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Bill/Resolution No.: HB 1155 

FISCAL NOTE 
Requested by Legislative Council 

01/08/2015 

1 A. State fiscal effect: Identify the state fiscal effect and the fiscal effect on agency appropriations compared to funding 
1 1 d ·r r ·  t d  d ti eve s an appropna ions an 1c1pa e un er curren 

2013-2015 Biennium 

aw. 
2015-2017 Biennium 

General Fund Other Funds General Fund Other Funds 

Revenues 

Expenditures $106,600 
Appropriations 

2017-2019 Biennium 

General Fund Other Funds 

1 B. County, city, school district and township fiscal effect: Identify the fiscal effect on the appropriate political 
subdivision. 

2013-2015 Biennium 2015-2017 Biennium 2017-2019 Biennium 

Counties 

Cities 

School Districts 

Townships 

2 A. Bill and fiscal impact summary: Provide a brief summary of the measure, including description of the provisions 
having fiscal impact (limited to 300 characters). 

Prohibits UNO
. 
from implementing a new athletic nickname and logo before 7/1/2017. 

B. Fiscal impact sections: Identify and provide a brief description of the sections of the measure which have fiscal 
impact. Include any assumptions and comments relevant to the analysis. 

Additional expenses incurred fielding questions and responding to suggestions and nominations; and, continued 
decline in revenue from sales of branded merchandise. 

3. State fiscal effect detail: For information shown under state fiscal effect in 1A, please: 

A. Revenues: Explain the revenue amounts. Provide detail, when appropriate, for each revenue type and fund 
affected and any amounts included in the executive budget. 

Anticipated continued decline in revenue from sales of branded merchandise, which has been steadily declining 
since 2012. Revenue loss is undeterminable at this time. 

B. Expenditures: Explain the expenditure amounts. Provide detail, when appropriate, for each agency, line item, and 
fund affected and the number of FTE positions affected. 

Approximately additional 34 hours per week of personnel time ($53,300 per year) spent fielding inquires about the 
nickname and logo issue, receiving and responding to suggestions and nominations for new nicknames and logos, 
and cataloguing and recording that information for approximately another two years. 

C. Appropriations: Explain the appropriation amounts. Provide detail, when appropriate, for each agency and fund 
affected. Explain the relationship between the amounts shown for expenditures and appropriations. Indicate whether 
the appropriation or a part of the appropriation is included in the executive budget or relates to a continuing 
appropriation. 

None 
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Relating to the university of North Dakota athletic nickname and logo; to provide for 
retroactive application ; and to declare an emergency. 

II Attachment # 1, 2 ,  3, 4,5 

Min utes: 

Chairman Nathe: Opened the hearing on HB 1155. 

Representative Scott Louser: District 5 .  I ntroduced the bi l l .  The bill before you, wh i le 
receiving some substantial attention , real ly only accomplishes one thing in changing the 
word January to July and the number 2015 to 2017 we effectively extend the moratorium of 
no n ickname or logo at the Un iversity of North Dakota. What th is bil l  does not do is bring 
back a nickname or a logo that has been retired. It does not bring forward a suggestion for 
a new name or logo. During the 2011 Special Session the Legislature passed and 
ultimately repealed and rep laced with a three year moratorium ending January 1, 2015. 
During that time questions about what next surfaced . Who, what, where,  when,  why,? 
We've now passed January 1 and the University of North Dakota seems to be in limbo. 
Much consternation lead to the decisions of this committee and the Legislative Assembly 
three years ago. It is my suggestion that during this time U niversity of North Dakota has not 
lost conference affil iation the Big Sky or otherwise, has not been sanctioned by the NCAA , 
has not lost accreditation for any of its' academic program, and enrol lment of the school as 
wel l  as attendance at it's events has not suffered. New buildings have enhanced the 
campus and merchandise sales have been strong . Not having a n ickname did not hurt the 
UNO hockey team last spr ing.  In fact there is much discussion about other schools 
potential ly not competing against UNO due to a nickname. As it turns out and we have 
seen this with NDSU the reason those schools may not want to p lay North Dakota schools 
is probably more due to the difficult time they have to feeding our teams as anything else .  I 
have put a lot of thought into this concept, I ask the committee members to think of a 
couple n icknames of prestigious schools , Harvard and Stanford . Harvard is the Crimson 
and Stanford is the Cardinal . Both colors,  ask yourself what the logo for Harvard and 
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Stanford is. The logo for Harvard is and H and for Stanford an S.  Logo for the University of 
North Dakota is the inter locking ND.  I th ink it's safe to say the debate may not focus on a 
logo, the Cleveland Browns in the NFL have a blank helmet with no logo. So let's address 
the nickname, not having a nickname has been a unique identif ier for out of state, 
The state and our citizens can get behind a school that simply prides itself as North Dakota. 
We serve in a capacity that often we are often asked to find compromise. Politics is the art 
of compromise. There are passionate positions on al l  sides of this issue and for many 
cu ltures. Those that want the tradition of the past have agreed to compromise that having 
no name is acceptable. Those looking for a new name can probably compromise in the 
same way and in this case nobody gets exactly what they want but everybody gets 
something.  So officially UNO wou ld continue with an interlocking ND as the logo and no 
nickname. U nofficia l ly UNO cou ld be the Flickertails etc. 
(04:38) You ask why a Minot State University graduate is asked to approach this topic. I 
have had UNO in my heart since I was in th ird grade. I was enrol led in UNO out of h igh 
school but f inances didn't al low me to attend, but I have been a supporter and advocate of 
the school and yes I buy merchandise with the interlocking ND.  I am a taxpayer and as a 
legislature asked to appropriate funds to improve and advance the school. I've been asked 
to participate in  the forums by the task force. As a legislature I have been told it is not 
leg is lative issue , isn't there more important things,  but for some this is the most important 
issue. Unfortunately this is a legislative issue because we are extending actions that we 
have already taken .  When approaching this issue we met a lot of emotions and tried to 
focus on compromise. No one person is capable of deciding when it is time to move on for 
many people it is not now. Simply being the University of North Dakota is u nique and 
appropriate g iven the circumstances. I ask for a favorable recommendation on this bi l l  so 
we can del iberate on the floor of the House.  A letter written to me can lead us al l  to a t ime 
of reflection written to Rep Meier (06:37) (See attachment # 1) 

Rep Meier: Can you explain the fiscal note a little further and how the $106,600 was 
arrived for a f iscal note? 

Representative Louser: I cannot explain that , I don't know how that was attached. (See 
Attachment #5) 

Chairman Nathe: I 'm assuming it came from Higher Education, we can get a clarification 
on that . 
Rep Hunskor: The time we have spent debating this issue it is just not a wise thing to 
keep on , it's t ime to make a decision . Apparently the people who support this bi l l  feel the 
interlocking ND as a logo would be good, why not have a bil l  that says that? 

Representative Louser: This is a bi l l  I brought forward not with in  a group,  th is is not a 
group effort. From my perspective the debate had raged primari ly on the former nickname 
and that is not what th is bi l l  does. It just extends the actions to have no nickname. 

Rep Mock: To Representative Hunskors' question why only a 2 Yi year moratorium if the 
effects of even al lowing a new nickname are so detrimental? It seems l ike the negative 
effects would be just as bad in 2017 as they are today. 
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Representative Louser: (11 :00) It is my understanding that the 3 year moratorium d idn't 
make sense to have it expire in the middle of the school year. That's why I put the 2 % 
years on to take it to Ju ly. If  the committee sees fit to extend this indefinitely I wou ld be 
open to that. 

Rep Mock: Is it possible without HB1155 that the same conclusion could be reached by 
the task force and that the U niversity could continue indefinitely without at new n ickname 
operating just as the U niversity of North Dakota? 

Representative Louser: Absolutely. 

Chairman Nathe: How do you answer the questions or the comments of the people who 
say this has been on the bal lot, people have spoken, why do this now and what is your goal 
behind th is? 

Representative Louser: This issue has not been on the bal lot, the issue of the former 
n ickname is what was on the bal lot, this is a different issue, it is extending the actions we 
have already taken but they have expired . 

Chairman Nathe: Wouldn't you agree the public wi l l  look at this and say why are they 
m icro managing it again ,  why do this now. Why handcuff UNO if they find something out in 
3-4 months from now? 

Representative Louser: That opportunity has been spread out over 3 years and the 
moratorium has expired . There are passionate arguments on al l  sides of this issue. It 
seems to be a fair compromise that nobody gets exactly what they want. 

Rep Kelsh: As you know UNO has had a committee to choose a new name, if that 
committee would have found a name wou ld have this bi l l  have come forward? 

Representative Louser: The existence of this bi l l  was made aware to the publ ic back in 
May 2014. If everything was in place there would not have been the abi lity for this bi l l. 

Rep Kelsh: My question and concern is if they do come forth and have something ready to 
go by 2017 and this bi l l  passed would there be another bi l l  to extend it further? 

Representative Louser: (13:49) If th is bi l l  would pass and during the 2 % year time frame 
the task force were prepared to implement a new n ickname I would not be introd ucing a 
subsequent bil l  in 2017. 

Rep Hunskor: So when the average citizen hears or reads it may be extended for 
another two years isn't the reaction is to get it done? Why keep on? 

Representative Louser: I can't speak for the average citizen but for the people that have 
contacted me, this is compromise I can l ive with . It's my sense they don't mind the solution, 
they have g ravitated to the interlocking ND logo and now embrace the name North Dakota 
without a nickname. 
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Chairman Nathe: The bi l l  says they cannot adopt but what if during UND's process they 
come up with someth ing, now they have wait for 2 years, how do you explain that? It wil l  
stop them from adopting a new nickname. 

Representative Louser: Correct and it's the same thing that has gone on for the past 3 
years. 

Chairman Nathe: If they should find a solution to th is, how do you explain that with this 
b i l l  the leg islature tied their hands for another 2 Yi years? 

Representative Louser: If a new nickname or logo were to be suggested it would be 
implemented Ju ly 1, 2017. 

Chairman Nathe: Any other support for HB 1155. 

Representative Rich Becker: (17:01) District 43 in Grand Forks, in support HB1155. UNO 
has portions that reside in the d istrict. When I was campaigning one of the items that 
people wou ld talk about was concern of the UNO name and logo. They were very 
interested that a l l  parties could have a discussion and a point of view and they weren't sure 
that was the case. Three reasons I support the bi l l .  1. It does provide a time period to 
extend the morator ium. There wil l  be a recommendation coming out of the task force to 
form another committee. 2. A second committee assuming they are named would have the 
recommendation of the f irst one and fine tune it and go through the process to final ize a 
name. 3. One stake holder group representing Standing Rock and Spirit Lake Nation feel 
the wounds have not healed , the wounds are deep and another 2 Yi years would not hurt. 
The bi l l  would give the opportun ity for the University to invite to the table Standing Rock 
and Spirit Lake to both be officially involved . From their perspective there was a gift g iven 
to the Un iversity and the U niversity is not really paying attention to that g ift. Whatever we 
are named in  the future my personal best wishes would be that the U niversity would find a 
way along with the State Board of Higher Education to consider and have both tribal groups 
assist in that name. I have been told by them that that would help heal the wounds that 
they feel very personal ly. ( 24 :14) . 

Chairman Nathe: You talked about the time frame and bringing some members of Spirit 
Lake together, you are ta lking about the process and UNO being in charge of that process. 
Why shou ld the leg islature be involved in this process? This should be up  to UNO. 

Representative Becker: Correct. There is nothing in this bi l l  that wil l  force anything to 
happen. But it does al low time for the process to continue. Spirit Lake and Standing Rock 
do feel they have not been asked to be involved . This would g ive a time frame. 

Chairman Nathe: Why should it be leg islature time frame and not UNO time frame? 

Representative Becker: I am not sure of the UNO timeframe other than as soon as 
possible. The Un iversity wi l l  do what they feel is r ight, al l  this does is g ive a time frame, 
encourage a process, and request to consider inviting the one stake holders that were not 
invited to the table. 
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Vice Chairman Schatz: Do you feel the people of ND are a stake holder in this process? 

Representative Becker: I do.  Primarily from the view that UNO is a flag ship institution of 
the State, it brings tremendous pride to citizens of North Dakota, there are so many good 
th ings that UNO does , there is an identity. Citizens are gradually accepting that the name 
was taken away, and in moving on let's move on together let's get everyone who would l ike 
a seat at the table present. 

Rep Olson: Why should this be a leg islature question rather than for UNO, is it your  sense 
that th is needs to be brought to the leg islature to answer this question in that there is a 
significant number of people in ND who feel their interests were not represented? Given 
the complex nature of the question to be decided that the only equ itable compromise at this 
t ime wou ld be to extend the dead line to 2017? I want to understand the real issue here? 

Representative Becker: I th ink it is just a feel ing people are weary for the last 10 years or 
so that that has not been resolved . Citizens want to see a process, and there is a strong 
feel ing not all the voices have been heard . In particu lar the Native American voice. 

Rep Hunskor: (31 :18) Just how important is the logo, if you think of the Dodgers or the 
Bison ,  when you here that you here Bison not Fargo. The logo becomes a very important 
name. People talk about the logo, and as far as the public goes they associate the logo 
with the U niversity. Wou ld ND have the whop nationally or state wide that the logo would 
have? 

Representative Becker: I totally agree with you .  Purely from an economic view, there is 
nothing that would be a revenue generator like the old Fighting Sioux logo. That was in the 
top three logos nationally for identification.  We are going to have to come up with 
something that wil l  never as good as what we had but that decision has been taken away 
from the state. This bi l l  wil l  identify there is an extension to g ive time for the Un iversity to 
do what they must . 

Chairman Nathe: Any other questions? Any other support for 1155. Seeing None. 
Any opposition :  

Robert Kelley: President of Un iversity of North Dakota, i n  opposition to H B  1155 (See 
Attachment #2) (35: 00)- ( 41: 16) 

Rep Ben Koppelman: Two things that have come up in e-mails on both sides of the 
issue. Is: 
1 . They are suggesting that no nickname is an option ,  nothing should be an option too. 
2 .  There are no options for attempting do something with the Sioux name that not 

considered offensive maybe. Were any of those options explored in the work the task 
force did? 

Robert Kelley: All options were on the table. The charge I gave to the committee was 
how best to get to a new position? If  that included a new n ickname that was part of the 
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charge. I asked the task force how do we get there, not the end result. The answer to your 
question is a broad yes. 

Chairman Nathe: The u ncertainty of the selection of a new nickname has had a negative 
effect, can you g ive us an example? 

Robert Kelley: All reven ues are down , a decl ine in athletic revenues and merchand ise 
revenues. Women's basketbal l  team were a little deflated when the announcer got the 
team name wrong,  we can't continue to be a fighting questions mark. There is clear 
evidence that the students are ready to move on.  This bi l l  is not helpfu l. 

Chairman Nathe: There seems to be a lot of angst over the process itself, I don't know if 
that is the reason for the bi l l? Are you hearing that? 

Robert Kelley: I have heard nothing negative about the process . 

Vice Chairman Schatz: We have had other universities with Native American logos as 
wel l  as UNO, why was the NCAA picking UNO to get rid of our logo? 

Robert Kelley: I can't speak for the NCAA. 

Rep Meier: Did you hire more staff to field questions on the logo? 

Robert Kelley: We have and we are in the process on how are we going to implement the 
next phase. Did I misunderstand your question? 

Rep Meier: (46:45) How much additional staff? 

Robert Kelly: I don't have an exact number. 

Rep Meier: If we could get those numbers I wou ld appreciate it. 

Robert Kelley: I wou ld be happy to get those for you .  (See Attachment #2 & 3) 

Rep Olson: It seems from the testimony there is a sense that the opin ions of many in the 
state have not been represented , my question is in the 4 months that the task force has 
been operational  you have received 8000 responses and I amendment curious about the 
quality of the surveys. Did they use any professional scientif ic such as Gal lup or others? 
Would you be open to expanding the survey to answer that objection that not everybody 
has been represented? 

Robert Kelley: I can emphatically state that we have had some of the finest consu lting 
services that have addressed the nature of the survey instruments .  I have a little difficulty 
understanding how a statement can be made with cred ibi lity that the instruments and 
surveys themselves have not only reached the stakeholders but have somehow been 
insufficient in their breadth. I would reach the conclusion the surveys were top quality . 
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Chairman Nathe: As far as where the process stands right now you're waiting for the 
recommendations by the end of this month. There is some ta lk about creating a 
committee. Some of the concern is this process wil l be going on for two years anyway so 
why not make a moratorium .  Where do you see the end happening? 

Robert Kelley: (49:30) What I am waiting for is the work product of this task force to 
reach my desk? That wil l  outl ine the steps the U niversity needs to take in selecting the 
next name. It wil l  be a work group to deal with the process, to collect name nominations . 
Someone, a l l  stake holders,  wi l l  have to vote on this .  People form work groups, task forces 
and that is the next step. 

Chairman Nathe: If we were to pass this bi l l  and in the meantime your  committee, and 
you come up with a logo, how do you see that playing out for UNO? 

Robert Kelley: Worst case would be we wou ld set this on a shelf unti l  the dead line 
passes. I don't see that as being helpfu l to UNO. 

Rep Kelsh: The innuendo was that some of the Native Americans have not been able to 
g ive ample input into this? Have they been invited to sit on the table on th is? Have they 
been open to this, I know you have one Native American student, is that true? 

Robert Kelley: That's true. Yes. 

Rep Kelsh: Has there any effort to not take input from anybody whether they are Native 
Americans or pro or anti Sioux logo, has the process been total ly open and fair? 

Robert Kelley: (51 :42) U nequ ivocal ly, yes. We have opened th is up  to everyone. I can't 
bel ieve that anyone in  North Dakota is unaware that we are doing th is process. It is very 
d ifficult for me to u nderstand that anyone feels excluded and we have appropriate 
representation on the task force. 

Chairman Nathe: Any question? None. Any other opposition to HB 1155. 

Chuck Horter: (52:44) Member of UNO logo task force. Resident of Southwest 
B ismarck.ND,  Grad uate of UNO, former Board Member of UNO Alumni  Association of 
UNO. (See Attachment #3) I am very proud of being a honorary letter winner in 1989. I 
was asked to serve on th is task force for a n ickname or logo for UNO. There are no 
restrictions in  what you can research and what you can come up with .  
We have two champion ath letes on this task force. The credibi l ity of  this task force is in 
very good stand ing , the 13 members are passionate about UNO.  We talked about 
transparency to let everyone know what we are doing and out reaching and getting 
feedback from as many people as we can .  So how do we do that? Getting out into the 
state and finding out what people think, and the peoples' opin ions are very diverse. We 
wanted to do the survey process right, and we had consu ltants that helped us put the 
process together. We had people looking over our shou lders and every comment is 
recorded and documented and it is on the website. Totally transparent. We were al l  over 
the state and even Min neapolis and Denver. We even had a special meeting with the 



House Education Committee 
HB 1155 
1/12/2015 
Page 8 

student athletes to get there perception on this process. We surveyed around 8000 
people, (See attachment #3). The way I read this is 82% are open to this process the 
message is get on with it. It's been too long already. I can tel l  you as a task force member 
the University of North Dakota belongs to everybody, even Bison fans, and that everyone 
should have an opportunity to participate in this process, there should be no exclusions. 
64% of the people support the work of the Task Force . We had great consu ltants, they 
stated they had worked with other schools in changing names, this was not new to them . 
Other schools didn't even consult with the Alumni ,  and nobody cared , the passion for this 
logo and the issues needs an extended process, we tried hard to get everybody's opin ion 
on what direction we need to go in this process. We feel good the survey resu lts were 
accurate and certifiable. We retained that North Dakota could be considered as a potential 
nickname, we didn't throw that out, some of us feel that is an option but we need to 
continue to look for a nickname. We are in the process this week of finalizing some of our 
conclusions and wi l l  hopeful ly have the resu lts to the President in a week or two. Our 
recommendations is we need to form another committee, i t  probably wil l  be a little 
different, we are going to be emphasizing the involvement of legal people because of 
trademark situation ,  marketing people, branding people those wil l  be more of a professional 
service. This is a complex issue, it is more than just picking a new name, it is very complex 
and it is taking more time than a lot of people think. We are recommending 15 people: 
alumni, current students , facu lty, staff member, current ath letic students ,  coach , ath letic 
department administrator, two task members from this committee and we are encourag ing 
Native American participation .  (1 :07:23) 
Everybody can submit a n ickname recommendation. Then a public vote with maybe 5 
options. This is the recommendations coming from the task force. I would ask the 
committee to a l low the U niversity to continue with this process . 

