Jndb11 for touritm and holp to 
our ltatel 2nd larpat indultry. then we need to uk ounolvea, ia it rlabt to eve11 be comiderina to 
force one industry to do it either? 

Members of finance and tax, The indu;try i1 not here asking for any special treatment or tax 
breaks or anythina elae, They are simply uldna to be treated fairly. They hope this ia not aakfn1 
to much. Pleue just aay NO to SB 2337, Thank Your 
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Greetingal 

oc: 

<dw1llerO•t1t1,nd,ua>, NWeltz, Robin L,• 
<rwelu01t1tt,nd,U1>, "Wentz, J1net M," 
<JwentzO•t1tt,nd,U1> I •w1,11nd, Alon c,• 
<1wlel1~01t1t1,nd.ua>, 11Wlkenhtlter, Aly H,• 
<rwlk1nhe01t1tt,nd,ua> 1 

11 Wlllllma, Clark 0.• 
< cdwlllllma01tatt,nd,ua >, "Winrich, LoMy 8," 
< lwlnrlch01t1t1,nd,ua >, "Wr1ngham, Dwight A,• 
<dwrenghl01t1t1,nd,ua>, "Zal1er, Steve L. 11 

< 1z1l1er01t1te,nd,U1 > 

Subject: North Dakota Ltwll & Clark 

Al yau are atl aware. I am the Lewis & Clark Coordinator for North Dakota, I am hou1ed In the ND 
l'ourlam Division and coordinate the ND Lewis & Clark activities with the state end federal agenclel, 
communftlea and attractions throughout North Dakota. I alao work wfth all the traU states and national 
organizations Involved wfth the blcentennlal pfannlng, 

Reoentty, there wu a Natlonal Lewie & Clark Awarene11 & Interest Researoh survey conducted by the 
Lewft & Clark Trall States to measure the national awarene11 and Interest In the Lewta & Clark 
Bicentennial. 

I wanted to share a summary of this Information wfth you, If you have any queatlona pteaee contact me. 

I also look forward to anawerlng any Lewis & Clark questlona you may have during the se11!on. We've 
used the lewft & Clark enhancements to extend our overall North Dakota legendary mark1Ung efforta 
and promotion.. Free to call or emalf me with any question, you may have. 

Thankal 

Rachel Retterath 

ND Ltwls & CIArlc Coordm.to, 

North Dakota Dtptmnent of Co~ 

Tourwn l'>fvitlon 

701.:328.2525 

www.ndtourwn.com 

arttwth4tat1tum,1M 

LEWIS & CLARK INTEREST & AWARENESS STUDY - WA VE 2 

WHAT DOES IT MEAN FOR NORTH DAKOTA? 
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