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Chairman Weisz and members ofthe Health & Human Services Committee, for the record, I am Joan

Enderle, Director of Go Red For Women in North Dakota for the American Heart Association.

Thank you for the opportunity to share with you the objectives, reach and results of Go Red ND

Initiative, a partnership between the Dakota Medical Foundation and American Heart Association to

improve the cardiovascular health of women and their families in North Dakota.

Dakota Medical Foundation committed $1.25 million dollars in 2006 to fund this women's heart

health initiative. I have attached is a quick fact sheet with additional information about Dakota

Medical Foundation for your reference.

A look at heart health in North Dakota

• Heart disease is the #1 killer ofwomen in North Dakota affecting more than lout of3 women.

• Heart disease and stroke accounted for 39.1 % of all female deaths in ND in 2004

• Heart disease and stroke killed more females in North Dakota than the next four leading causes

of death combined.

The good news is that heart disease is largely preventable. Research has shown that 80% of heart

disease in women is preventable with lifestyle changes. We know that women are the primary

health and lifestyle decision makers for the family. When the female makes a positive lifestyle

change the entire family benefits.

A Look at the Focus of Go Red ND

To save lives and improve the cardiovascular health of women and their families the Go Red ND

Initiative focused on five areas.

• Address women's cardiovascular health issues at a state-wide level.

• Educate healthcare providers on cardiovascular disease and related women specific issues.

• Implement targeted interventions in Fargo, Bismarck and Jamestown.

• Reach disparate populations.

• Evaluate the program's impact through specific outcome measures.



A Look at the Impact and Results

The fIrst step in the lifestyle change process is awareness. A national survey conducted by the

American Heart Association in 2000 showed that only 34 percent of women knew that heart disease

( was the leading cause of death of women in the United States and only 8 percent felt that heart disease

was their greatest health threat. In the latest North Dakota statewide awareness survey 88.8 % of

women identifIed heart disease as the leading cause of death for women in North Dakota. This

compares to 57% nationally.

Engagement/education is the second step in the lifestyle change process. The Go Red ND Initiative

has reached women across the state, engaging them in the movement and providing heart health

education through community events, media, online tools, worksite programs, speakers to community

groups and conferences, and women's expos.

• 13,000+ women have joined the American Heart Association's Go Red Movement receiving

heart health information. One time mailing plus monthly e-mail newsletters with resources.

• Nearly 11,000 have completed the online Heart Check-up to assess their risk of cardiovascular

disease

• Sixty-nine funded community Go Red events and lifestyle change programs reached 11,300

women (2007-2009).

• 366 companies/organizations participated in Wear Red Day on February 6, 2009

• 25 million media impressions in North Dakota for fIscal year 2009 for Go Red for Women

• 98 worksite wellness program kits utilized (2007-2009) providing education and lifestyle

change programs

• Women's Cardiovascular Disease prevention and treatment guidelines and related topic

presentations at 18 medical and healthcare provider conferences in North Dakota reaching

over 1,400 health professionals (2006-2009)

Positive lifestyle change is goal of Go Red ND and is the third step in the process following

awareness and education/engagement. To access the impact of the initiative a survey was conducted

in the fall of 2009 by Flint Communications of a sampling of women who had joined the Go Red

Movement. The results of the survey indicated that 92 percent of women who joined Go Red made at

least 1 lifestyle change to reduce their risk, 64 percent increased their exercise, 60 percent made heart

healthy dietary changes, and 40 percent lost weight. The survey results showed that women are

improving their lifestyle choices but are moving toward not meeting the American Heart Association

goals of excellent heart health.



Based on these outstanding results, we seeking how to continue this program beyond the

demonstration's end in September. For women, educating about their risk of heart disease,

encouraging them to know their numbers, and undertaking life style changes appears to work through

( . special "cause" engagement and supporting community interventions. A men specific focused

"cause" initiative approach for a pilot project based on interests of men may save lives and

demonstrate similar improvements in cardiovascular risk factors. An exploratory meeting has been

held with the ND Game and Fish Department.

Another area of promising outreach is working with the Pathways program in the Dickinson area. A

combination of federal HRSA funding, and an AHA bequest from the county has enabled the

development of a project to start a sister program of heart screenings in conjunction with the highly

successful Woman's Way program. This pilot project increases access to "knowing your numbers"

and lifestyle change intervention for women who do not have coverage for heart health screenings.

I'm happy to answer any questions you may have.