Rep Mock: You mentioned the current the principal name and logo is sti l l  on the table, 
correct? 

Chuck Horter: Correct . 

Rep Mock: The passage of this bi l l  wou ld also restrict the University from adopting the 
U niversity of North Dakota as the ongoing logo, amendment I read ing the bill correctly? 
U ntil at least Ju ly 1, 2017. 

Chuck Horter: I can't answer that. 

Rep Mock: I see President Kel ley is nodding h is head yes. 

Rep Hunskor: It's your opinion that the task force has adequate representation from the 
Native American community? 

Chuck Horter: We interfaced with Standing Rock at the Grand Forks forum and had a 
format Bismarck, and yes there are hard feelings out there. There are people out there that 
say why can't we be just use North Dakota, that's al l  inclusive. 
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Vice Chairman Schatz: Let's just say we use the Roughrider as a name that was chosen 
and someone else had bought up the domain name and all the rights to it , how would that 
process go forward as far as buying those, what might be the expense of that? 

Chuck Horter: That's why it is important we have to get the right peop le on this committee 
to navigate those waters . 

Chairman Nathe: It sounds l ike your committee's the final recommendation may be a 
good year or so away? 

Chuck Horter: No our  recommendation should be done next week. And then the 
committee selection should start . 

Rep Ben Koppelman: It seems to me over the process it has triggered some thought 
among Native Americans that support to resurrect that discussion of keeping the Fighting 
Sioux logo one of the requirements for keeping the name is one of the tribes need to vote 
affirmatively. As I u nderstand it one of the reservations blocked that vote. There are two 
key words in this bi l l  that may be p ivotal is adopt and implement. 
I wonder over the past three years if those two words are what dictated waiting unti l  6 
months ago to start talking about this . Do you th ink the delay of implementation harms the 
process of the work you're doing if the word adopt was lacking? 

Chuck Horter: I don't th ink so. One of the th ings we cleared up  at the publ ic forums is 
that the Fighting Sioux can't come back, it cannot . There is a legal agreement that 
prohibits us going back to the name. There is so much emotion,  give it some rest and time, 
we are approaching that time of adopting a new nickname and logo. 

Robert Kelley: President of Un iversity of North Dakota: Terminolog ies require 
explanation what actual ly was meant through the intent of the leg islation concerning adopt 
and implement . (1: 18:25) What adopt meant I decided to wait u nti l  January 1st before we 
would start any formal adoption and that is the plann ing period we are going through right 
now. The implementation wi l l  come when we f in ish implementing the recommendations and 
that must come after. I can't speak for the NCAA, it was very clear in the settlement that 
we had to have both tribes both Nations agree . We d id not. In the NCAA perspective we 
d id not meet the terms of the settlement. We have moved on from that point. The imagery 
now is the issue with the NCAA. We can have not have any Native imagery in any way, but 
we could have a name that defines ND. We need to be very cautious in picking imagery 
and logo.  The point we are deal ing there is no value in extend ing th is leg islation unti l  2017. 
I would ask that it would not be delayed . 

Rep Ben Koppelman: My question on adopt and implement was targeted at if adopt was 
not part of the language it wou ldn't curb your process and if adopt was gone would that 
al low you to cont inue your process? 

Robert Kelley: I th ink I u nderstand your point but I don't understand what the removing of 
the word adopt would accompl ish , adopting is p lanning,  gett ing that name and then 
implementing it. 
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Chairman Nathe: Any other questions? Any other opposition to HB 1155. 

T J Jerke: North Dakota Human Rights Coal ition in opposition to HB1155 (Attachment #4). 
Vice Chairman Schatz: (1 :25:29) Are you a private organization or do you receive any 
government funds? 

T J Jerke: We are coal ition based , largely ind ividual members, we receive some grants 
from anywhere we can apply from them, largely our funding comes from individual 
membership dues . 

Vice Chairman Schatz: Government grants? 

T J Jerke: If we receive them but to my knowledge we have not. 

Chairman Nathe: These incidents in the handout are these ones that occurred last year? 

T J Jerke: Yes. 

Chairman Nathe: Have you been involved in UND's process at al l? 

T J Jerke: No I have not. 

Rep Schreiber Beck: On the front of your handout you talk about the human rights 
coalition for al l  people in  ND but you specify specifical ly the Native Americans on the UNO 
campus? Was there some representation of some non-campus Native Americans? 

T J Jerke: We are looking at al l  the tribal across ND. They al l  have a stake in these 
dicussions. 

Chairman Nathe: Any other opposition to HB 1155? None. 

Rep Mock: A question for President Kelley, UNO is currently constructing a training facil ity 
does the extension as a cost to the construction in not having a logo in p lace? 

Robert Kelley: I don't believe so. I don't want to understate the importance of ath letic 
branding. 

Brian Faison: Director of Athletics at UNO. There would be some minimal cost issues with 
a logo change because we might need to but a nmark up and maybe replace it. I don't 
know how much it wou ld cost. I deal with this every day for our program, it is time to move 
on, but Vice Chairman Schatz I want to address your question about the NCAA, if it hadn't 
ND lawsu its helped other states not to have the problems we d id .  On the issue with 
domain names and what happen is how many situations you have to address would affect 
the cost. 
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Vice Chairman Schatz: Why was ND required to get two tribes approval and other states 
on ly one? 

Brian Faison: That was what we were requ ired to do? 

Chairman Nathe: Any other opposition to HB 1155. None. 
Closed the hearing on HB 1155. 
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Committee Clerk Signature 

Education Committee 
Pioneer Room, State Capitol 
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21982 

D Subcommittee 

D Conference Committee 

v 

Explanation or reason for introduction of bill/resolution: 

Relating to the un iversity of North Dakota ath letic nickname and logo; to provide for 
retroactive application ; and to declare an emergency. 

Minutes: 

Chairman Nathe: Reopened the hearing on HB 1155. It is the bi l l  on  the UNO logo and 
asks to extend the moratorium two years. We had a number of testimonies on both sides 
of the issue. Any d iscussion or intentions? 

Rep Kelsh: They are in the process to appoint another committee, they want to do it right 
but if this bi l l  passes, I th ink it will stop the actions and I don't see the need for the delay, 
the issue is long past. And I move Do Not Pass on HB 1155. 

Rep Dennis Johnson: Seconded .  

Rep Mock: I 'm going to support the motion, I found that the decline of revenue at Scheels 
had a 16% drop in sales relating to UNO apparel and budgeted a 20% decrease for 2015. 
People are waiting to know what the logo wil l  be, people are hu rting , I wil l support the 
motion . 

Vice Chairman Schatz: I always thought intercollegiate ath letics was about competition 
and sportsmansh ip, but we are mostly talking about the reven ues that are derived from 
logo's. I wanted to bring up the NCAA action in that two tribes had to vote on the 
acceptance of the logo, one voted positive by 70% and the other did not vote. I just wanted 
to state that because that is what happened . 

Chairman Nathe: I have been a supporter of the name change in past, but I think it is 
time to move on .  The passage of this bi l l  might have un intended consequences for UNO. 
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Financial and reputation, etc. Because of this we should support this motion of Do Not 
Pass. It's in the hands of UNO and the leg islature should not micromanage that process . 

Rep Mock: I am not looking at this only as revenue issue, I do agree with the chairman it 
has been difficu lt. We are stepping into this and it might have unintended consequences . I 
would be afraid that if this bil l  had a simple majority and did not have a retroactive clause, 
that the Un iversity may be forced to either rush the process in choosing a name by Ju ly 31 
or wait until Ju ly 1, 2017. I'm not sure UNO can wait until 2017. It's a very complex issue. 

Rep Hunskor: Since 2011 this issue has been before the leg islature, the NCAA, the 
voters of ND three years ago and now we are in 2015. If I voted for this bi l l  people would 
say isn't it t ime to get it  done. I can't support the bil l  either . 

Rep Olson: It seems what this bil l  hopes to accomplish by extending the moratorium is it 
gives more time to find a logo, the process wil l continue and UNO wil l  be forced to wait unti l 
2017, it is a complex issue. 

Rep Hunskor: What is this al l  about except for the kids, the ath letes are embarrassed . If 
we think of the young people we should put other things in the periphera l .  

Chairman Nathe: The motion was a Do Not Pass . 

A Roll Call Vote was taken: Yes: 9 No: 2 Absent: 2 

Motion for Do Not Pass Carried. 

Rep Mock: wil l  carry the bi l l .  
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Committee 

-----------------------
Recommendation: O Adopt Amendment 

0 Do Pass j)(Do Not Pass 
0 As Amended 

0 Without Committee Recommendation 
0 Rerefer to Appropriations 

0 Place on Consent Calendar 
Other Actions: 0 Reconsider 0 
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Vice Chairman Schatz i/ Rep. Kelsh v 
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Rep. B. Koppelman It 
Rep. Loovsen ./ 
Rep. Meier v 
Rep. Olson v 
Rep. Rohr v 
Rep. Schreiber Beck A 
Rep. Zubke \/"' 

Total (Yes) 9 No d-
Absent OL: 
Floor Assignment � lYlo0t 
If the vote is on an amendment, briefly indicate intent: 

D�. 
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REPORT OF STANDING COMMITTEE 
HB 1155: Education Committee (Rep. Nathe, Chairman) recommends DO NOT PASS 

(9 YEAS, 2 NAYS, 2 ABSENT AND NOT VOTING). HB 1155 was placed on the 
Eleventh order on the calendar. 
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From: Frank Burggraf <twogzlf@aol.com> 

Date: Thu, Jan 8, 2015 at 12:05 PM 

Subject: Fwd: quick and dirty ... let me know if this is the direction you think ... 

To: louser@minot.com 

To quote a good friend "know what you are doing and understand why you are doing it". 

+t 6 1 l '5$ 
\-1?---\5 

Attu�4F } 

We are sitting with an opportunity to buy a vowel, take a time out, to put in the right play, to stop the 

removal of the heart of UNO and the 80 years of alumni that are branded with Sioux Pride. The vast 

majority of all Sioux , UNO Alumni and North Dakotans want to keep the Fighting Sioux name at UNO. 

This has been allowed to become a politically sensitive and moved away from the people of North 

Dakota. UNO is our university in our state. It represents us and who we are. 

This is a teachable moment for all of us. Prudence and patience can be exercised by those in positions 

of influence and lead all of us to a time of reflection. Setting aside differences, removing opinions or 

political views and imploring good judgment is the right thing to do. 

We are at a critical time. Stripping UNO of its 80 year gift that has bonded hearts and minds of men 

from all skin color, all walks of life and all corners of the world has left lasting scars and wounds will 

create a significant void that will take generations to fill. Taking the process further will only cut 

deeper. 

We have the opportunity to stop an unnecessary surgery that could become life threatening to UNO. 

We are not facing sanctions or repercussions by not having a nickname at UNO. What is the message 

that is sent to future benefactors and donors of UNO who are loyally bonded to the University because 

of its brand? It is a bad investment. Attempting to sever the identify of UNO and rebrand or rename 

UNO has and will have long lasting significant negative impacts on UNO financially, physically, 

emotionally and psychologically, not only for alumni, but more importantly for the Sioux people and 

their youth. 

An extension of the no name moratorium will allow all time to heal, to adjust and to talk and think aout 

what is best for our state and its institutions. 

Our energies should be focused on a compromise or common ground that brings all people back 

together again, not divide us forever. 

Frank V Burggraf 

Wambdi-Ohanko. 

To laugh often and much; to win the respect of intelligent people and the affection of children ... to leave 

the world a better place ... to know even one life has breathed easier because you have lived. This is to 

have succeeded. Emerson 
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Good morning, Mr. Chairman, Members of the Committee: 
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My name is Robert Kelley. I'm the President of the University of North Dakota. To begin, a 

brief statement of history about this issue is needed. 

In 2011, the ND State Board of Higher Education instructed the University of North Dakota 
to retire the nickname "Fighting Sioux" by August 15 of that year. The University did what 
it was directed to do by the State Board. 

In June, 2012, the people of the State of North Dakota also voted to permit the retirement of 
the nickname by the university after the National Collegiate Athletic Association (NCAA) 
refused to accept legislation that required the university to keep the name. In both cases, 
the university followed the directions of the legislature and the people of the state. 

The 2012 referendum enabled the university to begin to move forward in developing new 
traditions and a new identity for UND's athletic teams. 

The language that the voters of North Dakota supported in 2012 stated that "Neither the 
State Board of Higher Education nor the University of North Dakota may adopt or 
implement an athletic nickname or corresponding logo before January 1, 2015." The 
university followed that direction as well. 

The two and a half year waiting period between the June 2012 referendum, and now, has 
provided time to debate and plan the process that the university should use to move 
forward. 

I 



In September of last year, as the end of the required waiting period approached, I 
appointed a Task Force. The charge to this group was to develop recommendations on how 
best to select a new nickname for UND. In full compliance with the referendum, that group 
will complete its work and provide my office with recommendations by the end of this 
month (January, 2015). 

The Task Force consists of 13 members with deep ties to the university. Four are UND 

alumni representing the community and state; four are current students (including the 
student body president and two student athletes); two are faculty; and three are UND staff. 
The task force has worked for nearly four months, implementing surveys and conducting 
meetings that have resulted in about 8,000 responses on how to select a new nickname. 
This process has been open, transparent, and inclusive, and has been documented 

extensively in the media. Clearly, an undertaking of this magnitude is not without cost. 

I have not yet received the final report from the Task Force. However, based on publicly 
reported information, the positions of individuals surveyed are clear: 

51 % of respondents overall indicated that they have strong opinions on the subject, 
but are open to the best solution for the university. 

On the same question, an additional 31 % indicated that they have no strong opinions 
and consider themselves open-minded about the nickname. 

• A combined 59% of respondents indicated that if the Task Force recommends the 
selection of a new nickname and logo, the process of nickname selection should 
begin as soon as possible or that a timeline with a completion date within the next 
year should be established, but should be flexible enough to be sure the process is 
done correctly. Eight percent of respondents were "other," and the remainder 
indicated that the process should take longer. Across every group surveyed, the top 
responses were "as soon as possible" or "within the next year." 

It is clear that HB 1155 does not direct the university to return to the Fighting Sioux 
nickname. However, it does extend the discussion period for adoption of a new nickname 
to July 1, 2017-a discussion period that has already lasted for over two years. And it 
keeps open the issue of using "Fighting Sioux" as the unofficial nickname for UN D's athletic 
teams, a problem both for the athletic marketing of UND and for the many people for whom 
the Fighting Sioux nickname is unacceptable. 

I also submit for your consideration that the continued uncertainty about the selection of a 
nickname is having a negative effect on UND. Current students want to move on. They 
want to share in the popular identity of their university. Student athletes want a rallying 

point for which they can compete and be proud. And marketing and branding of one of the 
state's premier research universities will continue to be compromised, impacting UND's 
reputation at the local, national and even international levels. 



In summary, the University of North Dakota has followed the directives of the State Board 
of Higher Education, the Legislature, and the will of the People of North Dakota. It is my 
judgment, speaking as the university's president, that HB 1155 is unnecessary and does not 
help the University of North Dakota move on. 

Mr. Chairman, I will do my best to answer your questions. 
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•Alumni 

•Friend of UNO 

• Present Student 

•Present Stude nt Athlete 

Former Student Athlete 

•Faculty 

•Former Faculty or Staff 

Staff 
•UNO Administrator 

•Community Member 

• Other 

TOP RESPONSES BY RESPONDENT GROUP: 

Alumni I 

Students I 

Employees I 

Athletes I 

3 

Vv11ich of the foHowing best 

describes your position regarding 

a potential new nickname. 

Strong opinions but tu open to what is best 

Stron1 opinioru but .. 
open to what is best 

· 

No strong opinions. mm, 
Open minded. 

· 

Strong opinions but I open to what is bert m.1 

In the event the Task Force 

recommends selection of a new 

nickname and logo, what is the 

best timeframe for launching the 

process? 

----·� = 
year 

eee:�:=n as 1 

� 

.. -.. � 
possible 

. · 

Begin IS 
_
soon as � 

posuble 

If UNO decides to choose a new 

nickname. whom do you think 

should be invited to submtt ideas 

for the new name? 

Ewryone can 

submit 

Only those with 

direct ties to 

UNO 

Everyone can 
submit 

Only those with 
direct ties to 

UNO 

AVERAGE RESPONSES ON SCALE 0-10 
0.00 5.00 

The traditions of UNO are honored i;;;;;;�;;; 
Produces a strong icon for exciting fans 

Many voices are brought in 
Tradi1ions of ND are honored 

Sufficient time for i1 to be done well 

Refleds the global reach of UNO 

Uses varied communk:ation sources 
Prof. guidance ls used 

Input from current student athletes 

Respect for ND tribal communities 

10.00 

UNO Alumni 8.79 

UNO Current Students 8.S.4 

UNO Student Athlete 8.48 

Former UNO students a.u 
UNO Athletics associated groups 1 .84 

Friends of UNO 7.41 

UNO Faculty 7.15 

UNO staff 6.81 

community Members, local 6.30 

UNO President 6.27 

UNO Administrators 5.76 

Community members across NO s.39 

Sioux Nation 4.94 

Academic Community 4.87 

North Dakota Tribal Members 4.75 

Middle & H)Qh School Students Jll.64 
Business Community 4!37 

SBHE M�mbers 
---

3.62 I 
State Legislators 

NCAA 

Unique, recognizable, distinctty UNO 

Promote fierceness & passion 

Stir a sense of excitement & loyalty 

Have a strong sen� of honor/resped 

Be unforgettable, tnspiring, resilient 

Be representative of the state 

Be unifying/promote strengthfinctusk>n 

Honor past but also look to the future 

Engender a sense of community 

Arouse a sense of Intimidation 

Unque and recognizable 

Honor/honorable 1 

8.91 

8.75 

8.60 

8.51 

8.50 

8.67 

Inspiring/unforgettable 1.16 

Represents the state/region 

Strong/sense of strength/power 

Formidable/fierce 

Stirs a sense of Intimidation 

Is beautiful and classy 

-
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6.54 

6.48 

8.06 
7.96 

QUESTION: 

I would feel more 
confident about the 
nickname and logo 
process 
recommendation plan if 
it inciuded the following 
actions: 

VJhich stakeholders do 
you feel should be 
Involved in narrowing 
the chotces once ideas 
have been submitted? 

The nickname should: 

J ·�·-·····-

important each of these 
qualities and 
marketability factors 
factors are to you: 
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Please select your affiliation to UND with which you most 
identify. 

•Aklm11I 

•F�dofUNO 

• Pr�t Student 

Present Student Athlete 

F0tmerStudentAthlete 

• Faculty 

•fofl'Mt'FM11ttvorStaff ""' 
• UNO Administrator 

a Community Member 

• OthN 

VVhich of the following best describes your position regarding a 
potential new nickname. 

a 1 have strong opinions, but I am 
open to the best solution fOf 
UNO 

I am not open to changing my 
opinions. I have made my mind 
up about the nickname. 

•I have no stroOK opinions. I 
considl!r mvs@lf to be open 
minded about the nickname. 

•other, PIHse specify 

Please use the sliding scale to rate your level of agreement with each of the following statements. 
I would feel more confident about the nickname and logo process recommendation plan if it induded the following actions: 

• 0  

The traditions of UNO are honored with inpU: from alumni, n: 
students, factity, Ral'f, and donors -

The �����t.!=o��o;�;ehonored/ mm:· -
The red produces a strong icon for exciting faM and -___ 

rallying atNetes to victory · 

The process shows respect for �nY'Otv.Mnc:ludes) the tribal 
communities that reUd. in North Dakota and IUl'Tounding regions 

• 1  

The prOCHS reflem. the global teach of the University. --_._- !" 
our athletics pr09rams, and OU' fans ' 

Professional guidance Is used to make SlKe the neme -.'�f- � 
stand• out and 11 mametable 

• 2  

� 

1 
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A,, .. ,, ... � ..... .,,...... ... , ..... .. ried '°""""""'tion � 

I 
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_ "" '"" '"" 

• 3  • 4 • 5 6 

l 

I 
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l I --""' """ 50% 60% 
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If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be in110lved in narrowing the choices once 

ideas have been submitted? Please use the sliding scale to rate your level of agreement with each of the following: 

UNOAk.mni 

UNO Clnm: Studert& 

UNO Student Nhletes 

Fonner UNO Student 

UNO groups auociated 
with "'hleticc such as Band, etc. 

UND Faeulty 

Friends of UNO, Champion's Ck.b 
Membefw., Boo&ters, Donors 

UNO Staff 

UNO F'residert 

Sb.Ix Nation 
(lakoUI, Nakot•. O.kot•) 

UNO Adminmr.tont. 

ComrmJMy Members, ioc.t 

North Dakota Tribal Members 

Commonly member9 across 
the state of ND 

kademic Community including 
NOUS, Higner lurring Commiuion. etc. 

Middle Schoof and High School Students 
(fWlre �of UNO) 

stale Board of Higher 
EO.JcationMembers 

BuaNa. Community 

NCAA 

State legislators 

• 0  • 1  

"" '"" 20% """ - ""' 60% 70% 
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.... 

�" 

7 ... 

7.15 

7.41 

U1 

6.27 

5.76 

...,. 

<.75 

5.39 

<A1 

.... 

"'' 

<4.37 

� .. 

2.67 

- 90% 100% 

,,.. 

"" 

733< 
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ma 
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,.,. 
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-
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,.,, 

5757 

7032 

..,. 

6582 
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fl.l<'lfef Nif.���f Logo Process Recommendation 

In the event the Task Force recommends selection of a new 
nickname and logo, what is the best timeframe tor launching the 
process? 

Begin the process as soon as ponible, it i'& 
time for our att-Ml•s and students. to have a nickname and logo aroood which they can 

""'· 

•W. sho!.id take a yeai Of mofe to make absokA:ely sw• - have the best rickname 
and logo for UNO. 

•It is too aoon to think about e new 
nickname and logo, the process shouW be 
deMyed longer than 3 years.. The process 
should be slow and ddiberate. 

•A timeline with a completion date within the ne)l.f year sholid be established b\1 be 
flexible enough to be W'e the proce&& is 
done corredty. 

Other. PSease specify 

If UND decides to choose a new nickname, whom do you think 
should be invited to submit ideas tor the new name? 

•Everyone shotJd be �  to submit 
suggated l'llltnes 

•Select stake.holder groups shoUd be solidled for �steel names 

•Onlythose with di"ect ties to UNO should 
be alo\11119d to 11.bnl suggested names 

Professional markete,. sholAcl be setected 
to Slixnit suggested names 

Other: P$ene �  

Below are some of the values and characteristics that have been identified a s  key fo r  a potential new nickname and logo. Please use 
the sliding scale to rate your level of agreement with each statement. The nickname should: 

be unique, recogrizable, and 
distinc:tty UND's 

promote a MOM of pride, strength, fierceness, and pauion 

have a strong sense of honor and respect 

stir a sense of excitement, and loyely 

be unforRt:ttable, inspiring, and rediert 

be uMying, a raltying symbol that promotes 
strength, perseverance, end inclusion 

be represertative of the state and region 

honor the tn1ditions and heriage of the 
pestb\i:Uso looktothefl.ture 

arouse a sense ofil'timidation 
f« our oompeli:OR 

engender a senu ofcommriy 
and connectedness 

"" 

• O  • 1  • 2  • 3  

'"" ""' -

• 4  6 8 • 10 
... 
,.., 

a.s1 
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8.22 

7.97 

7.26 

""" ""' 6"" 7"" """ """ "'"" 

naa 
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7233 

noa 
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n'2 
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In addition to the above values and characteristics, below are the qualities and marketability factors gathered that are beliewd to be 
important in choosing a new nickname. Please let us know how important each of these factors are to you: 

--

__ ... 

Reprnenls the state/region 

lkique and recognizabae 

Fonnidabk/fierce 

Stu. a seMe offtirnldation 

f& beautiU and dany 

Your opinions are valuable to the Task Force. 
Please respond to the folowing statement. 

• 0  • 1  

"" '"" 

I feel this surwy has allowed me to haw a role in helping shape 
the process for potential selection of a new nickname and logo at UNO. 

• 2  •3 •4 5 6 

2"" ""' - ""' 60% '"" 

9 • 10 

- - 100% 

....... .... 

""'" 

•HelthttAcitt- Diwitl'tt 

-

........,_.. 

... 

8.18 7255 

8.26 7207 

. .. 71!12 

..., 7187 

7.98 n12 

7.02 7163 

.... 7110 

71>87 
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Please select your aftlllation to UNO 

which you most Identify: 

Which of the folowlng best dncribes your -- regarding a potential new 

iclcname: 

0,00 312'4 

""""" ... ,. 

Friend of UNO 181 

- Studenl 1166 

Pr•HQI: Student Athlete 76 

Former Student Athlete 313 

Fo"'1y 175 

Former Faculty or St11ff n 

.... 300 

UNO Admirntrator 20 

Commlrity Member 228 

""' 

.. .. 

2" 

,,  .. 

, .. 

3% 

"" 

1 .. 

"' 

... 

"" 

I have str� O?inioM, bLC I am open to the best Mllt.tion for UNO 

I am not open lo changing my opPons. I have made my mind up abol.t the 
nickname. 

I haw no strong opinions.. I consider mysdfto beopen minded abolA the 
nickname. 

Othet", Please specify 

Please use the sliding scale to rate your level of agreement with each of the following statements. 

I would feel more confident about the nickname and logo process recommendation plan if it included the following actions: 

llosponM 

The traditions d UNO are nonorec1 with ir'f>lJ from alumni, 
students, faculty, staff, and donors 

The people, land, and tradition$ of NO are honored/ 
infx' from the people of the State 

The result produces a strong icon fol e:iccitng fans and 
rallying attltetesto victory 

Many ¥Oiees are brougl1 into the prooeu lo mak& sure 
the new name is sometNng of which we can al be proud 

The proees.s moves forward with the understanding 
that there needs to be sufficHtrl: time for it to be doM wel 

The procen shows respect for Qnwtv.si1ndudes) the tribal 
comrnuWu !hat rniM in North O.kota and Stm>Unding region& 

The pmcea reftect& the gk>bat reach of the Univerdy, 
OU' attietics programs, end OU' fans 

Profeuional guidance is used to make 11.1'1 the name 
stands out and is marketable 

A procH5 is lmplem.nled that l•H varied commt.ric.tion 
M>U'OH including web. social media, print media, etc. 

lnplA: is gathered from CUTenl: studet't athletes 
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"" 1 .. 7% 4% 11% 20'.it 12"' 37% 

'" "" 8% 6% 11% 18% 15% 34% 

'" 3" 17" 5% 9% 13% 8% 27% 

"" 2" 11" 8% 12"' 17"' 14% 27% 

'" "" 13% 7"' 13% 17% 11% 25% 

2" "" 13" 10% 13% 18% 12"' 25% 

3" ... 15% 9'.4 14" 16" 10% 21% 
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«l"tfef N!���{ Logo Process Recommendation 

tf UNO decides to choose a new nickname and logo, which stakeholders do you feel should be involved in narrowing the choices once ideas have been submitted? Please use the sliding scale to rate your level of 

agreement with each of the following: 

---

UNOAklrnri 

UNO C16JeB Students 

UNO Studett AtNetu 

Fonner UNO Studeri 

UNO groups associated 
with Attietics such H Banc!:. etc. 

UNO FacUty 

Friends ol UNO, Champion's Ck.ti 
Members, Boost.-., Donors 

UNDStafl 

UNOPresideri 

Sioux Nation 
(lakot•, N•kota, Dakota!) 

UND .Admirntrators 

Community Members, local 

North Dakota T rib.I Member. 

Commlrity members across 
the llate ofND 

Academjc CommLriy ineludW!g 
NOUS, Higher Leaming Commission, etc. 

Mid<le School and High School students 
(fl.i169 stalcehcMdersafUNO) 

State Board of Higher 
Education Members 

Business Comrmnty 

NCM 

State Leg!Sators 

0 ' t 10 

53 26 25 36 -48 183 275 630 1141 1230 3717 

84 46 ...... 59 80 276 345 678 1119 1141 3440 

100 56 59 70 73 310 325 659 1128 1185 3369 

� � � n � � - - � - = 

184 108 96 94 118 485 520 860 1257 1107 2409 

..00 201 1Ei6 163 178 621 530 874 1159 932 1 940 

1ss 1 .n 142 149 157 630 652 1112 1375 io10 11� 

417 249 187 210 222 708 618 950 1122 866 1568 

= � m • = � � m � = � 

� � • m w = � � � - -

- - � � - � � - � � � 

m � � m m � � = � � � 

� = m � � - � rn � - � 

� � � � � = � - � � � 

� � � - � � � � � � -

� � � � = - m � - m m 

1433 826 590 "483 '4S4 111-4 622 520 373 153 189 

= � = � n � � � � m m 

� - � = = = � = m N m 

� - � m m � = m m � � 

0 

"' "" 

1% 1% 

1% 1% 

, .... 1% 

3% 1% 

... ,.. 

""' ,.. 

6% 3% 

10% 5% 

, ... ... 

"" "" 

, .. , .. 

, .. , .. 

"' ' " 

, .. '" 

""' ,.. 

""' ""' 

, .. '" 

... , .. 

... ... 

10% 6% ""' 4% 

<4% 3% 3% "" 

19" 9" S'lfo 5% 

6% 5% 6% 7% 

11% 8% 6% 7% 

10% 9% 7% 8% 

21% 12"' 9% 7% 

9% 9% 9% 9" 

'""' 20% 7% 6% 

28% 19% 10% 8% 

' 

'" 

'" 

, .. 

'" 

,.. 

,.. 

"" 

'" 

'" 

... 

• 7 t 10 

2% 4% 9% 15% 17% 50% 

"" 5% 9" 15% 16% '47" 

4% 4% 9% 15% 16% 46% 

6% 7% 12% 18% 15% 37"' 

7% 7% 12"' 17% 15% 33'4 

9% 7% 12"' 16% 13" 27% 

9"" 9% 15% 19" 14% 24% 

10% 9% 13% 16" 12" 22% 

11% 8% 11% 14" 11% 20% 

14% 7% ... "" ... , ... 

S'lft 13" 11'4 15% 13% 7% 13% 

5% 16% 13" 17" 15% 8% 12% 

.... 15" 7% 9% 9% 6% 12"' 

7% 20'% 13% 13" 11% """ 8% 

7% ZZ% 8% 11% 10% 4% 7% 

7% 20% 13% 11% 9" 3% .... 

7% 16" 9" 8% 6% 2'.4 3% 

9" 24% 1 1 %  9" 6% 2"llo 3% 

"'" 10% ...... 3% 3% 1% 2% 

6% 14% 6% .(% 3% 1% 1% 

t 
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1 0  

�{}(!,,?' Ne.���f Logo Process Recommendation 

In the event the Task Fon:e ,.com-. .. i.ctlon of a new nickname 

'and logo, what la the - tlmeframa for launching the process? 

UNO decides to choose a new nickname, whom do you think should be Invited to 

ubmlt Ideas for the new name? 

Begin the process as soon as pos&ible, It ii time for a... a!Netea 
and stud«ts to have • rjdqwme'and logo around Which they CM 

ralty. 

W. should take a year or mori tO make absoUety stn we have 
the best nickname and logo fot" UNO. 

It is too soon to tNnk abolA a newnk:lmame111w:t �. the prooess V,O!Jd be delayed longer than 3 yeara. The�" �\Ad be 
tklw and deliberate. 

A tWneine wih • completion d• within the next year ihcxJd be 
e5tabhhed bU: be hxible enough lo be are the process is done 

---

Other: Please specify 

2201 ""' 

1222 16" 

1253 "" 

= ""' 

610 ... 

E'l'lll)'Ofle shotJd be dewed to submit suggested names 3'60 .... 

Sdect stakeholder groups should be sokited for suggested n111nes 488 "' 

Orly those with direct tiff to UNO shotJd be allowed lo submit suggested rwmH ms mo. 

Professional marketers should be selected to submit suggested names 150 ,,. 

Other. Please specify 625 ... 

Below are some of the values and characteristics that have been identified as key for a potential new nickname and logo. Please use the sliding scale to rate your level of agreement with each statement. The 

nickname should: 

Response 

be lrique, recognizable, and 
distflc;tlyUNO's 

promote a serlSe of pride, strergth, 
fierceness, and passion 

haw a strong � of honor and respect 

stir• MrlM of excitement, and loyaty 

be unforgettable, inspiring, and resilient 

be lDfying. a r111ying symbol that promotes 
strength, perseverance, and inclusion 

be reprnentali'Ye of the &late and region 

honor the traditions and heritage of Iha 
paat tM.i also look to lhefl111e 

arouse a sense of intimidation 
fofourcompetlOl'S 

engendet" a sense of community 
and oomededness 

4 t 10 0 

56 15 17 24 45 236 189 433 10.9 1291 3909 1" 

74 23 17 39 39 2-47 217 565 1216 1263 3588 '" 

92 47 .. 50 71 3fi1 300 571 1176 1213 331-4 '" 

n 'Z1 21 33 46 306 284 654 1 Z30 1385 3175 1" 

83 29 29 57 07 332 3Zl 657 1.221 1292 311-4 '" 

1-47 87 7-4 103 , 13 488 432 697 1209 1139 '2.697 ,,. 

91 40 -45 62 82 -436 37-4 82-4 1528 1157 2626 1" 

11-4 65 71 70 76 641 354 004 1611 943 2393 ,,. 

2-49 212 205 263 223 1'64 611 7&4 1019 744 1789 3" 

� m m rn m = � - � � � 3" 

4 

°" °" °" 1" 

°" °" 1% 1" 

"' "' 1" 1" 

°" °" °" 1" 

°" °" 1 "  1 "  

1 .. '" '" 2" 

1" 1" '" 1" 

1 .. 1 "  '" 1" 

3" 3" ... 3" 

2" 2" 2" 2" 

3% 3% 

3" 3" 

... . .. 

... . .. 

... . .. 

"' ... 

6% 5% 

"" 5% 

15% 9% 

13" "" 

... 

... 

. .. 

... 

... 

10 

14% 18% 54% 

17% 17% 49% 

16% 17" 46% 

17% 19% 44% 

17% 18% 43% 

10% 17" 16"' 38% 

11% 21% 16% 36% 

12% 22% 13% 33% 

11% 14% 10% 25% 

13% 18"' 13"' 24% 
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1 1  

�tfef N����flogo Process Recommendation 

In addition to the above values and characteristics, below are: the qualities and marketability factors gathered that are believed to be important in choosing a new nickname. Please h!t us know how important each of 
these factors are to you: 

--
--- 0 1 2 3 

- -
"-- -·· .. "' 21 v 

................. .. ... ., 66 

Re�ru ttMI state/region 103 "' 83 106 

Unlqut and rec:ognizabta 91 ., .. 66 

Strong/Mnle of llrengthlpoww 121 60 85 90 

Fonnid4ib1Whfot 206 167 1"6 "'2 

Stirs• sense of intimidation 343 276 243 291 

ts be-.tiflJ and  dliuy 327 292 2'1 266 

feel this surwy has ·- me to haw a role In helping shape the pracen for 
-n of a nsw nickname and logo a1 UNO: 

strongty�rff 809 11" 

� .. 3973 � 

Neither Agree nor Disagree 1002 ,.,. 

........ 507 7" 

5"00Qly l>ug<N 365 5" 

4 ' • 

55 211 m 

.. ..,. 387 

110 439 ... 

n 395 .... 

83 .,. ... 

m 880 6S4 

256 955 676 

290 1015 699 

7 I t 10 I I 0 1 2 3 4 • • 7 I t 10 

... 1220 1532 3170 ,,, "" "" 1 .. 1 .. "" . .. ... "" 21 .. .... 

736 1253 1m 2001 ,,, 1 .. 1 .. 1 .. 1 .. 6" 5 .. 1"" "" ,.,.. 36" 

837 1205 1363 2'23 1 .. 1 .. 1 .. 1 .. ,.. . .. . .. 12" 17" 1 ... , .... 

913 1306 1500 2304 1 .. 1 .. 1 .. 1 .. 1 .. 5 .. 6" "" 18" ,,,. 32" 

970 1411 1416 2078 2" 1 .. 1 .. ,,, 1 .. 6" . .. "" - ,.,.. 29% 

1235 1279 880 1337 "" 2" 2" , .. 2" 12" ... "" 18" 12" 1 ... 

947 1023 822 1278 ... . .. , .. '" ... "" 1"" "" .... 12" 18" 

938 1017 818 118' .,, ... "" ... '" "" 1"" 13 .. .. .. 12" 17" 
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1 2  

at"lfeJ" N�����Logo Process Recommendation 

Please select your affiliation to UND with which you most 
identity. 

•Alumni aFrk>ftdofUND 

V>hlich of the following best describes your position regarding a 
potential new nickname. 

•I have strong opinions, but I am 
open to the best solution fOf" 
UNO 

• 1 am not open to changtng: my 
opinions. I have mad@ my mind 
up about the nkkname. 

a I have no strong opinions. I 

consider myself to� open 
minded about the nkkname. 

Other, Please spttify 

•Blank 

Please use the sliding scale to rate your level of agreement with each of the following statements. 
I would feel more confident about the nickname and logo process recommendation plan if it included the following actions: 

The traditions of UNO ere honored wtth input from akJmni, 
student., faculty, staff, and �  

The P90pM, land, and traditions of ND are honored/ input from the people of the State 

The rHutt produces• strong icon for exciting fans and 
ralying •tlfftes to victory  

Many voices are brought in1o the pn>oesc to make sure 
the new name is SGmething of which -.w cain al be proud 

The process moves forward wtth the Lnderstanding 
that there nMds to ti. sufl'icienttime fur it llO be done-' 

The process reflects the global ruch of the Uriversity, 
01Jr athletics P«19rams, and our fans 

The process shows respect br (lnvolvesJindudes) th9 tribal 
oorTYnUnities that reside in North Dakota and surrounding region& 

A process is irnpl.mented that USH varied communication 
sources induding-b, social media, print m&dia, etc. 

Professklnat guidanc:9 is UMd to make sure the name 
stands out and i. maricetable 

Input is ga1hereod from CU'nlnt �t aHet.s 

a o  • 1  • 2  

°" '°" '°" 

• 3  • 4 
--------

-
� ; 

" 5 6 8 • 9 • 10 
.... 

8.73 

.... 
- -

� 

.... 

..... 

7.52 

... 

. � 7 . .S 7�7 
... 

'°" 40% '°" - '°" - ""' '°°" 

.. ,. 

'3()7 

., .. 

•m 

"" 

"" 

'"' 
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1 3  

�/}(!,? N����flogo Process Recommendation 

If UND decides to choose a new nickname and logo, which stakeholders do you feel should be involved in narrowing the choices once 
ideas have been submitted? Please use the sliding scale to rate your level of agreement with each of the following: 

UND A.lfll"ll'li 

UNO Cwrent Students 

UNO Student Athletes 

Fonner UNO Student 

UNO groups auociated 
..;th AHetics such as Band, et 

UNO FacUty 

Friends of UNO, Champion'• Club 
Members. Boosters, Donon 

UNO Staff 

UNO Presi!Hnt 

Sioux Nation 
(Lllkota, Nakota, Dakota) 

UNO Administr.tors 

Nor1h Oalarta Tribel Membens 

Community Members, local 

CornrTllmity membe!1' aa'OSS 
the ata'9ofND 

Academic Community including 
NOUS, Higher Leaming Commiuion, et 

Micklhl School and High Schoof Students 
(futn SliilUholdef's of UNO) 

State Board of Higher 
EciJc:ation Member11 

Bualneu ComlTU\ity 

NCAA 

StaM legislator& 

• 0  . ,  • 2  • 3  

"" '"" 20% ""' """ ""' 6"" 70% 

.... 

.... 

..... 

&.39 

a.10 

7.M 

.... 

, .... 

.... 

6.17 

,.., 

..... 

... , 

�·· 

5.37 

<.n 

� .. 

� ... 

..... 

.... 

2.62 

80% "'"' "'"" 

-

.. ,, 

,.,, 

•m 

<4715 

.,.. 

.... 

.... 

"" 

... , 

.... 

"'" 

<4619 

.... 

..,, 

,,... 

"" 
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1 4  

t<l"tfef N����f Logo Process Recommendation 

In the event the Task Force recommends selection of a new 
nickname and logo, what is the best timeframe for launching the 
process? 

If UNO decides to choose a new nickname, whom do you think 
should be invited to submit ideas for the new name? 

Begin the prooea as toon H possible, it is 
time torol.I' •tN.tmsand students to have• nieknamtl and loQO around ....tlktt they can 
... ,. 

•W. �take a y.ar or more WI make 
abeolutely lln"" hive the best rVeknan. 
and logo for UNO. 

his too soon to tNnk about a new 
nickname and logo, the procese aholJd be 
dtMayed k>nger hn 3 yeara. The proceu shoUd be aAow and deliberat.. 

•Atime&n. \lloli1h a oompltotiond8• within h  next year shotJd be .. ta� but be 
ftexibfe 91"10lJgh to be ...... iM pnK:6U is 
done eorrecty. 

Other: Please specify 

• EV9f)'one lhol.id be alowed to aibnWt 
�namH 

Sefect • keholder groups 9hould be 
soicited fot wggest.d narr.a 

•Only those >M1h direct ties to UNO sho!Jd 
be alo� to submit iwggested names 

Professional m1rketMs .t\ould be select!ld to submit atgQest9d nllmH 

•01her. Ple•se specify 

Below are some of the values and characteristics that have been identified as key for a potential new nickname and logo. Please use 
the sliding scale to rate your level of agreement with each statement. The nickname should: 

• O  

be unique, reeognlzabM, and l ciAnc1ly UND'a • � 

,..,� .. · - ·• orido  . ......... IJ fiercenH&, and pauion 

how • .....,. ..,,.. ofhono< ond ••opecl U 
:__J 

E stir a senM of ucitiament, and loyalty 

_ 

.. ....., ......... -· •"" """"' l._J 
.. ............. ..... ..... .,,. ... '°" �-

• 1  • 2  • 3  •4 
�-----·-

l ------ -�-- ---- .... · .. -.... 

·--------------------· ·-

i;;;=��=,;;.. _·::::, 
'-- -� . ..=-: --

1 
�- .---- - --

.. _ -----�--r �� � - . . 
be unifying, a ralying symbol that promotias 

strength, perwveni009, •nd lnd.JSlon - - 1  ' 
· ....... ----. ,- ---- -

honof" the tnidtions •nd heritage of the 
past but also look to tN fuUe ==· -' - - _ .... �--

·-�:,::.,..._,, I•:. I I 
�···-� •rouw • MnM or Fi:timidtllion I foroutcompetitorw 

0% "'" 20% """ -

�-

5 6 7 8 • 9 • 10 

.... 
.... 

a.1.i 

..... 

.... 

.... 

•21 

�� -- , ... 

. .., � - -·- ·-· � 7.17 

6.71 
- - - - """ """' 

4711 

.... 

., .. 

.f742 

"" 

4719 

4765 

4712 

'"" 
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��tlej N����Logo Process Recommendation 

In addition to the above values and characteristics, below are the qualities and marketability factors gathered that are believed to be 

1 5  

important in choosing a new nickname. Please let us know how important each of these factors are to you: 

• 0  • 1  • 2  • 3  • 4  

, _  ........... [_; l 
--- -· -- ----. ... l[J i. ____ ... .•.. 

-�-l)d u� and reoogtizable ! 
S�nse ofstrengtvpower ·-·l 

I 

·- ·-·- ·  ... -

lsbeautifl.Janddassy � 
, .. .. : .... · .. · ... .. · .. • ; ·-�-�-··-""'·-

�--...., Fonnidabl9/ftefc. •.. : l 

Stirs a MOH of intimidation -�.'.;�___,. · '-.· ·1 

0% 10% 20% 

Your opinions are valuable to the Task Force. 
Please respond to the following statement. 
t feel this survey has allowed me to have a role in helping shape 
the process for potential selection of a new nickname and logo at UND. 

30% 40% 

5 

50% 

6 7 8 9 • 10 

I 

' � - . r- I - .. 
1 

--
60% 70% 80% 90% 100% -

•Stron&IYA&reo. 

.... ft 

•Neltl>uAcr•not� 

-ft 

--ft 

...... 
8.12 

6.2< 

a.12 

... 
, ... 
'·"' 

... 

.... 
-

�, 

•m 

.. 751 

., ... 
..741 

'757 

'676 

4718 

'675 

I 
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1 6  

«l"lfej N����f Logo Process Recommendation 

, .. select your ldllllatlon to UND 

With which you most Identify: 

;ch of Ille following - describes your position "'ll•nling a potential MW 
'
nlc-me: 

- 4819 

Friend of UNO 181 

.... 
... 

I hav. stong opinion., but I •m open to 'he btist d.ltion fof UNO 

I •m not open to changing my opink>M. I have mac» my mind up •bout the 
nicknarM. 

I haw no strong opinions. I con�r myMlf to bti open minded about 1he 
nickname. 

Other, PleaH specify 

Please use the sliding scale to rate your level of agreement with each of the following statements. 

I would feel more confident about the nickname and logo process recommendation plan if it included the following actions: 

--

The nditions of UNO are honored IM1h input from •llrmi, 
students. faculty, staff, and dono� 

The peop6e, ilind, and traditions of ND are honored/ 
inputfrom h peos*ofthe Sta'9 

The r119Ult produce•• strong icon for exciting fans •nd 
ralying•'dile'11s to vk:tory 

Many voices are brought into tn. proeesa to maka sura 
'he new name is eomething of� W9 can al be pt0ud 

The prvceu moves forward 'Mf'I hi understanding 
1hatthefa needs kl bti suf6cient tilT'l9 fof' itto be done -' 

The prooeu refteds the glob91 l'Hch of the Univer*ty, 
our atNeb program&, and our fans 

The proeeu .no-respect for (in'lolv .. /incbtu) 1tle tribe I 
co�s that reside in Nor1h O.kota and� r.gions 

A proceu la impiemen1ltd that uses varied communicdon 
soun-;es including w.b, social media, print m.di8, ate. 

Professiomil guidance is used to make ll4n the n.1me 
stands out and is 1n1irkataib&it 

Input i& ga1herad fn:>m CUT9nt �nt alh•as 

2 4 • • t 10 

� u 31 31 � � rn � � � = 

113 63 68 68 88 290 270 439 724 758 1917 

e2 66 41 67 10 362 211 448 &49 n3 1822 

82 42 59 78 58 350 197 525 1023 637 1785 

82 53 53 58 90 310 289 530 &49 767 1717 

101 a1 85 96 110 4n 381 sn 846 705 1308 

� � - � m m � m � - � 

� M � � � - � � � � � 

1ss 125 139 1n 1 1 4  586 340 606 810 s31 1 1 00  

1oe 1 2 1  150 1so 1 8 3  n• 4 50  705 5 1 4  513 885 

"" 1" 1% 

2" 1 "  "' 

"" 1% 1% 

2" 1 "  1 %  

2" 1 "  1 "  

2" 2" 2" 

... . .. 3% 

2" "' '" 

3" '" '" 

2" 3" 3% 

2619 

566 

1538 

2'3 

4 

1% 1" 

1% 2" 

1 %  1" 

2" 1" 

1" 2" 

2" 2" 

3" ,,, 

2" 2" 

... 2" 

3" ... 

53% 

"'' 
3 1 "  

... 

3'J1, 3'J1, 

6% 6% 

8% 5% 

7% """ 

6% 6% 

10% 8% 

17% 6% 

12" "" 

12"Jf. 7% 

15% ft 

7 10 

8% 13% 18% 52"Jf. 

9% 15% 16% � 

9'J1, 18% 16% 38% 

1 1 %  21'6 13Y. 37% 

1 1 %  18" 16'J1, 36% 

12% 18% 15% 27'J1, 

9'J1, 13% 9"' 77% 

12'J1, 19% 1� 25% 

13% 17% 1 1 %  25% 

15% 17% 1 1 %  18% 
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�«l"Deff N:fn��Logo Process RecommendaUon 

1 7  

If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be involved in narrowing the choices once ideas have been submitted? Please use the sliding scale to rate your level of 

agreement with each of the following: 

--

UNO AMnni 

UNO Cun-.nt Sllldents 

UNO Student Athletes 

Former UNO Student 

UNO groups aMOCiaad 
1Mlli Athletic& such as Bancl, etc. 

UNO Faculty 

Friends of UNO, Champion's Club 
Members, Booslars, Donors 

UNO Staft 

UNO P,.sident 

Siouic Nation 
(Lakota, Nakotli, Dakota) 

UNO Adminisn.tors 

Nor1h Dakota Tribal Members 

Community Members, local 

Community members across 
the •tat. of ND 

Academic Community induding 
NOUS, Higher Leaming Comrrnston, etc. 
Midd6e School and High School Students 

(futlJre stakehoklera of UNO) 

State Board of Higher 
Education Members 

BuU\esa Community 

NCAA 

State legistatora 

4 ' 

30 13 1 0  15 26 85 125 342 690 867 2654 

� n � u � � � ru m - � 

� � o � � � m - ™ � � 

61 55 .a 52 64 276 321 555 926 741 1733 

120 71 61 59 72 324 342 566 861 728 1569 

301 158 120 1 1 7  124 408 354 580 751 587 1209 

95 86 93 92 96 392 390 7•1 953 712 1138 

308 186 129 154 152 "482 397 611 736 563 955 

•97 238 1&4 155 152 526 352 512 656 522 881 

860 -450 218 213 179 63"4 299 379 •33 2&4 617 

•91 278 173 216 209 617 502 675 585 330 S4S 

� - = = m m - � � � -

= m � m � � � � - � � 

m - � = = � � � m � -

- - � � m - � - m � � 

"37 •13 350 375 312 en 569 525 387 133 1•1 

983 563 397 311 282 732 4()4 33<4 2S4 S4 107 

395 •30 392 413 372 1H1 � "39 331 79 109 

1ne 896 295 247 t76 366 165 126 99 "° 66 

� � - m � m � � = � • 

'" 0% °"' o" 

'" ' "  '" 1 "  

' "  '" ' "  1 %o  

1 %  1 %  1% ' "  

3% ' "  1% 1 "  

6% 3% 3" 2" 

2" 2" 2% 2" 

7% 4% 3" 3% 

1 1 "  5" .. " 3" 

19" 10% 5" 5" 

' ' "  6" .. " 5" 

19" 10" 5" 5% 

.. " 3" .... .." 

6% 5" 6% 7% 

1 1 %  9" 7" 7" 

9% 9" 8% 8% 

� 13% 9% 7% 

9" 9" 8" 9" 

•2" 21" 7% 6% 

29% 19% 10% 8% 

4 ' 10 

1 'Wt  2" 3% 7'4 14"- 18'4 55% 

1 %  .. "' 5% 91' 16" 16" ..... " 

'" 5% 5% 9"' 1� 17" •3" 

' "  6% 7% 11'M. tn. 15" 36" 

2" 7% 7% 12% 18% 15% 33" 

3" 9" 8% 12" 16% 12" 26% 

2" 8% 8% 15% 20% 15% 2•% 

3% 10% 8% 13% 16" 12" 20% 

3% 1 1 %  8% , , ,.  , .. " 111' 19" 

.. ,. 1 .. ,,. 7% 8" 9% 6% , .. ,. 

5% 13" 1 1 "  15" 13°-4 7" 12"' 

.. ,., 15% 7% 9% 10% 6% 1 1 "  

5 %  1 6 %  13% 17" 15% 8 %  10" 

6% 20" 13% t•Yt 11% .. " 7"' 

6% 22% 9% 1 1 %  10% .. "' 6% 

7% 21% 12% 11" 8% 3% 3% 

6% 16% 9% 7% 6% 2"' 2" 

8% 25% 12" 9% 7% 2" 2" 

.. " 9" .. " 3% 2" '" 2" 

6% 13% 6% .. ,. 3% 1% ' "  
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�lfej N���&flogo Process Recommendation 

the ewnt lhe Task Force nte0mmends ... ectlon Of a rww nicknama 
nd logo, - ls the best tlmeframe for launching the process? 

UNO decides to - a rww nickname, whom do you think should be lnvll9d to 
submit Ideas for lhe  rww name? 

Begin the �n H soon as possibM, itWitirrw fllrour•l'!lat.• 
and students kl na .... a nickname and logo atttund v.trich they e1n 

<ally. 

W. 9hould take • yHr or more to m.U abMJtut91y SUN 'Ml tt.w 
h b.&tnickname and logo tor UNO. 

It is tDo 900n tD think about a new nickname and to;o, 1'19 prooeM 
should be ct.lily ad longer lhan 3 ye an. TM proc»u lihould be 

slow and d.liberat.. 

A *nMne wilt a completon da'9 within ti. n.xtyaar should be 
.-bhhad but be ftexible a no ugh to be 1Ur9 1he  process is done 

correcly. 

Other: PleaM specify 

1394 28" 

837 "" 

.. 1 "" , ... -
385 ... 

Ev•ryone llhould be alo-d kl aubmit augg.st.d names 2218 .... 

Select stlikahcMder groups aholAd be soicited br sugge•d naimH 332 7" 

Orly 'nose with ctirKt ti9a to UNO should be a lowed to submit suggesad names 1887 ,.,. 
Professional maritears shoutd be seaected 'O submit suggested namu 90 2" 

Other: ?teasespecify 400 ... 

Below are some of the values and characteristics that have been identified as key for a potential new nickname and logo. Please use the sliding scale to rate your level of agreement with each statement. The 
nickname should: 

--

be unique, recognizable, and 
distincdy UNO'a 

promote a Mnse of pride, strength, 
fieri=enen, and panion 

have a strong sense of honor and respect 

stir a sense of excitement, and '°Y•lt1 

be unforgettable, s.piring, and rHiient 

be representative of the sta• and ragion 

be unifying, a 11111ying aymbol thlit promo•• 
atrengti, peraeVeBnce, and irdlsion 

honor IM tnlditiona and herita!l41 of the 
pestbutalao look'«> the futiKa 

engender a .. n .. of cormiunity 
and connect.dneu 

an>u.. a MnM of inimidation 
fof"otKcompetitora 

' 1 0  

35 .. 19 29 149 115 283 719 899 2507 '" 

47 13 12 28 26 1"9 151 356 851. 885 '22T7 '" 

59 32 23 29 37 222 197 374 801 832 2159 '" 

-43 17 16 25 31 197 189 43-4 835 953 2019 '" 

52 18 20 39 45 220 216 466 847 878 HM1 '" 

59 22 28 42 55 266 209 521 1037 837 1713 '" 

1().4 61 54 78 &4 335 279 473 833 740 1678 2" 

74 34 43 42 40 401 209 577 1108 679 1558 2" 

121 92 oo 1 1 3  130 613 456 5n 867 s12 1040 '" 

174 149 143 197 158 749 442 516 690 490 993 ... 

' 
"" "" "" '" 

"" "" '" '" 

"' "" '" '" 

o .. "" '" "' 
"" "" '" "' 
"" '" '" '" '" '" 2" 2" 

1" '" 1 "  '" 

2" 2" 2" '" '" '" ... '" 

'" 2" ... 

• 10 

15'6 19" 5:ie.4 

3% 3% 7% 18% 18% 47% 

5% 4% 8% 1� 17% 45'6 

4% ""' 9'6 18-A 20% 42"' 

5% 5% 10% 18% 19% 41'6 

6% 4-A 11% 22% 17% 36% 

7% 6% 1°" 18-A 16% 36% 

""' 4% 12"' 23'Ao 14'4 33% 

13% 1°" 12"' 18% 13" 22% 

16% 9" 1 1 %  15% 10% 21'6 

1 2/08/2014 
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1 9  

«1"/feff' N����f Logo Process Recommendation 

In addition to the above values and' characteristics/ below are the qualities and marketability factors gathered that are believed to be important in choosing a new nickname. Please let us know how important each of 

these factors are to you: 
� , 

'• 
Response • 1 2 3 

--

�tt:aba. 45 16 11 27 

Hof)l)f!h>norable 63 29 25 49 

R•pruem51he state/region 00 35 46 57 

Unique •nd r.cognizabM 62 25 28 46 

Stron;funse of streng1h/po'NM 76 .. 65 65 

Is beautiM and dauy 200 190 153 170 

Formidab&e/fien:e 133 123 107 148 

Stirs a sense of intimidation 228 212 186 203 

:• feel this survey has aUowed me to have a role in helping sh- the process for 
potentlll selection of a new nickname and logo at UNO: 

Strongty Agree 558 1 1 "  

..... 2709 55" 

NeitMr Agree nor Disagree 1105 23" 

Oiugru 311 6% 

Strongly Di.agree 220 4" 

4 s ' 1 • 

"' 13" 180 '31 807 

.. .,,., 25< ... 845 

64 282 316 527 818 

48 288 305 633 875 

57 317 306 6n 975 

192 6n 468 637 689 

1 16 620 447 833 861 

176 644 487 643 679 

• :J [ 0 1 z 3 ' s ' 1 • • 10 

1063 2029 "' "" "" "' "' "' ... ... 17% ,,,. .,,. 

1003 167-4 "' 1 %  "' "' "' 6" 5" "'" 18" 21" 35" 

943 1598 1 "  "' 1 "  1 "  1" 6" ,,, "" 17" 2"" "'" 

1018 1'33 1 "  "' 1 "  1 "  1 "  6" 6" 13" ,.,. 21% 3"" 

940 1238 2" 1 "  1 "  1 "  1" 7" 6" ,.,. 2"" 20" ,.,. 

563 742 4" ... 3" 4" ... ,..,. 10" 14% ,.,, 12" 16" 

586 744 3" 3" 2" 3" 2" 13" "" ,.,. 18% 12" 16" 

525 692 .,, 5" .,, .,, 4" ,.,, 10" ,.,. 15" 1 1 "  15" 

1 2/08/2014 
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�tfe!' N���!t:f Logo Process Recommendation 

Please select your affiliation to UNO with which you most 
identify. 

Which of the following best describes your position regarding a 
potential new nickname. 

WPreHntStudent 

Please use the sliding scale to rate your level of agreement with each of the following statements. 
I would feel more confident about the nickname and logo process recommendation plan if it included the following actions: 

• 0  • 1  • 2  • 3  • 4 5 

students, facutty, staff, and donors 
The tradtions of UNO are honored 'Mth Input from alumni, 111 ! �-----� 

�- - - - ·� � - · - - 1 . .. . . ! 
the new name is something d wtilch we can al be proud --' ! 

The rMllt pr��,,: �°:e!C: ��;;citing fans and �; .-t _ - _ - _  - :' 
The people, land, end ..... ..,. of NO are honored/ 1·;1 input from the people of the State 

that there needs to be sufflcient time for it to be done wel . l The process moves forward ""th the understandng 1·• i 
I 

Professional gUdance is: used to mak• sure the name � 
stands out and is marketai:.e v 

'. 
I 

1 

·-·�-------== i sourcos ;ndu<ling -. social meda, print media, etc. . , 
• . . . ·-·--'· The pj'oce&S rellecb the global reach ofthe Univer$ity, · ! I 

our atNetics program&, end our fans . , 
· · 

"" 10% 20% 

------··i '  
j 

\,. __ ,,.._ ______________ . ---- ·- r r 
j., _______ �_ = ......__ _ ... __ 

I 
________ ...,. __ -�--�� ,.. - - - . -

. -

I 

30% ""' 50% 

6 

60% 

7 8 

I 
70% 

• I h01ve strong opinions, but I am 
open to the best solution for 
UNO 

• I am not open to chaneine my 
opinions. I have made my mind 
up about the nickname. 

• I h;;sve no strong opinions. I 
consider myself to be open 
minded about the nickname. 

Other, Please specify 

• Blank 

9 • 10 

- """ '""" 

.... 

a.JO 

8.07 

•. .,. 

7.51 

7."9 

7 ... 

M• 

� .. 

7.06 

7.0< 

1121 

1128 

1115 

1113 

1114 

1116 

1103 

110< 

1 1 1 1  

1106 
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al"tfe! N!��&f Logo Process Recommendation 

If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be involved in narrowing the choices once 

ideas h311e been submitted? Please use the sliding scale to rate your level of agreement with each of the following: 

UNO Current Students 

UNO Student Athlete 

UNO Alumni 

Former UNO Student 

UNO groups a&SOdated 
>Mth �etics such as Band, etc.. 

UNOFBC<Jlty 

UNO Staff 

UNO President 

Friends of UNO, Champion's Club 
Members, B006ters, Donors 

UNO Administrators 

Community Members, locat 

Sioux Nation 
(Lakota, Nakata, Dakota) 

North Dakota Tribal Members 

Academic Community indudng 
NOUS, Higher Learning Commission, etc. 

Community members aaoss 
the state of NO 

Middle School and Hgh School Students 
(future stakeholdets of UNO) 

State Board of Hgher 
Education Members 

NCAA 

Business Community 

State LesJslators 

0% 10% 20% 30% 40% 50% 60% 70% 

..... 
9.33 1139 

8.93 1131 

8.60 1131 

8.30 11>4 

8.10 1118 

8.11 1115 

U7 1107 

6.61 1097 

7.00 1109 

6.29 , ... 

8.78 , ... 

5.30 1061 

4.91 1070 

5,17 1073 

5.20 1069 

.... ion 

MS , ... 

2.81 1011 

4.07 ion 

2.87 1028 

80% """ 100% 

1 2/08/2014 
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�ll'e!' N����flogo Process Recommendation 

In the event the Task Force recommends selection of a new 
nickname and logo, what is the best timeframe for launching the 
process? 

•Se gin the process as soon n ponible, it is 
lime 10< our athletes and students to have a 
nickname and logo around wtlictl they can 
raly. 

'We should take a year Of more to make 
ab&olutety sure we have the best nickname 
and logo for UNO. 

•It ls too soon to think aboot a new 
nickname and logo, the process should be 
detayed longer than 3 years. The process 
shoUd be slOYI and deliberate. 

tA timeline v.1th a completion date ....nhin the 
next year shoad be established but be 
ftexible enough to be sure the process � 
done correctly. 

Other: Please specify 

If UND decides to choose a new nickname, whom do you think 
should be invited to submit ideas for the new name? 

Everyone shoUd be al owed to submit 
suggested names 

Select stakeholder groups sholJd be 
solicited for suggested names 

•Only those "'4th direct ties to UNO should 
be alowed to subrrit suggested names 

Profelssional marKeters shO!Jd be selected 
to submit suggested names 

• other: Please specify 

Below are some of the values and characteristics that have been identified as key for a potential new nickname and logo. Please use 
the sliding scale to rate your level of agreement with each statement. The nickname should: 

• 0  

be unique, recogrUable, and Ir 
distinctly UNO's 

promote a sense of pride, stre�h, l I fierceness, and passion 
� 

be unforgettable, ;nsp;ring, and resiie,. E-
stir a • .., .. of excitement, and 

lo
y

alt
y r 1 

• 1  

have a strong sense ot honor and respect �· 
be �r::: :;=��:=��::O:" 18 I ! 

for our competitors , - ;1 

• 2  • 3  

' 
• 

--· - ---· -- .- �"'--

�;·:Z:."':: -J 
' ""'"' -·- ·-"""'"·-----

arOU<e a sense of ;ntimidation .,lllJ . . I 
� 

be r�esenmtive of�. smte and regon ,II ji • •. "l .  
honorthetra<itions and heritage of the IW:�r past but also look to the Mure • ' 

engender a ioeose of community �-
andcormededness ·· _ , 

"" 10% 

I 
r 

20% 30% 

• 4 5 

-�, I 

\ 

I ... - � ....... .,,.., ...... 
-�: :·:,,. -��� 

40% 50% 

6 7 8 • 9 • 1 0 .... 
9.08 

9.01 

.... 
•.n 

... , 

8.'2 

8:.16 

7 ... 

7.79 

• 
-- 7.56 -

60% 70% 80% 90% 100% 

1118 

1111 

1109 

1104 

1107 

1107 

1107 

1109 

1089 
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a!"tfe? N!.��{tf Logo Process Recommendation 

In addition to the above values and characteristics, below are the qualities and marketability factors gathered that are believed to be 

important in choosing a new nickname. Please let us know how important each of these factors are to you: 

• O  • 1  • 2  • 3  • 4  

1nop;nn-orgetta�e u _ 

------ -

-·-8 · U111que and recogr.zable l 

Hono<lhono<a�• [11--i 
Represents the state/region �, · f 

Stirs a sense of intimidation 

Formldablelfierce 

Is beautiftA and classy 

0% 10% 

Your opinions are valuable to the Task Force. 
Please respond to the following statement. 
I feel this survey has allowed me to have a role in helping shape 

l 

the process for potential selection of a new nickname and logo at UNO. 

20% 

·- -- -� 

--- � - � -· t"-�--.. " ! l J I 
...... -· � - --'" � 

l 
I .. �'- -·-

' 
._,_" ___ ...... 

. .,. -

----1 
30% 40% 

5 6 7 

50% 60% 70% 

8 •9 • 1 0  

.... 
... , 1111 

8.52 1106 

8.78 1102 

8.34 1106 

'·" 1101 

7.81 1101 

7.91 1103 

6.•1 1083 

- 90% 100% 

.. __ 

·-

•Neithef�-Dislgtt 

•DiAvee 

.._,_." 

1 2108/2014 



�/fe? N����flogo Process'Recommendation 

Please select your atllllatlon to UNO 
:wttti which you most Identify: 

Present student 1166 100% 

Please use the sliding scale to rate your level of agreement with each of the following statements. 

,1ch of the following best describes your position regarding a potential n'
nickname: 

I have strong opinions, but I am open to the best solution for UNO 

I am not open to changing my opinions. I have made my rrind up about the 
nickname. 

I have no strong opirions. I consider mysett to be open minded about the 
nickname. 

Other, Please specify 

552 

225 

340 

40 

46% 

19% 

29% 

3% 

I would feel more confident about the nickname and logo process recommendation plan if It Included the following actions: 

Response 

The tradrtions of UNO are honored Wth input from alumni, 
student$, faculty, staff, and donors 

Many voices are brought into the process to make sure 
the new name is something of \\tlich we can al be proud 

The resutt produces a strong icon for exciting fans and 
rallying athletes to victory 

The people, land, and tradtions of ND are honoredf 
input from the people of the State 

The process moves forward \Mth the understanding 
that there needs to be sufficient time for it to be done � 

Input is gathered from current student athletes 

The process shows respect for (involves/includes) the tribal 
communities that reside in North Dakota and surroundng regions 

24 

Professlonal guidance is used to make sure the name 
stands out and is marketable 

A process is implemented that uses varied communication 
sources induding web, social media, print metia, etc. 

The process reflects the global reach of the University, 
our athletics programs, and our fans 

0 

20 16 

24 

21 24 

32 31 

20 13 

30 20 

79 45 

33 27 

19 25 

33 24 

4 

14 1 1  14 60 56 

1 5  1 6  1 7  67 45 

20 15 16 75 66 

26 19 26 101 92 

21 26 23 134 93 

30 36 40 154 117 

40 37 26 196 71 

29 36 33 164 60 

27 25 35 165 126 

30 33 39 139 116 

97 165 

147 167 

96 154 

119 154 

141 209 

126 164 

121 143 

168 163 

158 172 

132 171 

1 0  

145 523 

115 468 

154 472 

124 387 

112 322 

91 308 

64 281 

94 m 

95 262 

122 267 

2'4 1'4 1% 

2% 1'4 1% 

2% 2% 2% 

3% 3% 2% 

2% 1% 2'4 

3% 2% 3% 

7% 4% 4% 

3% 2% 3% 

2% 2% 2% 

3% 2% 3% 

1% 1% 

1% 2% 

1% 2% 

2% 3% 

2% 2% 

3% 4% 

3% 2% 

3% 3% 

2% 3% 

3% 4% 

• 

5% 5% 

6% 4•4 

9% 

10 

15% 13% 47% 

13% 17% 10% 41% 

7% s•.4 9% 14% 14% 42% 

9% 8% 11% 14°.4 1 1 %  35% 

12% 8% 13% 1S-.4 10% 29% 

14% 10% 11% 15% 8% 28% 

18% 6% 11% 13% 6% 25% 

15% 7°.4 15% 15% 9"'.4 25% 

15% 12% 14% 15% 9% 24% 

13% 10% 12% 15% 1 1 %  24% 

1 2/08/2014 



�«l"Qe/ Ne.��(£rlogo Process Recommendation 

If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be Involved In narrowing the choices once Ideas have been submitted? Please use the sliding scale to rate your level of 
agreement with each of the following: 

25 

Re ......... 

UNO Cwent Students 

UNO student Athlete 

UNOAlunvii 

Fonner UNO Student 

U� groups associated 
1Mth Athletics such n Band, etc. 

UNO Facutty 

UNO Staff 

UNO President 

Friend& of UNO, Champion's Club 
Members, Boosters, Donors 

UNO Administraton;: 

Community Members, locat 

Sioux Nation 
(Lakota, Nakota, Dakota) 

North Dakota Tribal Members 

Academic Communtty induding 
NOUS, Higher Learning Commission, etc. 

Community members across 
the state of ND 

,..;dcle School and High Schad Students 
(future stakeholders of UNO) 

state Board of Hgher 
Education Members 

NCAA 

Business Community 

State Legislators 

• 4 

22 

11 25 31 

38 65 

1 3  1 0  1 1  53 83 

• 

69 104 

90 134 

124 190 

138 179 

10 

143 782 

158 660 

142 540 

158 474 

22 1 3  19 10 21 53 n 130 163 166 449 

n m m m � sa " m m m m 

m n u � 38 90 � ™ m � m 

n � � � 38 � n m m � � 

25 30 33 29 37 124 131 176 171 108 245 

ff a � 34 � rn m m � � 1 �  

2 9  3 0  2 4  40 4 5  125 1 3 5  2 1 0  1 5 5  1 1 1  190 

161 79 48 39 36 168 89 118 93 62 168 

183 87 51 52 47 167 94 115 87 48 139 

96 71 67 69 79 235 86 1 1 1  99 44 116 

66 58 84 95 97 189 147 1 1 7  97 45 94 

108 92 66 81 107 181 147 130 82 29 54 

176 112 97 92 82 174 112 90 48 25 36 

m � M M � m n � n IB � 

103 97 114 132 112 231 1 1 0  87 38 1 7  31 

238 184 110 106 81 149 M 43 'J:T 16 

0 

0% 0% 0% 0% 

1% 0% 1% 1% 

0% 0% 0% 1% 

1% 1% 1% 1% 

4 

0% 1% 2% 

0% 2% 3·� 

"' 3% 6% 

1% 5% 7% 

7 

6% 

8% 

9% 

10 

13% 69% 

12% 14% 58% 

11% 17% 13% 48% 

12% 16% 14% 42% 

2% 1% 2% 1% 2% 5% 6% 12% 15% 15% 40% 

2% 1% 1% 1% 2% 5% 6% 13% 15% 15•.4 39% 

3% 2% 1% 2% 3% 7% 9% 15% 16•.4 1 3•4 29% 

7% 6% ft ft � 6% 7% - - - -
2% 3% 3% 3% 3% 11% 12% 16% 15% 10% 22% 

6% 4% 3% 3% 5% 1 3% 1 1 %  17% 1 4•"" 6% 18% 

3% 3% 2% 4% 4% 11% 12% 19% 14% 10% 17% 

15% 7% 5% 4% 3% 16% s•.4 11% 9% 6% 16% 

17% 8% 5% 5% 4% 16% �" 1 1 %  8% 4% 13% 

9% 7% 6% 6% 7% 22% 8•.4 10% 9% 4•.4 11% 

6% 5% 8% 9% 9% 17% 13% 11% 9% 4% 9% 

- � 6% 6% - � - - 6% � 6% 

11% 11% s% 9% s•.4 11% 11-. 9% 5% 2% 3% 

� � 7% 7% 6% - 7% 6% � 2% � 

10% 9% 11% 12% 10% 22% 10% 8% 4% 2% 3% 

23% 18% 1 1 %  10% 8% 14% 7% 4% 3% 1% 2% 

1 2/08/2014 



�lfef N���&flogo Process Recommendation 

,
tn the event the Task Force recommends selec:llon ot a � nickname 

.•nd logo, what Is the best Umefnme for launchlng the process? 

Begin the process aa soon as possible, it i1 time for our •thletea 
and students to have a nickname and log.o around 'Nhich they can 342 30% 

rally. 

We should take a year or more to make absolutefy sure M have 179 16% 
the best nickname and logo for UNO. 

tt ._ too soon to think about a new nickname and logo. the process 
should be delayed longer than 3 'years.. The proceu should be 208 18% 

slow and deliberate. 
A timeline With a completion date 'Mtt'Mn the next year should be 

established tM be ftexibl9 enough ta be sure the process is done 337 29% 
correcity. 

Other: Ple1tSe specify 88 8% 

UNO decides lo choose a n- nickname, whom do you think should be Invited lo 
ubmll Ideas for the new name? 

Everyone aholid be alowed to submit suggested names 497 43% 

Select stakeholder groupe s�lid be solicited for suggested names 52 4% 

Only those v.41h direct ties to UNO should be alowed to subrrit suggested namet 505 44% 

Profeuionlf marketers aho\id be s�ected to submit suggested names 20 2% 

Other: Please specify 82 7% 

Below are some of the values and characteristics that have been identified as key for a potential new nickname and logo. Please use the sliding scale to rate your level of agreement with each statement. The 
nickname should: --

Response 0 1 2 3 4 s ' 1 • • 10 I I 0 1 2 3 4 s ' 1 • ' 11 

be unique, recognizable, and • 5 1 2 5 31 32 68 134 137 695 0% 0% 0% 0% 0% 3% 3% 6% 12% 12% 62% distinctty UNO'a 

promote a sense of pride, atrenQth, 
6 3 2 • 3 27 23 92 156 148 654 1% 0% 0% 0% 0% 2% 2% 8% 14% 13% 58% fierceness, and passion 

be unforgettable, inspiring, and resilient 7 3 2 • 12 39 40 87 157 151 605 1% 0% .. ,. 1% 1% 4% 4% 8% 14% 14% 54% 

stir a sense of excitement, and loyalty 7 3 2 4 9 47 40 89 174 164 570 1% 0% ... ..,. 1% 4% 4% 8% 16% 15% 51% 

have a strong sense of honor and respect 8 • 14 10 21 54 51 100 179 127 531 1% 1% 1% 1% 2% 5% 5% 9% 16% 12% 48% 

be urifying, a raltying syrl'lboi that promotes 
14 8 4 12 13 58 82 98 168 171 499 1% 1% 0% 1% 1% 5% 6'A 9% 15% 15% 45% strength, perseverance, and lndusk>n 

arouse a sen&e d intimidation 
9 16 20 18 19 77 82 108 162 117 499 1% 1% 2% 2% 2% 7% 6% 10% 15% 1 1 %  45% 

for our competitors 

be representative of the state and region 13 9 1 1  1 0  17 84 88 150 205 120 400 1% 1% 1% 1% 2% 8% 8% 14% 19% 1 1 %  36% 

honor the traditions and heritage of the 
13 12 17 18 20 107 69 156 229 94 374 1% 1% 2% 2% 2% 10% 6% 14% 21% 8% 34% past bYt: afso look to the future 

engender a sense of community 
22 15 20 22 24 118 90 131 200 126 331 2% 1% 2% 2% 2% 11% 8% 12% 18% 1 1 %  30% a� connectedness 

26 1 2/08/2014 



«l"lfef N!���f Logo Pro'cess Recommendation 

In addition to the above values and characteristics, below are the qualities and marketability factors gathered that are believed to be Important In choosing a new nickname. Please let us know how Important each of 

these factors are to you by 

t ' ' '  
Response a 1 2 3 

- - t 
I 

lnspiring/\inforgettable • 2 5 6 • 

strong/tense of stren� 3 6 10 9 

11 

Honor/honorable 5 10 11 8 

16 1 3  19 28 

15 1 7  1 3  28 

Formidable/fierce 8 14 14 16 

ls be.autiflA and dassy 48 50 51 50 

� feel this survey has allo-d me to have a role In helping shape the process for 
potential "'8ctlon of a new nickname and logo at UNO: 

Strongly f><¥ee 90 8% 

f><¥ee 552 49% 

Neither Agree nor Disagree 311 27% 

Disagree 118 10% 

strongty Disagree 69 6% 

27 

4 5 ' 7 • 

9 30 41 100 179 

10 39 55 114 195 

9 55 60 1 1 3  178 

15 56 62 121 183 

29 67 77 138 176 

30 86 76 130 176 

17 73 92 170 190 

47 147 104 136 136 

• 10 I I 0 1 2 3 4 5 ' 7 • • 10 

185 550 0% 0% 0% 1% 1% 3% 4% 9% 16% 17% 50% 

208 457 0% 1% 1% 1% 1% 4% 5% 10% 18% 19% 41% 

202 458 0% 1% 1% 1% 1% 5% 5% 10% 16% 18% 42% 

205 430 0% 1% 1% 1% 1% 5% ..,. 11% 17% 19% 39% 

167 371 1% 1% 2% 3% 3% 6% 7% 13% 16% 15% 34% 

156 374 1 %  2% 1% 3% 3% 8% 7% 12% 16% 14% 34% 

148 361 1% 1% 1% 1% 2% 7'4 8% 15% 17% 13% 33% 

92 222 4% 5% 5% 5% 4% 14% 10% 13% 13% 8% 20% 

1 2108/2014 
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aJ<-()£,? N!����Logo Process Recommendation 

Please select your affiliation to UNO with which you most 
identify. 

VVhich of the following best describes your position regarding a 
potential new nickname. 

• Presant Student Athlete 

a Fonner Student Athlet• 

Please use the sliding scale to rate your level of agreement with each of the following statements. 
I would feel more confident about the nickname and logo process recommendation plan if it included the following actions: 

• I have stron1 opinions, but I am 

open to the best solution for 
UNO 

• I am not open to chan1ing my 

opinions. I have made my mind 

up about the nickname. 

• I have no strong opinions. I 

consider myself to be open 

minded about the nickname. 

Other, Please specify 

• 0  • 1  • 2  • 3  • 4  5 6 7 8 9 • 10 ..... --:-.:.:::'.::..":""..::'::::::.--� i - . - �- ---�-
� � J------�� 

The restit produces a strong icon for exci'bng fanc and � relying athletes to vktOf'Y • 
F ._. � ""'"---"'��-·-- '  

The �:����tr::U�°:oto���=� honored' I I 
-
--

I ... ---- _,..._,. -· --- -

( J :---,��� -_-[ 
Professional glidanc. is used to make sure the name 

stands out and Is matketai::.e 

The Pl'OCtss teftects the global reach of the University, 
our athletics �arr.., and our fan& 

The process shows respect for (lnvoto/esAnc:ludes) the b"ibal 
communities that reside in North Dakota end surroundng regions 

A process is implemented that use. varied communication 
sources including web, social mecla, print media, etc. 

"" 1"" 

..-- - -� ---.-- - -- .--
I 

-: •. 

- . -
-----1 

'"" '"" 4"" 

-· 

- �-

- ·- '"' 

'"" 

-- ' 
-

S.78 

.... 

7.89 

7 ... 

7.99 

7.75 

� 7"4 

7,51 I 

l . ..., - � 
l 7.14 

6"" 7"" """ 9"" 100% 

m 

373 

375 

""" 
373 

376 

375 

375 

370 

3" 
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�«l''fl€-j N!���Logo Process Recommendation 

29 

If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be in\/Olved in narrowing the choices once 
ideas have been submitted? Please use the sliding scale to rate your level of agreement with each of the following: 

•O • 1  •2 a3 •4 5 6 7 8 9 a 10 ,,._ 
�'--·-"""'" - - ,_ ·--

Former UNO Student I ..__,-�-_ __ 
9.07 382 

UNO Studem Al!llete l , &96 380 

UNO PJumni II:. ---- -..---.-- ; S.64 382 

UNDCurrentStudents . =-- �--":..;;;::::::.--_-; [ &10 m 

UNO groups associated -.'". � 7 82 � Athletics suchas Band, etc. �······ .. . . .  ; 
_ -- -·-- _ .. _ .,_ 

· 373 

Friends of UNO, Champion's Oub •. : ·1'-� ! �··--� - -- - __ ......, _ _  
7.95 Members, Boosters, Donors _ ��, � . _ _; . . 

� 3n 

UNOF� �-·---__ ,_ �-� �-= �� _[ 6 62  365 

UNO Staff �-
r··-- � 6.50 m 

UNO President-� .... ____.__.f. r;..:: ---;,:...;::-· .. ,· L.__-..__�- ,--........ 6.37 366 

(lako:�k::�al<ota) 4.67 355 

North 0ako1a Tribal Membe,. 
-� 

� 

• _ [ -
4.37 355 

UNOAdministrators b [ � 5.53 363 

Community Member&, k>cal 

� '' - r--- 5.92 363 

Comm����";,�N� across : - •."6 364 

Academic Community Inducing � 1 • NOUS, Higher Learning Commission, etc. · �f' 
------.. � ___ _,,_."" _ J _ L 

4·24 357 

Business Community 
- .. -� � -- -----....---� -..._ � rll 4.69 363 

Midd(t:1r:°'$t::i:��N�dents ™E� l f - uo 360 

State Board d Higher 
Education Members !_I 3· 12 :w2 

--1 il NCAA J 1.82 330 

state Le�ators i .  !I 2.55 344 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 
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�lfeJ" N���!�Logo Process Recommendation 

In the event the Task Force recommends selection of a new 
nickname and logo, what is the best timeframe for launching the 
process? 

If UNO decides to choose a new nickname, whom do you think 
should be invited to submit ideas for the new name? 

• Begin the procas as soon n pouible, It is 
time for our athletes and students to have a 
niclalame and k>go around v.hich they can 
reliy. 
We shoiAd take a year or more to make 
abedutely sure M have the beat nickname 
and k>go for UNO. 

•It is too soon to think about a new 
rickname and logo, the process sh<>Ud be 
delayed loriger than.3 years. The proc:en 
should be slow and deliberate. 

•A timeine -Mth a completion date Wthin the 
next year shotJd be established but be 
ftexible enough to be sure the process is 
done CO!Tectty. 
Other: Please specify 

Below are some of the values and characteristics that have been identified as key for a potential new nickname and logo. Please use 
the sliding scale to rate your level of agreement with each statement. The nickname should: 

• 0  

be unique, recognizable, and r ··· 
dstinctty UNO's 

prom
o::r:;=. :r�·�h. • 

have a strong sente of honor and respect Ill J 
"IT_, be unforgettal:ie, Inspiring, and resilient ii:.J 

otir • ,..,. of excit8ment, and 

loyalty I 1 

• 1  

be urifying, a ralying symbol that promotes �.,,---! 
strength, perseverance, and inclusion ' 

be representative of the ttate and region .,. _ 1 

honor the traditions and heritage of the u 
past but also look to the. Mwe , 

arouse a senae or intimidation •• 
fo< our c:ompetiton -�1'f' 

engender a HOH of community 
and connect&cttess -;;. 

J 

°" 10% 

' 
t 

! 

• 2  • 3  • 4 - --
! 
i 

' -----
____ .........__. 

I 
. _., ____ �- "? ""---------

... --...--.-....,.-- �-.. - --- -
I I 
---------··· ............ -� 

20% 30% 40% 

5 6 7 8 

I 
' 

-
� I 
50% 60% 70% 

.. Everyone sho!Ad be allowed to submit 
suggested names 

Sefect stakeholder groups shoLAd be 
solicited for auggested names 

• Oriy thoee iMth direct ties to UNO should 
be alowed to submit suggested names 
PrOfessional martc.eters shoUd be sefeded 
to submit suggested namn 

• Other. Please specify 

11 9 • 10 ..... 
.... 
8.90 

..... 
8.82 

.... 

.... 
8.11 

, ... 
7.12 

7.15 

80% 90% 100% 

,,. 
"' 
3T7 

370 

"" 
"" 
373 

"' 
371 

365 
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«P'tfe!' N���{tf Logo Process Recommendation 

In addition to the abo11e values and characteristics, below are the qualities and marketability factors gathered that are believed to be 
important in choosing a new nickname. Please let us know how important each of these factors are to you: 

' 
• 0  

lnspirinWunforgettable 

Honorlhonorable 

Unique and recogrlz:able 

• 1  • 2  • 3  • 4  

---------------- -..-----
' 
er- --... �-

� 

.__ _ ----� 

· .;.J - - - -·-

5 

--··-111 1 . . ·-· . 

-- - - - - ---� 
Reprnents the state/region : f • . • - · - � ·� H -

Formidable/fierce ·:-� � 

J 

ac=J Stirs a sense o1 intim1dabon 

ts beautifij and dassy .-r --� 
Your opinions are valuable to the Task Force. 
Please respond to the following statement. 

0% 10% 

I feel this surwy has allowed me to ha11e a role in helping shape 
the process for potential selection of a new nickname and logo at UNO. 

20% 30% 40% SO% 

6 7 

0 - ; .-. � 

60% 70% 

8 9 • 10 

g 
80% 90% 100% 

•StronctYA&rft 

.... ff 

a.Nei1h«-'crftnora....,.� ........ 
,_.....,.. 

.... 

&18 

8.27 

U1 

8.21 

7.89 

7.33 

U7 

6.20 

37" 

370 

369 

371 

388 

387 

387 

,.. 
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�W-ue,f N!��Logo Process RecommendaUon 

se select your .mnauon to UNO 
'-' which you most Identify: 

Present Student Athlete 

Fomier Student Athlete 

76 20% 

313 80% 

Please use the sliding scale to rate your level of agreement with each of the following statements. 

ich of the following best describe• your position regarding a potential new 

kname: 

I have strong opinions, but I am open to the best•olution for UNO 215 

I am not open to changing mv opinions. I have made my mind up about the 
nickname. 

I have no •trong opinion.. I co�der myself to be open minded about the 
nickname. 

Other, Please specify 

53 

104 

16 

I would feel more confident about the nickname and logo process recommendation plan tt It Included the following actions: 

Ros- • 1 z 3 4 I ' 7 • I ,. I I 0 1 2 3 4 I 

The traditions of UNO are honored 'Mttt input from alumni, 
4 3 0 3 3 8 14 22 68 55 197 1% 1% "" 1% 1% 2% 

student., faculty, staff, and donors 

The resiJt produces a strong icon for exciting fans and 
7 5 0 3 4 14 12 29 n 54 168 2" 1% "" 1% 1% 4% 

ralying athletes to victory 

The people, land, and traditions of ND are honored/ 
5 5 6 7 12 31 24 38 53 57 137 1% 1% ,.,. ,.,. 3% 8'A 

input from the people of the State 

Input Is gathered from current student athletes 8 4 1 6 6 40 26 51 63 41 136 2" 1% 0-A 2" 2" 11% 

The pmcess moves forward Wth the u�tandng 
6 4 3 3 12 25 22 37 75 63 123 2" 1% 1% 1% 3% 7% 

that there needs to be sufficient time for ft to be done wet 

Many voices are brought into the process to make sure 
9 6 3 10 7 28 16 50 84 43 120 2" 2" 1% 3% 2" 7% 

tM new name is something or V¥hich 'Ne can ail be proud 

Profesaionat guidance is used to make sure the name 
16 9 4 2 5 47 28 41 79 53 91 4% 2" 1% 1% 1% 13% 

stands out and i'I marketable 

The proceu reflects the global reach of the University, 
9 10 4 5 9 31 26 51 79 62 89 2% 3% 1% 1% 2" 8% 

our athletics pfograms, and our fans 

The p<OCfls ahOM respect for (invofvesAndudes) the tribel 
28 1 1  1 1  9 15 69 20 36 50 42 79 8% 3% 3% 2" 4% 19% 

communities that reside in North Dakota and surrounding regions 

A p<oceu la implemented that uses varied convnunication 
5 9 6 5 1 0  60 28 63 76 44 68 1% 2" 2" 1% 3% 16% 

sourc .. lnclucing web, social meda, print me<ia, etc. 

32 

55% 

14% 

27% 

4% 

' 7 • 

4% 6% 16% 

3% 8% 21% 

6% 10-A 14% 

7% 13% 17% 

6% 10-A 20% 

4% 13% 22% 

7% 11% 21% 

7% 14% 21% 

5% 10% 14% 

7% 17% 20% 

I It 

15% 52" 

14% 45% 

15% 37% 

11% 36% 

17% 33% 

11% 32" 

14% 24% 

17% 24% 

11% 21% 

12" 18% 
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al"tfe/ N����f Logo Process Recommendation 

If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be Involved In narrowing the choices once Ideas have been submitted? Please use the sliding scale to rate your level of 
agreement with each of the following: 

33 

--

Former UNO Student 

UNO Student Athlete 

UNO Alumni 

UNO Cunent Students 

UNO groups associated 
N1h Alhletics such as Sand, etc. 

Friends of UNO, Champion's Oub 
Members, Boosters, Donors 

UNOFaruty 

UNO Staff 

UNO President 

Sioux Nation 
(Lakota, Nakota, Dakota) 

North Dakota Tribal Members 

UNO Administrators 

Community Member11;, local 

Commurlty members across 
the state of ND 

Academic Community including 
NOUS, Higher Learning Commission, etc. 

Business Community 

Middle Schoof and High Schoot students 
(Mure stakeholders of UNO) 

state Board of 1-igher 
Education Members 

NCAA 

State L8'falators 

• 

10 

26 

25 

30 

73 

76 

36 

17 

32 

51 

28 

44 

87 

161 

98 

1 0  

1 5  1 4  

1 1  16 13 

21 11 1 0  

38 17 18 

40 19 20 

26 18 20 

1 2  1 3  14 

21 14 28 

33 21 29 

24 25 21 

34 28 29 

48 29 30 

60 17 18 

69 35 28 

4 

• 1 1  2 1  67 53 

12 25 58 58 

1 8  39 72 73 

22 15 48 68 61 

29 21 42 70 61 

25 27 40 82 70 

44 31 39 59 43 

15 43 32 54 51 36 

47 31 45 52 41 

14 49 16 27 30 25 

13 SB 15 32 25 22 

1 1  43 35 71 45 22 

16 70 58 73 42 20 

32 94 49 42 32 

25 88 29 42 19 

41 93 53 37 22 

15 74 47 44 27 

25 50 27 27 

14 21 1 1  1 0  10 

20 49 1 3  17 

10 

221 

213 

165 

138 

1 1 8  

1 1 0  

76 

76 

71 

48 

37 

36 

28 

1 3  

1 1  

1 1  

10 

• 

1% 0% 

1% 0% 

1% 1% 

2% ,.,. 

3% 1% 

2% 0% 

7% 2% 

7% 3% 

8% 6% 

21% 11% 

21% 11% 

10% 7% 

5% 3% 

"" 6% 

14% 9% 

..,. 7% 

12% "" 

25% 14% 

49% 18% 

°" 

0% 

1•• 

2'• 

1% 

1 %  

4'• 

4% 

3% 

5'• 

5'• 

5'• 

... 

4'• 

6% 

7% 

8% 

8% 

5% 

28% 21)-.4 10% 

0% 

0% 

1% 

2% 

3% 

1% 

4% 

3% 

3% 

5% 

6% 

6% 

4% 

... 

8% 

6% 

8% 

9% 

5% 

..,. 

4 

0% 

0% 

0% 

1% 

2% 

2% 

2% 

4% 

2% 

4% 

4% 

3% 

4% 

• 

1% 3% 

2% 3% 

1% 5% 

6% 4% 

8% 6% 

7% 7% 

12'• 8% 

12% ..,. 

13% 8% 

14% 5% 

• 1 0  

5% 18" 14% 58% 

7% 15% 15% 56% 

10% 19% 19% 43% 

1 3•4 18% 16% 37% 

11% 19% 16% 32% 

11'.4 22% 19% 29% 

11% 16% 12% 21% 

15% 14% 10% 20% 

12% 14% 1 1 %  19% 

8% 8'• 7% 14•,4 

16% 4% 9% 7% 6% 10-. 

12% 10% 20% 12% 

19% 16% 20% 12% 

6% 

6% 

10% 

8% 

9% 26% 13% 12*.4 9% 2% 4% 

7% 25% 8% 12% 

1 1 %  26% 15% 10-.4 

4% 21% 13% 12% 

7% 15% ..,. 8% 

4% 6% 3% 3% 

6% 14% 4% 5% 

5% 3% 3% 

6% 2% 3% 

8% 2% 3% 

2% 2% 1% 

3% 1% 1% 

2% 1% 1% 
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�(}f!,, N���&f Logo Process Recommendation 

the event the Task Force recommends seleetlon of• new nickname 

logo, what Is the best tlmetrame for launching the process? 

Begin the process as soon as possible, it is time for our athletet 
and students to have a nickname and logo a'ound \Miich they Can 1 1 5  30•4 

rally. 

Vl/e should take a year or more to make abeolutety sure we have 63 16% the best niekn� and logo for UNO. ' .. ft It is too soon to think about a new nicicnam6 and logo_. the proceu 
should be delayed longeJ than 3 yeara. The process's�d be 70 18% 

slow end deliberate. 

� A timeline � a comptetion date v.tthin the next year should be 
establish8d bOt: be flexible enough to be sure the process is done 98 26% correctly. 

Other: f'tease specify 37 10% 

I" UND decides to choose • new nickname, whom do you think should be lnvtted to 
submit Ideas fOr the new name? 

Everyone shot.id be allowed to submit suggested names 122 32'" 

Select stakeholder groups should be solicited for suggested names 35 9% 

Only those � direct ties to UNO should be aRO"Wed to submit suggested names 177 46% 

Professionat marketers should be selected to submit suggested names 9 2% 

Other: fltease specify 40 "'"" 

Below are some of the values and characteristics that have been Identified as key for a potential new nickname and logo. Please use the sliding scale to rate your level of agreement with each statement. The 

nickname should: 

r. 
10 I r Rospo- • 1 2 3 ' s ' 7 • ' 0 I 2 3 4 s g 7 • 9 1 0  

-
be unique, recognizable, and 

5 1 1 1 0 14 10 22 47 73 202 1% 0% ()'" 0% 0% 4% 3% 6% 13% 19% 54% 
dstinctty UNO's 

promote a sense of pride, strength, 
6 1 0 0 2 8 6 30 51 75 195 2% 0% 0% ()'" 1% "'" 2% 8% 14% 20% 52% 

fierceness, and passion 

have a strong sense of honor and respect 8 1 2 4 2 21 18 24 49 76 172 2% 0% 1% 1% 1% 6'.4 5% 6% 13% 20% 46% 

be unforgettable, inspiring, and resil ient 7 0 2 1 4 16 13 20 60 80 167 2% 0% 1% 0% 1% 4% 4% 5% 16% 22% 45% 

stir a sense of excitement, and loyalty 6 1 1 0 2 15 13 32 69 77 159 ,.. 0% 0% ()'" 1% 4% 3% 9% 18% 21% 42% 

be unifying, a raltying symbol that promotes 
10 1 5 3 5 31 30 25 54 71 140 3% 0% 1 '.4 1% 1% 8% 8% 7% 14% 19% 37% 

strength, pet'SeVetance, and inclusion 

be representative of the state and region 4 4 3 4 7 26 19 38 74 67 127 1% 1% 1'" 1% 2% 7% 5% 10'" 20'" 18% 34'" 

honor the tradtions and heritage a( the 
8 3 2 3 2 38 13 53 83 48 121 2% 1% 1 %  1 %  1% 10% 3% 1<% 22% 13% 32% 

past but Mo look to the future 

arouse a sense of intimidation 
14 1 0  5 8 8 48 37 49 57 45 90 4% 3% 1% 2% 2% 13% 10% 1 3•,4 15% 12% 24% for out competitors 

engender a unse of community 
14 4 3 8 6 52 37 58 61 45 n 4% 1 %  1 %  "'" "'" 14°.4 10% 16% 17'..4 12% 21% 

and connectedness 
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�tfe? N����flogo Process Recommendation 

In addition to the above values and characteristics, below are the qualities and marketability factors gathered that are believed to be Important In choosing a new nickname. Please let us know how Important each of 

these factors are to you: 

Response D 1 z 3 
- [ 

. ,7,.,. Inspiring/unforgettable 1 1 1 

Hanorlhooorable 10 1 1 1 

,. 
Untque and· recognizable 7 1 2 3 

' 
Stlonglsense of strength/power 9 0 2 2 

Represents the state/region 8 2 7 7 

Formidable/fierce 12 1 3 8 

Stirs a sense of intimidation 19 5 9 13 

Is beautiful al'Kt clauy 21 16 8 21 

[1 feel this survey has allowed me to have a role In helping shape the process for [potential selection of a new nickname and logo at UNO: 

Stron� Agree 35 .... 

Agree 211 55% 

Neither Agree nor Disagree 99 26% 

Disagree 20 5% 

Stron� Disagree 19 5% 

35 

4 ' • 7 • I 

3 14 9 24 56 82 

6 17 16 39 63 81 

3 25 19  39 67 85 

1 14 35 33 71 86 

6 26 20 40 64 79 

9 38 37 62 68 56 

8 59 33 53 50 53 

17 50 40 44 57 49 

10 I I 0 1 2 3 4 & • 7 • I 10 

177 2% 0% 0% 0% 1% 4% 2% .... 15% 22% 47% 

133 3% 0% 0% 0% 2% 5% 5% 11% 17% 22% 36% 

1 18 2% 0% 1 % 1 %  1'h 7% 5% 11% 18% 23% l2°h 

118 2% 0% 1% 1% 0% 4% .... .... 19% 23% 32% 

109 2% 1% 2% 2% 2% 7% 5% 11% 17% 21% 30% 

73 3% 0% 1'h 2% 2% 10% 10% 17% 19% 15% 20'h 

65 5% 1% 2'h 4% 2% 16% 9% 14% 14% 14% 18% 

43 6% 4% 2% 6% 5% 14% 11% 12% 16% 13% 12% 
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�IJi!,? N����f Logo Process Recommendation 

Please select your affiliation to UNO with which you most 
identify. 

•hculty 

Fomwr Faculty or Sbff 

..... 

UNO Admintstrator 

Which of the following best describes your position regarding a 
potential new nickname. 

I have strong opinions, but I am 
open to the best �utlon for 
UNO 

I am not open to changine my 
opinions. I have made my mind 
up abotlt the nickname. 

• I have no stronc opinions. I 

consider myself to be open 
minded about the nickname. 

• Other, Please specify 

Please use the sliding scale to rate your level of agreement with each of the following statements. 
I would feel more confident about the nickname and logo process recommendation plan if it included the following aciions: 

• 0  

The tra<ftons of UNO are honored Mth input from alunV'li, ·-· f 
students, facdty, atatt, and donor. -� 

The process shov.s respect for (irwotveMndudes) the bibal -�' communities that reside in North Dakota and su"oundng regions 

Many voices are brought Into the process to make sure • - t 
the new name is something d which we can all be proud 

The process moves forward "'4th the ullderstaocing • ._ I that there needs to be sufficient time for it to be done wel 

The result produces a strong icon for exciting fans and •• 1 
ralying atrletes to victory - : 

The peope, land. and uadtiono of ND ,.. honofeci' llJ 
input from the people d the State 

The process re� the �obal reach o1 the Untversity, 1�i'i• I 
our ath6etics programs, and OlK fans 

Professional guidance Is used to make sure the name 
stands out and ts marketa�e 

A proces. is implemented that uses varied communication 
sources including 'lli'eb, social mecta, pfint media, etc. 

lnpllt ii gathe<ed from current student athletes 

• 1  

"" 10% 

• 2  • 3  • 4  5 6 

= iiii 

----- - ---I I 

. 

I I 

·-- - ·  -

� � -' ! 
I . . 

--- -·� 
�---�"'! I 

20% 30% 40% 50% 60% 

7 8 9 • 10 .... 
.... 

7.10 

7.83 

7.69 

7.78 

UJ2 

7.49 

I 7.10 

7.29 

- ,.. ,. 
&78 

70% 80% 90% """' 

... 

... 

,., 

,., 

... 

... 

... 

... 

... 
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«l"tfef N!���f Logo Process Recommendation 

If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be in\/Olved in narrowing the choices once 
ideas have been submitted? Please use the sliding scale to rate your level of agreement with each of the following: 

UNO Student Athlete 

UNO Current Students 

UNO Alumni 

UNO groups associated 
Wth Athletics such as Band, etc. 

Former UNO Student 

UNO Staff 

UNDFacutty 

UNO President 

Friends of UNO, Champion's ctub 
Members, 8006ters, Donors 

Sioux Nation 
(Lakota, Nakata, Dakota) 

UNO Administrators 

North Dakota Tribal Members 

Community Members., � 

Academic Community incfudng 
NOUS, Higher Learning Commission, etc. 

Community members across 
the state of NO 

state Board of Higher 
Education Members 

Midde School and High Sc:hool students 
(future stakeholders of UNO) 

Buslrte$S Commonity 

NCAA 

State Le�ators 

• 0  • 1  • 2  • 3  • 4  5 6 8 

0% 10% 20% 30% 40% 50% 60% 10% 80% 

• 9 • 1 0 .... 
� 

a.11 

8.16 

7.93 

7.<19 

7.48 

7.45 

7.37 

.... 

7.15 

5.09 

6.08 

5.()5 

.... 

5.35 

5.37 

4.10 

4.83 

4.33 

2.74 

2.90 -
- 100% 

.... 

... 

5'5 

536 

5'7 

539 

... 

534 

543 

527 

'"' 

526 

530 

526 

530 

510 

524 

532 

... 

490 
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�lfef N���!t:f Logo Process Recommendation 

In the event the Task Force recommends selection of a new 
nickname and logo, what is the best timeframe for launching the 
process? 

• aeon the ptoOeSS .. soon " possible, it i• 
time for our athletes and students to haVe a 
nickname and logo around which they can 

raly. 
•We should take a year or more to make 

absolutety sure we have the be&t nickname 
and logo for UNO. 

•It is too soon to think about a lleW 
nickname and logo, the PfOCHS shotAd be 
delayed longer than 3 year•. The pJoces• 
shoUd be alow and deiberate. 

A timeine Wth a eom?etion date iMthin the 
next year sholAd be established but be 
ftexible enough to be sure the process ii 
done corredty. 
Other: Please specify 

• Blank 

If UNO decides to choose a new nickname, whom do you think 
should be invited to submit ideas for the new name? 

•Everyone should be .. o'Ned to submit 
suggested names 

<tJ setect stakeholder groups sholAd be 
soticited for suggested names 

•Only those iMth drect ties to UNO shcMJd 
be slowed to submit suggested namee 

Professional m:m:eters shOIJd be selected 
to submit suggested names 

other. Please spedfy 

•Blank 

Below are some of the values and characteristics that have been identified as key for a potential new nickname and logo. Please use 
the sliding scale to rate your level of agreement with each statement. The nickname should: 

• 0 • 1 • 2 • 3 • 4 5 6 7 8 9 • 1 0  

-· - - --·---� .,. . 
be unique, recognizable, and ( I i a.79 

dstinctly UNO's · � 555 

----·�-··-::""":""''.-;:::::::=== 
l\ave a strongsenu ofhoooc andreaped II! .---� .------- "--.-� S.4' 552 

promote a sense d pride, �rength, •.• f I 8.3S 
fiercenffB, and pau1on 

_ -*: ! 
_ _ � � � :� 

551 

sti' 8s�� ��emen� a� loy� "D ��-�-·"=�' 8.� � 

be unforgettable, Inspiring, and resilient II'· 1 - - -� -i�  --.,..--r 
&.29 546 

be unifying, a ralytng symbol th� 
PfCl!"otes llb' '. . I a.i1 

strength, perseverance, and 1nclUS10n _;:...._ .' 1 i 549 

be representative ofthestate and region n: -- --.-..... - � .... .... 

a.1a 551 

honorthe hdtions and heritage ofthe 1.:• I I 7 75  pastbutalsolooktothe future _ · - ' 552 

engendor • sense �communOy • �1 r---.___. 74 and oonnectemess ar•1 . 1 
545 

arouse a sen1e of intimidation ��-r·.: · . I ! r-·-for our competitors .:-p ·1� • 8.06 538 
• • · '!!o - -

°" 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 
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In addition to the above values and characteristics, below are the qualities and marketability factors gathered that are believed to be 

39 

important in choosing a new nickname. Please let us know how important each of these factors are to you: 

lnspirir9unforgettable 

Honorlhonofable 

Represents the statelr� 

Is beautifiJ and dassy 

Formidablelfietce 

Stirs a sense of intimidation 

Your opinions are valuable to the Task Force. 
Please respond to the following statement. 

• 0  

"" 

• 1  

- -

It) � 
10% 

I feel this survey has allowed me to haw a role in helping shape 
the process for potential selection of a new nickname and logo at UNO. 

• 2  • 3  • 4  5 

r 
---·�----

---r--�-- __ -[-= 
...--... ·---- �------.. .. 

L ..- .. - .......... ..,. . 
-�· --·-·----...---��-- -

---· - -� -" .--

' 
·-

I I 
�-� · 

--------[ ' 

20% 30% 40% 50% 

6 7 8 9 • 10 .,.. 
·�· 

8.17 

, ... 
8.61 

l 
7.52 

� .... - -
cm 022 

• �- .... 
60% 70% 80% 90% 100% 

•Scronc!YA&rH ...... 
Neilhet"Acreer.�Vff ...... ....... ........ 

553 

... 
543 

5'0 
,.. 

542 

544 

541 
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�/fe? N���&flogo Process Recommendation 

se select your .nlllatlon to UNO 
which you most Identify: 

Feel.Aly 

Former F&eulty or stan 

S1aff 

UNO Mninlstrator 

175 31% 

n 13•,(, 

300 53•4 

20 4% 

Please use the sliding scale to rate your level of agreement with each of the following statements. 

1
Whlch of the following best describes your posldon regarding a potential n

nlckname: 

I have strong opinions, but I am open to the best aolution fOf UNO 

I am not open to changing my opinions. I have made my mind up about the 
nickname. 

I have no strong opinion&. I consider myseff to be open minded about the 
nickname. 

Other, Please specify 

239 

34 

257 

37 

42% 

6% 

45% 

7% 

I Would feel more confident about the nickname and logo process recommendation plan If It Included the following actions: 

Response 0 1 z 3 4 5 • 7 • 9 10 I I 0 1 z 3 4 5 

The tradtions of UNO are honored Wth input from alumni, 
1 3  9 3 17 5 38 28 54 73 87 228 2% 2°4 1% 3% 1•4 7% 

students, facllty, staff, and donors 

The process shov.is respect for {invofveMncludes) the tribal 
26 12 23 16 6 95 25 52 65 46 188 5% 2% 4% 3% 1% 17% 

communities that reside in North Dakota and surrounding regions 

Many voices are brought into the process to make sure 
1 1  5 6 15 6 56 25 61 121 62 189 2% 1% 1% 3% 1% 10% 

the new name is something of'Mlich we can al be proud 

The process moves forward >Mth the understanding 
10 6 1 1  1 2  1 1  62 32 63 93 66 185 2% 1% 2% 2% ,.,. 1 1 %  that there needs to be sutricient time for it to be done well 

The result produces a strong icon for exciting fal'\6 and 
12 6 7 13 6 58 31 61 101 77 183 2% 1% 1% 2% 1% 10% raltying athletes to victory 

The people, land, and tradtions of NO ate honored/ 
12 6 7 13 6 58 31 61 101 77 183 2% 1% 1% 2% 1% 10% 

input from the people of the State 

The process reftects the global reach of the University, 
1 1  15 10 12 9 65 36 61 108 64 164 2% 3% ,.,. 2% 2% 12% our atNetics programs, and our fans 

Professional gi.idance is used to make sure the name 
16 13 19 16 12 82 32 63 105 56 140 3% 2% 3% 3% 2% 15% 

stands out and is maric:etabte 

A process is implemented that uses varied commurication 
1 1  9 7 15 9 74 57 82 100 59 133 2% 2% 1% 3% 2% 1 3% 

sources induding web, social media, print media, etc. 

Input is gathered from current student atNetes 21 1 3  1 2  1 3  25 91 57 74 83 58 109 4% 2% 2% 2% 4% 16% 

40 

• 7 I 

5% 10% 13% 

5% 9% 12°4 

4% 11% 22% .. ,. 11% 17% 

6°4 11% 18% 

6% 11% 18% 

6% 11% 19% .. ,. 11% 19"4 

10% 15% 18% 

10% 13% 15% 

t 10 

16% 41% ... 34% 

11% 34% 

12% 34% 

14% 33% 

14% 33% 

12% 30% 

10% 25•,4 

1 1 %  24% 

10% 20% 
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�((/'� N.f ��(£rlogo Process Recommendation 

If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be Involved In narrowing the choices once Ideas have been submitted? Please use the sliding scale to rate your level of 
agreement with each of the following: 

41 

Re-

UNO student Athlete 

UNO CUrrent StUdents 

UNOA!urmi 

Ut-D groui- associated 
�th Athletics such as Band, etc. 

Former UNO Student 

UNO Staff 

UND Facutty 

UNO President 

Friends of UNO, Champion's aub 
Members, Boosters, Donors 

Sioux Nation 
(Lakota, Nakota, Dakota) 

UNO Administrators 

North Dakota Tribal Membef'5 

Community Memberw., local 

Academic Community indudng 
NOUS, Higher Learning Commission, etc. 

Community members across 
the state of NO 

State Board or 1-igher 
Education Members 

Middle School and High Schoot students 
(future stakeholders of UNO) 

Business Community 

NCAA 

State legislatOl'S 

• 

15 

1 1  

10 

13 

37 

16 

79 

39 

73 

17 

47 

2lJ 

96 

44 

51 

15-0 

131 

% 

1 1  

1 2  

22 15 14 

14 

43 25 2lJ 

18 17 18 

49 26 25 

16 14 21 

38 25 31 

27 23 33 

45 40 32 

34 35 42 

39 44 48 

97 35 31 

87 45 2lJ 

' 5 I 7 

30 38 67 79 

1 1  31 37 62 .. 
33 44 n 112 

10 44 52 76 94 

1 3  56 54 91 87 

12 53 53 73 102 

20 61 49 65 103 

18 64 45 49 79 

54 73 90 99 

26 92 34 49 37 

32 86 64 75 70 

27 90 42 50 44 

21 80 65 92 90 

31 105 47 63 63 

45 126 65 78 47 

45 93 36 46 30 

37 124 66 47 61 

57 141 51 49 31 

23 71 15 25 21 

41 74 27 20 1 5  

t 10 

103 202 

87 202 

83 165 

87 133 

81 133 

n 131 

82 127 

75 1 1 6  

69 103 

37 76 

47 71 

31 69 

52 62 

31 49 

19 38 

25 22 

20 14 

14 

10 11 

10 11 

"' 1% 

"' 1 %  

2% 1% 

3% 2% 

2% 1% 

2% 2% 

2% 1% 

7% 4% 

3% 2% 

15% 8% 

7% 3% 

14% 9% 

3% 3% 

9% 7% 

5% 5% 

19% 9% 

8% 6% 

10% 7% 

31% 20% 

27% 18% 

1% 

1% 

1% 

1% 

1% 

1% 

2% 

3% 

1% 

5% 

3% 

5% 

3% 

5% 

4% 

8% 

7% 

8% 

7% 

9% 

1% 

1% 

1% 

1% 

2% 

1% 

1% 

3% 

3% 

6% 

3% 

5'4 

4% 

6% 

6% 

6% 

8% 

9% 

6% 

6% 

' 

1% 

2% 

2% 

2% 

2% 

2% 

4% 

3% 

2% 

5% 

6% 

5% 

4% 

6% 

8% 

9% 

7% 

5% 

6% 

6% 

8% 

• 

7% 

7% 

8% 

10 

12% 14% 19% 37% 

11% 18% 16% 37% 

14% 21% 15% 30% 

10% 14% 18% 16% 25% 

10-4 10% 17% 16-.4 15% 24% 

1()% 10% 14% 19% 14% 24% 

11•.4 9% 

12'4 8% 

12% 

9% 

19% 15% 23% 

15% 14% 22% 

10% 13% 17% 18% 13% 19% 

17% 6% 9% 7% 7% 14% 

16% 12% 14% 13% 9% 13% 

17% 8% 10% 8% 6'4 13% 

15'4 1 :i-4 17% 17'4 10% 12% 

20-4 9% 12% 12% 6% 9•4 

24% 12% 15% 9% 4% 7% 

18% 7% 9% 6% 5% 4% 

24% 13% 9% 12% 4% 3% 

11% 27% 10% 9% 6% 1% 3% 

5% 15% 3% 5% 4% 2'4 2% 

8% 15% 6% 4% 3% 2% 2% 
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the event the Task Force recommends selection of a new nickname 

nd logo, wlull ls the best llmefnlme for launching the process? 

Begin the process as soon as po&&ible, It Is time for our attfftes 
and students to have a nickname and logo around 'M'lk:h they can 199 36% 

rally, 

We should take a year or more to make ab6otut8'y sure we have 
78 the best nickname and logo for UNO . .. 14% 

... It� too SOOfl to think about a new nickname and logo. the process 
should be delayed longer than 3 years. The process should be 55 10"'4 

sl� and defiberate. 

A timeline 'Mth a �mpletion date 'Mthin the next year should be 
established but be ftexibfe enough to be sure the process is done 193 34'4 

correctty. 

Other: Please specify 35 6% 

11f UNO decides to choose a new nickname, whOm do you think should be Invited to 
submit Ideas for the new name? 

Everyone should be alowed to submit suggested names 33-0 59% 

Select stakeholder groups sholAd be solicited for suggested names 53 9% 

Onfy those Ydth direct ties to UNO should be aHowed to subrrit suggested names 1 1 9  21% 

Professional mar'lc:eters should be selected to submit suggested names 17 3% 

other: Please specify 44 814 

Below are some of the values and characteristics that have been Identified as key for a potential new nickname and logo. Please use the sliding scale to rate your level of agreement with each statemenl The 
nickname should: 

Response 0 1 2 3 ' 5 & 7 I ' 10 I I 0 1 2 3 ' 5 ' 7 • 9 10 

-
be unique, recogniza�e, and 

6 0 0 0 5 27 1 7  33 85 107 275 114 014 014 014 114 514 314 614 1s•"' 19% 50% distinctly UND's 

have a strong sense of honor and respect 10 3 5 2 7 36 1 9  39 79 108 244 2% "' 114 0% 114 714 3'.4 714 1414 2014 4414 

promote a sense of pride, strength, 
7 4 1 5 5 42 25 49 89 95 229 1% 114 0"4 1% 114 8% 5% 9% 16% 17% 42% fierceness, and passion 

stir a sense of excitement, and loyalty 7 2 1 1 3 31 26 54 93 112 216 1% 0% 0% 0".4 1% 614 514 10% 17% 21% 40".4 

be unforgetta�e. inspiring, and resilient 9 6 1 6 2 36 32 46 89 104 215 2% 114 Ol4 "' 0% 7% 614 814 16% 19% 39% 

be unifying, a rallying symbol that promotes 
6 8 4 6 5 35 3-0 59 94 89 213 1% 1% 1'.4 114 1% 6% 5% 1 1 %  17'.4 16% 39% strength, perseverance, and indusion 

be representative of the state and region 7 3 3 1 2 40 32 75 117 78 193 1% 1 % 114 0"'4 Ol4 714 6'.4 14% 2114 14% 3514 

honor the traditions and heritage of the 
8 1 1  8 6 11 57 26 n 112 64 1n 1% 214 1% 1% 2% 1014 5'.4 1314 2014 12% 32% past but also look to the future 

engender a sense of community 
1 1  1 0  5 10 4 79 43 82 96 72 133 2% 2% 1 14  2% 114 1414 .... 15% 16'.4 13% 2414 and connectedneu 

arouse a sense ot intimidation 
31 21 28 23 22 114 43 64 60 48 84 614 414 514 414 4% 2114 814 12'.4 1 1 %  "" 16% for our competitors 
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a!"tfej N!���flogo Process Recommendation 

In addition to the above values and characteristics, below are the qualities and marketability factors gathered that are believed to be Important In choosing a new nickname. Please let us know how Important each of 

these factors are to you: 

Response a 1 • • 

lnspiringl'unforgettable 5 1 2 1 

,, 
, 

Honorlhonor1ble 10 • 3 1 

Represent& the state/region Q 3 7 6 

Unique and recognizable 12 7 5 1 

... 
r' 

Strong/sense of stren�power 19 11 4 6 

Is beautiftA and classy 29 15 16 13 

Formidable/riere9 37 20 1 3  1 6  

Stirs a sense of intimidation 52 28 31 25 

I feel this survey has allowed me to have a role In helplng shape the process for 
'
potential selection of a new nickname and logo at UNO: 

strongly Agee 70 12% 

Agee 286 51% 

Neither Agree nor Disagree 163 29% 

Disagree 23 4% 

Strongtv Disagree 23 4% 

43 

4 5 • 7 • 

3 1 3  25 56 109 

8 41 30 47 91 

7 41 33 76 84 

6 24 34 79 114 

8 37 48 85 104 

12 85 53 74 82 

20 97 45 95 86 

25 95 50 64 78 

t 10 I I 0 1 z • 4 5 ' 7 • t :J 
115 223 1% 0% 0% 0% 1% 2% 5% 10% 20% 21% -

119 189 2% 1% 1% 0% 1% 8% 6% 9% 17% 22% 35% 

109 168 2% 1% 1% 1% 1% 8% 6% 14% 15% 20% 31% 

110 148 2% 1% 1% 0% 1% 4% 6% 15% 21% 20% 27% 

102 122 3% 2% 1% 1% 1% 7% 9% 16% 19% 19% 22% 

70 93 5% 3% 3% 2% 2% 16% 10% 14% 15% 13% 17% 

49 66 7% 4% 2% 3% 4% 18% 8% 17% 16% 9% 12'-' 

40 53 10% 5% 6% 5% 5% 18% 9% 12% 14% 7% 10% 
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hJ«I"� N:f.���Logo Process RecommendaUon 

Nickname 

Q4 Thank you for taking the time to be part of the data gathering process designed by the UNO N ickname and Logo Process 
Recommendation Task Force. As you may know, data from 3 in-person meetings was gathered, synthesized and was utilized to 
generate the questions for this survey. The results from this survey will be combined with the previously collected information and 
information gathered at town hall meetings to assist the Task Force in completing their charter which is to provide President Kelley 
with recommendations for a process which could result in the potential adoption of a new nickname and logo for UNO Athletics by the 
end of the year. Please be aware your responses may be subject to open records request. Any recommendations of the Task Force 
work are not intended to replace the UNO flame logo, the interlocking ND, or any other marks currently in use by the 
University. The University colors wil l  also not be affected by this process. 

Q1 Name 

Q2 Please select your affi liation to UNO with which you most identify. 
0 Alumni - anyone who has ever attended UNO (1 ) 
0 Community Member (2) 
0 Faculty - those with academic rank at UNO (3) 
0 Former Student-Athlete or Hall of Fame Member (4) 
0 Former Faculty or Staff member at UNO (5) 
0 Friend of UNO - an individual (non-alumni) who has made a gift to the University or attended an event (6) 
0 Present Student-Athlete at UNO (7) 

0 Present Student - an individual who is currently enrolled in a course at UNO (8) 
0 Staff - a full-time or part-time benefited employee at UNO (9) 

0 UNO Administrator - members of the faculty and staff at UNO including but not limited to: Deans, Vice-Presidents, heads of 
departments, etc. ( 1 0) 

O Other, please list ( 1 1 )  ________ _ 
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IJJ«l"tl-ej N���Logo Process Recommendation 

0 1 6  The UNO Nickname and Logo Process Recommendation Task Force is charged with the development of a process for the 
potential adoption of a new nickname and logo for UNO. Which of the following best describes your position regarding a potential 
new nickname for UNO athletics. 
O I have strong opinions, but I am open to the best solution for UNO ( 1 )  
O I a m  not open to changing m y  opin ions. I have made my mind u p  about the nickname. (2) 
O I have no strong opinions. I consider myself to be open minded about the nickname. (3) 

O Other, Please specify (4) ---------

0 1 7  The UNO Nickname and Logo Process Recommendation Task Force would l ike to gather information from as many interested 
individuals as is possible. Please use the sliding scale to rate your level of agreement with each of the following statements. I would 
feel more confident about the nickname and logo process recommendation plan if it included the following actions: 
___ Many voices are brought into the process to make sure the new name is something of which we can all be proud (1 ) 

• 

The process shows respect for ( involves/includes) the tribal communities that reside in North Dakota and surrounding 
regions (2) 

___ Professional gu idance is used to make sure the name stands out and is marketable (3) 

___ I nput is gathered from current student-athletes and coaches which is then used in a meaningful way (4) 
___ The result produces a strong icon for exciting fans and rallying athletes to victory (5) 

1/ A process is implemented that uses varied communication sources including web, social media, print media, etc. (6) 
___ The process moves forward with the understanding that there needs to be sufficient time for it to be done well (7) 
___ The process reflects the g lobal reach of the University, our athletics programs, and our fans (8) 
___ The traditions of UNO are honored with input from alumni, students, faculty, staff, and donors (9) 
___ The people, land, and traditions of North Dakota are honored and reflected in the process through input from the people of 
the State ( 1 0) 

___ Other: Please specify ( 1 1 )  
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Q 1 4  While it is recognized that for some, nothing can or will replace the Fighting Sioux name and logo, the Task Force is charged 
with identifying a process to potentially select a new n ickname and logo. In the event the Task Force recommends selection of a 
new nickname and logo, what is the best timeframe for launching the process? 
0 Begin the process as soon as possible, it is time for our athletes and students to have a nickname and logo around which they 

can rally. ( 1 )  

O We should take a year o r  more to make absolutely sure we have the best nickname and logo for UNO. (2) 

O It is too soon to think about a new nickname and logo, the process should be delayed longer than 3 years. The process should be 
slow and deliberate. (3) 

O A timeline with a completion date within the next year should be established but be flexible enough to be sure the process is done 
correctly. (4) 

O Other: Please specify (5) ---------

Q 1 5  If UNO decides to choose a new nickname, whom do you think should be invited to submit ideas for the new name? 
0 Everyone should be allowed to submit suggested names ( 1 )  
0 Select stakeholder groups should b e  solicited for suggested names (2) 
0 Only those with direct ties to UNO should be allowed to submit suggested names (3) 

0 Professional marketers should be selected to submit suggested names (4) 

O Other: Please specify (5) ---------
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01 3 If UNO decides to choose a new nickname and logo, which stakeholders do you feel should be involved in narrowing the 
choices once ideas have been submitted? Please use the sliding scale to rate your level of agreement with each of the following 
statements. 
___ Academic Community including NOUS, Higher Learning Commission , etc. (1 ) 

___ Business Community (2) 

___ Community members across the state of ND (3) 

___ Community Members, local (4) 

-�- Former UNO Student-Athletes and Hall of Fame Members (5) 

___ Friends of UNO, Champion's Club Members, Boosters, Donors (6) 
___ Middle School and High School Students (future stakeholders of UNO) (7) 
' " NCAA (8) 
___ North Dakota Tribal Members (9) 
___ Sioux Nation (Lakota, Nakota, Dakota) ( 1 0) 

'"- \ State Board of Higher Education Members (1 1 )  

\ State Legislators (1 2) 

___ UNO Admin istrators ( 1 3) 
___ UNO Alumni (1 4) 

/ UNO Current Students ( 1 5) 

__ UNO Faculty ( 1 6) 
___ UNO groups associated with Athletics such as Band, etc. ( 1 7) 
___ UNO President (1 8) 
__ UNO Staff ( 1 9) 
___ UNO Student-Athletes (20) 

___ Other, please list (21 )  
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Q3 Below are some of the values and characteristics that have been identified as key for a potential new nickname and 

logo. Please use the sliding scale to rate your level of agreement with each statement. The nickname should: 

___ honor the traditions and heritage of the past but also look to the future ( 1 )  

___ be representative of the state and region (2) 

___ promote a sense of pride, strength, fierceness, and passion (3) 

___ engender a sense of community and connectedness (4) 

___ arouse a sense of intimidation for our competitors (5) 

___ be unique, recognizable, and distinctly UN D's (6) 
/ have a strong sense of honor and respect (7) 

,... / be unifying, a rallying symbol that promotes strength , perseverance, and inclusion (8) 

"- "' stir a sense of excitement, and loyalty (9) 
'... be unforgettable, inspiring, and resilient ( 1 0) 

'- Other, please list ( 1 1 )  

Q5 In  addition to the above values and characteristics, below are the qualities and marketabil ity factors gathered that are believed to 

be important in choosing a new nickname. Please let us know how important each of these factors are to you by using the sliding 

scale to rate the level of importance of each of the factors. 

___ Formidable/fierce (1 ) 

___ Strong/sense of strength/power (2) 

___ Unique and recognizable (3) 

___ Inspiring/unforgettable (4) 

___ Honor/honorable (5) 

___ Stirs a sense of intimidation (6) 
___ Represents the state/region (7) 
___ Is beautiful and classy (8) 

___ Other, please list (9) 

Q8 While we are not looking for specific suggestions for the nickname or logo at this time, if you have any other feedback you would 

like the Task Force to consider in this process, please list it below. 
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liJ«l"/1£,fl N.r.���Logo Process Recommendation 

01 1 Your opinions are valuable to the Task Force.i'Please respond to the following statement. 

survey has 
allowed me to 
have a role in 

helping 
shape the 

process for 
potential 

selection of a 
new 

n ickname 
and logo at 

UNO. (1 ) 

0 

.. , _ _ _  ., .. . .  

0 0 0 0 

01 2 If you d isagreed with the above statement, please indicate why you feel that way. 

07 Thank you for your time and thoughtfu l consideration of these questions. Your input is exceptionally valuable to us as we move 

forward with this process and final recommendations. Please click the "submit" button to register your  responses. 
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Testimony in opposition to HB1155 

Jan. 12, 2015 

TJ Jerke 

North Dakota Human Rights Coalition 
tjjerke@gmail.com 

Au"�1). � 
·H l) J I �§ 

( I I p.. l 1 �  

Chairman Nathe, and members of the House Education Committee. My 

name is TJ Jerke, I am here on behalf of the North Dakota Human Rights 

Coalition in opposition to House Bill 1155. 

Since 2002, the North Dakota Human Rights Coalition has been 
passionately working to effect change so that all people in North Dakota 

enjoy full human rights. The organization is a broad-based coalition of 
individuals and organizations around North Dakota, with an interest in 

the furtherance of human rights around the state. The Coalition works 
tirelessly toward the enhancement of human rights in North Dakota 
through information, education and legislative action, The Coalition 
values mutual respect for all people, seeking a common good without 

denying individual rights, and proactively promoting social and 
economic justice. 

The North Dakota Human Rights Coalition believes the University of 
North Dakota logo and nickname should be retired, and to allow the 

University of North Dakota to proceed with the plans it has adopted to 

select a new nickname and logo. 

We do so, recognizing that the process by which UND decided to retire 
their previous logo was, hard, emotional and, at times, divisive. The 

sooner the university and the community can move on, the better it will 
be for all . 

The Coalition also believes : 

1) The legislature's interference with a process that required delicate 
discussions between the university, the NCAA and Native American 

communities was historically counterproductive and did nothing but 
sow continued divisiveness; 

\ 



2) There is a very thoughtful process currently in place in which a new 

logo will be selected with input from all aspects of university and state 
life; this  process needs to be honored. 

3) The Coalition continues to be concerned about the toxic environment 
on UNO campus for Native American staff and students. The Coalition 

believes this bill will add fuel to the fire, as it seems to do nothing to 

resolve the pain that has inflicted UNO students, and staff, and does 

everything to prolong the animosity that was created by the initial 
process of removing the nickname and logo. All efforts now should be 
directed at connecting these communities and making sure that all 

students and staff on the campus feel safe and secure. It is safe to 
assume that as long as the debate is continued, the healing will be 
difficult to occur. 

• 

With this, I ask that you spend time reading the handout I provided you, 

written by a University of North Dakota student. The student highlights 

three instances of blatant racism and disrespect in the past year 
towards Native Americans on the UNO campus. • 
Please, give House Bill 1155 a Do Not Pass recommendation. 

• 
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U n ivers ity of North Dakota and Ti me-Out 
Week 20 1 4  by BJ Ra i n bow 
Time-Out Week 201 4  
I nd ian  Stud ies Association's mission statement says that they are to promote a 

better understanding of cultures between students, faculty, staff and the g reater 

g rand forks region. To encourage communication among student and alumni 

members, faculty, staff and administration . 

To establ ish a sense of community among al l  UNO I ndian stud ies majors and 

m inors .  To help with the recruitment and retention of students into the I nd ian 

stud ies department. 

To foster a closer relationship between current I nd ian stud ies students and 

I nd ian studies a lumni .  I ncrease cultural awareness by providing workshops and 

other events throughout the academic school year. 

• l ncident #1 

• 

I thought this year's time-out week was going to be different for me because we 

do not have to deal with the whole FS nickname and logo issue so I thought. 

Monday afternoon was just l ike any other but this Monday was the beg inning of a 

domino effect that was to carry a storm of negativity al l  the way to the weekend . I 

got a text right after lunch about a banner that was hang ing outside of the same 

sorority (Gamma Phi Beta) that had the cowboys and I nd ians themed party in  

2008, the banner said "you can take our mascot but you wi l l  never take our pride" 

with a d rawing of the frozen four  tournament logo on the bottom.  I was l ike WTH! 

After a couple of my friends took some pictures the banner was taken down. 

Many of us American I ndian students starting fi l l ing out complaint forms to turn 

into the dean of students office Tuesday morning . After thinking that this wou ld 

be the only incident that would remind al l  of us of our troubled past another 

incident reared its ugly face . 

3 



Gamma Phi  Beta's mission statement is as fol lows; to foster a nurturing 

environment that provides women the opportunity to achieve their potential 

through l ife-long commitment to intellectual growth , individual worth and service 

to humanity. Gamma Phi Beta Sorority wil l  be recognized among peer 

associations as a premier women's organization exh ibited by: developing 

campus and community volunteer leaders, providing innovative programming 

that addresses issues relevant to women and society, strengthening our 

resources ,  and manag ing the organization through volunteerism . 

What was not put in the national media about this sorority was after the lesson 

these g irls experienced , they did donate $250.00 to this year's annual buffalo 

feed .  

Incident #2 
Our beloved student body president N ick Creamer, who represents around 

fifteen thousand UNO students , tweeted about a shirt that was being sold for the 

frozen four  hockey tournament. After, N ick also vetoed our student senate bi l l  

that would al locate $2,000 towards our annual buffalo feed on Saturday during 

supper break at the powwow. During an emergency meeting by student senate 

the environment was very intense. One senator kept reverting back to U ND IA 

mismanaging their money, which is sti l l  yet to be understood exactly what was 

meant. This same senator was also discussing the impact of social med ia 

especially twitter. Come to find out after the meeting this same senator was 

tweeting during the meeting.  One of the most disturbing things that were 

mentioned was when n ick stated that he wou ld personally donate money to this 

buffalo feed , how i ronic, because were in  that emergency meeting because he 

vetoed the bil l to fund the buffalo feed in the first place. Another issue that 

• 

• 

• 



• presented itself was the U N O  administration's lack of movement d uring these 

events. 

• 

• 
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The events j ust kept going on and on with a tweet from our  student body 

president #fightingsiouxforever. When approached about the tweet n ick said that 

he was simply supporting the sorority g i rls from (GPB). N ick was also asked 

about the t iming of the tweet he stated that "it was poorly timed however there is 

a h uge hockey tournament going on this weekend". 

I ncident #3 
As the time-out week events continued through the drama I was part of a couple 

presentations includ ing a session that explained the many beautifu l regal ia that 

people would see in the coming weekends powwow. Titled 'powwow 101' this 

session exh ibitioned almost every dance category spectators wi l l  encompass 

d uring the powwow starting Friday evening . After this event and continuing right 

i nto another presentation of me and my brother's recol lection of our trip to 

pernumbuco, Brazi l  this past may for two weeks visiting a local tribe (Xukuru) . As 

my brother was getting out of h is vehicle there were mouth gestures and shouts 

of Go Sioux! Coincidence is that just a couple minutes before my brother was 

harassed my wife and my daughter heard the same sounds coming from the 

same house, from the same group of people. I had a choice to make at this 

moment; go right over to that house and g ive them a piece of my m ind and other 

things, or fi le a complaint with the proper authorities. 

Sigma Ch i  (�:X) is one of the oldest and the largest Academic and Social 

Fraternities in  the world with 235 active chapters and nearly 300,000 in itiates. 

Sigma Ch i  was founded on June 28, 1855 at Miami University in Oxford ,  Ohio . 

Sigma Ch i  has seven founding members:  Benjamin Piatt Runkle, Thomas Cowen 
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Bell ,  Wil l iam Lewis Lockwood , Isaac M .  Jordan, Daniel Wil liam Cooper, Franklin  

Howard Scobey, and James Parks Caldwell. 

Sigma Chi's purpose is to promote the concepts of Friendship, Justice, and 

Learning;  to bui ld brotherhood and life-long membership among members from 

al l  walks of l ife. Its mission statement is to develop values-based leaders 

committed to the betterment of character, campus and community. Sigma Chi's 

vision statement is "to become the preeminent collegiate leadership development 

organization-aligned, focused and l iving our core values". These young men did 

come over to the powwow and volunteer their time and services where we 

needed them . They also came to the powwow Sunday afternoon to participate in  

an experience they will never ever feel in  their whole l ives by being recognized in  

the center (circle). 

Conclusion 
What do we all do from this point on? We can keep the m isunderstandings going 

on to the next generations and keep the perceptions of each other going or we 

can make a choice to start and try and bui ld a relationship with each other. 

I nstead of going over to this fraternity house to fig ht my brother decided to go 

over carrying a medicine and having council with these boys to try to turn them 

into men and leaders as their mission statement mentions. We then decided to 

invite sigma chi and gamma phi beta to our celebration and show them how we 

interact amongst each other. We chose to kill them with kindness and 

compassion rather than get into a mudslinging match . By any means the 

relationship between the groups is not a sweet and loving one, we understand 

that we al l  have a long way to go, but it's a start. So in  a sense we went from no 

progress and understanding to starting a progress so that our future generations 

wil l  learn from our actions. 

�· '  
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N O LA, H EDU - Whetham, Donna 

m: 

Cc: 
Subject: 

Good afternoon. 

Walton, Susan < susan.walton@ema i l .und.ed u >  

Monday, January 12, 2015 2:17 PM 

N DLA, H EDU - Whetham, Donna 

B rekke, Al ice; Bohnet, Patricia; Glatt, La u ra J .  

Additional Fisca l Note Information-- H B U S S  

The House Education Committee has requested additional information concerning the basis for the estimated 
State Fiscal Effect of proposed HB 1 1 5 5 .  The estimate was for $ 1 06,600 over the time period 20 1 5- 1 7 . 

The amount of $ 1 06,600 is the calculated cost to the University over the next two years in the event a new 
nickname is not selected. Those costs were derived by calculating the work hours currently spent fielding 
inquires about the nickname and logo issue, receiving and responding to unsolicited suggestions and 
nominations for new nicknames and logos, and cataloguing and recording that 
information (a recommendation of our university ' s  legal counsel) .  

It was calculated that 34 hours per week will be put against this task, spread across three different j ob levels:  

hours per week by an Executive Associate Vice President ($3 1 7.50 per week, including fringes) 

- 1 0  hours per week by a Licensing Manager ($377 .3 3 ,  including fringes) 

-20 hours per week by a half-time temp ($330.00 per week) 

The total amount (including fringes) : $ 1 ,024.83 per week, or $53,29 1 . 1 6  annually. 

We anticipated those costs to continue forward until/unless a new nickname is selected. 

P lease let me know if you need additional information. 

Regards, 

Susan 

Susan 

san Balcom Walton, M.A.,  APR 

ice President for University and Public Affairs 
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University of North Dakota 
Twamley Hall ,  Room 409 
264 Centennial Drive, Stop 8 1 79 
Grand Forks, North Dakota 5 8202-8 1 79 
Direct line: (70 1 )  777-2 5 0 1  
Fax: (70 1 )  777-2325 
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